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Baskandan
From The
Chairman

PROMASIAD,

GUCLU ViZYONUYLA
CALISMALARINI
SURDURUYOR

Degerli sektor mensuplarimiz,
Kiymetli okurlarimiz,

ergimizin ikinci sayisiyla karsinizda olmanin
memnuniyeti ile siz degerli okuyucularimiza sevgi ve
selamlarimi iletiyorum.

PROMAG, ilk sayisi ile birlikte sektdriimiizde 6nemli
bir boslugu doldurmus oldu ve sektor temsilcisi
degerli meslektaglarimiz tarafindan begenildi.
Dergimizin bu sayisinda da renkli ve zengin bir igerik
olusturmaya gayret ettik.

Tlrk promosyon ve matbaa sektdrlerinin en dnemli
temsilcilerinin glicli bir koordinasyon ile bir araya
gelerek olusturduklar dernegimiz PROMASIAD,
gectigimiz alti aylik stiregle birlikte kurulus ve
teskilatlanma asamalarini tamamlayarak; bilylime
ve gelisme agamalarina gegti. PROMASIAD,

gliclii vizyonu ve etkili faaliyetleriyle yurt icinde
sektdriimiziin biylimesini; yurt disinda ise Tirk
promosyon ve matbaa sektorlerinin temsilini en
basarili sekilde gerceklestirmeyi amaglamaktadir.
Urlin ve hizmet kalitesi, maliyet avantaji, hizli ve butik
tretim imkanlari ile Glkemiz, buglin promosyon-
matbaa sanayi alaninda diinyanin tretim Usst

olma yolunda hizla ilerlemektedir. PROMASIAD ve
yayin organi PROMAG, 6nimUzdeki donemde Turk
promosyon ve basim sanayilerinin tanitim ve temsil
platformu olmaya daha glicli bir sekilde devam
edecek.

Bu yil 7-9 Ocak 2020 tarihlerinde Dusseldorf’da
duizenlenecek olan Avrupa’nin en biyiik promosyon
urtinleri fuari PSI, sektore yonelik binlerce triini ve
ylzlerce firmayir ayni ¢ati altinda toplayacak. 58'inci
kez kapilarini agacak olan fuar, bu sene istanbul
Ticaret Odas! 6nciiliginde milll katiim kapsamina
alindi. Bu vesile ile Tiirk promosyon sektori, fuarda
daha gligl bir katiim ve temsil imkani saglamis
olacak ve Avrupali tedarikgilere dnemli firsatlar
olusturulacak.

Bir sonraki sayida gorlismek uizere, saglik ve mutluluk
dileklerimi sunarim.

Omer Karatemiz
PROMASIAD Genel Baskani

PROMASIAD Continues Its
M@kmmh&m%VMm

Our esteemed industry members,
Dear our readers,

ith the pleasure of being with you in the second issue of
our magazine, | extend my love and greetings to our esteemed
readers.

PROMAG filled an important gap in our sector with the first
issue and was appreciated by our valuable colleagues who are
the sector representatives. In this issue of our magazine, we
tried to create colorful and rich content.

Our association PROMASIAD, which is formed by a strong
coordination of the most prominent representatives of the
Turkish promation and printing sectors, has completed the es-
tablishment and organization stages with the last six months
and has gone through the stages of growth and development.
PROMASIAD aims to realize the growth of our sector domesti-
cally with the strong vision and effective activities and to rep-
resent the Turkish promotion and printing sectors in the most
successful way abroad.

With its product and service quality, cost advantage, and
fast and boutique production facilities, our country is rapid-
ly progressing towards becoming the production base of the
world in the field of promation-printing industry. PROMASIAD
and its publication organ PROMAG will continue to become a
platform for publicity and representation of Turkish promotion
and printing industries in the coming period.

