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PROMAG, Sektordeki
Onemli Bir Boslugu
Dolduracak

Degerli Sektor Mensuplarimiz,
Kiymetli Okurlarumiz,

irinci sayisiyla karsinizda oldugumuz PROMAG
dergisinden siz degerli okuyucularimiza sevgi ve
selamlarimi iletiyorum. Yayin hayatina yeni baslayan
dergimizin, dnemli bir boslugu dolduracagina
inaniyor ve sektdrimuz igin hayirli olmasini temenni
ediyorum.

PROMASIAD olarak yola gikis felsefemiz, promosyon
ve matbaa sektdriinde gergeklestirecegimiz glili
faaliyetlerle tlkemiz is adamlarinin gerek yurt igi
gerekse yurt disindaki temsil kabiliyetini en st
diizeye tasimak. Dernegimizin temel kurulus gayesi;
promosyon ve matbaa sektdrlerinde etkili bir

lobi glicti olusturmak ve bu sektorlerin kaybolan
sayginligini tekrar tesis etmektir. PROMASIAD’In
llkedeki binlerce tabela derneginden farki,

Uyeleri arasinda ticari iliskilerin yani sira sosyal
iliskilerin de kuruldugu sosyal bir dernek anlayisini
benimsemesidir. Dernek olarak birgok farkli disiplinle
sektorl harmanlayarak yeni bir soluk getirmeyi
hedefliyoruz. Bu siarimizi kurumsal yayin organimiz
olan dergimize de yansitmaya galistik. Ornegin, dergi
kapagimizda “Reklam Sektoriinde Yikselen Deger:
Promosyon” konusuna yer verirken devaminda
“Hediyelesme Kiltlirt™ baslig) altinda bugiine kadar
cok konusulmamis alanlarla sektoriimiz arasindaki
iliskiyi dne gikarmayr hedefledik.

Bu yil 25-28 Eylil tarihlerinde diizenlenen kurumsal
pazarlama ve tanitim Urlnleri sektdriiniin en biytk
bulusmasi Promosyon Show istanbul Fuar’i, tilkemizin
en 6nemli promosyon Uriin Ureticileri ve dagiticilarini
sektor temsilcileri ile bulusturan dnemli bir platform
olmaya devam ediyor. Fuar faaliyetleri kapsaminda
diizenlenen PROMODESIGN Promosyon Uriinleri
Tasarim Yarismasi ile birlikte sektdriimiiziin en
6nemli ihtiyaci olan yeni riin gelistirme konusunda
gok dnemli bir adim da atilmis olacak. Hepinizi,
fuarimiza katilmaya ve ziyaret etmeye davet ediyoruz.
Bir sonraki sayida gorlismek lzere saglik ve mutluluk
dileklerimi sunarim.

Omer Karatemiz
PROMASIAD Genel Baskani

PROMAG will
Fill a Big Void in
the Sector

Dear Sector Members and readers,

ello from the first issue of PROMAG magazine. | believe that
our fresh magazine will fill an important void and wish it will
beneficial for our sector.

As PROMOSIAD, our philosaphy is to take the representa-
tive quality of our businessmen both at home and abroad with
the strong activities that we will conduct in the promotion and
printing sectors to the top level. The foundation aim of our as-
sociation is to create an effective lobby in promotion and print-
ing sectors and to reinstitute the lost prestige of these sectors.
PROMASIAD embraces a social association understanding that
also establishes social relationships along with the commer-
cial relationships established amongst members and this is
the difference of PROMASIAD from other so-called associa-
tions. As an association, we aim to give a shot in the arm by
blending many different disciplines and the sector. We tried to
reflect this to our corporate media organ, our magazine. For
example, we put “Rising Star in Advertising: Promation” to our
cover and we aimed to highlight the relationship between our
sectors and many areas that are not talked under the article
“Exchanging Gifts Culture”.

Promotion Show Istanbul Fair that organized on 25-28
September and the biggest meetings of Corporate Marketing
and Promational Products Sector continues to be an important
platform that brings the most important promotional product
producers and distributors to the sector representatives. With
the PROMODESIGN Promotional Products Design Contest orga-
nized within the fair, another important step will be taken on
new product development, the most important need of our
sector. We invite you all to participate and visit our fair.

Lastly, | from the bottom of my heart, wish PROMAG to
contribute our businesses and our sector.

Take care of yourself until the next issue.

Omer Karatemiz
PROMASIAD Chairman

PROMAG

o2

ve Matbaa Sanayici Is Adamlan Dernegi

mosyon

Pro



PROMASIAD

KURUM DEGERLERI

PROMASIAD
Corporate Values

PROMASIAD, KURUM DEGERLERINi OLUSTURURKEN TURKIYE PROMOSYON VE MATBAA
SEKTORLERININ KURESEL CAPTA SURDURULEBILIR GELISIMiNi ONCELEDI

Uluslararasi rekabet giici
International competitiveness

B

Promosyon ve matbaa sektirleri arasinda dayanigma
Solidarity between promation and printing sectors

|

PROMASIAD iiyelerinin hak ve menfaatlerini gozetwme dneeligi
Priority to protect the rights and interests of PROMASIAD members

B

Sektdrel sorunlarn goziminde liderlik
Leadership in solving sectoral problems

<

Gelisim ve inovasyon odakli yaklagim
Development- and innovation-oriented approach

A

is dinyasinn evrensel is ahlaki ilkelerine riayet
Compliance with the universal business ethics principles of the business world

|

Promosyon ve matbaa sektorleri ile ortak aksiyon
Common action with promotion and printing sectors

|
{

Verimlilik ve kalite esasl iretim anlayigt
Efficiency- and quality-based production concept

{

Sektirler arasi ortak projeler icin altyapt destedi
Infrastructure support for joint cross-sectoral projects

N

Promosyon ve matbaa sektorlerinin geligimine yonelik egitim
Training for the development of promotion and printing sectors

PROMAG

Toplumsal gelisime katki saglamak adina sosyal ve kiiltirel etkinlikler
Social and cultural activities to contribute to social development

yici Is Adaml

Kiiresel standartlarda iretime tesvik
Promoting production at global standards

Uluslararasi ekonowmik sistemde sirdirilebilir yikselig
Sustainable rise in international economic system



PROMASIAD investigated the global
development of promotion and printing
sectors in Turkey when establishing its
corporate values.
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PROMASIAD
hakkinda

Promosyon ve Matbaa Sektorune

Yeni Renk

PROMASIAD

A Brand New Color to the Promotion
and Printing Sectors: PROMASIAD

PROMASIAD, PROMOSYON VE MATBAA SEKTORLERININ TURK TICARETINDEKi PAYINI
ARTTIRARAK SEKTORUN ULUSAL VE ULUSLARARASI ALANDA KALICI VE SAYGIN BIR YER

EDINMESINi SAGLAYACAK

PROMASIAD WILL PROVIDE THE
SECTORS TO GET A PERMANENT
AND PRESTIGIOUS PLACE IN THE

NATIONAL AND INTERNATIONAL ARENA

BY INCREASING THE SHARES OF

PROMOTING AND PRINTING SECTORS IN

THE TURKISH TRADE BUSINESS

misteri portfoyi ve tedarik zinciri ba-

kimindan birbirine cok yakin olan pro-
mosyon ve matbaa sektorlerinin kendi aralarin-
da ortak calismalar gerceklestirmesinde kdpri
olmayr amacliyor. Bunun yani sira soz konusu
alanlarda faaliyet gdsteren isletmelerin ticari
pazardaki payini ve ilke ekonomisine katkilarini
artirmay! da hedefleyen platform, 7 Mayis 2019
tarihinde Istanbul merkezli olarak calismalarina
baslad.

romosyon ve Matbaa Sanayici Is Adam-
P lani Dernegi (PROMASIAD); hedef kitlesi,

romotion and Printing Industry
Businessmen  Association (PRO-
MASIAD) aims to be the tie be-

tween the promotion and printing
sectors, two close sectors in terms of their
target market, customer portfolio, and sup-
ply chain, to realize collaborative works.
Along with this, the platform aims to in-
crease the shares in the market and the
contributions to the country’s economy of
the businesses active in the sectors in ques-
tion, and it became active on May 7, 2019.
PROMASIAD acquires raising added-value of
products and services of its members, active



Promosyon ve matbaa sektdrlerinde faaliyet
gsteren {ye isletmelerin drin ve hizmetlerin-
deki katma degeri yikseltmeyi, tyelerinin ulu-
sal ve uluslararasi pazardaki rekabet giclerini
artirmayr ve bu sayede Glke ekonomisine katki
saglamayi vizyon edinen PROMASIAD, sektire
adini altin harflerle yazdirmayr hedefliyor.

PROMASIAD Gelisimin Onciisii Olacak
PROMASIAD; basanli isletmeleri bir araya ge-
tirerek promosyon ve matbaa alaninda faali-
yet gosteren markalarnin taninirlidini artirma,
kurumlar arasi dayanisma ve is birligini tesis
etme, dyelerinin haklarini ve ticari menfaatle-
rinikoruyup gelistirme, etik kaygilarla hareket
ederek misteri memnuniyetini onceliklendirme
ve sektdrel sorunlarr da belirleyip bunlarin ¢d-
zimiinde liderlik etme amaglan dogrultusunda
¢alismalarina yon veriyor. Degisimin, ticaretin
ayntmaz bir pargast oldufunu benimseyen
PROMASIAD; sz konusu sektdrlerdeki gelisim
ve Yeniliklere de dnci olma vizyonuyla hareket
ediyor. Sektdrel kaliplasmisugin disinda yeni
rlnler gelistirip bu alanda tasanm ¢alismalari
yapmay! distur edinen dernek, promosyon ve
matbaa pazannin Tirk ticaretindeki payini artti-
rarak sektdrin ulusal ve uluslararasi sistemde
kalici ve saygin bir yer edinmesini amaglyor.

Promosyon ve Matbaa Sektdrleri PROMA-
SiAD’la Giiclenecek

Dernek; Tirk promosyon ve matbaa sektdrle-
rinin kiresel pazarda stz sahibi olmasi adina
¢aismalarina  tncelikle altyapisal diizlemde
baslama hedefi dogrultusunda dnce kiigik ve
orta tlgekli Gye isletmelerin mesleki egitimle-

in promotion and printing sectors, increasing
their competitive powers in national and in-
ternational markets, and therefore contrib-
uting country’s economy as its vision and
aims to have their name in the sector written
in gold letters.

PROMASIAD will Become the Leader of
Improvement

PROMASIAD works on increasing the rec-
ognition of the brands active in promotion
and marketing field by gathering successful
businesses together, establishing unity and
cooperation between institutions, protecting
and improving the commercial interests,
prioritizing customer satisfaction by acting
with ethical concerns, and leading for solv-
ing the sectoral problems by determining
them. PROMASIAD embraces the change as
an inseparable part of trade and therefore
acts with the vision of being a pioneer for
improvement and innovations in the sectors

DEGiSiMi, TICARETIN AYRILMAZ
BIR PARCASI OLARAK GOREN
PROMASIAD, GELISIM VE
YENILIKLERE ONCU OLMA
ViZYONUYLA HAREKET EDIYOR

PROMASIAD sees the change
as an inseparable part of trade
and therefore acts with the
vision of being a pioneer for
improvement and innovations

PROMAG
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rine yonelecek. Ayrica fon ve hibe gibi maddi
destekler ile bu isletmelerin mevcut kapasi-
telerini gelistirmelerine de katkida bulunacak.
Boylelikle biyik isletme yapisi kazanan ve
yiksek kalite standartlarina uygun galismalara
imza atabilen firmalar, PROMASIADdan aldifj
glicle tim diinyada “Ben de varim!” diyebilecek.
PROMASIAD'In iiyeler iizerindeki roli, tim bun-
larla da sinitli kalmayacak. Dernek; firmalarin
birbiriyle etkili iletisim kurmalarina aracilik
ederek haksiz rekabetten uzak, ve saglkl bir
calisma ortami olusturulmasina vesile olacak.
Bu sayede dernek; koordinasyon, danisma ve
dayamisma merkezi roli de Gistlenecek.
Uyelerinin sektdrel yenilikleri takip etmelerine
ve bu sayede gagin gerekliliklerini yakalayabil-
melerine dnciilik etmeyi hedefleyen PROMASI-
AD, Gyelerini promosyon ve matbaa alanlarinda
yurt ici ve yurt disinda yapilan tim faaliyet ve
reklam calismalarindan haberdar ederek onla-
rn uluslararasi piyasada esit sartlarda rekabet
edebilmelerini sajlayacak.

Hedef, Uretim ve Tasarimda Lider Bir
Tiirkiye

PROMASIAD'In en biiyilk hedeflerinden  bir
digerini de Tirkiyeyi promosyon, matbaa ve
basim sanayisinde diinyanin dretim ve tasarim
{issii olarak konumlandirmak ve buna yonelik
calismalar yapmak olusturuyor. PROMASIAD,
yalnizca sektorind tanitan ve bu alanda ca-
lismalar yapan bir dernek olma hedefinin yani
sira, mesleki egitime dncilik edecek bir kurum
vasfi istlenmeyi de amagliyor. Bu amagla tyeler
arasinda ortak projeler ydritilmesi icin gerekli
altyapiyr temin etmek adina da cesitli faaliyet-
ler yuriten dernek: firmalarin enformasyon ve
editim ihtiyacinin karsilanmasini - salayarak
{yelerinin ortak bir sinerji olusturmasina zemin
hazirlayacak. Bu kapsamda dernek: kurumlara,

PROMASIAD
hakkinda

——

PROMASIAD UYE iSLETMELER iCiN BiR
KOORDINASYON, DANISMA VE DAYANISMA

MERKEZi OLACAK

in question. The association, embraces de-
veloping new products other than sectoral
conventional ones and designing in this re-
gard as a principle, aims to give the sectors a
permanent and prestigious place in the na-
tional and international system by increasing
the shares of promoting and printing market
in the Turkish trade business.

Promotion and Printing Sectors will Gain
Strength with PROMASIAD

The Association will gravitate to the tech-
nical training of small and medium-scale
member businesses in line with its aim to
firstly starting on infrastructural base in or-
der to give a voice to Turkish promation and
printing sectors in the global market. Also,
it will contribute their improvement for their
current capacities by providing pecuniary
support such as funds and grants. Therefore,
the companies that can do works suitable
for high-quality standards and reach the
state of big business can say “I'm here too!”
fo the world with the power they get from
PROMASIAD.

The role of PROMASIAD on the members will
not be limited for all these. The Assaciation
will help to create a healthy work envi-
ronment that is not associated with unfair
competition by mediating between the com-
panies to establish effective communica-
tion. Therefore the Association will become
a coordination, advisement, and solidarity
center.

PROMASIAD will become a
coordination, advisement, and
solidarity center for member
businesses
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PROMASIAD, TURKIYE'Yi
PROMOSYON, MATBAA
VE BASIM SANAYISINDE
DUNYANIN URETIM VE
TASARIM USSU HALINE
GETIRECEK

kamuoyuna ve tiketicilere karsi sorumluluklar
ve mesleki givenirlilik kriterleri gibi konularda
da dyelerine yol gosterici olacak.

Toplumun Tiimiinii Kucaklayan Yaklasim
PROMASIAD; yalnizca iye firmalar ve ilgili
kuruluslar icin degil, toplumsal gelisime katki
sajlamaya yonelik yrittigi faaliyetlerle de
one cikmayr kendine distur ediniyor. Bu amag
dogrultusunda efitsel, sanatsal, sosyal ve kiil-
tiirel alanlarda da gesitli sivil toplum Grgiitleriy-
le yiritilecek ortak galismalarla yeni ve etkin
projeler gelistirilecek. Ayrica dernek biinyesinde
stz konusu faaliyetlerle birlikte farkli alanlar-
daki tesebbisler ve girisimei yaklagimlar; in-
sani deerlere. evrensel rekabet kurallarina ve
milli menfaatlere uygun olarak desteklenecek.
Ayni zamanda PROMASIAD: iktisadi, endiistriyel
ve ticari isletmelerin yani sira sirket, koope-
ratif, dernek, vakif. lokal ve sandik gibi cesitli
tesislerin kurulmasinda da onci rol oynayacak.
Ayrica dernek biinyesinde toplanti, agik oturum,
sempozyum, Kurs, seminer, konferans, kongre,
fuar ve panel gibi etkinlikler de organize edi-
lecek.

PROMASIAD, Uyelerinin Yaninda
PROMASIAD: gerceklestirmeyi hedefledigi ca-
lisma ve faaliyetler ile promosyon ve matbaa
alaninda Gyesi olan tim ithalat, ihracat ve
imalatgilart tek catr altinda toplayacak. Ayrica
dernek, gerekli oldugu takdirde dye isletme-
lerinin bilyimesi adina ayni ve nakd yardimlar
gergeklestirip imtiyaz sozlesmeleri imzalaya-
cak. Boylelikle PROMASIAD, ilgili sektdrlerce
ticaret etii cercevesinde ulusal ve uluslararasl
hedeflerle hareket eden bir merkez konumunda
yer alacak.

Calismalarini ginimizde yalnizea Istanbul
merkezli sirdirmekte olan dernegin, yakin ge-
lecekte agacagl yeni subeler, temsilcilikler ve
genis Uye portfoyd ile dev bir platforma donis-
mesi bekleniyor.

PROMASIAD will turn Turkey to
the manufacture and design
base for promotion and printing
industries in the world

PROMASIAD aims to guide its members on fol-
lowing the sectoral innovation and to embrace
the necessities of the age and will provide its
members to compete in equal conditions in the
international market by informing them about all
national and international activities and adver-
tisement studies about promotion and printing
businesses.

Goal is to Make Turkey be A Leader in Pro-
duction and Design

One of the greatest aims of PROMASIAD is to turn
Turkey to the manufacture and design base for
promotion and printing industries in the world
and to conduct practices about this. PROMASIAD
aims to undertake the characteristic of an in-
stitution that guides technical training, not just
being an association that solely promotes its
sector and works in this regard. For that purpose,
the assaciation carries out various activities in
order to provide the necessary infrastructure to
conduct joint project amongst the members, and
it will provide a basis for its members to form
a joint synergy by providing the needs of infor-
mation and training for the companies. In this
regard; the association will be a guiding light for
its members in manners such as responsibilities
to institutions, public, and consumers and pro-
fessional creditableness.

Approach the Embraces All Public

PROMASIAD embraces to stand out with its prac-
tices that contribute to social improvement not
just member companies and relevant institu-
tions as a principle. In line with this objective,

new and efficient projects will be developed
with common practices that will be carried out
with various non-governmental organizations in
educational, artistic, social, and cultural areas.
Also, with the activities in question within the
association, different initiatives and entrepre-
neurial approaches will be supported accom-
modately to humanitarian values, global rules
on competition, and national interests.

At the same time, PROMASIAD will take the pi-
oneering role in establishing companies, coop-
eratives, associations, foundations, clubs, and
funds, etc. along with the economic, industrial,
and commercial businesses. And events such
as meetings, open forums, symposiums, cours-
es, seminars, conferences, congresses, fairs,
and panels will be organized.

PROMASIAD is There for Its Members
PROMASIAD will gather all of its member ex-
porters, importers, and manufacturers, in pro-
motion and printing field, under the same roof
with the practices and activities that it aims to
conduct. Aldo the association will provide in-
kind and financial aid when necessary in order
to expand member businesses and will sign
concession contracts. Therefore, PROMASIAD
will be in the center that acts with national and
international aims within commerce ethics in
the relevant sectors.

The association currently continues its practic-
es based in Istanbul, but it is expected that the
association will open branches and turn into
a giant platform with its agencies and broad
member portfolio.
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Kooperatif ve Girisimcilere Destek Artiyor

Supports for Cooperatives and Entrepreneurs are Increasing

Yy

‘

11. Kalkinma Plani kapsaminda Tiir-
kiyede girisimeiligin guglendirilmesi
adina cesitli yapilar gelistirilecek.
Buna gére yabanci yatinmeilarin
Turkiye'ye gelmesini cazip kilacak
destek ve diizenlemeler iceren
“Uluslararast Istanbul Girisimeilik
Programi” ile Istanbul, bélgesel
ve kiiresel bir girisimcilik merkezi
haline getirilecek. Yine plana gore,
esnaf ve sanatkarlar desteklenerek
ekonomik ve sosyal alandaki rekabet giigleri artin-
lacak, sosyal ve yenilikci kooperatifilik destekle-
necek. Esnaf ve Sanatkarlar Destek Sistemi yenile-
nerek finansal desteklerin cesitliligi sajlanacak ve
uygun kosullu kredi desteklerine devam edilecek.
Hazine destekli kredilerde ise imalat sektorine,
ihracata, markalasmaya ve e-ticarete yonelen esnaf
ve sanatkdrlara ilave faiz destegi saglanacak. Bu
cercevede kooperatiflerin makine ve ekipman alimi,
nitelikli personel istihdami, demirbas alimlar ile
tanitim amagl giderleri de kredilerle desteklenecek.

Within the 11th Development Plan, various Sys-
tems will be developed in order to strengthen
entrepreneurship in Turkey. Accordingly, with
the “International Istanbul Entrepreneurship
Program”, includes supports and regulations
that will attract foreign investors to Turkey,
Istanbul will turn into a regional and global
entrepreneurship center. Again, according to
the Plan, tradesmen and craftsmen will be
supported and consequently their competitive
power in the economic and social area will
increase and the social and innovative coop-
erative system will be supported. Tradesmen
and Craftsmen Support System will be mod-
ernized, diversity in the financial supports will
be increased, and convenient loan supports
will be continued. And in the treasury-funded
additional interest support to tradesmen and
craftsmen who gravitate towards the manu-
facturing sector, export, branding, and e-com-
merce. In this frame, machinery and equip-
ment purchase, employment of qualified staff,
fixture purchase, and promotional expenses of
cooperatives will be supported with loans.

Yanilticl Indirimler

Denetleniyor

Misleading Discounts
are being Controlled

Ticaret BakanU§ biinyesinde faaliyet gdsteren
Reklam Kurulu, indirimli satislara iliskin reklam
ve tanitimlarda uyulmasi gereken hikimlere aykir
davranan firmalara 8 bin 46 lira ile 341 bin 921 lira
arasinda para cezasi uyguluyor. Bakanliktan yapi-
lan yazlli agiklamada Uriinlerin piyasa degerlerinin
gok Uzerinde rakamlardan indirim yapilarak satisa
sunuldugu yoninde Reklam Kurulu'na sayisiz bas-
vuru yapildigi belirtildi. Aciklamada su ifadelere yer
verildi: "Reklam Kurulu, indirimli satis uygulamalar
ve siparis iptalleriyle ilgili mevzuat hikiimlerine uy-
mayan firmalara Karsi tiketicilerin ekonomik men-
faatlerinin korunmasi agisindan gerekli incelemeleri
yapmaktadir. Aykin davranan firmalara reklamin ya-
yinlandi§i mecraya gore 8 bin b46 lira ile 341 bin 921
lira arasinda para cezasl uygulanmaktadir. Bu idari
yaptinmlara maruz kalmamak icin tiketicilerimize
mal ve hizmet sunan firmalarin, mevzuat hiikiimleri-

Board of Advertisement under the Ministry
of Trade serves a fine between 8 thousand
546 Liras and 341 thousand 921 Liras to the
companies that act against the provisions
about adverts and promotions regarding the
discounted sales. In the written statement of
the Ministry, it is expressed that the Board of
Advertisement has received countless applica-
tions about the products are put on the market
by making a discount from numbers that are
extremely higher than the original value. The
statement includes the following: “The Board
of Advertisement are holding the necessary ex-
aminations about the companies that are not
following the provisions of the regulation re-
garding the discounted sales and cancellation
of the order, to protect the economic interests
of the consumers. A fine between 8 thousand
546 Liras and 341 thousand 921 Liras will be
served to the violating companies considering
the channel of advertisement. In order for not
to be subject to these administrative sanctions,
it is important for the companies that provide
goods and service to our consumers to act

Matbaa Sanayici Is Adamlary

ne uygun davranmalan tnem arz etmektedir. Vatan-
daslanmizin da yaniltici uygulamalara karsi dikkatli
ve uyanik olmalari gerekmektedir.”

properly to the provisions of the regulation. And
our citizens need to be careful and keep an eye
open for these misleading implementations.”
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Uc Boyutlu Baski Pazari, 2023te
50 Milyon Dolara Yaklagacak

Tiirkiye'nin iic boyutlu basla
pazan biiyiikliigiiniin 2023'te
49.1 milyon dolar olmasi
ongoriiliiyor

Three-Dimensional Print Market will Come up to
S0 Million Dollars Worth in 2023

Cumhurbaskanl§i Strateji ve Bitce Baskanliginin Ure-
timde Paradigma Degisikligi, Artinmsal Uretim, (g Bo-
yutlu Yazicilar raporundaki tahminine gore; Turkiyenin
2017de 22.5 milyon dolar olarak hesaplanan t¢ boyutlu
baski pazan biyikligd, 2023'te 49.1 milyon dolara ula-
sacak. Sanayi ve Teknoloji BakanUginin yani sira bazi
kamu kurumlannin, dzel sektdr kuruluslarinin ve ni-
versitelerin de katki saladifi calismada Tirkiyede g
boyutlu baski teknolojisinin uygulanma dizeyi ve pazarin
mevcut durumu degerlendiriliyor.

Baski Teknolojisiyle ilgili Oneriler De Bulunuyor
Almanya, Giiney Kore, Cin ve ABD gibi ilkelerin lider oldu-
Gu i boyutlu baski pazarinda Tirkiyedeki sektdr oyuncu-
lari da Griin ve hizmetlerini gesitlendirmeye yonelik caba
sarf ediyor. Stz konusu rapora gore Tirkiyede 2017 iti-
bariyla kurulu bulunan 467 endistriyel i boyutlu yazicl,
diinya genelindeki kurulu endstriyel yazici sistemlerinin
yizde 1,3 iine tekabil ediyor. Tarkiye deki ¢ boyutlu bas-
ki teknolojisi uygulamalarina ve bu yondeki calismalarin
artintmasina yonelik onerilerin de bulundugu raporda bu
teknoloji igin daha tanimli bir politika rehberligine intiyag
duyulduunun alti ¢iziliyor. Ayni zamanda rapor; organize
sanayi bolgeleri, teknoparklar ve dzel sektdr igin de yol
gisterici niteligi tasiyor. Ug boyutlu baski teknolojisinin
bitiincil ve faydacr bir yaklagimla meveut dretim ekosis-
temine entegrasyonunun saglanmasi ise calismanin ana
stratejisini olusturuyor.

According to the Paradigm Shift in Production,
Incremental  Production, ~Three-Dimensional
Printers report of Presidency Department of
Strategy and Budget, the value of the three-di-
mensional print market, calculated as 22.5
million dollars in 2017, will reach at 49.1 mil-
lion dollars in 2023. In the study, apart from
the Ministry of Industry and Technology, some
public institutions, private sector institutions,
and universities have contributed also and the
implementation level of three-dimensional
print technology and the current situation of
the market evaluated in the report.

Gives Suggestions about Printing Technology
Actors of the sector in Turkey try to diversify
its products and services in the three-dimen-
sional print market which is dominated by
Germany, South Korea, China, and the USA. Ac-
cording to the mentioned report, the installed
467 industrial three-dimensional printers in
Turkey as of 2017 corresponds to 1.3% of the
installed industrial three-dimensional printer
systems in the whole world. This report in-
cludes the applications of three-dimensional
printing technology in Turkey and suggestions
about increasing the works in this regard and
emphasizes that there is a need for a more
defined policy for this technology. Also, the re-
port is a guide for organized industrial zones,
technoparks, and the private sector. Integrating
three-dimensional printing technology to the
current production ecosystem with a holistic
and advantageous approach is the main strat-
egy of the study.

It is predicted that the
three-dimensional print
market's value will reach
49,1 million dollars in
2023
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Fkonomik Guven Endeksi Agustos Verileri Acikland

August Data of the Economic Confidence Index was Released

TUIK (Turkiye Istatistik Kurumu),
austos ayina iliskin Ekonomik G-
ven Endeksi verilerini acikladi. Soz
konusu rapora gére Ekonomik Giiven
Endeksi, agustosta bir onceki aya
oranla yizde 7.9 artarak 80,7den
87 e yiikseldi. Endeksteki degisim;
tiiketici, reel kesim (imalat sanayi-
si), hizmet, perakende ticaret ve in-
saat sektord given endekslerindeki
artislardan  kaynaklandi. - Agustos
ayinda tiiketici given endeksi 58,3, reel kesim giiven
endeksi 1021, hizmet sektdrii given endeksi 89,1,
perakende ticaret sektdrii given endeksi 95 ve in-
saat sektorii given endeksi 55,5 degerine yikseldi.

TUIK (Turkish Statistical Institute) released
the data regarding the Economic Confidence
Index of August. According to this report, the
Economic Confidence Index in Turkey rose
to 87.1 in August from 80.7 in the previous
month by increasing 7.9 percent. The change
in the index is based on the confidence index
increases of consumer, real sector (manu-
facturing industry), service, retail trade, and
construction sectors. In August confidence
index improved to following numbers in the
following sectors: consumer confidence to
58.3; real sector confidence to 102.1; service
sector confidence to 89.1; retail trade sec-
tor confidence to 95 and; construction sector
confidence to 55.5.

Internet Reklamlar Vergl Kapsaminda

Internet Advertisements will Become Taxable

Kayitl ekonomiye gecisin hizlandintmasi ve ver-
gi givenliginin sadlanmasi amaciyla internet
ortaminda verilen reklam hizmetleri; Vergi Usul
Kanunu, Gelir Vergisi ve Kurumlar Vergisi Kanunu
kapsaminda 1 Ocak 2019 itibariyla vergi kesintisi
kapsamina alindi. Buna gdre internet ortaminda
verilen reklam hizmetlerine ve aracilara yapilan
ddemelerden yiizde 15 kesinti yapilmaya baslandi.
Tirkiye Bilisim Dernegji Genel Baskani Rahmi Ak-
tepe, konuyla ilgili yaptii agiklamada; geleneksel
vergi kanunu yapisinin internet zerinden satisa
sunulan Grin ve hizmetlere adapte edilmesinin,
teknolojik olanaklar yizinden olusan haksiz
rekabeti dnleyerek vergi Gdemeden gelir sahibi
olunmasina da engel oldugunu belirtti.

In order to accelerate the transition to the
formal economy and to provide tax security,
the advertising services in the internet envi-
ronment included in tax cuts within Tax Pro-
cedural Law, Income Tax and Corporation Taxes
Act as of January 1, 2019. As pursuant to this,
the payments made to advertising services
in the internet environment and the interme-

diaries are subject to a 15% cut. Informatics
Association of Turkey General President Rahmi
Aktepe said in his statement about the subject
that the adaptation of the traditional tax law
to the products and services provided over the
internet prevents earning income without pay-
ing taxes by preventing the unfair competition
arose because of the technological state.
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URUNLERINIZi ZIRVEYE TASIYIN!

« Avrupa'nin en bilyik ve etkin promosyon
driinleri fuan
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Endustriyel Reklam, Binlerce Kisiye Istindam Sagliyor
Industrial Advertising Employs Thousands of People

Endiistriyel Reklam Uriinleri
sektoriinde, toplam 11 bin 712
firma faaliyet gosteriyor

Istanbul Ticaret Odas! (T0) Baskan Yardimcist Israfil
Kuralay, Istanbul Dilsiince Akademisi'nce (IDA) ha-
airlanan Tiirkiye Endiistriyel Reklam Uriinleri Sektori
Raporu'nun tanitim etkinliginde yaptidi konusmada,
endistriyel reklam Granlerinin, tim ticari sektdrlerin
disa doniik yiizd oldudunu sbyledi.

Endustriyel reklam sektdrindn; benzin istasyonlar,
magazalar, arac giydirmeleri, fuar, tanitim, sergi ve
satis stantlari, promosyon driinleri, dijital ve elektro-
nik reklamlar, led panolar gibi gok genis bir faaliyet
alanini kapsadidini belirten Kuralay, “Hizla biiyiiyen
endistriyel reklam Urinleri sektdri sayesinde 100
bin 663'ii Istanbul'da olmak (zere, 124 bin 191 kisi

istihdam ediliyor. 6.8 milyar liras! Istanbul, 1 mil-
yar liras! ise lzmir kaynakli olmak Gizere, toplam 9.1
milyar lira ciro gerceklestiriliyor.” aciklamasinda
bulundu.

Sektorde Faaliyet Gosteren

11 Bin 712 Firma Var

10 Bilgi, lletisim ve Medya Meslek Komitesi ile
Acikhava Reklameilan Derneimnin (ARED) deste-
ginde Endistriyel Reklam Uriinleri Sektdri nin
hazirladifi rapora gore sektdrde, 2019 Haziran iti-
bariyla toplam 11 bin 712 firma faaliyet gosterdi.
Bu firmalarnn 9 bin 319°u Istanbulda bulunurken
[zmir, Ankara, Antalya ve Kocaeli siralamaya giren
diger sehirler oldu. Ayrica raporda yer alan itk 10 ilin,
sektorin katma degerinin yiizde 95'inden fazlasini
sagladii agiklandi.
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Istanbul Chamber of Commerce (IT0) Vice Pres-
ident Israfil Kuralay said the industrial adver-
tisement products are the outward-looking
face of all commercial sectors in his speech
in the promotional event of Industrial Adver-
tisement Products Sector Report of Turkey pre-
pared by Istanbul Think Tank (IDA).

Kuralay stated that industrial advertisement sec-
for includes activity fields such as gas stations,
stores, on-vehicle advertising, fairs, promotion,
exhibitions and sales stands, promotional prod-
ucts, digital and electronic advertisements, led
panels and said: “Thanks to rapidly growing in-
dustrial advertisement products, a total of 124
thousand 191 people was employed and 100
thousand 663 of them are in Istanbul. The total
turnover is 9.1 billion liras and 6.8 billion of it is
from Istanbul and 1 billion of it is from lzmir.”

There are 11 Thousand 712 Companies Ac-
tive in the Sector

According to the report prepared by Industrial
Advertisement Products Sector created by IT0
Information, Communication and Media Profes-
sional Committee and Sign Association of Tur-
key (ARED), a total of 11 thousand 712 com-
panies are active as of June 2019. 9 thousand
319 of them are in Istanbul and Izmir, Ankara,
Antalya, and Kocaeli are the other cities that
made the list. Also, it was announced that the
top 10 cities in the report were provided more
than 95% of the added value of the sector.

There are a total of 11 thousand
712 companies active in Industrial
Advertisement Products sector



Pigment Reklam, Plamac Cozumleriyle Sov Yapacak
Pigment Advertising will Put on A Show with Plamac Solutions

Endiistriyel reklam ve promosyon
sektorleri, Pigment Reklam ile

teknolojilerini yenileyecek

Industrial advertising
and promotion
sectors will renew
their technologies with
Pigment Advertising

Kuruldugu 2010 yillindan beri reklam sektdrinin
talep ettigi teknoloji ve malzemelerin satisini ger-
ceklestiren Pigment Reklam, Sign Istanbul ve Pro-
mosyon Show Istanbul fuarlarina katilyor. Pigment
Reklam firma sahibi Serkan Cagliyan, yaptifi agikla-
mada reklam ve promosyon pazarinda bilydmeyi ve
teknolojilerini yenilemeyi hedefleyen firmalarla bir
araya gelecekleri bu fuarlarin biiyik dnem tasidigini
belirtti.

19-22 Eyliil tarihleri arasinda TOYAP'ta gergeklesen
Sign Istanbul kapsaminda dijital baski ve plamac
teknolojileri alaninda ¢oziimler sunan Pigment
Reklam: 12'nci salonun B10 standinda ziyaretcilerini
bekliyor.

Promosyon Show Istanbul fuan ise 25-28 Eylilde,
Pullman Istanbul Hotel & Convention Centerda
dizenteniyor. Kurumsal pazarlamaya dair reklam
rtinleri ve malzeme sektorlerini bir araya getirecek
fuarda, Pigment Reklam; 2'nci salonun Cé standinda
ziyaretcilerini airlyor. Ziyaretgiler bu stantta, MU-
6090 modelini yakindan inceleme firsati yakaliyor.
Zengin riin gami ile nis Griinlerden endistriyel dre-
time kadar bitin segmentlere hitap eden Pigment
Reklam, her iki fuarda da ziyaretgilerini bekliyor.

Since its establishment year 2010, Pigment
Advertising sales the technologies and materi-
als that advertising sector requests and it par-
ticipates to Sign Istanbul and Promotion Show
Istanbul fairs. Serkan Cagliyan, the owner of
Pigment Advertising, stated in his speech that
fairs like these are important since they will
meet with the firms want to expand in adver-
tising and promotion markets and renew their
technologies.

Within Sign Istanbul to be organized in TUYAP
between 19-22 September, Pigment Advertis-
ing, offers solutions in digital printing and pla-
mac technologies, is waiting for its visitors in
stand B10 in 12th hall.

Promotion Show Istanbul fair will be organized
in Pullman Istanbul Hotel & Convention Center
on 25-28 September. The fair will bring togeth-
er the advertising products regarding corporate
marketing and material sectors; Pigment Ad-
vertising will be waiting for its visitors in stand
C6 in 2nd hall. The visitors will get a chance
to get a closer look at MU-6090. Pigment Ad-
vertising appeals to all segments from niche
products to industrial production with its rich
product range and waits for its visitors in both
fairs.
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Leccepen, lpen
Bunyesine Katildl

Ilpen included Leccepen

b ==

ipen, Tiirkiye genelinde gerceklestirilecek
ajans ve bayi dagitimi ile Leccepen’in daha
genis kitlelere ulastinlmasini hedefliyor

llpen aims to get Leccepen to larger audiences with the
agency and distributorships around Turkey

Sektorindeki gelisim, degjisim ve ihtiyaclara gore
kendini siirekli yenileyen, genis riin yelpazesi ve ka-
liteli Uretimi ile promosyon yazim geregleri alaninda
dinyadaki taninirligi en fazla olan markalardan biri
durumundaki Leccepen, cevre dostu drinler dretme-
si ve bu konuda uzun bir gegmise sahip olmasiyla
da gdz dolduruyor. Leccepen, Grdinlerinin dretiminde
geri dontsimlii yani kadmiyum ile kursun icermeyen
malzemeler tercih ediyor. Aynica yesil kalem niteligi
tasiyarak cocuklar igin givenli dretim yapildigini
simgeleyen CEE isaretini kullanma hakkina sahip bir
firma olarak tne ¢ikiyor.

ilpen, Leccepen Markasi ile Daha Giiclii
Leccepenin uluslararasi bilinilirligi ve dlkemizdeki
tecriibesi, Tirkiyedeki Gnemli markalardan Ilpen‘in
dikkatini gekti. Gegtigimiz yil firmanin Tirkiyedeki
satig, dagjitim ve tiim lisans haklar, Ilpen biinyesine
katildi. Ilpenin, bu yil hazirlanan driin koleksiyonun-
da Leccepen'in tim (rinlerine genis yer aynldi. Ay-
rica llpen, Tiirkiye genelinde gerceklestirilecek ajans
ve bayi dagjitimi ile Leccepen’in daha genis kitlelere
ulagtintmasini hedefliyor.

Leccepen, established in ltaly, serves to
the world since its establishment day with-
out compromising its production quality and
unique Italian style for 60 years.

Leccepen is one of the most recognized brands
in the world in promotional writing instruments
with its improvement in its sector, adapting it-
self to changes and needs, wide product range,
and quality production and it also impresses
people with its environment-friendly produc-
tions and having a long history in this matter.
Leccepen prefers recyclable materials in the
production of its products, that is cadmium and
lead-free. Also, it shines out as a company that
has the right to use CEE mark that symbolizes
safe production for kids and it has the charac-
teristics of a green pen.

Ilpen is Stronger with Leccepen

The international recognition of Leccepen and
its experience in our country is attracted llpen,
one of the most important brands in Turkey.
Last year, the sales, distribution, and license
rights of the firm in Turkey were passed on to
llpen. llpen gave wide coverage to all of Lec-
cepen’s products in this year’s product collec-
tion. Also, llpen aims to get Leccepen to larger
audiences with the agency and distributorships
around Turkey.
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Ozen Promosyon Sektordeki Yeniliklere
Hizla Cevap Veriyor

Ozen Promotion Rapidly Responds to the Innovations in the Sector

Ozen Promosyon, 2020 yili icin hazirladig iiriin
koleksiyonunda siyah serisine 6zel 6nem verdi

Ozen Promotion gave special importance to black series that is prepared

for the year 2020

Hizla gelisen ve deisen dinyamizda, tiketici ihti-
yaclarinin yani sira firmalann dretim standartlan da
yenileniyor. Promosyon {rinleri artik beklentileri
karsilamay ve sik tercih edilebilir olani misteri-
leriyle bulusturmayr hedefliyor. Bu dogrultuda son
yillarda dne cikan siyah renk, sektdrdeki pek cok
firma tarafindan bilhassa tercih edilmeye baslandi.
Ozellikle Avrupada gegtigimiz yil siyah renkteki pro-
mosyon kataloglari on plana gikarildi.

Ozen Promosyon da 2020 yili igin hazrladig riin

koleksiyonunda siyah serisine ozl bir Gnem verdi.
Uriinleri arasinda; cantalar, duvar saatleri, geri do-
nsdmli drinler, hesap makineleri, kalem setleri,
kartvizitlikler, kisisel rinler, kristal plaketler, kupa
ve fincanlar, masalstd drinler, matbaa drinleri,
powerbank'ler, tekstil Grinleri, semsiyeler, serit
metreler, tarihsiz defterler, teknoloji Urinleri, ter-
moslar, toplantr bloknotlar, USB bellekler ve hediye
setleri bulunan Ozen Promosyon, miisterilerine genis
bir Grin yelpazesi sunuyor.

R

In our rapidly growing and changing world,
along with the customer needs, production
standards of companies are also renewed.
Promation products now aim to meet the ex-
pectations and bring preferable products and
customers together. In line with this, the color
black, stand out in the previous years, started
to be preferred above others. Especially in Eu-
rope, in the past year, black promaotion cata-
logs were featured.

And Ozen Promotion gave special importance
to black series that is prepared for the year
2020. 0zen Promation offers a wide range of
products to its customers with products it in-
cluded to its range: bags, clocks, recyclable
products, calculators, pen sets, cardholders,
personal products, crystal plagues, cups and
mugs, desk products, printing products, power
banks, umbrellas, tape measures, notebooks,
technological products, textile products, ther-
mos jugs, notepads, USB drives, and gift sets.




Dunya markalarini sizlerle bulusturmaya
devam ediyoruz.

We continue to bring you together with the world brands.

K §//ipenpromosyon ) /ipenpromosyon £2 fipenpromosyon www.ilpen.com.tr
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Kaliteli Promosyonun Adresi: TheCey

The Address of Quality Promotion: TheCey

THECEY, ALISILAGELMiS
URUNLERDEN VE VASAT
BASKILARDAN SIKILAN
FIRMALAR iCiN UST
SEGMENT URUNLERIVLE
HiZMET VERIVOR

¢y Promosyon (TheCey). reklam ve
promosyon alaninda is birligi yaptigi
diinyaca dnli markalarin kalite ve hizmet
anlayisini benimseyen tavnyla  sektdrde
farkli bir konumda bulunuyor. Hollanda Deonet,
Almanya Schneider Pen ve Italya Pininfarina Segno
markalarinin - BZB daitimini Gstlenen TheCey,
aligilagelmis driinlerden ve vasat baskilardan sikilan
firmalar igin dst segmentte ve kalite odakl hizmet
veriyor. Ayni zamanda ulusal pazardaki promosyon
{riinlerini de dinyadaki ajanslara sunuyor.

Deonet Hollanda her ay yenilikei Grinleri ve
kaliteli baskisiyla USB, hoparldr, powerbank ve
sekilli anahtarliklanyla fark yaratiyor. Ayrica sarmal
baski teknigiyle istenen drini istenen renkte
Uretebiliyor. - Atmanyanin ~ Schneider  kalemleri
ise perakende algisi yiksek, mikemmel kalite
anlayisiyla yeniliklerine devam ediyor. Schneider
kalem olusturucu ile istediginiz Schneider model
kalemi sunum igin hazrlayabilirsiniz.  TheCey
Pininfarina Segno Italyan tasarm firmasi ile anlasip
sizlere hem teknoloji hem malzeme hem de dizayn
ile farkl bir tasarim tregji sunarak gdrsel bir stlen
sunuyor. Pininfarina Etegraph yaz sistemi Leonardo
da Vinci'nin ortaya ¢ikarttidi uc malzemenin kagitla
oksidasyonu  sonucu olugan yazimin - sonsuzca
yapilmasl anlamina geliyor.

TheCey offers high-end
products to the companies
being bored with conventional
products and bad prints

MDEONET
o

ol
[

ey Promosyon (TheCey) has a differ-
ent position in the industry with its
attitude that adopts the quality and
service understanding of the world-
wide known brands with which it cooperates
in fields of advertising and promation. Un-
dertaking the B2B distribution of the brands
of Deonet (Holland), Schneider Pen (Ger-
many) and Pininfarina Segno (ltaly), TheCey
offers high-end and quality products to the
companies being bored with conventional
products and bad printing quality. Addi-
tionally, it offers promotion products in the
national market to agencies all around the
world.
Thanks to its innovative products and high
quality printing, Deonet Holland makes a
difference with its USB, speakers, power-

USB sticks
for all tastes

bank and shaped keychains every month
with a new product. Furthermore, it can
produce each product in the desired col-
or with the 360 degree printing technique.
Germany’s Schneider pens maintains its
innavations with high retail perception and
excellent quality. With Schneider pen con-
figurator, you can prepare any Schneider
model pen for your presentation. Agree-
ing with Pininfarina Segno Italian design
company, TheCey offers you a different
design example and a visual feast with a
good technology, material and design. The
Pininfarina Etegraph writing system, which
was revealed by Leonardo da Vinci, means
a kind of oxidation process, incurring be-
tween the metals and the paper that is
microscopically scratched from tip contact.

POINT | L0

(Her zevk icin farkl bir USB bellek)



Nezaket Ziyaretlerinde “Endorfia Etkisi”
“Endorfia Effect” at Courtesy Visits

PRESTIJLi URUNLERIN ADRES| ENDORFIA, YENi KOLEKSIYONUNDA

GELENEKLERIMiZi MODERN TASARIMLARLA BULUSTURUYOR

ndorfia drinleri, gerek misteri gerekse

protokol ~ zyaretlerinde  bir  nezaket

gostergesi  olarak  kullaniyor. ~ Bu

kapsamda nefis kokulu gil yapraklanyla
kaplanmis galli, bol fistikl, cifte kavrulmus, sade
ve Cikolata kapli lokum gesitlerinin yani sira birinci
kalite cikolata secenekleriyle de tekli olarak ya
da set halinde misterilerine sunuluyor. Sadece
damaklara degil gozlere de hitap eden Endorfia
{rinleri, tiketicisine sik kutularla ulastinlyor.
Setlerdeki bu dzel lezzetlere, segkin kolonya
cesitleri veya aromasinda tutku olan kahve cesitleri
de eslik ediyor.

Ziyaretlere Endorfia imzasi

Farkli ebatlarda dzel olarak hazirlanan  prestijl
kutularin icerisinde sunulan liks cikolata, kahve,
lokum, draje ve kolonya cesitleri zyaretlerinize
atlan  bir imzaya donsiyor. Kutu (zerine
uygulanabilen sirket veya kurum logolan ile gikug
kurumsal hediyeye donistiren Endorfia (riinleri,

prestiji kalici héle getiriyor.

ndorfia products are used as a cour-

tesy sign for both customer and pro-

tocol visits. As well as rose delight

covered with fragrant rose petals,
double roasted pistachio delight, plain de-
light and chocolate covered delight, pre-
mium quality chocolate options are also
offered to customers in single or set form.
Endorfia products, which appeal not only to
the palate but also to the eyes, are deliv-
ered to consumers in stylish boxes. These
special tastes are accompanied by select
cologne varieties or coffee varieties with
passion aroma.

Endorfia Signature for Visits

Luxury chocolate, coffee, Turkish delight,
dragee and cologne varieties offered in
prestigious boxes prepared specially in dif-
ferent sizes become a signature for your
visits. Endorfia products converting ele-
gance into corporate gifts with company or
corporate logos that can be put on the boxes
maintain the prestigiousness.

The address of prestigious
products Endorfia is bringing
together our traditions with
modern designs in its new
collection.
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PROMASIAD GENEL BASKANI OMER KARATEMiZ iLE PROMAG DERGISININ
TiNCi SAYISINA OZEL BIR SOYLESl GERCEKLESTIRDIK

PROMASIAD lle

Daha Guclu
Bir Yarin

A Stronger Future With PROMASIAD

We did an interview with PROMASIAD Chairman Omer Karatemiz special for the 1st issue of PROMAG

PROMAG



As PROMASIAD, we started out by
thinking that promotion and printing
sectors can create easier solutions
to the current or possible problems
under one roof

romosyon ve Matbaa Sanayici Is Adam-

lart Dernegi (PROMASIAD) Genel Baskani

Omer Karatemiz; PROMASIAD'In kurulus

hikdyesinden kurum kiltirine, promos-
yon ve matbaa sektorlerinin ulusal ve uluslara-
rasi konumundan dernegin gelecek hedeflerine
kadar cesitli alanlarda kendisine yonelttijimiz
sorulart PROMAG okurlar igin yanitlad.

Dernegin Genel Baskami olarak sizden
PROMASIAD"in kurulus hikayesini dinle-
yebilir miyiz?

Matbaa-basim sanayi ve tamtim Urinleri sek-
tord, kullandiklar ham madde ve materyaller
geregi ic ice gecmis alanlar olarak karsimiza
¢ikiyor. Kagit ve tirevi olan Uzakdodu mengeili
Urtnlere getirilen ek vergilerle birlikte matbaa
isletmecilerinin promosyona yanelik yatirmlari-
niarttirdiine da goz oniinde bulundurursak soz
konusu sektdrler arasindaki sinerjinin giiglene-
rek devam edecegini soyleyebiliriz. Bu noktada
PROMASIAD olarak bizler; sorunlan ve ihtiyag-
lan, hedef kitleleri ve misteri gruplan birbiri-
nin kesisim kiimesinde bulunan bu iki sektdrin
mevcut veya olasi sorunlarina tek cati altinda
daha kolay ¢ozimler Gretebileceklerini disine-
rek yola ciktik.

Matbaa ve promosyon sektdrleri, gerek kamuda
gerekse Gzel sektdrde hak ettikleri sayginligi go-
remiyor. Bunun en Gnemli sebebini ise bu sektor-
lere yonelik toparlayici ve temsil kabiliyeti tasiyan
bir dst yapi bulunmamasi olusturuyor. Mevcut
sektorel yapilanmalar ve sivil toplum kuruluslar
(STK): katiimciliktan uzak yonetim anlayislan ve
dar yapitanma modelleri ile isletmelerimizin ihti-
yaclarina karsilik veremiyor. Kast sistemi benzeri
bir model ile ydnetilmeye calisilan bu yapilar,
acikasi hichir sektorel gelisme ilgilendirmiyor.
Sektor adina yapilacak tek faaliyetin yilda bir kez
en cok komisyonu verecek olan fuar sirketinin

PROMASIAD OLARAK
BIZLER, PROMOSYON VE
MATBAA SEKTORLERININ
MEVCUT VEYA OLASI
SORUNLARINA TEK

CATI ALTINDA DAHA
KOLAY C6ZUMLER
URETEBILECEKLERINI
DUSUNEREK YOLA CIKTIK

dizenledigi organizasyonu desteklemek olan bir
STK anlayisi ile maalesef hicbir olumlu gelisme
meydana gelemez. Bunun aksine, sektdrel sivil
toplum calismalari igin ortaya giigli bir vizyon koy-
mak gerekir. Bu calismalar ise tecriibe, deneyim
ve fedakarlik ister; etik kurallar cercevesinde her
paydasin yonetime katiimini saglayacak bir orta-
ma ihtiyag duyar. Kisacasl, sadece algiya oynayarak
ve bir seyler yapiyormus gibi gozikerek sektorleri-
mizin gelisim ve degisimi sajlanamaz. Iste PRO-
MASIAD; hemen her giin birgok sorun ve problemle
karsilasan meslektaslarimizin, kendilerini temsil
edebilecek kabiliyete ve liyakate sahip sektdrel bir
st ¢atiya olan ihtiyacini daha fazla ertelemeksizin
karsilamak adina kuruldu.

omotion and Printing Industry Busi-

essmen Association (PROMASIAD)

Chairman Omer Karatemiz answered

our questions from the foundation
story of PROMASIAD to organizational culture,
from the national and international state of
promotion and printing sectors to the aims for
the future aims for Promag readers.

Can you tell us the story of the foundation
story of PROMASIAD as its Chairman?
Printing industry and promotional products
sector are joint areas in terms of the raw ma-
terial and materials that they used. Consider-
ing the fact that printing sector businessmen
increased their investments on promotion with
the additional taxes on paper and paper-de-
rived Far-East origin products, we can easily
say that the synergy between the mentioned
sectors will continue by getting stronger. At
this point, we, as PROMASIAD, started out by
thinking that promotion and printing sectors
can create easier solutions to the current
or possible problems of these two sectors,
whose problems and needs, target groups and
customer groups are in the junction point of
one another, under one roof.

Printing and promotion sectors did not get
the respect they deserve from the public or
private sectors. The most important reason for
this that there is no assembler and presen-
tative upper structure for these sectors. The
current sectoral constructs and non-govern-
mental organizations (NGOs) cannot meet the
needs of our businesses with their manners
of rule far from participation and narrow con-
struct models. Frankly, no sectoral improve-
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PROMASIAD, kurulusunun temel taslari
olarak “is birligi”, “dayanisma” ve “hak”
gibi dederleri dn plana cikaryor. Peki, ilk
agizdan kurum Kkiiltiiriiniiz ve bakis aciniza
dair sizin okurlarimizla paylasmak istedik-
leriniz neler?

Promosyon ve matbaa sektdrlerinin, maalesef
heniiz arzu ettifimiz seviyede dayanigma ve is
birligi icerisinde olmadigini gdriyoruz. Bunun
nedenini, firmalar arasi cekismenin asil biyik
resmin gorilmesine engel teskil etmis olmasi ile
aciklayabiliriz. Birbirleriyle kar odakl yikici bir
rekabet icinde olan isletmelerimizin bu tutumlar,
matbaa ve promosyon alanlarinin sektor disinda-
kiitibarina da olumsuz yansiyor. Ancak 2018de ve
bu yilin itk yarisinda Tirkiye ekonamisinin mica-
dele ettifi zorlayicr kosullar, gok ciddi sabit yati-
rim sahibi olan isletmelerimizin dahi ham madde
temininde sikinti yasamasina sebep oldu. Ozel-
likle de sadece yurt ici pazarda faaliyet gdsteren

ment concerns these structures that are
tried to be managed with a caste system-like
model. And unfortunately, no positive im-
provement can happen with an NGO approach
that only activity to be done for the sector is
an organization once in every year to support
made by a fair organizer that will give the big-
gest commission. Contrary to this, for the sec-
toral non-governmental works, a strong vision
needs to be revealed. And these works need
experience, knowledge, and self-sacrifice,
they need an environment that will provide
the participation of every shareholder within
the codes of conduct. In short, the improve-
ment and change of our sectors cannot be
provided by only playing with perception and
looking like as if you doing something. And
PROMASIAD was founded in order to meet the
need of our colleagues, who encounter with
many problems almost every day, of a sec-
toral roof that has quality and ability to repre-
sent themselves, without delaying more.