PSI, the biggest promotion products fair of Europe, which
will be held in Dusseldorf on 7-9 January 2020 this year, will
gather thousands of products for the sector and hundreds of
companies under the same roof. The fair, which will open its
doors for the 58th time, has been included in the national
participation with the leadership of Istanbul Chamber of Com-
merce this year. Hereby, the Turkish promotion sector will
provide a stronger participation and representation possibility
in the fair and will offer important opportunities to European
suppliers.

See you in the next issue, | wish you health and happiness.

Omer Karatemiz
The Chairman of PROMASIAD
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PROMASIAD

KURUM DEGERLERI

PROMASIAD
Corporate Values

PROMASIAD, KURUM DEGERLERINi OLUSTURURKEN TURKIYE PROMOSYON VE MATBAA
SEKTORLERININ KURESEL CAPTA SURDURULEBILIR GELISIMiNi ONCELEDI

Uluslararasi rekabet giici
International competitiveness

B

Promosyon ve matbaa sektirleri arasinda dayanigma
Solidarity between promation and printing sectors

|

PROMASIAD iiyelerinin hak ve menfaatlerini gozetwme dneeligi
Priority to protect the rights and interests of PROMASIAD members

B

Sektdrel sorunlarn goziminde liderlik
Leadership in solving sectoral problems

<

Gelisim ve inovasyon odakli yaklagim
Development- and innovation-oriented approach

A

is dinyasinn evrensel is ahlaki ilkelerine riayet
Compliance with the universal business ethics principles of the business world

|

Promosyon ve matbaa sektorleri ile ortak aksiyon
Common action with promotion and printing sectors

|
{

Verimlilik ve kalite esasl iretim anlayigt
Efficiency- and quality-based production concept

{

Sektirler arasi ortak projeler icin altyapt destedi
Infrastructure support for joint cross-sectoral projects

N

Promosyon ve matbaa sektorlerinin geligimine yonelik egitim
Training for the development of promotion and printing sectors

{

Toplumsal gelisime katki saglamak adina sosyal ve kiiltirel etkinlikler
Social and cultural activities to contribute to social development

Kiiresel standartlarda iretime tesvik
Promoting production at global standards

PROMAG

Uluslararasi ekonowmik sistemde sirdirilebilir yikselig
Sustainable rise in international economic system



PROMAG

.': i . 2 i ! iy _-__
] 1 [ s s E < L
PROMASIAD investigated the global
development of promotion and printing
sectors in Turkey when establishing its
corporate values.
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Duzenleme Getirild

It was brought an arrangement for Promotions Offered to Children

Asil iiriiniin disindaki
iiriinler, hediye olarak
verilemeyecek

Asir tiiketimi tavsiye edilmeyen gidalarda, gocukla-
nnilgi alanlarina ve beenilerine yonelik asil drinin
disindaki drtinler, promosyon olarak sunulamayacak.
T.C. Ticaret Bakanlgmin Ticari Reklam ve Haksiz Ti-
cari Uygulamalar Yonetmeliginde Degisiklik Yapilma-
sina Dair Yonetmelik'i Resmi Gazete'de yayimlanarak
yirirlige girdi. Buna gare, driinle hediye edilen pro-
mosyonun tiiketicilerce kolay sekilde edinilebilmesi
amaciyla promosyonu diizenleyen tarafindan her
tirld etkin yontem saglanacak.

Silah Reklamina da Kisitlama Geldi

Yapilan dizenlemeyle, yetkili makamlardan izin ala-
rak faaliyet gdsteren silah Ureticisi ve saticilar, ilgili
mevzuatta yer alan hikiimlere aykin olmamak ko-
suluyla kendilerine ait kurumsal internet sitelerinde
fuarlara katilim icin hazirladiklar materyaller araci-
ligiyla ve ozel olarak aveilik ve aticilik dzering tema-
tik yayin yapan mecralarda reklamlarini yapabilecek.
Aynica, her tirli atesli veya ategsiz silah ile bunlarnn
{reticisi ve saticisinin reklami da yasak olacak.