I

PROMASIAD;
MESLEKTASLARIMIZIN,
KENDILERINi TEMSIL
EDEBILECEK KABILIYETE VE
LIYAKATE SAHIP SEKTOREL
BIR UST CATIYA OLAN
IHTIYACINI KARSILAMAK
ADINA KURULDU

PROMASIAD was founded in order
to meet our colleagues’ need of a
sectoral roof that has quality and
ability to represent themselves




firmalanimiz, ic piyasadaki daralmadan dolay zor
bir strecin icerisine girdi. Bu ekonomik sorunla-
nn bir sire daha devam edecedini varsayarsak
promosyon ve matbaa sektdrlerinin dar alanda
rekabet micadelesini daha fazla sirddrmemesi
gerektigini distntyorum. Zira daralan ekonomi
ve piyasa sartlarinda, aramizdaki dayanisma ve
is birligini arttirabilirsek tim bu sirecin olumsuz
etkilerinden de korunabiliriz. Bu nedenle PROMA-
SIAD olarak iye isletmelerimizi dnimizdeki si-
rete daha da zorlasmasi muhtemel olan piyasa
sartlarina hazirlamay, dayanisma ve is birligini
{yelerimiz arasinda tesis etmeyi amagliyoruz.
Yarinlara tagimak istedigimiz kurum kiltdrimi-
zi, birlikten giicin dofacagina olan inancimizla
sekillendirecegiz.

Yeni yila yaklastijimizi da diisiiniirsek sek-
toriin en hareketli donemini yasayacagini
soyleyebiliriz. PROMASIAD olarak icinde
bulundugumuz bu siirecte odak noktaniz
nedir? Ne gibi calismalar yiiriitiiyorsunuz?
Tanitim riinleri sektorindn genellikle yeni yila
yaklastigimiz danemlerde yogun is sirecine girdi-

i bir gercek. Ancak yilbasina yaklasildika artan
agurligin, onceki yillara kiyasla giderek yil icerisi-
ne dogru yayildigini soylememiz gerekir. Bundan
hareketle promosyon drinlerinin, artik sadece
yilbasi hediyesi olarak degerlendiritmedigini ve
bu Grinlere olan ilginin giderek arttigini gorebi-
liriz. Cesitli sektorlerde faaliyet gdsteren birgok
kurumun da kanitladigi gibi bizler de promosyon
drinterinin marka ve Grin tanitimi icin en etkili
reklam mecrasi oldu§una inaniyor ve bu ydnde
galismalarimizi yogunlastinyoruz.

PROMASIAD olarak basim sanayimizin ve promos-
yon sektdrimizin gok gicli bir ihracat potansi-
yeli olduguna inaniyoruz. Uye isletmelerimizin ve
Ureticilerimizin ihracat altyapisi saflamalan ve
dis pazarlara odaklanmalarini oldukca Gnemsiyo-
ruz. Promosyon sektdriinde faaliyet gosteren yerli
firmalanmizin hélihazirda Cin ile rekabet edebi-

As an association, one of our
most important aims is to prepare
our sectors to the future with an
international vision

PROMASIAD features values such as “co-
operation”, “solidarity”, and “rights” as
keystones of the foundation. So, what do
you want to share with our readers about
your organizational culture and point of
view at firsthand?

Unfortunately, we see that promotion and
printing sectors are not the desired solidari-
ty and cooperation level yet. We can explain
this with the fact that the conflict between
the firms prevented seeing the big picture. The
attitudes of our businesses that are in a prof-
it-oriented destructive competition with each
other refiect badly on the non-sector reputa-
tion of printing and promotion areas. However,
in 2018 and in the first half of this year, the
stringent conditions that Turkish economy has
fought caused problems in raw material pro-
curement even for our businesses that have
serious fixed investment. Especially our firms
which are only active in domestic market have
entered in a difficult process because of the
narrowing in the domestic market. Considering
the assumption of these economic problems
will continue for some time, | think that pro-
motion and printing sectors should not contin-
ue with its competitive struggle in this narrow
area. Because in the shrinking economy and
market conditions, if we can increase the sol-
idarity and cooperation amongst us, we can
protect ourselves from the negative effects of
this process. Because of this, as PROMASIAD,
we aim to prepare our member businesses
to market conditions will get difficult in the
process ahead of us and to institute solidarity
and cooperation amongst our members. We
will shape the organizational culture that we
want to carry to the future with our belief that
union is strength.

Considering the fact that we are near the
new year, we can say that the sector will
experience the busiest period. What is
your focal point in this process as PRO-
MASIAD? What kind of works you do?

It is true that promotional products sector en-
ters in a busy period often in the times near
the new year. However, we must say that the
weight increased near the new year is spread
throughout the year compared to the previous
years. Based on this, we can say that promo-

I

DERNEK OLARAKEN
ONEMLI HEDEFLERIMIZDEN
BiRi, ULUSLARARASI
BiRVIZYONILE
SEKTORLERIMIiZi YARINA
HAZIRLAMAK OLACAK
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lecek diizeyde oldu§unun da altini cizmem gerekir.
Hemen her isletmemiz, ihracat disincesinde ol-
masina rajmen yurt ici piyasalarda gegen seneden
beri yasanan ciddi daralma nedeniyle buna yonelik
adim atmakta tereddit ediyor. Sektdr olarak bu-
gun her ne kadar i piyasa sartlarina odaklanmis
ve yurt disindaki firsatlan degerlendirebilecek
zemine sahip olmasak da PROMASIAD'In gicli
destegiyle bunu asabilecegimize inaniyorum. Bu
dogrultuda dernek olarak en dnemli hedeflerimiz-

I

PROMASIAD OLARAK SEKTORLERIMiZiN REKABET GUCUNU
DUNYA CAPINDA ARTIRACAK CALISMALAR iCERISINDE
OLACAGIZ

As PROMASIAD, we will conduct works that will increase the
competitive power of our sectors

tional products are no longer considered just
as new year gifts and the attention to these
products increased gradually. As many insti-
tutions from various sectors proved, we be-
lieve that promotional products are the most
effective advertising channel for the brand
and product advertisement and we intensify
our practices in this regard.

As PROMASIAD, we believe our printing in-
dustry and promotion sector have powerful
export potential. We show the utmost care to
our member businesses and manufacturers
to provide export infrastructure and focus on
foreign markets. | must emphasize that our
local firms in promotion sector are already at
the level to compete with China. Almost ev-
ery business of ours hesitates to take a step
regarding export even though they consider
that because of the serious shrinking in the
domestic market from last year. As a sec-
tor, even though we didn’t have the base to




den biri, i¢ piyasa rekabet sartlarini dengeleme-
nin yani sira isletmelerimizi diinya ile entegre
etmek ve uluslararasi bir vizyon ile sektorlerimizi
yarina hazirlamak olacak. Bunu sajlamak adina
planlanmiz arasinda efitim programlari dizenle-
mek, Gyelerimize uluslararasi alanda gecerli olan
belgeler kazandirmak, yurt disina is seyahatleri
gerceklestirmek, uluslararasi fuarlanin takibini
ve bunlara katiimr saflamak ve cesitli works-
hoplar organize etmek gibi etkinlikler de yer
aliyor. Aynca Tiirkiye Ihracatgilar Meclisi, Dig Ti-
caret Miistesarligl, Dis Ekonomik Iliskiler Kurulu
ve ¢esitli ihracatgr birliklerimizin dizenledigi
organizasyonlar takip ederek bu kurumlanimizla
aktif bir iletisim icerisinde olacagiz. Ute yandan
oniimiizdeki ocak ayinda Almanya Duesseldorf'ta
dizentenecek “PSI™ ve Frankfurtda gergekle-
secek “Paperworld” fuarlarinin Istanbul Ticaret
Odasi (IT0) tarafindan milli katiim kapsamina
alinmis olmalarini da cok dnemsiyoruz. Dernek
olarak her iki fuarin da matbaa ve promosyon
sektor temsilcilerimiz tarafindan yakindan takip
edilmesini tavsiye ediyor ve IT0 tecriibesi ile bu
fuarlara yapilacak olan milll katiim firsatinin
degerlendirilmesi gerektigini disiniyoruz.

Ulkemizin ekonomik gelisimi ve 2023 He-
defleri dogrultusunda PROMASIAD’In ge-
lecek stratejilerinden bahseder misiniz?

Gegtigimiz aylarda kabul edilen On Birinci Kal-

kinma Plani ile 2019 ve 2023 arasindaki bes yil-
Uk dénem hedefleri aciklandi. Maalesef 2013 yI-
linda hazirlanan bir nceki kalkinma planindaki
iddiali 2023 Hedefleri, yaklasik yizde 50 oranin-
da geriledi. Oyle ki onuncu Kalkinma Plani'nda
500 milyar dolar olarak belirlenen 2023 ihracat
hedefimiz, On Birinci Katkinma Plani'nda 226.6
milyar dolar olarak revize edildi. Bu durumun bir
getirisi olarak On Birinci Kalkinma Plani'nda,
endistride yillk yizde 5,7'lik biyime hedefi
dogrultusunda sanayi yatimmlarina stratejik bir
dnem verildigi dikkat cekiyor.

Ulke olarak 2013 yilindan bu yana siyasal ola-
rak yasanan calkantili siregler, bolgemizdeki
istikrarsiz donem ve st Uste yasanan segimler
nedeniyle ekonomide beklenen atiimi gercek-
lestiremedik. Fakat artik kaybedecek zamanimiz
yok. 2019°un da son ceyregine girdigimizi goz
dndnde bulundurursak dnimizdeki dort yilik
siireci Gilke olarak cok iyi deferlendirmemiz ge-
rektii ortaya cikiyor. Ayni sekilde promosyon ve
matbaa sektorleri olarak bizlerin de onimizdeki
bu sireci, geride biraktijimiz bes yilda oldugu
gibi kaybetmememiz gerekiyor. Bu nedenle PRO-
MASIAD olarak sektdrlerimizin rekabet giicini
diinya capinda artiracak calismalar igerisinde
olacagiz. 2023 yilinda Glkemizin basim sanayi
ve tanitim Griinleri sektorlerinde dinyanim ik 10
ekonomisi arasina girmis olmasi, temel amaci-
miz olacak.

consider the opportunities abroad and focused
on the domestic market, | truly believe that we
can overcome this with the powerful support of
PROMASIAD. In line with this, as an association,
one of our most important aims is to prepare
our sectors to the future with an internation-
al vision and to integrate our businesses with
the world along with balancing domestic mar-
ket competition conditions. In order to provide
this, organizing training programs, making our
members get internationally valid certificates,
making business trips to abroad, following and
participating international fairs, and organizing
different workshops are among our plans. Also,
we will actively communicate with the Turkish
Exporters Assembly, Undersecretariat Of For-
eign Trade, Foreign Economic Relations Board,
and various exporters associations by following
their organizations. On the other hand, we give
utmost impoartance to “PSI” to be organized in
Dusseldorf, Germany and “Paperworld” to be
organized in Frankfurt came under national
participation by Istanbul Chamber of Commerce
(IT0). As an association, we recommend that
both of the fairs should be closely watched by
our representatives from printing and promo-
tion sectors and we think that national par-
ticipation opportunity for these fairs with ITO
experience should be considered.

Can you tell us about the future strategies
of PROMASIAD in line with our country’s
economic development and 2023 goals?
The goals regarding the five-year period be-
tween 2019-2023 were announced with the
Eleventh Development Plan accepted in the
previous months. Unluckily, the assertive 2023
goals in the previous development plan from
2013 lessened almost 50 percent. Our 2023
export goal decided as 500 billion dollars in the
Tenth Development Plan revised to 226.6 billion
dollars in the Eleventh Development Plan. As
a return of this, giving strategic importance to
industrial investments in line with the annual
growth target of 5.7 percent within the industry
in the Eleventh Development Plan stands out.
As a country, since 2013 the politically un-
stable period, we couldn’t realize the expect-
ed breakthrough in the economy because of
the inconsistent period in our region and the
successive elections. However, we don’t have
time to lose now. Considering the fact that we
have entered the last quarter of 2019, we, as
a country, must utilize the next four-year pe-
riod ahead of us. Likewise, as promaotion and
printing sectors, we shouldn’t lose the peri-
od ahead of us, as we did it in the previous
five years. Therefore, as PROMASIAD, we will
conduct works that will increase the compet-
itive power of our sectors. Our primary goal is
to get Turkey in the top 10 economies in the
world in the printing industry and promotional
products sectors in 2023.
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Murat Ekinay

Reklam Sektorunde
Yukselen Deger:

Promosyon .

SATIS VE PAZARLAMA CALISMALARININ
YANI SIRA KURUMSALLASMAYA DA PEK - g
COK FAYDASI BULUNAN PROMOSYON,

REKLAM SEKTORUNDEKI YERiNi DAHA D
SAGLAMLASTIRIYOR

eknolojinin adeta bas dondiriici bir hizla
ilerledigi ginimiz diinyasinda tipki diger
pek cok alan gibi reklamcilik ve tanitim fa-
aliyetleri de siirekli degisime ugruyor. Ozel-
likle sosyal medya ve dijital kanallarin kullaniminin

gitgide yayginlasmasiyla farklilasan beklentileri

dogru dlgebilmek her gegen giin daha dnemli hale @
geliyor. Satis ve pazarlama calismalarina ek olarak
kurumsallasma anlaminda da pek ok faydasi bu-
lunan promosyon ise sektdre giderek daha fazla ydn

vermeye devam ediyor.

Dijitalin Etkisi Artiyor
Gazete ilanlarindan televizyon ve internet tanitimlar-
na kadar gok genis alana yayilan reklameilik, ozellik-
le son yillarda dijitalin yiikselisi ile birlikte biyik bir
dontstim yagsiyor. Elimizden bir an olsun dismeyen
cep telefonlari ve neredeyse her animizi paylastigimiz
sosyal medya kanallari ise hayatin pek ok alaninda
oldugu gibi pazarlama faaliyetlerinde de etkinligini
giderek artinyor.

Cok Yonlii Bakis Acisi Gerekli
Stz konusu kanallar sayesinde mevcut ve potansiye
misterilere ulagmanin biyik olgide kolaylastigi
da bir gercek. Ancak bu durum rekabet sartlanni
da tncesinde olmadifi kadar giiglestiriyor. Kosullar
boyleyken faaliyet gosterilen sektdr fark etmeksi-
zin markalann pazarda saglam bir yer edinebilme-
leri adina cok yonli bir bakis agisi benimsemeleri
gerekiyor. Ajanda ve kalem gibi sikca tercih edilen




Rising Star in Advertising:
Promotion

IN ADDITION TO ITS SALES AND MARKETING EFFORTS,
PROMOTION ALSO HAS MANY BENEFITS FOR
INSTITUTIONALIZATION AND FURTHER STRENGTHENS ITS
POSITION IN THE ADVERTISING SECTOR

Digital Becomes More Influential 35

. A Versatile Perspective Required
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GUNUMUZ DUNYASINDA

URUNLERIN MALIYETINDEN COK
MUSTERIYE SAGLADIGI DEGER

VE FAYDA ON PLANA CIKIYOR

standart Uriinlerden ginimiz diinyasinda hayati
kolaylastiran teknolojik coziimlere kadar pek gok
segenek sunan promosyon ise kuskusuz yasanan
donisimden en fazla etkilenen alanlarin basinda
geliyor.

Dedisen Beklentileri Olcmek Sart

Neredeyse her gecen giin degisime ugrayan beklen-
tileri dogru analiz ederek bunlara uygun gdzimler
sunabilmek dnemli. Ustelik ginimiz dinyasinda
drtinlerin- maliyetinden gok misteriye sagladif
degier ve fayda dn plana cikiyor. Omegin hayatimi-
zin aynilmaz bir pargasi olan cep telefonlanmizin
bataryasini doldurmak igin kullanabilecegimiz sarj
cihazlan veya cektigimiz fotograf ve videolar sakla-
yabilecegimiz depolama araglar, teknolojik olmayan
seceneklere gore tketicilerin ilgisini daha fazla
cekebiliyor.

Mevsim ve ihtiyaclara Uygun Coziimler
Promosyon faaliyetlerinin dncelikli amaclarindan
biri de sz konusu markaya uzun vadede sadakati
salamak. Bunu basarabilmek igin ise doneme ve
mevsime uygun alternatifleri tercih etmek son dere-
ce Gnemli. Omegjin yaz aylarinda sapka. sonbaharda
semsiye veya yagmurluk, kisin ise atki veya bere gibi
secenekler meveut kosullara uyumlu alternatiflerden
sayilabilir. Benzer sekilde sirketler tarafindan cali-
sanlara verilen dizisti bilgisayar ¢antasi veya veri
depolama gibi teknolojik dzellikleri bulunan anah-
tarliklar, bu Griinlerin siirekli kullanitmast sayesinde
amacina ¢ok daha etkin bir sekilde ulasabilir.

Promosyonla ilgi Cekmek

Reklam ve pazarlama araci olarak promosyon kulla-
niminin kugkusuz pek cok faydasi var. Ancak tercih
edilen yontemler de bu ¢alismalarin basariya ulas-
masinda biiyik rol oynuyor. Sektdrde ozellikle tasa-
rim ve yaraticilik kavramlan giderek daha fazla tne
oikiyor. Onceki danemlerde sikga kullanilan standart
logolu driinler, ginimizde yerine farkli tasanmla-
ryla dikkat ceken alternatiflere birakiyor. Markalar,
gunlik hayatta kullanimi kolay ve ergonomik driin-
leri tercih ederek hem farklilik getirmeyi hem de
kullanicilara fayda saglamayi hedefliyor. Gegmisten
bu yana giderek daha fazla birbiriyle biitinlesen pro-

less important compared to their added value
and benefit offered to customers. For instance,
power banks to charge our mabile phones, that
are indispensable part of our life, or storage de-
vices where we can safely keep our photos and
videos have become more attractive to custom-
ers than non-technologic options.

Solutions That Fit Seasons and Needs

One of the primary objectives of promotional
activities is to ensure long-term brand loyalty.
In order to achieve so, it is extremely import-
ant to choose from promotion alternatives that
fit the period and seasons. For instance; hats
for summer, umbrellas or raincoats for fall,
scarves or beanies for winter are considered

Today, monetary value
of the products have
become less important
compared to their
added value and benefit
offered to customers
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HAFiF VE KOLAY
TASINABILIR
PROMOSYON
SECENEKLERIYLE KISA
SUREDE DAHA COK
MUSTERIYE ULASMAK
MUMKUN OLABILIR

mosyon ve reklamcilik ise bu anlamda misterilerine
etkin sekilde ulasmak isteyen firmalara ideal bir
segenek sunuyor.

Uzun Vadeli Bir Yatirim Olarak Promosyon
Promosyon calismalarinin en fazla one ¢ikan avan-
tajlanndan biri de kuskusuz uzun dmirli olmasl.
Markanin tanitimi amaciyla hazirlanan bir tisort veya
sapka yillarca kullanilabiliyor. Hatta baskalarina
hediye edildifinde kullanim siresi uzayabiliyor. Bu
sayede belirli zaman dilimini kapsayan dergi ve ga-
zete ilanlan veya dijital reklamlara kiyasla promos-
yon, cok daha uzun vadeli bir yatinm olarak dikkat
cekiyor.

Maliyet Avantaji Sagliyor

Ozellikle televizyonda yayinlanan reklamlar, ha-
zrlanmasindan gosterimine kadar her asamada
bilyiik biitceler gerektiriyor. Sinema ve radyo gibi
mecralar da markalara, tipki televizyon gibi kul-
lanilan siireye bagli olarak yiiksek faturalar ¢ika-
rabiliyor. Buna karsilik promosyonla cok daha az
maliyetle kalici ve uzun siireli bir tanitim kanalina
sahip olmak mimkin. Ustelik yasanan teknolojik
gelismeler ile dijital doniisim sayesinde takvim ve
ajanda gibi standart Uriinlerin yani sira neredeyse
sayIsiz secenek arasindan secim yapmaya olanak
saglyor.

Uzun Omiirlii Uriin, Uzun Siiren Reklam
Promosyonda kullamlan drinin uzun omirli ol-
mas! da dikkat edilmesi gereken diger bir nokta.
Uzun siire dayanabilen triinler markalar igin kismen
daha fazla maliyet gerektirebilir. Bununla birlikte
salam malzemeden yapilan promosyonlarin daha
kalici reklam anlamina geldigi de unutulmamal.
Kalem, ajanda veya tasinabilir sarj cihazi olmasl
fark etmeksizin sadece birkac haftada kullanilmaz
hale gelen Griinler yerine aylarca hatta yillarca
kullanitabilen secenekler tercih edilerek kalicilik
sagjlanabilir. Boylece promosyon galismasi bir sire
sonra tamamlansa dahi etkisi uzun zaman boyunca
devam eder.

season-appropriate alternatives. Laptop case or
keychains with data storage features that are
presented to employees by the companies may
more effectively serve their purpose as these
products are use constantly.

Drawing Attention with Promotion

The use of promotions as a means of advertis-
ing and marketing certainly has many benefits.
However, preferred methods also play a ma-
jor role in the success of these activities. The
concepts of design and creativity are becoming
more prominent in the sector. Standard prod-
ucts with printed logo used frequently are now
replaced by alternative products with different
design. Brands aim to bring difference and
benefit users by chaosing ergonomic products
that are easy to use in daily life. Promoting and
advertising, which has become more and more
integrated, is an ideal option for companies that
want to reach their customers effectively.

Promotion as a Long-term Investment

One of the most prominent advantages of pro-
motional activities is that it has a long lifespan.
A t-shirt or hat that designed to promote the
brand can be used for years. Even when it is
presented to others, the usage period may be
extended. In this way, promotion is a much
longer term investment compared to magazine
and newspaper advertisements or digital adver-
tisements covering a certain period of time.

Delivers Cost Advantage

In particular, TV ads require large budgets at all
stages, from shooting to release. Cinema and
radio ads may also cause big invoices, as TV,
depending on the period of time occupied in one
medium. However, promotion allows a medium
that requires less budget and enables longer
term publicity. Moreover, thanks to technolog-
ical developments and digital transformation,
it allows you to choose from almost numerous
options as well as standard products such as
calendars and agendas.

Long Life Product, Long Lasting
Advertising

Promotional products should have long lifes-
pan. Durable products may lead to more costs
for brands. However, it should be noted that
promotions made of durable materials also
mean that advertising will remain for a lon-
ger period of time. Regardless of pencils, day
planners or portable charging devices, perma-
nence can be achieved by choosing options
that can be used for months or even years
instead of products that become unusable in
just a few weeks. Thus, even if the promotion
is completed after a while, the effect will con-
tinue for a long time.

Today, monetary value
of the products have
become less important
compared to their
added value and benefit
offered to customers
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Siirdiiriilebilirlik Onem Kazaniyor
Gindmizde geri dondstirdlebilir rinler yayginlas-
maya baglad. Tim dinyada giderek yikselen siir-
daritebilirlik kavraminin ozellikle gelecekte reklam
ve pazarlama dinyasini bilyik tlcide etkileyecefi
tahmin ediliyor. Konuyla ilgili yapilan arastirmalara
gore, tiketicilerin tnemli kismi arada biyik bir fark
bulunmamasi halinde dofa dostu segeneklere daha
fazla 6deme yapmaya hazir.

Doga Dostu ve Sorumluluk Sahibi
Markalar

Dogal kaynaklarin korunmasina yonelik bilinglen-
dirme calismalaninin artmasiyla birlikte bu alanda
sorumluluk Gstlenen markalarin dzellikle gelecekte
dne cikacar dile getiriliyor. Geri doniisimle elde

Sustainability Becomes More Important
Nowadays, recyclable products are everywhere.
The concept of sustainability, which is a rising
star all over the world, is expected to affect the
advertising and marketing world in the future.
Research show that the majority of consumers
are willing to pay more for eco-friendly options
if there is no big difference.

Eco-friendly and Responsible Brands

As the number of activities to raise awareness
in protecting natural resources is increasing, it
is said that the brands that focuses on this field
and assumes responsibility will become more
prominent in tomorrow’s world. Thanks to pro-
motional products made of recycled materials,
brands are perceived by their customers as
“environmentally friendly” and “responsible.”

With light and portable
promotion options,

it may be possible to
reach more customers
in a short period of time
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MARKAYA UZUN VADEDE
SADAKAT SAGLAMAK iCiN
DONEME VE MEVSIME
UYGUN PROMOSYON
ALTERNATIFLERINi TERCIH _
ETMEK SON DERECE ONEMLI

edilen malzemelerden dretilen promosyonlar saye-
sinde markalar, misterileri tarafindan “doga dostu”
ve “sorumluluk sahibi” olarak algilaniyor. Bu durum
ise dzellikle dojayr koruma konusunda hassasiyet
sahibi kisilerin soz konusu markalan daha fazla tercih
etmesini sagliyor. Bdylece promosyon malzemelerinde
sirdiriilebilir seceneklerin tercih edilmesi, tipki ya-
sadifimiz dinyamin korunmasina destek oldugu gibi
rekabette de markalan avantajli konuma tasiyor.

Geri Doniisiimiin Promosyonu

Geri dondsim alanindaki calismalarini bir st seviyeye
tasimak isteyen marka yoneticileri, dojaya dost uy-
gulamalarini promosyon araciUfi ite duyurmayi tercih
edebiliyor. Ornegin; yil sonunda gonderilen tanitim
malzemeleri, sirdirilebilir bir dinya igin gercek-

This leads to more people who are sensitive
about nature protection preferring these brands.
Thus, the choice of sustainable options in pro-
motional materials helps protecting the world
we live in and brings brands to an advantageous
position in the competition.

Recycling Promotion

Brand managers who would like to top their
game in recycling may adopt promotion for im-
plementing their green strategies. For instance;
end-of-year promotional products can be used
as effective channels to announce the activities
performed for a more sustainable world. It is
also possible to conserve our planet’s resources
by minimizing the amount of waste thanks to
recycled materials.

Increasing Product Diversity
The primary objective of brands using promotion
is to achieve the most impact with the least

In order to bring brand loyalty in the
long run, it is of utmost importance to
choose from promotion alternatives
that comply with the period and season
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——estirilen calismalanin duyurulmasinda son derece

etkili kanallar olarak kullanilabiliyor. Ayrica geri

PROMOS.YON dondstimld malzemeler sayesinde atik miktarini en
ARACILIGIYLATANITIM aza indirerek gezegenimizin kaynaklarini korumak da
YAPAN MARKALARIN mimkin
ONCELIKLI HEDEFI, EN )
AZ QABAYLA EN FAZLA Uriin Cesitliligini Arttirmak

Promosyon araciigiyla tanitim yapan markalarin

ETKIYi ELDE ETMEKTIR.

oncelikli hedefi, en az cabayla en fazla etkiyi elde
etmektir. Bu amacla izlenebilecek diger bir stra-
teji ise Uriinleri cesitlendirmek. Her yil kalem veya
ajanda dagitan bir markanin mevcut veya potansiyel
misterileri tarafindan “yenilikgi” veya “yaratici” ola-
rak algilanmas! diisiniilemez. Ozellikle promosyon
calismasinin yapilacagi zamana uygun seceneklerin
tercih edilerek cesitlendirme yoluna gidilmesi, bu
alanda elde edilecek etkiyi biyik oranda yikselte-
bilir. Ayrica Griin ve malzeme secimi sirasinda gele-
cekte olugabilecek ihtiyaclar gdz Gninde bulunduru-
larak daha akilda kalici ve etkili tanitim yapilabilir.

Standard products with
printed logo used frequently
are now replaced by
alternative products with
different design

Hazirik Asamast Iyi Planlanmali
Pazarlama ve reklam faaliyetlerinde promosyon-
dan maksimum verimi elde edebilmek adina et-
kili plantamanin dnemi tartisitmaz. Tercih edilen
Urinlerin stokta bulunmama ihtimaline karsi, en
az birkag ay dncesinde tedarikeilerle gordsmelere
baslanarak gerekirse riin satin alinmas! icin siparis
verilmelidir. Boylece pazarlama yoneticileri dzellik-
le fuar ve konferans gibi belirli zaman aralifinda
gerceklesecek etkinlikler sirasinda cok daha rahat
hareket edebilir. Marka tarafinda onay siireglerinin
kisa tutulmast ise promosyon malzemelerinin temini
konusunda dreticilere daha fazla zaman kazandinr.

Promosyonla Tiiketicinin Zihnine Yerlesmek
Genellikle birka hafta veya ay boyunca belirli bir
siire icin devam etmesi planlanan promosyon ¢a-
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effort. Another strategy that can be followed for
this purpose is to diversify the products. It is not
possible that a brand that distributes pens or
day planners every year is perceived as “inno-
vative” or “creative” by its existing or potential
customers. In particular, choosing the appropri-
ate options according to the time of promotion
will diversify the products offered, which can
greatly increase the effect to be achieved. In
addition, more durable and effective promotion
can be achieved by considering future needs
during product and material selection.

Good Planning in Preparatory Phase

The importance of effective planning in order
to obtain maximum efficiency from promotion
in marketing and advertising activities is indis-
putable. In case the preferred products are not
in stock, negotiations should be started with
the suppliers at least a few months in advance
and an order should be placed to purchase the
products if necessary. In this way, marketing
managers can be more comfortable, especial-
ly during events taking place at a certain time
interval such as trade fairs and conferences.
Keeping the approval process short will benefit
manufacturers in giving them mare time when
supplying promotional materials.



PROMOSYON REKLAM

VE PAZARLAMA
FAALIYETLERINiN BASARISINI
BELIRLEYEN DIGER BiR
FAKTOR iSE AZ ZAMANDA
FAZLA KiSIYE ULASMASIDIR

Uismalari, astinda tahmin edilenden cok daha uzun
strelidir. Bu alanda yapilan arastirmalara gdre, ti-
keticilerin neredeyse tamami kullandiklan promos-
yonun sahibi olan markayi hatirliyor ve bir sekilde
geri donds saglyor. Markalarin &deta uzun Smirli
afisi sayilan promosyonu, bu anlamda akilda kali-
cilir arttiran bir arag olarak tanimlamak mimkin.
Ustelik promosyonlarn iizerinde firma logosunun
yani sira internet adresi ve telefon numarasi gibi
bilgiler de yer alabilir. Boylece potansiyel misteriler,
promosyon sahibi markaya daha kolay ulasabilir.
Promosyon (rinlerinin sajlam malzemeden ire-
tilmesi ise musterilerin zihninde markanin algisini
yiikselten baglica unsurlardan biridir. Ozetle daha
dayanikli malzemeler tercih edilerek hem bu driin-
lerin kullanim siresi uzatilabilir hem de kullanan
kisilerde daha giigli bir marka imaj olusturulabilir.

Kisa Siirede Daha Fazla Kisiye Erigim
Promosyonun reklam ve pazarlama faaliyetlerinin
basansini belirleyen dier bir faktor ise kuskusuz az
zamanda olabildigince fazla kisiye ulasmasidir. Bu
anlamda markalar tarafindan genellikle dayanikli ve
yiiksek kaliteli malzemeler talep edilir. Buna karsilik
hafif ve kolay tasinabilir seceneklerle kisa sirede
daha cok miisteriye ulasmak mimkin olabilir.

Settling into Consumers’ Minds through
Promotion

Promotional  activities, which are usually
planned to last for several weeks or months,
are actually much longer than anticipated. Re-
search show that Almost all of the consumers
remember the brand of promotional products
they used, and somehow make a return to that
brand. It is possible to define the promotion,
which is considered as a long-lasting sign-
board of the brands, as a means to increase
the permanence in mind. In addition, promo-
tional materials may include information such
as the company’s logo, website, and telephone
number. This allows potential customers to
access the brand more easily. The production
of promotional products from durable mate-
rials is one of the main factors that increase
brand perception in the eyes of the customers.
In sum, adopting more durable materials may
extend the promotional products’ lifespan and
also create a stronger brand image for users.

Access to More People in a Shorter Time

Another significant factor that determines the
success of the promotion in terms of advertis-
ing and marketing activities is that it reaches
as many peaple as possible in shorter time. In
this sense, durable and high quality materials
are generally requested by brands. By adopting
light and portable options, it may be possible to
reach more customers in a short period of time.

The importance of
effective planning
in order to obtain
maximum efficiency
from promotion

in marketing and

advertising activities 4'|
is indisputable
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Sivil Toplum Kurulusu

Non-Governmental Organizatjon as an

Organ for Serving the Country
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TUZEL KiSILIKLERIN TEMSILIYET MAKAMINDAKI KiSILER,

BULUNACAKLARI HAL VE DAVRANISLARIN ULKE iCERISINDEYKEN
SEKTORE, ULKE DISINDAYKEN iSE ULKEMiZE MAL EDILECEGINi ASLA

UNUTMAMALIDIR

THE PEOPLE THAT REPRESENT THE
LEGAL ENTITIES SHOULD NEVER
FORGET THE FACT THAT THEIR
ATTITUDES AND ACTIONS WILL BE
ATTRIBUTED T0 THE SECTOR WHEN
THEY ARE IN THE COUNTRY, AND
THEY WILL BE ATTRIBUTED TO OUR
COUNTRY WHEN THEY ARE ABROAD

aaliyetlerine yeni baslamis bir sivil toplum

kurulusu (STK) olan Promosyon ve Matbaa

Sanayici Is Adamlari Dernegimin (PROMA-

SIAD) cicegji burnunda yayin organi PROMAG
icin kaleme aldigim itk yazi olmast hasebiyle “STK lar
yoluyla iitkeye nasil hizmet edilir?” konusunu biraz
derinlestirmek istedim.

Ulkemizde ve diinyada cesitli is kollannda
bulunan is insanlan, sektdrlerine yon vermek ya
da ulusal rekabeti gelistirmek gibi gesitli amaglar
cercevesinde bir araya gelerek teskilatlanmaktadir.
Her seyden dnce STK'lar alma degil, verme merkezli

olarak yaklasilmasi gereken olusumlardir. Bir iye
adayinin “Bu dernegjin bana ne faydasi var, neden
iiye olayim?dan dnce “Ben bu dernee nasil fayda
salayabilirim?, Hangi isin neresinden tutabilirim?”
sorulanina yanit bulup ona gore dernek Gyeligi ger-
ceklestirmesi gerekmektedir. Siphesiz ki dernekler
de tipki isletmeler ve canllar gibi dogar, bilyir ve
olar. Bir isletmenin ydneticisinin basansi, yonettigi
sirketin omrind uzatmakla oleildagi gibi bir STK
baskaninin da bagarisi, yonettigi kurumun uzun 6m-
riyle, delegasyonun iyi yapilmasiyla ve kurumsallag-
mis olmasiyla dl¢ilecektir.

_

dia organ of Promotion and Printing

Industry  Businessmen  Association
(PROMASIAD), a newly established non-gov-
ernmental organization, | wanted to expand
on “How you can serve a country through
NGOs?”
Businessmen from the different line of busi-
nesses are gathering within various purposes
such as guiding their sectors or improving
national competition and being organized.
Befare anything else, NGOs are formations
that should embrace giving principle instead

ince this is the first article that I'm
writing for PROMAG, brand new me-
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TEMSILIVETINSANA
SORUMLULUK YUKLEMELI,
SORUMLULUK DA SUREKLI
KONTROL VE GELiSIM
GEREKTIRMELIDIR

Diinya, kurumsal ydnetim felsefesinden (tek
yonli yoneten-yonetilen yapisi) tim paydaslarin
yonetime katildigi kurumsal yonetisim felsefesine
dogru yol almaktadir. Kurumsal ydnetisimin evrensel
kabul gormis dort ana prensibi vardir. Bunlar adil,
seffaf, hesap verebilir ve sorumlu bir yonetim anlayi-
sidir. Yonetim kurullan da bu prensipler cergevesinde
calismalanni sirdirmekle mikelleftir. Uyeler ise
“yonetisim” kavraminin altini doldurabilmek adina,
sorumluluk makaminda bulunanlarin bir fikir veya
etkinlik dretmesini beklemeden kendisi bizzat kati-
limer olmali, fikir dretmeli ve/veya dretilmis fikirlerin
eyleme dokilmesi icin vazife almalidir, yani yonetime
katitmalidir.

Tuzel kisiliklerin temsiliyet makamindaki kisiler
ise bulunacaklan hal ve davranislarin ilke icerisin-
deyken sektdre, tlke disindayken ise Ulkemize mal
edilecedini asla unutmamalidir. Temsiliyet insana
sorumluluk yiklemeli, sorumluluk da siirekli kontrol
ve gelisim gerektirmelidir. Unutulmamalidir ki yapi-
lan hizmetler kalic, makamlar ise gegicidir.

Ingiltere Hikimeti, 19. yizylin sonlaninda
iitkeden ihrag edilen her driini kontrol etmekte ve
bu Uriinlerden sadece onaydan gecenlerin gimrik-
lenmesine misaade etmekteydi. Buradaki amag ilke
itibarini yiikseltmek igin dlkeyi temsil edecek vasifta
olmayan Urinlerin ihracini énlemekti. Tipki insanlar
gibi mallar da bir temsiliyet vasfi tagimaktadir. Ingiliz
Hikiimeti, bir drn hak etmiyorsa “Made in Britain”
ifadesini kullanilmasina miisaade etmemeye bundan
yaklagik 150 yil ewvel baslamistir. Bu disiplin ve so-
rumluluk Gtke itibarint yikseltmistir.

Promosyon ve matbaa sektdrindn itibarini yik-
seltmek sizlerin elinde. Ulusal ve uluslararasi tim
ticaretinizde, her davranisinizin ttkemize, dernegjimi-
ze ve sirketinize mal edileceginin bilinciyle hareket
ederseniz katma deger artacak ve ulusal rekabet
glcimiz kuwetlenecektir. Dernegjimiz catisi altinda
dizenlenecek egitim ve bilinglendirme galismalarin-
da gdrev alma, intiyacin tespiti igin konu dnerme ve
dizenlenecek etkinliklere katiim saglama hepinizin
asli vazifeleridir. Bunlann disinda kisisel yetkinlik-
lerinizi gdzden gecirerek derneimize hangi alanda
katki salayacaginizi belirlemeniz bizi daha gcli
kilacaktir. Unutmayin, siz vermezseniz kimse al(a)
mayacak. Bu nedenle almak igin degil, vermek igin
katiim saglayin. Siz verdikce aldiginizin arttgini
goreceksiniz.

of gaining principle. A potential member
should find the answer of the question “What
can | do for this organization?” instead of
“What is the benefit of this organization for
me?” and then he should become a member.
Undoubtfully, organizations born, grow and
die like businesses. The success of the man-
ager of a business measured with his contri-
bution to the company he manages, likewise
the success of a president of an NGO will be
measured with the long life, good delegation
and institutionalization of the organization he
manages.

The world moving towards to corporate gov-
ernance philosophy that all shareholders
participate in the management from insti-
tution management philosophy (one-way
managing-administered  structure). There
are four main principles of corporate gover-
nance that accepted universally. These are
fairness, transparency, accountability —and
responsibility. Boards of Management are
liable to act within these principles. And the
members should be participants in order to
enrich the “governance” concept, generate
ideas and/or work in generated ideas, that is
participating the governance, without waiting
for responsible people to generate an idea
or an event.

And the people that represent the legal en-
tities should never forget the fact that their
attitudes and actions will be attributed to the
sector when they are in the country, and will
be attributed to our country when they are
abroad. Representation should encumber to a
person, and this responsibility needs contin-
uous control and improvement. It should be
never forgotten that the offices are tempo-
rary but the services are permanent.

British Government was controlling every ex-
ported product at the end of the 19th centu-
ry and only allowing the approved products
to pass from the customs. The aim here to
prevent the export of goods that are quali-
fied for representing the country, in order to
raise the country’s reputation. Like humans,
goods also have representative quality. Brit-
ish Government started not to allow the use
of “Made in Britain” expression if a product
is not qualified for this 150 years ago. This
discipline and responsibility have raised the
country’s reputation.

It is up to you to raise promotion and print-
ing sectors’ reputation. If you act with the
awareness that every action of yours in all
of your domestic or international trade will
be attributed to our country, our organiza-
tion, and your company, the added-value will
increase and our national competitive power
will strengthen. Participate in training and
awareness-raising studies within our orga-
nization, suggesting manners for detecting
the need and participating in the events to
be organized are the fundamental duties of
all of us. Apart from these, determining the
area that you can contribute by reviewing
your abilities will make us stronger. Do not
forget if you don’t give, no one will be able
to get. Therefore, participate to give, not to
get. You'll realize that you’ll get more when
you give.

Representation should
encumber to a person, and this
responsibility needs continuous
control and improvement
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To Be The Best, Quality-Based
Production Is A Must
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SCHNEIDER SCHREIBGERATE YONETIM KURULU UYESI CHRISTIAN SCHNEIDER iLE MARKANIN
GELISiM HIKAYESINi VE GECMISTEN GUNUMUZE SURDURDUGU KALITE ANLAYISINI KONUSTUK

Pinar Kenar

PROMAC

WE TALKED ABOUT THE
BRAND'S DEVELOPMENT
STORY AND QUALITY
UNDERSTANDING WHICH IT
HAS MAINTAINED FOR MANY
YEARS WITH CHRISTIAN
SCHNEIDER, MEMBER OF
BOARD OF SCHNEIDER
SCHREIBGERATE.

alem dretimi alaninda dinyaca tnli Alman
markas! Schneider Schreibgerate'nin Yonetim
kurulu dyesi Christian Schneider ile bir roportaj

gerceklestirdik. Schneider, “Almanya'nin bir
numaral tikenmez kalem (reticisi ve dinyanin dnde
gelen firmalarindan biri olarak 'kalite, "konfor’ "tasarim’
ve giinlik kullanima uygunluk” konularinda taviz verme-
den caligiyoruz. Bu {retim anlayisimiz, bize promosyon
irtinleri alaninda da biyik fayda saglyor.” dedi.

Schneider olarak kalem iiretimine sizi yon-
lendiren neydi? Uriin gaminizi genisletme
planlarimz var m?

Bu soruyu cevaplamak icin Schneider'in ilk kurul-

e interviewed Christian Schnei-
der, a member of the Board of
Schneider Schreibgerate, a world
wide known German brand in pen

production. Mr. Schneider said “As Germany’s
top ballpoint pen manufacturer and one of the
world’s leading companies, we work by making
no concessions on ‘guality’, ‘comfort’, ‘design’
and ‘convenience for everyday use’. This under-
standing of production gives us great contribu-
tion in the field of promotional products.”

As Schneider, what led you to produce
pen? Do you plan to expand your product
range?

In order to answer this question, we should take



We aim to convert

all of the materials
used in our products
into organic or
recycled plastic.

dufu zamanlara bir yolculuk yapmamiz gerekiyor.
Firma 1938 yiinda kuruldugunda Christian Schne-
ider, ilk tnceleri vida ve torna parcalari iretmeye
basladi. 0 zamanlarda Schneider, ileride tikenmez
kalem ve yedek parcalarinin Gretiminde Almanyanin
bir numarali markasi haline gelecegini bilmiyordu.
Sirketi kurduktan kisa bir siire sonra Amerikada ge-
Listirilen bir yenilikten itk kez haberdar olmustu. 0
da mirekkebi kalem ucu yerine yuvarlanan bir bilye
ile kagida aktaran ve bugin hala ok yaygin olarak
kullamlan bir kalem aksamiydi. Christian Schneider,
bu yenilikten cok etkilendi ve 1948 yilinda drnek
{irlin Gretimine baslad.

Schneider markasinin etkili bir cikis yapmasinda,
drinlerinin kalitesi gnemli dlgiide rol oynadi ve
firmanin Gni bir zaman sonra Glke sinirlarini ast.
Sirket, 1957 yilina gelindiginde ise geleneksel metal
islemenin yani sira tim yazi gereglerinin Gretimine
basladi ve bu noktadan sonra firmanin {riin gami
genislemeye devam etti. Asinda bunun hala devam
eden bir sirec oldugunu soyleyebiliriz. S6z konusu
{iriin gelistirme olunca tekli Uriin gruplarinda yapi-
labilecek bircok galisma drnegji meveut. Bunun yani
sira 20117den beri organik bazli plastiklerden yapilan
iiriinler de Gretiyoruz. Ilerleyen siiregte riinlerimizde
kullandigimiz malzemelerin tamamini organik bazli
ya da geri donisiimli plastife dondstirmeyi hedef-
liyoruz.
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kullandigimiz
malzemelerin tamamini
organik bazl ya da geri
doniisiimlii plastige
doniistiirmeyi hedefliyoruz

a trip back to the time when Schneider was first
founded. When the company was established
first in 1938, Christian Schneider firstly started
to produce screws and turning parts. At that
times, Schneider didn’t know that it would be-
come Germany’s top brand in the production
of ballpoint pens and spare parts. Shortly after
he founded the company, he heard for the first
time an innovation developed in America. This
innovation was a pen component which con-
veys ink onto paper with a rolling ball instead
of a pen tip; additionally, this component is still
widely used today. Christian Schneider was re-
ally impressed by this innovation and started
production of sample pen in 1948.

The quality of its products played a significant
role in the effective launch of the Schneider
brand, and the company’s reputation soon
exceeded the national borders. In 1957, the
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PROMASIAD In
Tiirk promosyon
ve matbaacihik
sektorleri icin cok
daha fazla avantaj
sunabilecegini

diistiiniiyoruz

We believe that
PROMASIAD can bring
Turkish promotion

AR-GE ve kreatif tasarim, sektdriiniizde
one cikmak icin baslica alanlar arasinda
yer aliyor. Buna yonelik yaptiginiz calis-
malar hakkinda neler soyleyeceksiniz?
Yillk ciromuzun yiizde 7sini, AR-GE departmanimiz
dahil olmak dzere yeni driinlere yatinm yaparak har-
ciyoruz. Bu noktada soylemeliyim ki AR-GE ve UR-GE
gibi tim inovasyon sireclerimizi mimkin oldugu
kadar disanidan destek almadan, firma biinyesi al-
tinda strdirme hedefiyle hareket ediyoruz. Nitekim
drinlerimizin kalite kontrollerini de bu sayede daha
iyi bir sekilde gerceklestiriyor ve gerek iretim gerek
satis operasyonlanmizda her zaman esnek hareket
edebiliyoruz. Hatta firmamizda kendi torna tezgahi-
miz dahi bulunuyor.

Ortalama her yil g ila bes adet yeni drin piya-
saya sirlyoruz. Ayrica mevcut driinlerin renkleri
ve tasanimlar da giincel trendlere gdre diizenli
olarak yenileniyor. Bu nedenle hem sirket iginde
hem de disaridan tasarimer ve ajanslarla yiritti-
§imiz calismalanimiz sdrekli devam ediyor. Sch-
neider olarak “Alman mali” Gretim konusundaki
kararlligimiz, teknik yazim veya tutus konforu
alanlarinda gergeklestirdigimiz arastirmalanimiz,
misterilerimizle olan yakinligimiz ve onlarin ih-
tiyaclarina hizlr cevap vermemiz sayesinde birinci
kalite dretim anlayisimizi devam ettirecegiz. Ayni
zamanda gevre ve toplum konusundaki duyarlili-
gimizi da sirdurecegiz.

Promosyon alanina yonelme hikayenizi
dinleyebilir miyiz?

company started to produce all types of writ-
ing instruments as well as traditional metal
processing and the company’s product range
has continued to expand since then. Actually,
we can say that this process is still continuing.
About product development, there are many
examples of work that can be performed in sin-
gle product groups. Besides this, we also have
been producing products made from organic
plastics since 2011. We aim to convert all of
the materials used in our products into organic
or recycled plastic.

R&D and creative design are among the
main fields in order to stand out in your
industry. Well, what can you tell about
your actions for this?

We spend 7 percent of our annual turnover by
investing in new products, including our R&D
department. At this point | should state that we
act with the goal of maintaining all of our inno-
vation processes such as R&D and P&D under
the structure of the company by outsourcing as
little as possible. Thus, we can conduct quality
controls of our products in a better way and can
always act flexibly in our production and sales
operations. Moreover, we have our own turning
lathe in our company.

We release three to five new products averagely
every year. In addition, the colours and designs
of existing products are regularly renewed ac-
cording to the current trends. Therefore, we
continuously carry out both our internal studies
and external studies which we conduct with
designers and agencies. As Schneider, we will
maintain our premium quality production with
our determination on “Made in Germany” pro-
duction, our researches in the fields of technical
writing or hold comfort, our relationship with
the customers and meeting quickly their needs.
We will also maintain our sensitivity to the en-
vironment and society.

Could you tell us your story of going to
promotion field?

Since 1960, Schneider has been printing on
writing instruments according to the demands
of its customers. Today, we offer all solutions
including development and production of writ-
ing and printing instruments. Also, our step in
the production of promational products was an
ordinary result of this process. Thanks to our
production processes and extensive inspec-
tions, our products meet the quality standards
expected of a German product: Excellent writ-
ing characteristics, reliability and, of course,
longevity... The user appreciates the quality of
pens and this appreciation is transferred direct-
ly to the logo and brand on the pen.

Matbaa Sanayici Is Adamlary

Schneider, halihazirda 1960'tan beri misterilerinin
taleplerine gore yazi gereclerinin lzerine baski uy-
gulamas! yapiyor. Ginimizde sirket ¢atisi altinda

What are your opinions about PROMASIAD
that gathers the promotion producers and
printing industry under a single roof? How

and printing industries
more advantages

mosyon ve

PROMAG

Pros



yazi gereglerinin gelistirilmesinden Gretimine, baski
araclannin olusturulmasindan baskiya kadar tim
¢ozimleri sunuyoruz. Promosyon driinlerinin {reti-
mi konusunda attiimiz adim da bu siirecin olagan
bir sonucuydu. Uretim siireclerimiz ve dikkatle yi-
rittigimiz denetimlerimiz sayesinde driinlerimiz,
bir Alman malindan beklenen kalite standartlarnni
karsiliyor: Mikemmel yazma dzellikleri, giivenilirlik
ve elbette uzun omir... Kalemlerin kalitesi, kullanici
tarafindan begeniliyor ve bu befeni dogrudan kale-
min Gzerinde yer alan logo ve markaya aktaniliyor.

Promosyon iireticileri ve matbaacilik sek-
toriinii tek cati altinda toplayan PROMA-
SIAD hakkindaki goriislerinizi 6grenebilir
miyiz? Boyle bir olusuma yaklasiminiz
nedir? Almanya'da da bu gibi kuruluslar
var mi?

Promosyon firmalari ve matbaacilik sektdrd, ginlik
is akislarinda birbirinden ayn distnilemez. PRO-
MASIAD, bunlarin arasindaki is birligini sajlamayi
cagnstinyor. Bu da dernefji daha en basinda diger
kuruluglardan farkli kilmaya yetiyor. Gindmizde
kiciik matbaalar da promosyon isine girmis du-
rumda ve en kiigiik yerlesim bélgelerine bile erisim
safjlayabiliyorlar. Bu da promosyon pazari igin iyi bir
potansiyel demek. PROMASIAD i, uluslararasi kuru-
luslarla is birli§i yapmasi halinde Tiirk promosyon ve
matbaacilik sektdrleri icin gok daha fazla avantaj
sunabilecegini disiiniyoruz.

Promosyon Ureticilerini temsil eden benzer kurulus-
lar Almanya'da da faaliyet gosteriyor. Bu dernek veya
kurumlar, bir yandan tanitim etkinlikleri ve yerel fu-
arlar gibi organizasyonlar diizenlerken diger yandan
basili veya dijital tanitim faaliyetleri gerceklestiriyor.
Bu olusumlar, ayni zamanda tecriibe aktarimi ve lobi
faaliyetleri yapilmasi konusunda da sektorin gelisi-
mine tn ayak oluyor.

Yilin son ceyregine girdigimiz bu donemde
2019’un sektor ve sirket dzelinde deger-
lendirmesini yapmanizi istesek neler sdy-
lersiniz? 2020°den beklentileriniz neler?
Ois ticaret faaliyetleri; bilindigi dzere hikimetle-
rin istikrarsizur, ekonomideki dengesizlikler ya da
tehdit altindaki uluslar gibi cesitli faktdrlere bagl
bir sekilde ilerliyor. Nasil bir konumda olurlarsa
olsunlar uluslararas! isletmeler de hemen tim si-
yasi olaylarin etkisi altinda kalabiliyor. Ancak global
ticaret ve ihracattaki tim bu olumsuzluklara rag-
men Schneider Pen olarak 2019daki genel seyirden
memnunuz. Isini en iyi sekilde yapan satis temsilci-
lerimiz sayesinde Tirkiyede de simdiye kadarki tim
hedeflerimize ulagmig durumdayiz. Oniimiizdeki yilda
da dzellikle Tiirk pazarinda gergeklestirdigimiz satis-
lann artmasini bekliyoruz.

do you approach to such an organization?
Are there such organizations in Germany?
Promotion companies and printing industry
cannot be considered separate in the daily
workflows. PROMASIAD tries to raise the col-
laboration between them. This is enough to
make the association different from other orga-
nizations. Today, small printing shops are also
involved in the promotion business and have
access to even the smallest residential areas,
which means good potential for the promotion
market. We believe that if PROMASIAD coop-
erates with international organizations, it can
bring Turkish promation and printing industries
more advantages.

Similar organizations representing promotion
producers also operate in Germany. These
associations or institutions not only make or-
ganizations such as promotional events and
local fairs, but also perform printed or digital
promotional activities. Additionally, these es-
tablishments drive to the development of the
industry in terms of transfer of experience and
lobbying activities.

How do you evaluate your industry and
company within the period, when we
start the last quarter of 2019? What are
your expectations from 20207?

As is known, foreign trade activities are pro-
gressing based on various factors such as in-
stability of governments, economic imbalanc-
es or threatened nations. Regardless of their
position, also international businesses can be
influenced by all political events. However, de-
spite all these negativities in global trade and
export, as Schneider Pen, we are pleased with
the general situation in 2019. With our sales
representatives who do their job the best they
can, we have achieved all of our goals so far in
Turkey. We expect sales, mainly in the Turkish
market, to increase in the coming year.

With our sales
representatives who
do their job the best
they can, we have
achieved all of our
goals so far in Turkey.

Isini en iyi sekilde
yapan saus
temsilcilerimiz
sayesinde
Tiirkiye'de simdiye
kadarki tiim
hedeflerimize
ulasmis
durumdayiz
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CEVRECi PROMOSYON URUNLERI FIRMALARIN, TUKETICi iHTIYACLARINI *
EKOLOJiK DENGEYE ZARAR VERMEDEN KARSILAMASINI SAGLARKEN » =
KURUMSAL iMAJA DA POZITiF ETKi EDIYOR

v

Promosyon Urunlerle

Cevreyi Korumak
Mumkun Mu?

Is it possible to protect the environment
with promotional products?

GREEN PROMOTIONAL PRODUCTS ENABLE COMPANIES TO MEET THEIR CONSUMER NEEDS WITHOUT HARMING
THE ECOLOGICAL BALANCE AND HAVE A POSITIVE IMPACT ON CORPORATE IMAGE



nsanlarin cevre konusunda bilinclenmesi, bir-
gok alan gibi promosyon sektdrini de farkl
arayislara yonlendirdi. Peki, bu yaklasim na-
sil ortaya cikti? Cevreci promosyon drnekleri
neler? Bu promosyonlar firmalara nasil bir katki
saglar?
Son donemde tiiketicilerin benimsedigi cevreci
yaklasimlar, firmalari bu tarz hamlelere yonelterek
yeni bir rekabet alani olusturuyor. Her isletmenin
topluma karsi sorumluluklan bulunuyor. Cevresel
sorumluluklar da bunlardan bir tanesi, belki de en
dnemlisi... Bunun hakkiyla yerine getirilmesiigin tim
asamalarda cevre, Gretimle birlikte ele alinmali ve
ona zarar verecek girisimlerden kaginitmali. Son za-
manlarda tiiketicilerin de cevre konusunda bilinglen-
mesi, hemen her firmayr cevre duyarliigini kanitla-
maya yoneltiyor. Boylelikle hedef kitlesini etkilemek
isteyen kurumlar cesitli yontemlere bagvuruyor. Bu
dogrultuda firmalar, pazarlama arastirmalari yaparak
yeni stratejiler gelistiriyor. Taketiciler firmanin cevre
dostu dzellikleri hakkinda bilgilendiriliyor ve onlarin
ikna editmesi amaclaniyor. Tam bunlarin yani sira do-
ganin icinde bulundugu risklere karsilik tiiketicilerin

Cevreci yaklasimlar.
bireylerle birlikte
kurumlar: da
ctkileyerek

veni pazarlama

vontemlerinin ortaya
cikmasina neden oldu

Environmental approaches have
influenced individuals as well

as institutions, leading to the
emergence of new marketing
methods

bilinglenmesi, promosyon sektdrini de etkilemeye
devam ediyor. Cevreci bir marka imaji olusturmak
isteyen kurumlar, promosyonlarini da buna paralel
olarak sekillendirerek kliselesmis promosyonlardan
ziyade kurumun marka imajini yikseltecek doga
dostu Grdnleri tercih ediyor. Bu kapsamda firmalarin
gevre duyarllli§i cercevesinde rettii bazi promos-
yon Uriinleri su sekilde:

Bez Cantalar

sletmelerin hedef kitlesine ulasmasi icin etkili bir
yontem olan bez canta dagitimi, plastik kullan-at
posetlerin aksine daha uzun bir kullanim siresi
sunuyor. Dogaya birakildiktan sonra ¢ozilmesi igin
en az 500 yil gereken plastik posetlerin kullammini
azaltan bez cantalar, en populer gevreci promosyon
rinleri arasinda yerini aldi. Yakin zamanda market-
lerdeki plastik pogetlere gelen ekstra dcret uygula-
masl, bu promosyon rinindn on plana ¢kmasini
sajladi. Oyle ki baz siipermarketler bile plastik
poset kullanimini sonlandirmak icin kendi bez ¢an-
talanini dretti.

Tohum Baslikli Kalemler
Bir dider cevreci promosyon driini ise tohum bagslikl
kalemler. Bu kursun kalemlerin st kisminda ya da

aising people’s awareness about the
environment has led the promotion
sector to be in search of different
solutions. But how did this approach
emerge? What are the green promation exam-
ples? How do such green promotions affect
companies?
Recent environmentalist approaches adopted
by consumers are creating a new competition
area by leading companies to adopt green
moves. Every business has responsibilities
to society. Environmental responsibilities
are one of them, perhaps the most import-
ant one... In order to fulfill this responsibility
properly, production should be treated with
the environment at all stages and steps that
will harm the environment should be avoided.
The fact that consumers have become more
environmental-conscious has led almost ev-
ery company to prove their environmental
sensibility. In this way, the organizations that
want to influence their target audience resort
to various methods. In this direction, compa-
nies conduct marketing research and devel-
op new marketing strategies. Consumers are
informed about the company’s eco-friendly
character and are intended to be persuad-
ed. In addition, the fact that consumers have
become more aware in response to the risks
in which the nature faces today continues to
affect the promotion sector. Organizations
wishing to create an environmental brand
image by re-thinking their promotions ac-
cordingly prefer green products that will
improve their brand image rather than ste-
reotyped promotions. Here are examples of
some of the green promotion products:
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PLASTIK POSETLERIN
KULLANIMINI AZALTAN BEZ
GANTALAR, EN POPULER
CEVRECi PROMOSYON
URUNLERi ARASINDA
YERINi ALDI

ierisinde tohum bulunuyor. Belli bir kullanimdan
sonra veya kullamm Gncesi toprada ekilecek olan
bu tohumlar, fidana dondistiyor. Klasik promosyon
drinlerinden farkli olmasiyla Gne ¢ikan bu yontem,
firmanin yesil ve doja dostu oldugunu gdstermesi
acisindan hayli etkili. Boylelikle daha yesil bir din-
ya mesajl veren tohum baglikli kalemler de cevreci
promosyonlar kapsaminda sik kullanilan malzemeler
arasinda yer aliyor.

Giines Enerjisi ile Calisan Fenerler

Pilsiz ve elektrik enerjisine gerek duymadan sade-
ce gines enerjisi ile calisabilen bu kiigik fenerler,
elektrik kullanimini azaltarak doaya fayda sagla-
mayl amaclyor. Zarif tasanimlara sahip fenerler,
genellikle anahtarlk olarak dretiliyor ve cevreci
olmasiyla on plana gikiyor. Firmalarin logosunun da
Uzerine yerlestiritmesiyle bu drinler, cevreci oldugu
kadar kullanisli bir promosyona dénisebiliyor.

Geri Doniisiimlii Tikenmez Kalem

Geri donisimli tikenmez kalem de sikga rastlani-
lan cevreci promosyon {rinlerinden. Dogada ¢oziin-
mesi zor olan plastik kalemlere kiyasla bu Urinlerin
yapiminda, dojada ¢tzinmesi daha kolay maddeler
kullaniyor. Bu sayede insanlar plastik irinlere naza-
ran kullaniminda higbir eksiklik hissetmeden doga
dostu bir kalem kulanmis oluyor. Geri dondsimli
kalemler; Uzerinde firma reklamlaninin da yer alma-
siyla gevreci bir promosyon olarak sikca karsimiza
gikiyor.

Geri Doniisiimlii USB Bellek

Teknoloji altin cagini yasiyor. Teknolojinin bu
denli hayatimizla i¢ ice gectidi bir donemde,
bunu isletmeniz igin bir avantaja donistirebi-
lirsiniz. Bilindigi tzere artik dnemli bilgileri not
defterinden ziyade USB belleklere kaydediyor ve
onlar yanimizda tasiyoruz. Tam da bu noktadan
hareketle durumu cevreci bir promosyon haline
getirmek mimkan. Doga dostu maddelerle Gre-
tilen USB bellekler, firmalarin tercih edebilecedi
drtnlerden biri. Bu sayede insanlarin her an ya-
ninda tagidigi drtinlerle hem firmamizin reklamini
gerceklestirmis hem de markaniza cevreci bir
imaj yilklemis oluyorsunuz.

(loth bags, which
reduce the use of
plastic bags, are
among the most
popular environmental
promotional products

Cloth Bags

Distribution of cloth bags, which is an effec-
tive way to reach the target audience, offer
a more sustainable solution than single-use
plastic bags. Cloth bags, which reduce the
use of plastic bags that require at least 500
years to dissolve after being released to na-
ture, are among the most popular environ-
mental promotional products. Recent imple-
mentation of extra charges on plastic bags
in supermarkets has led this promotional
product become more popular. So much so,
some supermarkets manufactured their pri-
vate-brand cloth bags to put an end to the
use of plastic bags.

Sprout Pencils

Sprout pencils are among other green pro-
motional product ideas. These pencils contain
seeds, whether on top or inside. These seeds
can be planted before or after use to obtain
saplings. This method is very different than tra-
ditional promotional products and very effective
in showcasing the company’s eco-friendliness.
Delivering a message for a greener world, the
sprout pencils are widely preferred among
green promotional products.

Solar Power Flashlights
These small ftashlights, which can operate only
on solar energy without batteries and without the




Cevreci Promosyon Kullanimi Artiyor

Tim bunlar gz tniine alindiinda cevreci yaklasim-
lann, her alani olduu gibi pazarlamay! da etkiledigi
rahatlikla sdylenebilir. Kurumlarin gevreci marka
algisini gglendirecek bu yaklasimlar, ayni zamanda
dofaya da olaganistii bir katki sagliyor. Standartlas-
mis promosyonlardan ziyade bu tarz drinlerin tercih
editmesi hem dikkat gekiciligiyle hem de toplum ta-
rafindan gordiga takdirle dn plana ¢ikiyor. Markasi-
nin gevreci bir karaktere birdnmesini isteyen isletme
sahipleri, promosyonlarinda cevreci rinler tercih
etmeli. Bilyik maliyetler gerektirmeyen bu yontem,
kuruma bircok alanda fayda saflayacak. Gelecek
nesillere karsi sorumlulugunun farkinda olan bilingli
tilketiciler ve bu durumu faydali bir pazarlama yin-
temine dondstiren firmalarin olmas, doga ve icinde
yasayan canlilar igin sevindirici bir haber.

Diinya Siginabilecegimiz Tek Yer

Bilyik ya da kiigiik, dofayl korumak adina attifimiz
her adim; dzellikle de cevre kirliliginin hat safhaya
ulastifr giinimiizde ayn bir dnem tasiyor. Giinkil in-
sanoglu, gelecekte Mars'ta yasam kurma ¢abalarinda
olsa da tek bir nihai yurda sahip, o da milyonlarca yil-
dir bildigimiz tim yasama ev sahiplii yapan Diinya...
Yazimiz1, Carl Sagan'in Soluk Mavi Nokta adli kitabin-
da bu konuyla ilgili kaleme aldii su satirlarla son-
landirmak dogru olacaktir: “Su noktaya tekrar bakin.
Orasi evimiz, 0 biziz. Sevdiginiz ve tanidiginiz. adini
duydugunuz, yasayan ve lmis olan herkes onun iize-
rinde bulunuyor. () Babirlenmelerimiz, kendimize
atfettigimiz onem, evrende ayricalikli bir konumumuz
oldugu hakkindaki hezeyanimiz, hepsi bu soluk isik
noktasi tarafindan yikilyor. Gezegenimiz, onu Sa-
ran uzayin karanUr icinde yalniz bir toz zerresi. Bu
muazzam bosluk icindeki kaybolmuslugumuzda, bizi
bizden kurtarmak igin yardim etmeye gelecek kimse
yok. Diinya, Uzerinde hayat barindirdigini bildigimiz
tek gezegen. En azindan yakin gelecekte, gidebilece-
Gimiz baska yer yok. Ziyaret edebiliriz, ama heniz yer-
lesemeyiz. Begenin veya begenmeyin. su anda dinya
siginabilecegimiz tek yer.”
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need for electrical energy, aim to provide bene-
fits to the nature by reducing the use of electric-
ity. Flashlights with elegant designs are usually
produced as keychains and stand out as a green
promotional product. By placing the company
logo, these products can turn into a useful as
well as environmentally friendly promaotion.

Recyclable Ballpoint Pens

Recyclable ballpoint pens are also among the
most environmentally friendly promotional
products. These products use materials that
are more easily dissolved in nature, compared
to plastic pens. This way, users enjoy the ad-
vantages of an eco-friendly pen without any
deficiencies. Recyclable ballpoint pens with
company advertising stand out as a green pro-
motional product.

Recyclable USB sticks

Technology enjoys the golden age. Just as when
technology is intertwined with our lives, you can
turn this into an advantage for your business.
You can even go a little further and turn the
technology into an environmental promotion.
We now store important information on USB
sticks rather than notebooks and carry them
with us. It is possible to transform this porta-
ble technology into a green promotion. Made of
eco-friendly materials, companies prefer USB
sticks as a green promation option. This will
help your company to place advertising on an
everyday product while promoting your compa-
ny’s eco-friendly image.

Green Promotion Use Increases

Having considered all of the mentioned above; it
is safe to indicate that green approaches affect
marketing, as it does every aspect of our lives.
These approaches, which will imprave the cor-
porate brand perception, also make an extraor-

dinary contribution to nature. Choosing green
products, rather than standard promotions,
draw attention while being appreciated by the
society. Business owners who want their brand
to take on an environmentalist character should
prefer green products in their promotions. This
method, which does not require large costs,
will benefit the organization in many aspects.
Conscious consumers who are aware of their
responsibilities towards future generations and
companies that turn this into a useful market-
ing method are good news for nature and all the
creatures living in it.

The Earth is the Only Home We Have

Big or small, every step that we take to protect
the nature is especially important in today’s
world where environmental pollution is at the
highest level. Because even though human be-
ings are trying to establish life on Mars in the
future, they have one final homeland, the world
that has been home to all the life we know for
millions of years.

It would be right to conclude our article with the
following lines that Carl Sagan wrote about this
subject in his book Pale Blue Dot: “Look at this
dot again. This is our home, this is us. Every-
one you love and know, whose name you hear,
who lives and dies is on it. (...) Our arrogance,
the importance we attribute to ourselves, our
delusion that we have a privileged position in
the universe, are all destroyed by this faint light
spot. Our planet is a lone particle of dust in the
darkness of the space that surrounds it. In our
lostness in this tremendous space of nothing-
ness, there is no one to help saving us. The
Earth is the only planet we know that has life on
it. At least in the near future, there’s nowhere
else to go. We can visit but we cannot settle in
yet. Like it not not, the earth is the only shelter
we have.”
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Tanitim Faaliyetler,

Sosyal Medya ile Boyut Atladi

Promotional Activities Change Dimension with
Social Media

KISA BIiR SUREDE BINLERCE KiSi ILE ETKILESIM KURMAYA OLANAK
TANIYAN SOSYAL MEDYA, REKLAM SEKTORUNUN GOZ ARDI
EDEMEYECEGI BiR NIMET HALINE GELDI

PROMAG

SOCIAL MEDIA, WHICH ALLOWS TO INTERACT WITH THOUSANDS OF PEOPLE IN A SHORT TIME, HAS BECOME A
BLESSING THAT THE ADVERTISING SECTOR CANNOT IGNORE.



¢inde bulundugumuz teknoloji ¢aginda yasa-
mimizin neredeyse her anini sosyal medyada
geciriyoruz. Mutlu anlanmizi dlimsizlestir-
digimiz fotograf karelerini, anlik duygu ve
dastincelerimizi, bulundugumuz mekantan sosyal
mecralar araciifiyla durmaksizin arkadaslanimiz
ve etkilesim icinde oldugumuz insanlarla payla-
slyoruz.
“Bireylerin yer ve zaman sinirlamasi olmaksizin
fikir ve gorislerini belirtmelerine olanak saglaya-
rak internetin sundugu tim ozellikleri sinirsiz bir
sekilde kullanmaya imkan taniyan, ayni zamanda
da bagska bireyler ile karsilikli goris alisverisine
ve paylasima dayali interaktif bir ortamin varligini
hayata geciren, genis tabanli platform™ seklinde
tanimlanan sosyal medya, etkili bir sekilde gin-
Lik hayatimiza yon vermeye basladi. Gin icerisin-
de dakikalanmizi hatta saatlerimizi gegirdigimiz
bu platformlar, bizleri aktif hayattan uzaklagtirip
giderek akilli telefon ve bilgisayarlara yaklastirdi.
Hal boyle olunca da dikkat cekebilmenin anahta-
r, sosyal medyada yer almak ve genis kitlelere
ulasabilmek oldu.

Yeni Trend: Sosyal Medya Reklamciligi
Hayli kisa bir sirede binlerce kisi ile minimum
zaman ve para harcayarak etkilesim kurmaya ola-
nak taniyan sosyal medya, bu dzelligi ile reklam
sektorinin goz ardr edemeyecegi bir nimet héline
geldi. Internetin giderek daha fazla sayida islet-
me ve kisi tarafindan kullanitmaya baslanmasiyla
birlikte reklam ve tanitim galismalar da sosyal
medya dzerinden yiritilmeye baslandi.

Zira reklamin en temel amacini; olabilecek en
disik dcretle satisi yapitmak istenilen driin, mal
ya da hizmetin hedef kitleye en dogru ve inandi-
rci mesajla tanitilmasi olusturuyor. Sosyal aglar
ise pazarlama mesajini yaymak, daha genis {riin
sunumu meydana getirmek, sirket ve markalarnn

Social media has completely
transformed the marketing
dynamics that have been
implemented for centuries with
the socioeconomic change it has
brought on the mass scale.

Sosyal medya. kitlesel capta getirdigi
sosyockonomik degisim ile yiizyillardan
beri uygulanan pazarlama dinamiklerini

tamamen degistirdi

bilinirligini artinp misteri sayisini yikseltmek
icin mikemmel bir arac konumunda. Bu kanallar
icerisinde cok etkili marka farkindaligi olugtu-
rulabilmesinin yani sira en hizli ve kolay sekilde
pazarlama da yapilabiliyor. Bu durum geleneksel
reklam araclarinin giderek daha az kullanitmasi-
na dolayisiyla sosyal medya reklamciligi ve, basil
yayin aracilifiyla yapilan reklamcilik arasinda bir
rekabetin baglamasina yol act.

Firmalar Sanal Reklamciliga Yoneliyor

Sosyal medya, kitlesel capta getirdigi sosyoe-
konomik degisim ile ytzyillardan beri uygulanan
pazarlama dinamiklerini tamamen degistirdi.
Klasik pazarlama ve tanitim faaliyetleri gind-
miizde hala gecerli olsa da sosyal medya ve sanal
reklam araciliiyla ydratalen promosyon ¢alisma-
lar, reklamcilik sektorindeki is yapis sekillerini
ve misteri beklentilerini de farkllastirdi. Hazir
kaliplarin hakim oldugu, zaman ve para yonin-
den maksimum harcamanin yapildigi televizyon
kampanyalar sektdrin oncisi olma ozelligini
kaybetmeye basladi. Bununla birlikte Grin ve
hizmetlere sosyal medya ve sanal reklam arag-
lanini kullanarak ulasmak daha cok tercih edilir

e spend almost every moment of
our lives on social media in the
age of technology that we are
currently living in. We share our
pictures in which we immortalize happy mo-
ments, our thoughts and emotions, the places
we go with our friends and the people we inter-
act with through social media.
Defined as “a wide-based platform that allows
individuals to express their ideas and opinions
without limitation of space and time, allows
unlimited use of all the features offered by the
internet, and also realizes the existence of an
interactive environment based on mutual ex-
change and sharing with other individuals”, the
sacial media began to shape our daily lives As
such, the key to attracting attention has be-
come to take part in social media and to reach
large audiences.

New Trend: Social Media Advertising

Social media, which allows to interact with
thousands of people in a very short time, keep-
ing the budgets and time spent to minimum,
has become a blessing that the advertising
sector cannot ignore. As the Internet is used by
more businesses and more people every day,
aavertising and promotional activities started to
be managed through social media.

Because the essential purpose of advertising is
to introduce the desired product, goods or ser-
vices to be sold at the lowest possible price
to the target audience with the most accurate
and convincing message. Social networks are
an excellent tool to spread the message of
marketing, to create a wider product offering,
to increase the company and brand awareness
while boosting the number of customers. These
channels not only create very effective brand
awareness, but also provide the fastest and
easiest way of marketing. This has resulted in
a less frequent use of traditional advertising
tools, leading to a rivalry between social media
advertising and print advertising.

Companies Turning to Virtual Advertising

Saocial media has completely transformed the
marketing dynamics that have been imple-
mented for centuries with the socioeconomic
change it has brought on the mass scale. Al-
though traditional marketing and promotional
activities are still valid today, promotional ac-
tivities carried out through social media and
virtual advertising have differentiated the ways
of doing business and customer expectations
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hale geldi. Bilginin cok kolay ve hizli bir sekilde
dagiimini saglayan dijital sektor, pek cok marka-
nin da ilgisini cekti. Boylelikle “yeni reklamcilik”
anlayisinda kazananin marka, Uriin ve hizmetlerini
sosyal medyada en iyi sekilde sunanlar olacagini
anlayan firmalar, “sanal reklamcilija” yoneldi.
Bugiine kadar misterilerine dnceden hazirlanan
iceriklerle olusturulan TV, radyo ve yazili basin
araciligiya ulasan tanitim sektdri; simdi ise he-
def kitleleriyle “sosyal aglar” Gzerinden iletigim
kuruyor. Bu durum ilk bakista tanitim faaliyet-
lerinin aleyhine gibi gorinmis olsa da aslinda
firmalanin tiketiciyle cok daha dogal, samimi ve
etkin bir iletisime gecmesini sagladi. Ozellikle
genc nifusun yogun olduu ilkemizde 18-25 yas
aralifindaki gencler, internet reklamlarindan ok
fazla etkileniyor. Bu noktada “yeni medya“nin bir
parcasi olan sanal reklamlarin ne olduguna eni-
konu dedinmekte fayda var.

En genel tammiyla sanal reklam; markalarin
basta Facebook, Instagram ve Twitter gibi sosyal
medya araglari lzerinden ve devam eden TV ya-
yinlan esnasinda, hedef kitlenin ugrasisinin aki-
sini bolmeden yaptir driin yerlestirmeye yonelik
tanitim eylemidir. Uriin yerlegtirme mantigiyla
hareket eden bu "son dinem” reklamcilik iki ka-
rakteristik Gzellije sahiptir: Interaktiflik ve diji-
tallik. Bu sayede tiketici; izledigi, ugrastigl, vakit
gecirdigi platformda bolinme yasamadan tamitimi
yapilan (riin ve hizmet hakkinda bilgilendirilir.
Ayrica izleyici sunulan kampanya segenekleri ya
da indirimli aligveris firsatlanini da gorir.

Sanal Reklamlarin Dezavantaji Var Mi?

Sirketlerin kendi igindeki biyime ve satis hedef-
lerinin gerceklestirilmesinin yani sira markalarin
birbirleriyle olan rekabetinde de vazgecilmez bir
konumda bulunan sanal reklamlar, siphesiz ki
reklam sektdrine yeni ve biyik bir ivme kazan-

Virtual advertising is the product
placement activity of brands
through social media and during
ongoing TV broadcasts.

in the advertising sector. Television campaigns
with ready-to-use patterns and maximum
spending in terms of time and money, began to
lose their distinction of being the pioneer of the
sector. Meanwhile, reaching products and ser-
vices by using social media and virtual adver-
tising tools has become more of a preference.
The digital sector, which enables the distribu-
tion of information very easily and quickly, has
attracted the attention of many brands. Thus,
companies that realized that the winner in the
“new advertising” approach would be the ones
offering their brands, products and services in
the best way on social media, turned to “virtual
advertising”.

The promotion sector, which has reached its
customers through TV, radio and print media
created with pre-prepared content, communi-

Sanal reklam:
markalarin sosyal
medya araclar:
iizerinden ve devam
cden TV yayinlar:
esnasinda yapugi
iiriin yerlestirme
evlemidir




dirdi. Ancak bu sektorin elbette dezavantajlan
da var. Bu noktada hem reklami yapan markalara
hem de tiketiciye sorumluluk distugind belirt-
mek gerekir.

Oezavantaj olan itk durum, sanal reklamlarn
esas amacinin pazarlayicilar tarafindan unu-
tulmasidir. Markalar reklam ve icerik dengesini
tutturamayip kisilerin takip etmek istedigi ice-
rik ve sosyal mecralan engelleyecek kadar fazla
promosyon kullandijinda sunulan rin ya da
hizmet, ilgi gormekten cok tiketici gozinde itici
bir kanuma girecek ve marka olumsuz bir tanitim
yapmis olacaktir.

Diger bir dezavantaj ise tiketicilerin, avantajl
promosyonlara ve sanal reklamlardaki fiyat ve

grsellere direkt itibar ederek nitelikli arastirma
yapmadan ve odeme kosullarinin gavenilirligini
kontrol etmeden internetten alisveris yapmasidir.
Misterilerin; internet alisverislerinde siz konu-
su {riin ve hizmetin yapilan reklamdaki sartlan
karsilamas, promosyon ve fiyat dengesinin tu-
tarlligr, drinin faturali olmasi ya da garanti kap-
saminda bulunmasi gibi maddeleri aragstinp satin
alma islemini bunlara gore gerceklestirmesi fay-
dali olacaktir. Bunun yaninda ddeme sekli, banka
ve hesap bilgilerinin alisveris ve ddeme sirasinda
givende olmasi, Urin ve hizmetten memnun ka-
linmadiinda degisim ve iade seceneginin bulun-
masl; msterileri koruyarak sanal reklamlann en
verimli sekilde kullanitmasini sajlayacaktir.

cates with its target audiences through “social
networks. Although this seemed to be disad-
vantageous for the promotion activities at first
glance, it has actually enabled the companies
to communicate with the consumer in a much
more natural, sincere and effective manner.
In our country with a large young population,
young people between the ages of 18-25 are
affected by internet advertisements. At this
point, we should take a deeper look into virtual
advertising that is a part of the “new media”.
On a broad sense of the term, virtual adver-
tising represents the promotional activity of
brands for product placement through social
media tools such as Facebook, Instagram and
Twitter, and during ongoing TV broadcasts,
without interrupting the flow of the target audi-
ence’s efforts. Based on the product placement
approach, this “most recent” advertising has
two characteristics: Being interactive and being
digital. In this way, the consumer is informed
about the products and services that are pro-
moted without any interruption on the platform
they watch, deal with and spend time with. The
audience also sees the offered campaign op-
tions or discount shopping oppartunities.

Does Virtual Advertising Have Disadvan-
tages?

In addition to realizing the growth and sales
targets within the companies, virtual advertise-
ments, which are indispensable in the com-
petition of brands, have undoubtedly given the
advertising sector a new and great momentum.
However, this sector has also disadvantages.
At this point, it should be noted that both the
advertisers and the consumers are responsible.
The first disadvantage is that the main purpose
of virtual advertising is forgotten by marketers.
When brands are unable to keep the balance
of advertising and content, and use so much
promotions that will prevent the content and
social channels that people want to follow, the
product or service offered would become repul-
sive than attractive in the eyes of consumers,
and the brand would make a negative publicity.
Another disadvantage is that consumers shop
on the internet without conducting qualified
research by trusting directly the prices and im-
ages in advantageous promotions and virtual
advertisements, and without checking the reli-
ability of payment terms. It would be beneficial
for customers, before making an online pur-
chase, to investigate whether the products and
services meet the conditions on the advertising,
the promotion and price balance are consistent,
the product comes with an invoice or a war-
ranty etc. In addition, safe payment methods,
bank and account information during shopping
and payment, option to change and return the
product and service will all ensure that virtual
advertising is used in the mast efficient way by
protecting customers.
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SONBAHARIN
EN IYILERI
Best Of This Fall

Murat Ekinay

SONBAHAR AYLARINDA MUSTERILERINiZE
SUNABILECEGINIZ EN POPULER VE KULLANISLI
PROMOSYON URUNLERINi SiZLER iCiN ELE ALDIK

PROMAG




HERE IS A REVIEW OF THE
MOST POPULAR AND MOST
PRACTICAL PROMOTIONAL
PRODUCTS THAT YOU
CAN OFFER FOR YOUR
CUSTOMERS THIS FALL
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Icak yaz giinleri, yerini sonbahar riizgar-

larina birakmaya basladi. Biz de PROMAG

ekibi olarak tatil ddneminin sona ermesini

ve i dinyasinda yasanan hareketliligin
tekrardan baslamasini ifade eden bu dénemde sizler
igin, popilerligi giderek yikselen promosyon sece-
neklerini siraladik.

Mevsim Yagmurlarindan Koruyan
Semsiyeler

Sonbahar, bir anlamda havalarin gitgide serinle-
mesi ve gokydzini kaplayan yagmur bulutlarinin
artmasi demek. Dokilen yapraklarin arasinda
keyifli yartyuslere ¢ikmayi sevenlerin olmazsa
olmazi semsiye ise bu donemde son derece ideal
promosyonlarin baginda geliyor. Uzerine logo yer-

lestireceginiz semsiyelerle, yagmurlu havalarda
firmanizin reklamini gok daha etkili sekilde ya-
pabilirsiniz.

is Hayatini Kolaylastiran Tasinabilir
Diskler

Bag dondiricti bir hizla gelisen akilli cihazlarin etki-
siyle cektigimiz fotograf ve videolarin sayisi her gecen
gan artiyor. Durum boyle olunca dijital verilerimiz icin
itiyag duydugumuz kapasite de giderek yikseliyor.
Tasinabilir diskler ise verilerimizin bir kismini depo-
lamak ve boylece yeni anilara yer agmak icin en ideal
teknolojik gozimler arasinda. Neredeyse herkesin
ihtiyag duydudu bu cihazlarla markanizin tanitimina
destek olurken mevcut ve potansiyel miisterilerinizin
hayatini da kolaylastirabilirsiniz.

In the autumn months
when business life
gains momentum, it
becomes even more
important to use time
effectively

Is yasaminin hiz
kazandig1 sonbahar
aylarida. zamani
etkili kullanabilmelk
daha da 6nem
kazaniyor

ot summer days start to turn into fall

breezes. As PROMAG team, we would

like to give you some popular pro-

motional product ideas in this season
which represents the end of summer holidays
and increased momentum in business life.

Umbrellas Protecting From Seasonal Rain
Fall means that the weather is getting cool-
er and rain clouds covering the sky increase.
One of the most ideal promotion products of
the season is umbrella, which is the sine qua
non of those who like to go for pleasant walks
among the fallen leaves. By placing your logo
on umbrellas, you can advertise your company
more effectively in rainy weather.

Portable Drives Making Business Life Easier

The number of photos and videos that we take
with the effect of smart devices developing with
dizzying pace is multiplying day by day. As such,
the capacity we need for our digital data is in-
creasing. Portable drives are among the most
ideal technological solutions to store some of
our data and thus make room for new mem-



ories. Almost everyone need these devices,
which help you support the promotion of your
brand while simplifying the lives of your existing
and potential customers.

Raincoats: A Fall Essential

The need for raincoats, like umbrellas, in-
creases with the onset of seasonal rains.
Moreover, another advantage of raincoats
is undoubtedly that it is life-saving during
sudden rainfalls. You can choose to use dis-
posable raincoats only for specific events,
or choose models that can be used multiple
times to create a more lasting effect. By us-
ing raincoats, you can make sure that open
air events go more smoothly.

Day Planners Making Taking Note More En-
joyable

Fall represents the onset of many new projects.
During this period, you may prefer day planners
that will alleviate the increasing intensity of
business life, so that you can always be with
your employees and customers. When you want
to differentiate with your day planners, which
are one the most frequently distributed promo-
tional products, you can benefit creative designs
that have become more popular in recent years.
Remember that you can go for more different
options with colorful sticky notes, instead of
standard day planners.

Clocks to Capture Time

In the autumn months when business life
gains momentum, it becomes even more im-
portant to use time effectively. Stylish clocks
for office desks and walls remain its popular-
ity in this season. Also, clocks can be made
more interesting, as many other promotional
options. If you want, you can place import-
ant moments for your brand or you can make
your promaotion more functional by choosing
table clocks with pen holder.

Thermos mugs, preventing
drinksfrom cooling forlong
periods of time, become
one of the ideal promotional

Options in autumn

Thermos Mugs Accompanying your Coffee
or Tea Time

As the weather starts to cool down, we need
hot drinks such as tea and coffee. As such,
thermos mugs, preventing drinks from cooling
for long periods of time, become one of the
ideal promotional options in autumn. Using
different slogans and styles on the thermos,
you can design your mugs in a way that is
appropriate to your brand. So you can go be-
yond standard promotional products and give
your customers a “companion” that they can
enjoy for a long time. Thermos mugs, which
are generally made of durable materials, are
among the main options for brands wishing to
conduct long-term promotion activities.

."Ilr J

icecekleri uzun siire
boyunca sogutmadan
koruyan termoslar.
sonbaharda

ideal promosyon
seceneklerinden biri
haline geliyor
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Sonbaharin Vazgecilmezi Yagmurluklar
Mevsim yagmurlarinin baslamasiyla birlikte tipki
semsiye gibi yagmurluklara olan ihtiyag da artiyor.
Ustelik yagmurluklann diger bir artisi ise siiphesiz
ansizin bastiran yagislara kars hayat kurtanci olma-
s1. Dilerseniz sadece belirli etkinlikler icin tek kulla-
nimlk yagmurluklan tercih edebilir veya daha kalici
etki olusturmak adina birden fazla kez kullanilabilen
modelleri secebilirsiniz. Bu dzellifi nedeniyle tzel-
likle agik havada gergeklesecek etkinlik ve organi-
zasyonlannizin daha sorunsuz gegmesini sajlamaniz
mimkin.

Not Almay Keyif Haline Getiren Ajandalar
Sonbahar mevsimi igin pek ok yeni projenin bas-
langicr diyebiliriz. Bu donemde is yasaminda giderek
artan yogunlugu hafifletecek ajandalari tercih edebi-
Lir, boylece calisanlarinizin ve misterilerinizin sirekli
yaninda olabilirsiniz. En sik dagitilan promosyon-
lardan olan ajandalan farkllastirmak istediginizde
ise son yillarda popilerlii giderek artan yaratici
tasanmlardan yararlanabilirsiniz.  Ayrica  standart
ajandalanin yani sira icinde renkli yapiskan kagitlann
bulundugju daha farkli secenekleri de tercih edebile-
ceinizi unutmayn.

Zamani Yakalamayi Saglayan Saatler

Is yasaminin hiz kazandiji sonbahar aylarinda, za-
mani etkili kullanabilmek daha da dnem kazaniyor.
Ofis masalanini veya duvarlar siisleyecek sik saatler
ise bu donemde cazibesini korumaya devam ediyor.
Ayrica saatleri, diger pek gok promosyon secenegi
gibi son derece ilgi gekici sekilde kullanmak da
mimkin. Uzerinde isterseniz markaniz icin dnemli
anlara yer verebilir veya kalemlii bulunan masa sa-
atlerini tercih ederek tanitiminizi daha islevsel hale
getirebilirsiniz.

Kahve veya Cay Keyfine Eslik Edecek
Termoslar

Havalarin serinlemesiyle beraber cay ve kahve gibi
sicak igeceklere intiyacimiz artiyor. Hal boyle olunca
icecekleri uzun siire boyunca sojutmadan koruyan
termoslar, sonbaharda ideal promosyon secenekle-
rinden biri haline geliyor. Farkli slogan ve tasanmlarla
da termoslarin {zerini markaniza uygun bir tarzda
sekillendirebilirsiniz. Boylece standart promosyon
iriinlerinin dtesine gegerek misterilerinize uzun siire
keyifle kullanacaklar bir “yol arkadasi” kazandirabilir-
siniz. Genellikle dayanikli malzemelerden imal edilen
termoslar, etkisi uzun siire devam eden promosyon
calismalanna imza atmak isteyen markalar igin de
baslica secenekler arasinda.

Kisisellestirmenin Etkisini Yansitan Uriinler
Uzerinde ismimiz veya dogum tarihimiz gibi kisisel
bilgilerimizin bulundugu (riinlere cok daha fazla
sempati duydugumuz bir gercek. Sonbahar doneminde
yagmurluk, semsiye veya termos gibi promosyon alter-
natiflerinden hangisini tercih ettiiniz fark etmeksizin
onlan kisisellestirerek daha kalicr etki saglayabilirsi-
niz. Omegin: firma calisanlarina ydnelik bir promosyon
¢alismasi plantiyorsaniz, dagjitacagjiniz kupa veya tisort
gibi driinlerin Gzerine isimlerini veya yine stz konusu
kisilerle ilgili bilgileri yerlestirerek kisilerin onlar daha
uzun siire kullanmalarini saglayabilirsiniz.

Teknolojinin Giiciinii Gdsteren Secenekler

Ginimaz diinyasinda teknoloji ile olan iliskimiz cep
telefonu ve bilgisayarlann cok daha Gtesine geciyor.
Bdyle bir ortamda yapacagjiniz promosyon calismasi si-
rasinda daha yaraticr gizimlere yonelerek hedef kitle-
nizi sasirtabilirsiniz. Ornegin: zaman ve tarihin yani sira
yakilan kalori, kalp atisi ve tansiyon gibi bilgileri de
gosteren akilli saatlerin kullanimi giderek yayginlasi-

Products Reflecting the Impact of Person-
alization

It is obvious that we are mare inclined to the
products bearing our personal information,
such as our name or birthday. Regardless
of your selection of promotional products in
fall, whether it is a raincoat, an umbrella or a
thermos mug, you can create a longer impact
by simply personalizing them. For example;
if you are planning a promaotion intended for
employees of the company, you can place
their names or other personal information of
them on the products you will distribute such
as cups or T-shirts, making them for these
products for a longer period of time.

Options Demonstrating the Power of Technology
In today’s world, our relationship with tech-
nology goes far beyond mobile phones and
computers. You can surprise your target
audience by turning to more creative solu-
tions during your promotional work in such
an atmosphere. For example; The use of
smart watches, which display information
such as calories, heartbeat and blood pres-
sure, as well as time and date, is becoming
increasingly popular. Some of the popular
alternatives include speakers that can be



connected to a mobile phone via Bluetooth,
external displays and virtual reality glasses
that make it easier to use smart devices in
the car. In addition, selfie sticks, which have
been used for some time, tools to enlarge the
phone screen, and external lenses that can
be placed in the camera of the smartphones
are also great options that bring the world of
promation and technology together.

Recyclable Products that Protect the Envi-
ronment

Damages caused by the use of plastic to the
planet we live in, are often discussed especially
in recent years. With cloth bags that are becom-
ing more and more popular in shopping, you can
create a more effective promotion by using wa-
terproof materials. Moreover, it is much easier
to become the pioneer of this trend thanks to
numerous options such as bookmarks, note-
books, pencils or stationery sets made from
recycled materials.

Seeds Bringing a New Breath of Air to This World
Planting kits are becoming more popular among
the eco-friendly brands. These kits consist of a
pot, sufficient amount of seeds, and soil, you
can grow plants easily such as cloves, pine tree,

basil and common four o’clock. Planting kits are
a wonderful choice to differentiate your stan-
dard promotional products (pencils, calendars
or notebooks etc.). These sets have become
more popular among green promotional prod-
ucts and they help to decorate your interiors.

Coasters; Best Friend of Your Desk

As the weather cools down in fall, our coffee
and tea consumption increases significantly.
So does the use of coasters for mugs or cups.
Apart from the standard brand logo, you can
use coasters, which are also very suitable for
designs with interesting messages, in your
promotional activities for both office em-
ployees and customers. When you place your
field of activity and contact information on
the coasters, you can have an effective ad-
vertising channel that will always remain on
the desks. Coasters, which can be produced
from various materials such as cardboard,
plastic, paper, cork and rubber, are general-
ly used for many years. Moreover, the costs
vary depending on the preferred material but
they are in general is extremely low. Thus,
using coasters as a promotional product is
both affordable and a permanent alternative.

yor. Bluetooth yardimiyla cep telefonuna baglanabilen
hoparlorler, arag iginde akilli cihaz kullanimini kolay-
lastiran harici ekranlar ve sanal gerceklik gazlikleri;
bu alanda dikkat ceken alternatiflerden bazilan. Ayrica
bir siredir yaygin olarak kullanilan selfie cubuklar,
telefon ekranini bilyiitmeye yarayan araclar ve yine
akill: telefonlann kamerasina yerlegtirilebilen harici
lensler de promosyon ile teknoloji diinyasini bir araya
getiren harika segenekler arasinda yer aliyor.

Dogay Koruyan Geri DéniisiimLii Uriinler
Plastik kullaniminin yasadiimiz gezegene verdii zarar-
lar, tzellikle son yillarda siklikla gindeme geliyor. Mar-
ket alisverislerinde kullanimi her gegen giin yayginlasan
bez cantalan suya daha dayanikl malzemelerle ireterek
sonbahar icin oldukea etkili bir promosyon calismasina
imza atabilirsiniz. Ustelik geri dondgimli malzemeler-
den dretilen kitap ayraglan, defterler, kalemler veya kir-
tasiye setleri gibi sayisiz secenek sayesinde bu akimin
dnciisii haline gelmek artik cok daha kolay.

Diinyamiza Yeni Bir Nefes Kazandiran
Tohumlar

Dogaya karsi duyarli markalar arasinda popiilerlesen
bir diger promasyon alternatifi ise hitki yetistirme set-
leri. Icerisinde sakst, yeterli miktarda tohum ve toprak
bulunan paketlerin yardimyla karanfil, cam agaci,
feslegjen ve aksamsefasi gibi bitkiler kolayca yetisti-
rilebiliyor. Ozellikle dnceki yillarda kalem, takvim veya
defter gibi artik standartlasan promosyo diinlerini
daitan markalar icin bitki yetistirme setleri, fark-
Uik getirmek adina harika bir segenek. Doja dostu
secenekler arasinda giderek yayginlasan bu setler, ev
ve 0fis dekorasyonlarnin gizellesmesine de katkida
bulunuyar.

Masalardan Bir An Olsun Ayrilmayan Bardak
Altuklan

Sonbaharda havalarin serinlemesi ile birlikte cay ve
kahve tiiketimimiz bilyik olciide artiyor. Dolayisiyla
kupalarin veya fincanlarin altina yerlegtirilen bardak
altlklanmin kullanimi da dyle. Standart marka logo-
sunun diginda ilgi cekici mesajlar iceren tasarimlara
da son derece uygun olan bardak altlklanni, hem
ofis galisanlarina hem de miisterilerinize yonelik
promosyon  calismalaninizda  degerlendirebilirsiniz.
Bardak altklannin zerine faaliyet alaniniz ve ileti-
sim bilgilerinizi yerlestirdiginizde ise siirekli masalarin
izerinde bulunacak etkili bir reklam mecrasina sahip
olabilirsiniz. Karton, plastik, kagit, mantar ve kauguk
gibi cesitli malzemelerden dretilebilen bardak altik-
lant genellikle uzun yillar boyunca kullaniliyor. Ustelik
tercih edilen malzemeye gore degisebilen maliyetleri
genel manada son derece disiik. Boylece bardak alt-
Uigr ite yapitan promosyonlar hem daha ekonomik hem
de kalicr bir alternatif olarak karsimiza ¢ikiyor.
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Is the Turkish Promotion Sector
. Ready for Robotizationg

MA'KINELESME \E ROB LASMA ARTIK BIR ZORUNLULUK' SIZ—

i

AZSANIZ DA RAKIPLERINIZ ENINDE SONUNDA BUNU VA'PACAI(

Ceyhun YAVAS

Cey Promosyon Genel Miidiiri ve PROMASIAD Yonetim Kurulu Oyesi
General Manager of Cey Promation and Board Member of PROMASIAD

Automation and robotization
are now a must! Even if you
don't do it, your competitors will
eventually do this

aditicist oldugum  Deonet firmasinin,
2015'in ekim ayinda gerceklestirilen son
ceyrek toplantisina Tirkiye Ulke Midi-
ri olarak katilmistim. Burada Deonet
CEO'su bizlere, pazarlama aktiviteleri ve Uretim-
deki problemlerin yani sira gelistirme planlarini
aktanyordu. Bu planlama, montaj hattinda ozel
bir robotun denenmesiyle sekillenmeye basladi.
0 ddnemden sonra da birgok robot, dretim hatla-
rina dahil oldu. Ben de katildiim bir toplantida
CEO’ya robotlasmanin gerekli olup olmadigini

have participated in the last quarter meeting
realized in October 2015 of Deonet company,
of which I'm the distributor, as Turkey Coun-
try Director. In here, Deonet CEO was telling
us about their marketing activities, problems in
manufacture and their development plans. This
planning started to shape by testing a special
robot in the assembly line. After that, many
robots were included in production lines. And
| asked the CEQ, in a meeting that | attended,
whether the robotization is necessary or not. And
he said: “Robotization is a must now: if | don’t
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sordum. 0 da bana “Robotlasmak artik bir zo-
runluluk, bunu ben yapmazsam rakiplerden biri
mutlaka yapacak.” demisti. Buradan yola ¢ikarak
bir drnek vermek istiyorum. Robotlasma ile bir-
likte 120 personelli bir firma calisan sayisini kisa
siirede 402 disirdi. Uretim maliyetlerindeki bu
disis de soz konusu firmanin ddnyanin dort bir
yanindaki Ulkelerle rekabet edebilirligini artmis
oldu. Tabii burada 80 kisinin robotlar yiizinden is-
siz kaldigr bir tablo ile de karsi karsiya kaliyoruz.
Tiirkiye'deki promosyon sektdriinin ise bu konuda
hangi asamada olduguna deginecek olursam her
ne kadar bunu soylemek iziicii de olsa robotlas-
madan dnce makinelesmeyi tamamlayamadigimizi
ifade etmek zorundayim. Sektor temsilcilerimizle
robotlagmanin nemi ile ilgili distncelerimi pay-
lastifimda halen cogu kisinin insan giicinden
vazgegme gibi bir niyetinin olmadigini gozlemli-
yorum. Ama sdyle de bir durum var, ozellikle yurt
i¢i piyasalarinin daralmasiyla birlikte promosyon
sektdrinde yer alan tim firmalar dis piyasalara
adim atma gereksinimi duydu. Tam da bu noktada
aklima: “Peki, biz tretim anlaminda bu piyasalara
hazir miyiz?" soruyu geliyor. Cevap ise gok net.
Rakiplerimiz makinelesti ve robotlasmaya gecti;
kalite, insan hatasindan arindi. Son 30 yilda ge-
lismekte olan Glkeler, ucuz is giicii ile potansi-
yellerini sonuna kadar kullandilar ve artik bizim
ucuz is glict avantajimiz da bitmek {zere. Bunun
dnlemini de bir an dnce almamiz gerekiyor.

W hececvey

PROMASIAD
iiyeleri olarak
promosyon
sektoriuniin
gelisimi

ile ilgili
lizerimize
diisen gorevi
en iyi sekilde
verine
getirmeye
gayret
ediyoruz

As PROMASIAD
members, we are
trying to do best as
we can to improve the
promotion sector

Gelismekte Olan Ulke Kavrami Kalmayacak
“Gelismekte olmak”, “gelismis olmak™ anlamina
gelmez. Ben, gelecek 10-15 yil igerisinde “ge-
lismekte olan Glke” kavraminin kalmayacagini
distntyorum. Bana kalirsa sadece gelismisler
piyasada yer alacak, geri kalanlar ise ana pazar-
dan silinecek. Makalemi boyle pesimist bir yak-
lasimla yazmak istemezdim; ama mutlu ginler
bitmeden acilen nlemlerin gerekli politikalarla
alinmasi gerektigine dikkat cekmek istedim.
Bizler Promosyon ve Matbaa Sanayici I Adam-
lart Dernegi (PROMASIAD) iyeleri olarak Gizerimi-
ze disen gorevi en iyi sekilde yerine getirmeye
gayret ediyoruz. Faaliyet gosterdigimiz sektrde
bilinglendirme, egitme ve ydnlendirme vizyonuyla
basladijimiz calismalanimizi, Gnimizdeki sregte
her daim ileriye tagiyarak siirdiriyor olacagiz. Is
hayati icin pek cok seyden deferli olan “zaman”
kavramini 6nemseyelim ve harekete gecelim!

do that one of my competitors will definitely
do it.” Based on this, | would like to give an ex-
ample. With robotization, a company with 120
employees decreased its employees to 40. And
this decrease in production costs increased the
competitiveness of the company in question with
the countries around the world. And of course,
here we face a situation that 80 peaple become
unemployed because of the robots. If | mention
about the level of the promation sector in Turkey
in this regard, even though it is upsetting to say
this, | must say that we have not been able to
complete automatization let alone robotization.
When | shared my thoughts on the importance
of robotization with our sector representatives,
| observed still many peaple have no intention
to give up on manpower. However, especially
with the shrinkage in the domestic market, all
companies in the promotion sector felt the need
of stepping in foreign markets. And right at this
poaint, | find myself thinking: “Well, are we ready
for these markets, in terms of production?” And
the answer is crystal clear. Our competitors au-
tomatized and passed onto robotization; purified
themselves from human error. In the last 30
years, developing countries used their potentials
with cheap labor and now our cheap labor ad-
vantage is about to end. We have to take imme-
diate precautions also for this.

There will be no Concept of Developing
Country

“Developing” does not mean “developed”. In my
opinion, there will be no concept such as “devel-
oping country” within the next 10-15 years. If it is
up to me, only developed ones will be in the mar-
ket and the rest will be erased from the main mar-
ket. | wouldn’t want to write my article with such
pessimistic attitude, but | wanted to draw atten-
tion to the fact that immediate measures should
be taken with necessary policies before the happy
days’ end. We as Promotion and Printing Industry
Businessmen Association (PROMASIAD) members,
we are trying to do best as we can to improve the
promotion sector. We will continue to the works
that we started with consciousness-raising, train-
ing, and guidance vision by always carrying a step
forward in the following process. Let’s embrace
the concept of “time”, important from so many
things for the business life, and move!
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Dogru Promosyon,
Kalici Tanitim Demek

Accurate Promotion, Permanent Publici ty

Giiltug Erdol

FIRMANIN SECTIGi
TANITIM URUNO,
SIRKETIN AMAC VE
HEDEFLERINi DOGRU
YANSITIYORSA KAGIT
UZERINE BASILMIS BIR
KARTTAN COK DAHA
ISLEVSEL OLACAKTIR

{iniimiiz is dinyasinda yizlerce sektorde
binlerce farkli firma faaliyet gdsteriyor.
Boyle bir ortamda ise marka ve firmalar,
hedef misteri kitlelerine kendilerini ta-
nitmak ve rakiplerinin dniine gegmek igin etkili ve
akilda kalici reklam calismalari yapmak zorunda
kaliyor. Promosyonlar da tam burada devreye
girerek etkili bir tanitim araci olarak karsimiza
¢rkiyor. Biiyik bir hizla gelisen diinyada firmalarin
kendilerini ve riinlerini tanitarak misterilerinin
begenisini saflamak igin kullandiklan en etkili
yontemlerden biri olan promosyon, hayatimizin

SOCIAL MEDIA, WHICH ALLOWS TO
INTERACT WITH THOUSANDS OF
PEOPLE IN A SHORT TIME, HAS
BECOME A BLESSING THAT THE
ADVERTISING SECTOR CANNOT
IGNORE.

n today’s business world, thousands of

different companies operate in hundreds

of sectors. In such an environment, brands

and companies are forced to make effec-
tive and catchy advertising efforts to introduce
themselves to their target audience and to
outperform their competitors. Just as such, pro-
motions come into play as an effective promo-
tional tool. Promotion, one of the most effec-
tive methods used by companies in the rapidly
developing world to introduce themselves and
their products to the appreciation of their cus-
tomers, is used to raise brand value with prod-
ucts that address all areas of our lives. At the




Promosyon. havatumizin her alanina hitap
eden iiriinlerle marka degerini yiikseltmek
icin kullanmihir

her alanina hitap eden drinlerle marka degerini
ykseltmek icin kullaniliyor. Ayni zamanda hedef
kitleye ulasitmasini saglayarak firmalarin miste-
riyle batinlik kurmalarina yardimer oluyor.
Markalar misterilerin hayatina kullanisli bir sekil-
de dahil eden bu kaviaminin gziine inecek olursak
promosyon, Fransizca “promotion”  kelimesinden
dilimize girmistir. Tarkce karsilidi ise “6zendirme”-
dir. Sirketlerin Grin ve hizmetlerini misterilerinin
zihninde yer edinecek sekilde ginlik hayatta kulla-
nim imkéni sunan materyallerle tanitarak reklamini
yapmas! olarak tanimlanabilecek bu kavram igin en
genel ifadesiyle “esantiyon triin” diyebiliriz.

Biitce Dostu Reklam Stratejisi

Promosyon drinlerin Gzerinde firmalann bilgileri
bulunur. Sik kullamilan bu Griinler sayesinde her
gin yizlerce kigi firma bilgilerini gormis olur
ve firma ismi bir sekilde hafizalara yerlesir. Bu
anlamda promosyon hem bitce dostu hem de
oldukga etkili bir reklam stratejisidir. Promos-
yon calismalart kapsaminda sirekli goz dninde
bulundurulan ve giinlik hayatta sik kullanilan
materyallerin tercih edilmesi biyik dnem tagsir.

Promosyon Uriinlerinin Kalitesi de Gnemli
Firma, kurum ve dernek gibi olusumlar, promos-
yon igin kendi hedef kitlelerinin ilgisini ceke-
bilecek cazip ve kullanisli drinleri tercih eder.
Promosyonlar genellikle; USB bellek, tasinabilir

same time, it enables companies to reach and
establish integrity with their target audience.
Effectively infusing brands into the customers’
lives, the term promotion is derived from the
French word “promotion.” Turkish equivalent of
the word is “6zendirme.” This concept, which
can be defined as companies introducing their
products and services with everyday materials
in a way that they make an impression with the
customers, can be named, in a broad sense of
the term, “giveaway product”.

Budget-Friendly Advertising Strategy
Promational products contain company in-
formation. Thanks to these frequently used
products, hundreds of people see the company
information every day and the company name
somehow settles into minds. In this sense, pro-
motion is a budget-friendly and highly effective
advertising strategy. In the context of promo-
tional activities, it is of utmost importance to
choose the materials that are frequently con-
sidered and used in daily life.

Quality of Promotional Products Is Also
Important

Companies, organizations, and associations opt
for attractive and useful products that can at-
tract the interest of their target audience for
promotion. Promotion items include products
that are frequently used in everyday life such
as USB memory, portable chargers, clocks, or-
ganizers, notebooks, presentation files, bags,

Promotion is used to increase
brand value with products that
address all areas of our lives

folders, pens, key chains, briefcases, porcelain
mugs, thermos cups, plaques, flags, pennants,
digital products, mouse pads, penholders,
t-shirts and hats. Company logo or informa-
tion is printed on these products with a stylish
design, different color and font options. These
products are delivered to customers and first
publicity then sales are targeted.

For companies, the quality of the product is as
important as the promotional product. Using
high quality and different products companies
are able to reach a wider audience, promote
and increase their product sales. Thus, correctly
selected promotional products will be the most
important tool in increasing sales. The pro-
motion product should be selected among the
items that are the most suitable products for
the customer as possible. Another important
point s that the product is satisfactory to the
target user even if it is very cheap in terms of
monetary value. This increases the profitability
and a solid customer community is acquired by
moving the buyers with meaningful products.
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sarj depolama cihazl, saat, ajanda, defter, sunum
dosyas!, canta, klasor, kalem, anahtarlik, evrak
gantasi, porselen kupa, termos bardak, plaket,
bayrak, flama, dijital Urinler, mause altligl, ka-
lemlik, tisért ve sapka gibi siklikla kullanilip goz
dninde olan trdnlerden tercih edilir. Bu Grinlerin

izerine stk bir tasarimla, farkli renk ve yazi

Firma. kurum

ve dernelk gibi
olusumlar.
promosyon icin
kendi hedef
kitelerinin ilgisini
cekebilecek cazip ve
kullamish iiriinleri
tercih eder

secenekleriyle firma logosu veya bilgileri
basilir. Daha sonra da bu drinler misteri-
lere ulastirilarak once tanitim, ardindan da
satis hedeflenir.

Firmalar icin promosyon Uriind kadar Urd-
nin kalitesi de onemlidir. Kaliteli ve fark
olusturacak Grinlerle firmalar; daha genis
kitlelere ulasabilir, tanitimlarini yapabilir ve
drtnterinin- satislanini arttirabilir. Boylece
dogru secilmis promosyon {rinleri, satisla-
rin artmasindaki en onemli arag olacaktir.
Promosyon secimi yapilirken ise mimkiin

oldujunca misteriye en uygun drinlerden yana
tercihte bulunulmalidir. Bir diger dnemli husus da
driiniin, maddi anlamda cok ucuz dahi olsa hedef
kullaniclyr memnun edecek diizeyde olmasidir. Bu
sayede kazang citasi artar ve aliciyl harekete ge-
girerek somut Urinlerle somut misteri toplulugu
kazanilir.

Bir Marka Uzerinde Promosyonun Etkileri
Bir markanin uzun yillar boyunca piyasada kalici

Companies, organizations, and
associations opt for attractive and
useful products that can attract the
interest of their target audience for
promotion

The Effects of Promotion on a Brand

A brand’s presence in the market for many
years does not depend solely on providing
quality production and services, offering on a
global scale or very reasonable prices. Just as
in human relationships, when companies are
popular, it keeps them in the minds of custom-
ers while ensuring their presence in the market.
At this point, promations are a life saver. Asking
the question of “What effects does promotion
have on a brand?”, we encounter four different
elements.

First of all, promotion introduces brands in a
fast way. More time, manpower and money are
required on printed and visual media advertise-
ments. Also such publicity does not have any
continuity. Whether visual or printed, advertis-
ing is valid as long as it reaches the customers.
TV ads can reach the target audience as long as
they are on-air on TV channels and seen by the
viewers, and printed ads are successful to the
extent the source they are printed on meet the
readers. However, publicity with promotions is
more cost-effective in terms of time, labor and
cost. It is delivered directly to the customers
and provides an indefinite advertising cycle by
constantly reminding itself as it is suitable for
daily use.

The second effect is to make the brand remem-
bered. If the promational product is designed
in accordance with the target customer port-
folio of the company as well as the brand and
advertising strategy, customers encountering
signature features such as logo, colors, slogan,
motto and address information of the brand in
question at home, at school and at work every
day, are exposed to uninterrupted advertising,
even though unconsciously. This ensures the
targeted publicity.

The fact that the promotion is the brand’s busi-
ness card is one of its another effects. This
effect is essentially a continuation of the ef-
fect of being remembered. If the promational
product chosen by the company represents the
company’s goals and abjectives correctly, it will
be much more functional than a card printed
on paper For example; When a company with
a target audience of children also has a pen
made from a material that can be used as a toy
and uses it to promote it, it becomes the busi-
ness card of that brand after a while, especially
if the product draws attention.

The last effect of promotional products on



olmasi; yalnizca kaliteli dretim ve hizmet sagla-
masina, kiiresel boyutta satis yapmasina ya da
cok makul fiyatlar sunmasina bagli degildir. Ayni
insan iliskilerindeki gibi sirketlerin de popiler
olmast, zihinlerde yer ederek piyasada tutunma-
sini saglar. Promosyon da bu noktada can simidi
gorevi stlenir. "Bir marka Gzerinde promosyonun
ne gibi etkileri vardir?” sorusunu sordugumuzda
ise karsimiza dort temel madde ¢iktigini soyle-
yebiliriz.

Bunlardan ilki promosyonun, markalarn hizli bir
sekilde tanrtiyor olusudur. Yazili ve gdrsel basin
yoluyla yapilacak olan reklamlarda daha fazla
zaman, is gicli ve para harcanir. Ayrica bu yolla
yapilan tanitimlanin devamlligi yoktur. Reklam
ister gorsel ister yazili sekilde yapilsin, miste-
rilere ulasabildigi sirece varliini devam ettirir.
TV reklamlan televizyon kanallarinda yayinlanip
izleyiciler tarafindan gorildigi sirece, yazl
reklamlar ise yer aldifi kaynak okuyucu buldugu
dlciide hedef misteriyle muhatap olabilir. Ancak
promosyonlarla yapilan tanitim; zaman, is gucil
ve maliyet agisindan daha tasarruflu olup direkt
misterilerin eline ulastinlir ve giinlik kullanima
uygun oldugundan daima kendini hatirlatarak si-
resiz bir reklam ddngisi salar.

Ikinci etki, markanin akilda kalici kiinmasidir
Eder promosyon drind, sirketin hedef misteri
portfoyinin yani sira marka ve reklam strateji-

sine uygun sekilde dizenlenmis ise evde, okulda,
is yerinde her giin soz konusu markanin logosu,
renkleri, slogani, mottosu ve adres bilgileri gibi
imza dzellikleriyle karsitasan misteriler, bilingsiz
dahi olsa kesintisiz bir reklama maruz kalirlar.
Boylece hedeflenen tanitim gergeklestirilmis
olur.

Markanin kartviziti konumunda olmasi, promos-
yonun bir diger etkisidir. Bu etki esasen akilda
kaliciligin bir devamidir. Firmanin sectigi tanitim
Uriind sirketin amag ve hedeflerini dogru yansiti-
yorsa kagit dzerine basilmis bir karttan cok daha
islevsel konumda olacaktir. Omegin; hedef kitlesi
gocuklar olan bir sirketin, ayni zamanda oyuncak
olarak kullanitabilecek bir materyalden kalem
yaptinp tamtimi igin bunu kullanmasi, dzellikle
iriin dikkat de gekiyorsa bir siire sonra 0 marka-
nin kartviziti haline gelir.

Promosyon drdnlerinin markalar lzerindeki son
etkisi ise misteri baglligidir. Burada ikili bir etki
sz konusudur. Misteri, sirketten ya da markadan
halihazirda alisveris yapiyor oldugu igin ona asina
olabilir. Eline ulasan tanitim driinini de kalite-
li ve islevsel buldugu takdirde alicinin goziinde
markanin  dederi pekisir. Dolayisiyla misteri

Kaliteli ve rark
olusturacak tirtinlerle
firmalar: daha genis
kidelere ulasabilir.
tamiamlarim yapabilir
ve iiriinlerinin
sauslarm arwarabilir

brands is customer loyalty. This represents a
double effect. The customer may be familiar
with the company or brand as they already
shop with such company or brand. If the pro-
motional product delivered is considered to be
high quality and functional, the value of the
brand is reinforced in the eyes of the buyer.
Hence the increased customer loyalty. The sec-
ond option is the first time customers who are
not aware of the brand or its activities meet the
brand through promotional products for the first
time and thus participate in the active purchas-
ing process.

Promotion Should Meet the Brand Purpose
One of the most common mistakes in promo-
tions is wrong product selection. Companies
wishing to ensure their brand retention should
first choose the most suitable product for their
brand values and their field of activity in the
sector. The promation, which is so important in
advertising and publicity, can provide maximum
recognition and sales when done correctly, and

Using high quality and different
products companies are able to
reach a wider audience, promote and
increase the their product sales
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baguligr artinlmis olur. Ikinci secenek de mar-
kadan ya da faaliyetlerinden daha tnce haberdar
olmayan miisterilerin, itk kez promosyon Uriinleri
vasitasiyla markayla karsilasmasi ve bu sayede
aktif satin alim sirecine dahil olmasidir.

Promosyon Marka Amacina Uygun Olmali
Promosyonlarin dizenlenmesinde en sik yapilan
hatalardan biri yanlis Grin secimidir. Isminin
kaliciligini saflamak isteyen firmalar, dncelikle
marka degerlerine ve sirketlerinin sektdrde-
ki faaliyet alanina en uygun drind segmelidir.
Reklam ve tamtim hususunda bu denli gnemli
olan promosyon, dofru sekilde yapildijinda aza-
mi miktarda taninirlik ve satis saglarken yanlis
yonetildiginde ise markayl tamamen geri plana
diisirebilir.

Promosyon driinlerinin yalnizca fiyatina odaklan-
mak da yapilan hatalar arasindadir. Segilen Griiniin
mali degeri ne kadar yiksek olursa olsun misteri
ihtiyacini karsilamadiji sirece bu durum sirkete
fayda saglamaktan cok zarar getirecektir. Cogu
zaman basit gibi gordnen disiik maliyetli Griinler
daha akilda kalici ve islevsel olmaktadir. Bir baska
hata ise miisterilerin ihtiyaclanni goz ardr etmektir.
Her sirket dnce hedef misteri portfoydni belirler
ardindan da markasinin tamitim ve promosyon

stratejisini olusturur. Ancak bu strateji defisen ve

gelisen intiyalara gdre her yil revize edilmelidir.
Misterilerine her yil duvar saati génderen bir firma,
bir siire sonra ihtiyaglan karsilayamayacak hatta
kaniksanan bu davranisi sebebiyle “alisilagelmis”
olarak zihinlerde yer edip kalici olmaktan ziyade
unutulup, geriye atilacaktir.

Hangi Sektdr Nasil Promosyon Secmeli?
Markalar Uzerindeki etkilerine bakildiginda pro-
mosyon Uriinlerinin, sektdr igin ne kadar dnemli
bir payr oldufu agikga gorilmektedir. Her sek-
torin pazarladigr Grin ve hizmet bunun yaninda
hitap ettigi masterinin yasl, ekonomik durumu
ve sosyal sinifi farklidir. Burada unutulmamas
gereken en onemli nokta, tanitim yapacak sirket
hangi sektorden olursa olsun promosyon Urini-
niin; sirketlerin marka degeri, kurulus amaci ve
hedef aldigi misteri kitlesiyle celismemesidir.
Soz gelimi bir bankanin tanitimi amaglaniyorsa
rakam, para, yazi ve evraklar cafnstiran; kum-
bara, hesap makinesi, takvim, ajanda, dosya ve
kalem gibi Urinler tercih edilmelidir. Ancak ayni
Uriinleri bir ayakkabi markasinin kullanima sun-
mas! pek de anlamli olmayacaktir. Bunun yerine
ayakkabi markasinin; ayakkabi siingeri, cekecek
ve boya gibi Griin bakimr veya kullanim kolayligi
saglayacak promosyonlar secmesi daha yerinde
bir tercih olacaktir.

can cause complete fade-off of the brand when
managed incorrectly.

Focusing only on the price of promational prod-
ucts is also a mistake. No matter how high the
monetary value of the selected product is, it
will bring harm to the company rather than do-
ing good if it does not meet customer needs.
Often the simplest, low-cost products are
more memorable and functional. Another mis-
take is to ignore the needs of customers. Each
company first determines the target custom-
er portfolio and then creates the publicity and
promotion strategy of its brand. However, this
strategy should be revised every year according
to changing and developing needs. A company
that sends wall clocks to its customers every
year will not be able to meet the needs after a
while and even because of this behavior, it will
be forgotten rather than remembered.

Promotion Selection by Sectors

Looking at the impact on brands, it is clear
that promotional products have a significant
share in the sector. The products and services
marketed by each sector, as well as age, eco-
nomic status and social class of their target
audience are different. Care should be observed
in making sure that the promotional product,
regardless of the sector in which the promoting
company operates, does not confiict with the
company’s brand value, purpose, and target
audience. For instance, when promoting a bank,
products evoking numbers, money, script, and
documents such as piggy-banks, calculators,
calendars, datebooks, binders, and pens. How-
ever, it would not be meaningful when a shoe
brand offering the same products. Instead, the
shoe brand should choose products that provide
product care or ease of use such as shoe-shine,
shoehorn, and shoe polish.
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Insanlik Tariniyle Yasit Bir Kultur

Hediyelesme

A Culture As OIld As the Human
History: Exchanging Gifts

HEDIYELESME LK INSANLIKTAN BERi VAR OLAN BiR KULTURDUR. DARGINLIKLARI BITiRIR,

TARAFLARI KAYNASTIRIR

Serdar Ergiin

EXCHANGING GIFTS IS

A CULTURE THAT IS AS OLD
AS THE HUMAN CULTURE.
IT ENDS DISCONTENTS,
BINDS PEOPLE TOGETHER

irkcede armagan olarak da dillendiri-
len hediye kelimesinin kkenine indi-
gimizde Arapgadan tiiredigini goririz.

Insanlik tarihiyle esit gecmise sahip
bu kiltir sayesinde taraflanin birbirine verdigi
duygusal defer somutlagir ve insana kendisini
gzel hissettirir. Deger verdigimiz birine hediye

almak icin dogum ve digin ginleri disinda
olmadik sebepler dretebiliriz. Cogu zaman ufak

he word “hediye” in Turkish is de-
rived from Arabic. This culture,
which is as old as the human his-

tory, helps to concretize the emo-
tional value that people attribute to each
other and to make someone feel special.
We can make unusual excuses for giving a
gift to someone we care about, other than
their birthday and wedding days. Often a
small gift puts an end to heartbreaks and




Allnan armaganin
muhakkak kotiist
olmaz rakat
sahibinin begenisini
kazanmasi ve

ise yarar olmasi.
degerini biraz daha
artaracakar

bir hediye kirginlk ve darginliklan sonlandinr.
Her birimiz hayatimizin belirli bir doneminde
hediyelestigimiz icin bunun nasil bir his oldu-
Guna asinayizdir. Hediyelerin boyut ve sekilleri
doneme gdre degisse de verdigi duygu insanligin
varolusundan beri aynidir. Kimi zaman kirk kalp-
leri tamir eden bu kiigik jestler kimi zaman da
giizel bir teselli oluverir. Peki, “Hediye alisverisi
sadece iki insan arasinda mi gerceklesir? Dogru
hediye nasil secilir? Comertligin hediye vermekle
iliskisi nedir? Hediyeyi maddi deeriyle dlgmek
dogru mudur? Pahali hediveler mi yoksa ucuz
hediyeler mi tercih edilmelidir? Insan, kendisine
hediye verebilir mi?” Bu gibi sorularin cevapla-
nni arayacagimiz yazimizin son kisminda farkli
bir konu olarak firmalar arasi hediyelesmenin
gnemine de deginecegiz.

Hediyelesmek islam Dininde de Cok Degerli
Her kiltirde cok dnemUi bir yer tutan hediyelerin
sadece bireyler arasinda degil, devletler ve din-
ler gibi bircok farkl olguda da degerli oldugunu
styleyebiliriz.

Hediyeyle ilgili su hadisler, islam
dininin de hediyelesmeye verdigi dnemi
kanitliyor:

e Misafeha edin, musafeha kini, kirginigi gi-
derir. Hediyelesin, giinkii hediye, sevgiyi artir,

discontents. Since each of us has exchanged
gifts at some point of our lives, we are fa-
miliar with the feeling. Although the sizes
and shapes of gifts vary according to the pe-
riod, the emotion it gives is the same since
the existence of humanity. Sometimes these
little gestures repair broken hearts, while
other times they give a nice consolation.
“Does exchanging gifts happen between two
people? How does one pick the right gift?
What is the relationship between generosity
and giving gifts? Is it right to measure the
gift with its monetary value? Do we have
to choose expensive gifts or cheaper gifts?
Can someone buy a gift for themselves?” We
will look for answers to these questions in
the last part of our article while tackling the
importance of exchanging gifts on corporate
level.

There is no such thing as bad
gift, but a gift that is admired and
considered useful by its recipient
would make it more valuable

Exchanging Gifts is very Important in Islam
We can say that gifts, which have a very im-
portant place in every culture, are valuable
not only among individuals but also on state
and religion levels.

The following hadiths about gifts prove the
importance attributed to exchanging gifts in
Islam:

 Shake hands, as it puts an end to ha-
tred and discontent. Exchange gifts, as it
increases love and relieves hostility. (bn
Asakir)

« Accept the gift given without asking!
(Hakim)

« Take what is given without asking! For that
is the giveth from Allah. (Beyheki)

* Accept the invitation, do not refuse the gift!
(Buhari)

« A gift is a beautiful giveth sent from Allah.
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diismanligi giderir. (Ibn Asakir)

o Talep etmeden verilen hediyeyi kabul edin!
(Hakim)

o Istemeden verileni alin! 0, Allah'u Tedld'nin
gonderdigi nziktir. (Beyheki)

o Davete icabet edin, hediyeyi reddetmeyin!
(Buhari)

* Hediye, Allah'u Tedld'nin génderdigi giizel bir
rizktir. Hediyeyi kabul edin ve kargiiginda daha
giizelini verin! (. Tirmizi)

o Hediye verene, siz de hediye verin! Eger vere-
cek bir sey bulamaz iseniz, onun icin dua edin ki
hediye kargiliksiz kalmasin! (Nesai)

Ulke Liderleri Arasindaki Hediyelesmeler
Dost ke liderlerinin birbirleriyle olan hediye-
lesmelerine, ginimiizde hemen herkes taniklik
etmistir. Var olan iliskileri gelistirmek ve iki
iilke arasinda sicak bir hava olusturmak icin
boyle jestler yapilirken dlke cikarlan da gz
dninde bulundurulur. Ustelik bu yeni bir sey de-
Gil. liderler arasi hediyelesmeler basligi altinda
cok eski devletlerden de drnekler siralanabilir.
Bunlardan bazilarr su sekilde:

ingiltere’den Osmanl’ya Saatli Org

Devrin Ingiltere kralicesinin emriyle Osmanl
Padisahi I1l. Murata hediye olarak calar saatli
bir org hazirlanmisti. Uzun siren yolculuk son-

rasl, hediye Topkapi Saray'na ulastijinda tahtta
farkl bir padisah I1l. Mehmet vardi. Bunun dzeri-
ne saatli org IIl. Mehmet® takdim edildi.

II. Abdiilhamid’e Boga Heykeli Hediyesi
Rivayete gdre 1876'da tahta oturan II. Abdiilhamide
Alman Imparatoru Kayser II. Wilhelm tarafindan
boja heykeli hediye edilmisti. Sultanahmet Mey-
dani'nda verilen armagan, Yildiz Sarayr'nin has bah-
cesine yerlestirilmisti. Bahsi gecen heykel su anda
Kadikdy Altiyoldaki meydanda bulunuyor.

Maduro’dan
Bolivar Kilici
Cumhurbaskani Recep Tayyip Erdogan'in gectigi-
miz yil gerceklestirdifi Venezuela ziyaretinde ev
sahibi Venezuela Devlet Baskani Nicolas Maduro,
gzenli bir karsilama toreni diizenlemisti. Ardindan
Maduro, Cumhurbaskani Erdogana “El Liberta-
dor” nisani ve Simon Bolivar'in kilicinin replika-
sini takdim etmisti.

Cumhurbagkan  Erdogan’a

Cumhurbaskani Erdogan'dan Gine’ye 50
Otobiis

Cumhurbaskani Erdogan, Gine'ye toplu ulasim
icin kullanilmasi amaciyla 50 otobiis hediye et-
misti. Tim bakimlari ve aksami yenilenen hediye
otobisler, su anda Gine'nin Konakri kentinde hal-
kin ulagim ihtiyacini karsiliyor.
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Accept the gift and give better one in return!
(H. Tirmizi)

* Return the gift-giver with a gift! If you can’t
find anything to give, pray for them so that
their gift wouldn’t be unanswered! (Nesai)
Exchanging Gifts on State Level

It is a common practice for friendly nations to
exchange gifts. When making such gestures
in order to develop existing relations and to
create a warm atmosphere between the two
countries, their national interests are taken
into consideration. This is not a recent prac-
tice as we can see examples of exchanging
gifts between the states throughout the his-
tory. Here are some of them:

From Great Britain to Ottoman Empire, A
Clock Organ

An alarm clock organ was prepared as a
gift to the Ottoman Sultan Murat lll by order




"Insan iliskilerinde ciddi 6neme
sahip hediyeler. bilindigi iizere
kurumsal firmalar tarafindan da
sikhikla kullaniliyor”

Kuzey Kore'den Giiney Kore'ye ilginc Hediye
Giiney ve Kuzey Kore'nin 70 yillik kiisligi yakin
zamanda sona erdi. Tam dinyanin ilgisini ceken
bu banismanin ardindan Kuzey Kore Devlet Bas-
kani Kim Jong Un, Giiney Kore Devlet Baskani
Moon Jae-ine ¢ok ilging bir hediye gdnderdi.
Bahsi gegen sasirtici hediye Pine mantari. Top-
lam iki tonluk hediyenin kilogram fiyat ise 4
bin lira.

Putin’den Cin Liderine Teknolojik Hediye

Ulkelerin kendi teknolojik Griinlerini Gne ¢1-
karmak istemesi, kimi zaman liderler aras|
hediyelesmeleri de etkileyebiliyor. Bu duruma
en giizel drnek olarak Pekinde gerceklestiri-
len Asya Pasifik Ekonomik Isbirligi Forumu'nda
Rusya Devlet Baskani Viadimir Putinin, Cin
Devlet Baskani Xi Jinping'e Rus dretimi bir akill

telefon hediye etmesi gosterilebilir.

Karsinizdaki insanin Tarzini iyi Bilin

Ote yandan Kisiler arasi hediyelesmeler igin
birkag noktaya Gnem vermek gerekir. Oregin
hediye almadan dnce dikkat edilmesi gereken
en onemli konu, karsinizdaki insanin begenile-
rini ve tarzint iyi bilmenizdir. Aunan armaganin
muhakkak kotiisi olmaz fakat sahibinin bege-
nisini kazanmas ve ise yarar olmas, degerini
biraz daha artiracaktir. Hediye olarak aldifiniz
bir kazagin zevkle giyildigini gormek siiphesiz
kisiyi mutlu edecektir. Ya da baska herhangi bir
armaganinizin, karsinizdakinin olmazsa olmazi
haline gelmesi sevgi baglannizi giiglendirir.

of the Queen of England of the time. Af-
ter a long journey, when the gift arrived the
Topkapi Palace, Sultan Mehmet Il was on
throne. The gift was then presented to Sul-
tan Mehmet IIl.

A Bull’s Statue to Sultan Abdulhamid II.
A Bull’s statue was presented to Sultan Ab-
dulhamid Il ascending the throne in 1876 by
the German Emperor Kaiser Wilhelm Il. The
gift given in Sultanahmet Square was placed
in the garden of Yildiz Palace. The said stat-
ue is now located on the square in Kadikéy
Altiyol.

A Bolivar Sword from Maduro to Presi-
dent Erdogan

President Recep Tayyip Erdogan was re-
ceived with a thorough welcoming ceremony
by the host Venezuelan President Nicolas
Madura in his visit to Venezuela last year.
Maduro then presented President Erdogan
the order of “El Libertador” with the replica
of Simon Bolivar’s sword.

50 Busses to Guinea from President Erdogan

Gifts, which are of great
importance in human

relations, are frequently
used by corporate firms
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Tim bunlari goz Gnine aldigimizda dogru hediye
secmenin en dnemli sirlarindan biri, karsiniz-
daki insani iyi tanimak ve zevklerini bilmektir.

Hediyelerin Maddiyat: Bir Olgiit Degil
Aldiginiz tim hediyeler ister istemez duygusal ya-
piniz ve karakteriniz hakkinda kargi tarafa tiyolar
vererek sizinle ilgili fikir sahibi olunmasini sagl-
yor. Duygusal bir karaktere sahip insanlar, soyut
hediyelere daha ok agirik verirken sert mizagli
insanlarin verdii hediyeler daha somut igerikli
olabiliyor. Bazilanimiz ne yazik ki gelen hediyenin
maddi tarafina cok Gnem vererek karsimizdaki in-
san hakkinda cimert veya cimri gibi disincelere
kapilabiliyor. Boyle bir algi olusturmak tamamen
yanlis. Yeri gelmisken anonim olan su sozi soyle-
mek dogru olacaktir: “Biri size 10 lira verebilir, bir
baskasi da 20 lira. Bilyik ihtimalle 20 lira verenin
sizi daha cok dnemsediini disineceksiniz. Ama
isin basinda 20 lira verenin 200 lirasi oldugunu,
10 lira verenin ise sadece 10 lirasi oldugunu
goremiyorsaniz, iste bu yizden hep kaybede-
ceksiniz.” Bir baskasi hakkinda bilmeden hiikme
varmak stzden de anlasilacagji tzere dogru bir
yaklagim degil. Hediyeler ancak timiyle somut
kavramlarin zerinde gorildigi zaman gercek
amacina ulasmis olur.

Kendinize Hediye Alin
Insan oncelikle kendisine deger vermeli, sevdik-

leri icin yaptidi her seyi kendisi igin de fazlasiyla
yapmall. Hediyeyi de sadece baskalari icin alinan
drnler olarak sinirtandirmayin. Cinki kendinize
de hediyeler alabilirsiniz. Cogu insan dzellikle
biitcesini asan pahali buldugu bir irin aldiginda,
muhtemelen pismanlik duyarak “Olsun, kendime
hediye aldim.” gibi teselli cimleleri kuruyor. Fa-
kat bahsettigimiz hediye alma olay bundan ok
daha dtede. Ornek vermek gerekirse, en yakin ki-
tapgiya gidip kendinize bir kitap hediye edin veya
sevdiginiz sarkicinin son albimind alin. Hayat-
taki en degerli varlk, kisinin kendisidir; ancak o
zaman ruh doyumunuzu saglayarak sevdiklerinize
daha faydali olabilirsiniz.

Firmalar Arasi Hediyelesmeler

Insan iligkilerinde bu kadar Gnemli bir yere sahip
olan hediyeler, bilindii dzere kurumsal firmalar
tarafindan da sikUikla kullanibiyor. Kurumlarin ortak
is yaptii sirketlerle arasindaki baglan giglendir-
mek, bazen de yeni iglere yelken agmak igin yaptig
bu hamlelerin geri doniisleri, genelde olumlu olu-
yor. Hediyeler tipki bireylerde olduu gibi kurumlar
hakkinda da bir algi olusmasini saliyor. Bu nok-
tada kurumsal kimlige ters dismeyecek hediyeler
segmelisiniz. Ornegin. abartili hediyeler karg tara-
fin firmaniz hakkinda yanlis bir algr olusturmasina
sebep olabilir. Firmalar bu yiizden genellikle sade
ve kaliteli Grtnleri tercih ederek karg tarafta pozitif
bir algr olusturmay! hedefliyor. Kurumlar arasi he-

Yy

President Erdogan presented 50 buses to
Guinea for public transportation. Gift buses,
which have been maintained and renewed,
now meet the public transportation need in
the city of Conakry in Guinea.

An Interesting Gift from North Korea to
South Korea

70-year hostility between South Korea and
North Korea has recently come to an end.
Following this reconciliation, which drew at-
tention from all over the world, North Korea
President Kim Jong Un sent a very interesting
gift to South Korea President Moon Jae-in.
This surprising gift was a Pine mushroom.

4




diyelesmenin Gnemli hususlarindan biri de kiiltiirel
farklliklar. Kiiresel piyasada varlik gosteren bir
firma, hediye secimi yaparken bu farklUklan goz
dniinde bulundurmalidir. Isletmelerin- kullandid
hediyelere drmek verecek olursak; ajanda, kalem,
takvim, duvar saati, imsakiye ve kitap basta olmak
{izere bircok diriin siralanabilir.

Calisanlarimiza Hediye Verin
Hediyelesmenin sadece firmalar arasinda degil,
kurum iginde de yapilmas; sicak bir is ortami
olusmasina katkr saglayacaktir. Bunlardan en
etkili olani da firma sahiplerinin galisanlarina
aldigi armaganlardir. Cok kiiciik jestlerle de on-
lan Gnemsediginizi hissettirebilirsiniz. Birlikte
galistiginiz insanlan motive eden bu hediyeler,
aidiyet hissini de gliglendirir. Yazinin basindan
beri altini cizdigimiz konu burada da soz konu-
su. Hatirlanmak ve degerli oldugunu hissetmek,
insan ruhuna en iyi gelen ilagtir.

Hediyelesmek insanlik tarihi boyunca var olmus
ve olmaya da devam edecek bir kiiltiirdir. Diin-
ya {zerinde fke ve kabalidin yaygin oldugu su
ddnemde, deger verdiginiz insanlara hediye ala-
rak sevgi baglaninizi giglendirin. lyilik kazansin,
insanlik kazansin...

Weighing a total of two tons, the gift costs
4.000 TL per kg.

Putin’s Technologic Gift to the Chinese Leader
The fact that countries want to promote their
own technological products may sometimes
affect the gifts among the leaders. Russian
President Vladimir Putin presenting a Rus-
sian-made smartphone to Chinese President
Xi Jinping at the Asia Pacific Economic Coop-
eration Forum in Beijing is one of the best
examples of states’ willingness to promote
their technology.

Knowing the Style of the Person You’re
Exchanging Gifts

On the other hand, care should be observed
in a few points for exchanging gifts on inter-
personal level. For example, the most im-
portant thing to be considered before buying
gifts is that you are familiar with the taste
and style of your respondent. There is no
such thing as bad gift, but a gift that is ad-
mired and considered useful by its recipient
would make it more valuable Seeing that a
Sweater that you have bought as a gift is
actually used is more pleasing. Or the fact
that something you give as a gift becomes
indispensable for someone’s life surely
strengthens your ties. Having considered all
of the above, one of the secrets of chaosing
the right gift is knowing the person you’re
exchanging gifts with and their tastes.

Monetary Value is not a Criterion in Ex-
changing Gifts

All the gifts you buy will inevitably give
tips about your emotional traits and your
character to the other party and help them
have an idea about you. People with a more
emotional character tend to give more ab-
stract gifts while though-hearted people
tend to choose more concrete gifts. Some
of us, unfortunately, attach too much im-
portance to the monetary value of the gift
so that we can form ideas about the other
party and call them generous or hardfisted.
It is completely wrong to form such per-
ception about someone. Let’s remind our-
selves this anonymous proverb: “Someone
may give you 10 lira and another ane 20.
You probably think that the one who gave
20 lira cares about you the most. But if you
can'’t see that the one who gave 20 lira had
200 lira; but the one who gave 10 lira had
only 10 lira to begin with, you will always
lose in life.” As the proverb puts it, it is
not right to make a judgment about some-
one else without knowing them. Gifts only
achieve their purpose when considered
above all concrete concepts.

Buy Yourself A Gift

You must first value yourself and you must
exactly what you do for your loved ones, and
even more. Do not limit gifts as something
you buy for others. Because you can buy
yourself gifts too. Most people, when bought
something expensive that exceeds their
budget, often think that “It’s OK, that was a
gift to myself,” for consolation. But we are
talking about something far beyond that. For
instance, go to the nearest bookstore to buy
yourself a book or the latest album of your
favorite artist as a gift. The most valuable
being in life is the person himself; only then
you can be more beneficial to your loved
ones because you fulfill your soul.

Exchanging Gifts on Corporate Level
Gifts, which are of great importance in hu-
man relations, are frequently used by cor-
porate firms. Organizations exchange gifts
to strengthen the ties with the companies
or to seal new business agreements and all
of these strategic approaches usually have
good returns. Gifts, as it is the case on inter-
personal level, create a perception on orga-
nizations. You must choose gifts that comply
with your corporate identity. For instance,
exaggerated gifts may cause the other part
to create a wrong perception on your organi-
zation. Companies often choose simple and
quality products to create a positive image.
Cultural differences are among the import-
ant points to consider when exchanging gifts
on corporate level. A company that has a
presence in the global market should con-
sider these differences when choosing gifts.
Companies often prefer gifts such as day
planners, pencils, calendars, wall clocks,
Eid timetable, and books.

Give Your Employees Gifts

Exchanging gifts within the company will
contribute to creating a warmer business
environment. The most effective way would
be the gifts given to the employees of the
company owners. With very small gestures
you can make them feel that you care
about them. These gifts, which motivate the
people you work with, also strengthen the
sense of belonging. We should tackle what
we have been highlighting in this article.
Being remembered and feeling that you're
worthy is the best medicine for human soul.
Exchanging gifts has existed throughout the
human history and will continue to exist in
the future. With so much hatred and rude-
ness going on, strengthen your relationships
with your loved ones by buying them gifts.
Let the good win... Let the humanity win...
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Fj{omosyon Sektoru
Onemli Bir
Degerini
Kaybetti

Promotion Sectors Has Lost A Beloved Partner

?6 “GONLOUNCE YASADI, GONUL ADAMIYDI, iYi BIR DOSTTU.”
“Live after his own heart, he was a man of heart and a dear friend.”

Vahap Peksen-3b Promosyon-Spiralci Matbaa-Pasaj Reklam Vahap Peksen 1960-2019
Vahap Peksen-3b Promotion-Spiral Binding-Pasaj Advertising Vahap Peksen 1960-2019
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ahap Peksen, 1994 yilinda profesyo-
nel yoneticilik hayatini noktalayarak
promosyon sektdriine katildi. Vahap
Peksen sektor icin fikir dreten, kafa
yoran bir arkadagimizdi.
Sektorimizdeki ithalater firmalar; ilk olarak
numuneleri gérmek icin Vahap'i caginr, hangi
Urtnleri ithal edecekleri konusunda onun di-
siincelerine bagvururdu.
Ayni sekilde imalatcr firmalar da hangi drinleri
retecekler, hangi driinlere agirlik verecekler bu
konularda Vahap'in gruslerini mutlaka ogrenir
ve dikkate alirlardi. Sektor icin dneriler sunar-
di. Tasarimetydi, kalip yapan firmalara tasarim
olustururdu. Yenilik ve yeni Grinler retilmesi
konusunda oncdydd. Ahsab promosyon sektd-
riine kazandiran insandi. Ahsap imalatgisina gi-
der, bizzat kendi tasarladii trinlerin imalatini
yaptinrdi.
Spiralli kagit drinlerinin imalatinin yapilmasi
igin Gretim ayaginin dnciisi oldu. Kurulmasina
oncilik ettigi imalat firmasinin ismini “spiral-
¢i” olarak tescil ettirirdi.
Satis politikasinda hedefi yiksek tutard. Basta
ilag sektdri olmak tizere adedi yiiksek ve biyik
cirolu satislar yapardi. Sektorin birlik ve be-
raberlik icerisinde olmasini dnemserdi. Sektdr
dernedinin kurulmasina ve orgiitlenmesine dn-
ciilik etmisti.
Ozetlemeye calistigim, degerli arkadagimiz Va-
hap Peksen'i 1 Agustos 2019 giini Kilyosta top-
raja verdik. Zincirlikuyu Camisi'nde yogun bir
kalabalik vardi. Promosyon ve matbaa sektbri-
nin duayenleri gelmisti. Kemal Kasodan Step-
pen Tuna Yetkine, Gipta Nazim'dan Troy Ertana,
Akhan Aziz-Mustafadan Ran Ajans Orhan,
Ladin matbaa Feritten Ilpen kalem Omere,
Tag Murat'tan Balbay Esata, Selami'ye, Ergiine.
Ibrahim'e, Hoca'ya ve daha isimlerini hatirlaya-
madifim arkadaslar ve dostlari... Ortak kani

Vahap denince tek cimle “Gonlince yasadi,
gonalL adamiydr, iyi bir dosttu.” Sektdrimize en
cok emedi gegen insanlardan birisi Vahap'ti. Bu
satirlarin yazar da dahil, sektdrimizdeki loko-
motif firmalanin bircogunda emegi vardir. Pratik
bir zekdya ve mithis hafizaya sahipti. Tercihleri
bizimkilerinden farklydi. Tercihini mal miilk
biriktirme konusunda yapsaydi hepimizin en
bilyigi olurdu. Onun ise en biyik yatinmr dost-
lan ve arkadaslariydi. 6oz tok sofrasi zengindi;
yedirmeyi, icirmeyi ve eglenmeyi cok severdi.
Bizler Vahapa karst borcluyuz, hakkini helal et
canim kardesim. Giizel hatiralarin ve anilarin
dninde saygiyla ediliyorum.

Anilanmizda ve hatiralanmizda yasayacaksin.
Mekanin cennet olsun..

Siileyman KILIC
Altin Damismanlik Promosyon

Manufacturers in the sector would ask Vahap's

pioneer of innovation and producing new
products. He was the one that brought wood
into the promation sector. He would go to
the wood manufacturer and manufactured
his own designs.

He became the pioneer of the production
phase of manufacturing paper products
with spiral. He registered the manufacturing
company, he led its establishment, under
the name “spiral binding”.

He had big targets in his sales policy. He
would make high turnover sales notably in
the pharmaceutical industry. He would care
whether the sector is in unity. He led to es-
tablish and organize the sector assaciation.

What I'm trying to say is we buried our
beloved friend Vahap Peksen on August 1,
2018, in Kilyos. There was a rich crowd in
Zincirlikuyu Mosque. Doyens of promotion
and printing sectors were there. From Kemal
Ka o to Steppen Tuna Yetkin, from Gipta
Nazim to Troy Ertan, from Akhan Aziz-Mus-
tafa to Ran Ajans Orhan, from Ladin printing
Ferit to  Ipen pen
Omer, from Tac Mu-
rat to Balbay Esat, to

opinion on which products they should produce,  setami, o Ergin, 1o
which products they give weight to and they would /brahim. to Hoca and

take his opinion into consideration.

ahap Peksen ended his profes-
sional management career in
1994 and joined the promotion
sector. Vahap Peksen was a friend
that comes up with ideas for the sector and
work through about it.
Imparter companies in our sector would call
Vahap to look at the samples at first and ask
his opinions on which products they should
import.
Manufacturers in the sector would ask Va-
hap’s opinion on which products they should
produce, which products they give weight to
and they would take his opinion into consid-
eration. He would always make suggestions.
He was also a designer, he would present
designs to molding companies. He was a

Sektordeki imalatci firmalar; hangi iiriinleri iiretecekler, hangi
iiriinlere agirhk verecekler bu konularda Vahap'in goriislerini
mutlaka dgrenir ve dikkate alirlard.

many friends that |
cannot remember
their names... The
only sentence about
Vahap that everyone said is: “Live after his
own heart, he was a man of heart and a
dear friend.” Vahap was one of the people
that contributed to our sector. He support-
ed many leading companies in our sector
including the writer of these sentences. He
had a quick mind and perfect memory. His
choices were different than ours. If he pre-
ferred to save possessions, he would be the
biggest amongst us. However, his greatest
investment was his friends. He was a con-
tended man and his table was rich; he loved
to feed, drink, and have fun. We owe Vahap
so many things, give us your blessing, broth-
er. | veil before your precious memories.
Now you will in our memoaries.

Rest in peace...
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PROMASIAD LANSMAN TOPLANTISI GERCEKLESTIRILDi

PROMASIAD Launching Meeting was imp]emented

anitim drdinleri ve basim sanayisi alan-
larinda onemli bir boslugu dolduracak
olan PROMASIAD'in (Promosyon ve Mat-
baa Sanayicileri ve Isadamlari Dernegi)
lansman toplantisina ok sayida sektor temsil-
cisi katildi. Programda agilis konusmasi yapan
Omer Karatemiz dernegjin felsefesi ve gergek-
lestirecei calismalar hakkinda bilgi verdi.

Sektorde Lobi Eksikligi Mevcut

Karatemiz yaptigi konusmada, “Promosyon ve
matbaa sektorleri biyik yatinm rakamlar ve
olusturduklar yiksek istihdam imkanlarina
rajmen kamuoyunda hak ettikleri sayginli
kazanamamis olan iki sektdrdir. Ozel sektorde
ve kamu alimlarinda faaliyet alanlanmiz adeta
kicimsenmekte, matbaaci ve promosyoncu
kelimeleri olumsuz bir algr olarak kullanitmak-
tadir. Sektdr temsilcisi olarak bizler kendimizi
hakkiyla ifade edecek bir platformun ve hem
dzel sektorle ve hem kamu karar alicilan ile
iliskilerimizde giigli bir lobinin eksikligini
hissediyoruz. Tam da bu noktadan hareketle
PROMASIAD, Tirkiye'de sektdrel anlamda etkili
bir lobi giicii olusturmayi, yurtdisinda ise Tiirk
tanitim drinleri ve basim sanayi sektdrlerinin
algisini daha da yukarilara ¢ikarmayl hedefle-
mektedir.” dedi.

lot of sector representatives par-

ticipated in the launching meet-

ing of PROMASIAD (Promotion and

Printing Industrialists’ and Busi-
nessmen’s Association), which will fill a
significant gap in the fields of promotional
products and printing. Omer Karatemiz, who
made the opening speech at the program,
informed the participants about the philos-
ophy of the association and its future activ-
ities.

Lack of Lobbying in the Sector

At his speech, Mr. Karatemiz said “The pro-
motion and printing industries are the two
sectors that couldn’t get the respect they
deserve in the public sector despite their
large investment figures and the high em-
ployment opportunities they offer. In the
private sector and in public procurement,
our fields of activity are underestimated and
the words of printer and promoter are per-
ceived negatively. As sector representatives,
we feel the lack of a platform to express
ourselves properly and the lack of a strong
lobby in our relations with both the private
sector and public decision-makers. From
this point forth, PROMASIAD aims creating
an effective lobby power on sectoral basis
in Turkey while raising the perception of
promotional products of Turkey and the in-
dustries of printing and broadcasting in other
countries.”



PROMASIAD’DAN MOBASDER’E ZiYARET

PROMASIAD Visited Mobasder

ROMASIAD  (Promosyon ve Matbaa
Sanayici Is Adamlar Dernegi) Yonetim
Kurulu Bagkani ve beraberindeki heyet,
MOBASDER (Mobil Iletisim Aksesuar-
lari Isadamlan Demegi) yGnetimine bir ziyaret
gerceklestirdi. Ziyaretin ana giindem maddesi
75-28 Eylil tarihlerinde diizenlenen “Promos-
yon Show Istanbul Fuan” oldu. Fuarda resmi
katiimer sifatiyla bulunan MOBASDER ile hazir-
Uk faaliyetleriyle ilgili degerlendirmeler yapildi.
Son derece verimli gecen toplantida promosyon
ve mobil iletisim aksesuarlaninin iliskisine dik-
kat cekilerek yapilabilecek ortak calismalar
hakkinda da goris aligverisinde bulunuldu.

ROMASIAD (Promotion and Printing

Industry Businessmen Associa-

tion) Chairman and accompany-

ing committee visited MOBASDER
(Mobile Communication Accessories Busi-
nessmen Association). The main agenda
of the visit was “Promotion Show Istanbul
Fair” which will be organized on September
25-28. Assessments were made regarding
the preparation activities with MOBASDER,
authorized participant of the fair. In the
highly effective meeting, the relationship
between promotion and mobile communica-
tion accessories were pointed out and ideas
have exchanged regarding the collaborative
WOrKs.

“TECRUBE PAYLASIM TOPLANTILARI” ELE ALINDI
“Experience Sharin g Meetings” were discussed

ROMASIAD, IKMIB (istanbul Kimyevi Mad-

deler ve Mamulleri Ihracatgilan  Birligi)

Yonetim Kurulu Oyeligi ve TIM  (Tirkiye

Ihracatgilar Meclisi] Delegeligi bulunan
Murat Akyiiz il ve yurt disinda 20 yili askin bir siiredir
promosyon sektdriinde faaliyet gosteren Sibel Toy'u
ajjirladi. PROMASIAD Yénetim Kurulu Bagkani Omer
Karatemiz ve dernek Uyelerinin de yer aldij toplan-
tida yapilacak etkinlikler ve sivil toplum ¢alismalan
hakkinda goriis alisveriginde bulunuldu. Onimizdeki
ginlerde tim dyelere agik sekilde gerceklestirilecek
olan “Tecriibe Paylasim Toplantilan™ da bulusmanin
ana giindem maddesi oldu.

ROMASIAD hosted Murat Akyliz,

Board Member of IKMIB (Istanbul

Chemicals and Chemical Products

Exporters Assaciation) and Repre-
sentative of TIM (Turkish Exporters Assem-
bly) and Sibel Toy, who has been working in
the abroad promotion industry for more than
20 years. At the meeting where President of
PROMASIAD Omer Karatemiz and members
of the assaciation participated, it was talked
about the events and civil society activities
to be organized. Also “Experience Sharing
Meetings”, which will be held in the coming
days and all members can participate in, be-
came the main agenda item of the meeting.

TUKID’E PROMASIAD
ZiYARETI

ROMASIAD Yonetim Kurulu Baskani

Umer  Keratemiz @ nde

TUKID (Tam Kirtasiyeciler Dernegi)

& bir ziyaret gerceklestirildi. Ziyaret
vesilesiyle  PROMASIAD  heyeti, baskanlifa
secilen Mehmet Helvacioglu ve yeni yonetim
kuruluna  hayirli olsun  dileklerini ilett.
Promosyon ve matbaa sektriinin kirtasiyecilik
ile i¢ ice oldufu urgulanan toplantida ortak
calisma alanlan ve sektorlerin Tiirkiyedeki
son durumu hakkinda bilgi alisverisinde
bulunuldu. TUKID'in ok degerli faaliyetler
yiriittigini soyleyen Omer Karatemiz, nazik ev
sahiplikleri icin Mehmet Helvacioglu ve ekibine
tesekkiirlerini iletti.

Visit to TUKID

nder the leadership of PRO-

MASIAD President Gmer Ka-

ratemiz, a visit was paid to

TUKID (All Stationery Asso-
ciation). By the visit, PROMASIAD board
offered their best wishes to the new
president Mehmet Helvacioglu and
board of management. At the meeting, it
is emphasized that the industries of pro-
motion and printing are inseparable from
the stationery business and discussed on
the common working areas and current
situation of these industries in Turkey.
Saying that TUKID is carrying out valu-
able activities, Omer Karatemiz thanked
Mehmet Helvacioglu and his team for
their hospitableness.
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SOSYAL DERNEK ANLAYISI, KAMP ETKiNLiGi ILE PEKISTIRILDI

Social Association
Understanding was
corroborated by
the Camp Event

ROMASIAD dyeler, aileleriyle birlikte
kamp etkinlijinde bulugtu.  Izmit
Yuvack Karaaslan Kamp alaninda
ki giin siiren etkinlikte katiimeilar
edlenmenin yani sira sektrel konularda da fikir
alisverisinde bulunma imkanr elde etti. Ayni
zamanda dye aileler arasinda da sevgi kbprileri
olusturan bu tarz programlann,  gelenek
haline getirilerek devamli gerceklestirilmesi
hedefleniyor. PROMASIAD'In her firsatta dile
getirdigi sosyal demnek anlayisinin da bir kanit
olan bu program, sektdre yeni bir soluk getirdi.

ROMASIAD  members came
together at the camp event,
with their families. During
the two-day event at Karaas-
lan Camping area in Yuvacik Izmit, the
participants had the opportunity to
exchange ideas on sectoral issues as
well as having fun. Additionally, it is

aimed that these programs, which cre-
ate affection bridges among member
families, will be carried out continu-
ously by making them a tradition. This
program, which is a proof of the social
association understanding stated al-
ways by PROMASIAD, breathed new life
into the sector.

EN iYi CIKIS YAPAN STK: PROMASIAD  PSI 2020 FUARI’NA DOGRU

ol

yici Is Adamlan Dernegi

Matbaa Sana

PROMAG

Breakthrough NGO:

PROMASIAD

iiks bir teknede Mood Dergisi ve

Burak Akan Medya tarafindan di-

zenlenen “Mood Odiilleri” gecesi

bircok Unli isime ev sahipligi
yapti. Yaklagik dort saat siren etkinlik,
sanat ve is dinyas! tarafindan yogun ilgi
gordi. Gecede 2019 yilimin “En Iyi Cikis
Yapan Sivil Toplum Kurulusu Odali”
PROMASIADa takdim edildi. Odiila, PRO-
MASIAD adina dernegin Genel Sekreteri
Ramazan Cagri Karakaya ald!.

ood Awards” night
organized by Mood
Magazine and Burak
Akan Medya in a lux-
ury boat hosted many well-known
names. The event lasted almost four
hours and attracted intensive atten-
tion from the art and business world.
“Breakthrough NGO  Non-Govern-
mental Organization Award” of 2019
was presented to PROMASIAD in the
ceremony. General Secretary of PRO-
MASIAD Ramazan (Ca r Karakaya

has received the award on behalf of
PROMASIAD.

On the Road of PSI 2020

ROMASIAD Yonetim Kurulu Baskani
Omer Karatemiz, PSI (Atman Pro-
mosyon Uriin ve Hizmet Enstitiisi
Dernegi) Bagkani Michael Freter ile
Istanbul Ticaret Odasinda bir araya geld. G-
riismede Ocak 2020de Almanya Dusseldorf ta
diizenlenecek olan PSI Fuari konusuldu.

PSI Hakkinda

1960 yilinda kurulan PSI, 3 bin 500 bayi dahil
olmak dzere yaklasik 6 bin dye sirkete sahip.
Dernegin 2019da geroeklestirdigi fuara, 81 dl-
keden 17 bini askin ziyaretgi katilmisti. Her yil
diizenli olarak gerceklestirilen bulusmalarda
cesitli promosyon Grinleri sergileniyor.

o0
mer Karatemiz, President of PROMAS AD, and Mi-
chael Freter, President of PSI (Promotional Product
Service Institute) got together in Istanbul Chamber of
Commerce. During the meeting, they discussed on PSI
Fair which will be held in Dusseldorf, Germany in January 2020.

About PSI

Established in 1960, PSI has almost 6000 member companies,
including 3500 dealers. More than 17000 visitors from 81 coun-
tries participated in the fair organized by the Association in 2019.
At the meetings which are held regularly every year, various pro-
motional products are exhibited.



ANADOLU BULUSMALARI DEVAM EDiYOR

Anatolia Gatherjngs are continuing

ROMASIAD, SKY Fuarcilik tarafindan
“Anadolu  Bulugmalar™  kapsaminda
dizenlenen Promosyon Show - Ankara
Bulusmasi etkinligine de katilim sagla-
di. Ankara Point Hotel'de gerceklestirilen etkin-
lige dnli Ekonomist Sayin Hikmet Baydar basta
olmak iizere Anadolu'da faaliyet gdsteren birgok
sektor temsilcisi katildi. Program, promosyon
sektdrindeki itk Anadolu bulusmasi olmasiyla
da onem tasiyor.
Etkinlikte siiz alan PROMASIAD Yénetim Kurulu
Baskani Omer Karatemiz, “Bu programlar, pro-
mosyon sektoriinin Istanbul merkezli gelenek-
sel yapisinin Anadolu’ya da yayitmasi anlaminda
cok dnemli. Bu inang ve disiincelerimle birlik-
te, onimiizdeki aylarda bircok sehirde dizenle-
necek bu etkinliklere katilim saglayan ve emegi
gecen herkese PROMASIAD adina tesekkiir edi-
yorum.” diye konugtu.

ROMASIAD participated in Promo-
syon Show - Ankara Gathering
event organized by SKY Fuarcilik
within the scope of “Anatolia
Gatherings”. The event was held at Ankara
Point Hotel and, mainly the famous Econ-
omist Dear Hikmet Baydar, a lot of sector
representatives from Anatolia joined the
event. The program is very important since
it is the first Anatolian gathering in the pro-
motion industry.
PROMASIAD  President Omer Karatemiz,
who took the floor at the event, said “These
programs are very important in terms of
spreading the traditional structure of the
industry of promotion centered in Istanbul
to Anatolia. | would like to thank everyone
on behalf of PROMASIAD who participat-
ed in and contributed to these events to
be held in many provinces in the coming
months.”

PROMASIAD; “PROMOSYON
SHOW-iZMiR”’E KATILDI

PROMASIAD participated in

“Promotion Show-Izmir”

lenen “Promosyon Show-lzmir” yerini

aldi. Programda PROMASIAD iyeleri ve
Ege Bolgesinin basanl sektdr temsilcileri bir
araya gelerek goriis alisverisinde bulundu. lzmir
Swiss Hotel Biiyiik Efeste dizenlenen mini fuar
konseptindeki program, promosyon alaninda
aktif faaliyet gosteren firmalanin stantlanyla
renklendi.

ROMASIAD, SKY Fuar tarafindan “Ana-
| ky dolu Bulusmalan” kapsaminda diizen-

Anadolu Bulugmalari Hakkinda

Anadolu Bulusmalari, “Promosyon Show™ bas-
igr altinda, Istanbul diginda faalivet gdsteren
sektdr temsilcilerini Istanbullu katilimeilarla
bulusturmayr hedefliyor. Proje, su ana kadar
Ankara ve Izmirde gerceklegtirildi. Dizenlenen
programlarda, sektor temsilcileri tarafindan
yiikselen ortak fikir ise “Anadolu Bulusmalari™-
nin daha gok insana ulasmasi adina diger illere
de yayitmasi gerektigi oldu.

ROMASIAD participated in “Pro-
motion Show-lzmir” held within
the scope of “Anatolia Gather-
ings” by SKY Fuar. At the program,
PROMASIAD members and successful sector
representatives of Aegean Region came to-
gether and exchanged their views. The pro-
gram organized in the mini fair concept at
Hotel Swissotel Buyuk Efes Izmir became
colourful with the stands of the companies
which were active in the promotion area.

About Anatolia Gatherings

Anadolu Gatherings aim to bring together
the sector representatives working outside
of Istanbul with the participants from Istan-
bul under the title of “Promotion Show”. This
project has been organized so far in Ankara
and Izmir. The common idea put forward by
the sector representatives in the programs
was that “Anatolian Gatherings” should be
organized in other provinces also in order to
reach more peaople.
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BAZI ULKELERIN PROMOSYON VE REKLAMCILIK SEKTORLERIYLE ILGiLi

Diinya
Fuarlari

DUZENLEYECEGI FUAR iSIM VE PROGRAMLARI:

Nz

wmes and schedules of fairs regaz'djn g promotion an d advertisjng
sectors to be organized by some countries:

AVUSTRALYA
Reed Hediyelik Esya Fuarlari Sidney
22.02.2020 - 26.02.2020 Sidney.

AVUSTURYA
Marke[ding] Vienna
02.04.2020 Viyana.

AZERBAYCAN
Gift & Promo Fair Baku
12.09.2019 - 14.09.2019 Bakii.

CIN

Global Sources Lifestyle Gifts & Home
27.10.2019 - 30.10.2019 Hong Kong.
Luxe Pack Shanghai

08.04.2019 - 09.04.2020 Sangay.

*ALMANYA

[FRA World Publishing Expo
08.10.2019 - 09.10.2019 Berlin.

PSI Disseldorf

07.01.2019 - 09.01.2020 Diisseldorf.
GiveADays Stuttgart

30.01.2019 - 01.02.2020 Stuttgart.
Wetec Stuttgart

30.01.2020 - 01.02.2020 Stuttgart.
TV TecStyle Visions Stuttgart
30.01.2020 - 01.02.2020 Stuttgart.
Haptica Live Bonn

18.03.2020 Bonn.

Wirzburger Werbemittel Messe Wiirzburg
04.2021 Wiirzburg.

iTALYA

Pte - Promotiontrade Exhibition Milan
22.01.2020 - 24.01.2020 Milano.
Promotion Gift & Premium Expo Milan
18.03.2020 - 20.03.2020 Milano.

KAZAKISTAN

Central Asia Reklam Almaty
27.05.2020 - 29.05.2020 Almaty.
KazPromo Almaty

2020 Almaty.

MEKSIKA
Expo Publicitas Mexico City
20.05.2020 - 22.05.2020 Mexico City.

HOLLANDA
PromZ.live Amsterdam
13.05.2020 - 14.05.2020 Amsterdam.

POLONYA
RemaDays Warsaw Nadarzyn
12.03.2020 - 14.03.2020 Nadarzyn.

SINGAPUR
Singapore Gifts & Premiums Fair Singapore
21.07.2020 Singapur.

GUNEY AFRIKA
The promo Product Expo Johannesburg
21.07.2020 - 22.07.2020 Johannesburg.

ISPANYA
Promogift Madrid
14.01.2020 - 16.01.2020 Madrid.

TAYVAN
Giftionery Taipei
23.04.2020 - 26.04.2020 Taipei.

UKRAYNA

World of Gifts Kiev
03.2020 Kiev.
RemaDays Kiev
03.2020 Kiev.

INGILTERE
Smmex International London
09.03.2020 London.

ABD

Ocean City Resort Gift Expo Ocean City
17.11.2019 -19.11.2019 Ocean City.
ASI Show Orlando

03.01.2020 - 05.01.2020 Orlando.
ASI Show Fort Worth

03.01.2020 - 05.01.2020 Fort Worth.
Luxe Pack New York City

06.05.2020 - 07.05.2020 New York.
The Franchise Expo Jacksonville
04.2019 Jacksonville.
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