In foods that are not recommended for exces-
sive consumption, products other than the ac-
tual product for children’s interests and tastes
will not be offered as promotions.

T. C. The Regulation on the Amendment of
the Regulation on Commercial Advertising and
Unfair Trade Practices of the Ministry of Com-
merce was published in the Official Gazette and
entered into force. Accordingly, the organizer of
the promotion will provide all kinds of effective
methods in order to make it easier for consum-
ers to obtain the promotion.

Weapons Advertisement Restricted

With the regulation, arms manufacturers and
sellers operating with permission from the
competent authorities will be able to advertise,
if it is not contrary to the provisions of the rel-
evant legislation, on their corporate websites
through the materials they prepare for partic-
ipation in the fairs and in the thematic pub-
lications specifically on hunting and shooting.
In addition, advertising of any kind of firearm
or fireless weapon as well as the advertising
of the manufacturer and seller thereof will be
prohibited.

Products other than the
original product cannot
be given as a gift.
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Lisenin Matbaa Bolumunde Hedef 1,5 Milyon Liralik Ciro

Target: 1.5 Million TL Turnover in Printing Department of High School

Malatya Yunus Emre Mesleki ve Teknik Anadolu Li-
sesinin Matbaa Bolimil, i aylik yaz tatili sirecinde
de faaliyetlerini sirdriyor.

Kentte 1981 yiinda kurulan lisede agilan ve 80 6§-
rencinin egitim gordigi Matbaa Balimi, Il Saglk
Miidirligine badli hastaneler basta olmak Uzere,
Universiteler ve diger kamu kuruluslannin® evrak,

tanitim, bilgilendirme gibi materyal intiyalarini kar-
silyor. Ofrenciler, elde edilen driinlerin satilmasiyla
hem cep harcliklanni gikariyor hem de okulun ddner
sermayesine katki sagliyor.

Gegen yiL 800 bin irayr bulan bir tretim kapasitesine
cikan dgrenciler, bu yit sonunda yillik 1,5 milyon lira
ciro hedefliyor.

The Printing Department of Malatya Yunus Emre
Vocational and Technical Anatolian High School
continues its activities during the three-month
summer holiday period.

The Printing Department, which opened in high
school that founded in 1981 in the city, and 80
students are educated in, meets the material
needs of hospitals, universities, and other pub-
lic institutions such as documents, publicity and
information. By selling the obtained products,
students both benefit from pocket money and
contribute to the school’s revolving fund.
Students, who reached a production capacity of
800 thousand TL last year, aims at an annual
turnover of 1.5 million TL at the end of this year.

Cocuklara Sifir Atik Farkindaligl Kazandinlacak

Zero Waste Awareness

for Children

TEMA Vakfi tarafindan; Cevre ve Sehircilik Ba-
kanig, Milli Egitim Bakanligi ve Tetra Park Tir-
kiye is birlidiyle hayata gecirilen Sifir Atik Egitim
Projesi'nin tanitim toplantisi Ciragan Sarayi'nda
gergeklestirildi.

Proje kapsaminda, (¢ yilda 280 bin gocuga do-
gal varklanin korunmasl, doga dostu tiketim
aliskanliklari, atik yonetimi konularinda farkin-
dalik kazandintmasi hedefleniyor. Egitimlerde
cocuklara sifir atik kavrami, 50 modeliyle tani-
tilacak. Cocuklar, giindelik yasamlarinda atiklan
nasil azaltacaklar, nasil daha az tiketecekleri
ve farkli sekillerde nasil deerlendirebilecekleri
konularinda da bilinglendirilecek.

Sifiratik egitimleri bu yil 20 ilde, okullarda TEMA
Vakfi gonillilerinin destegiyle dgretmenler tara-
findan uygulaniyor. Proje icin bu yil dzel olarak
tasarlanan kutu oyunuyla okul dncesi ve ilkokul
seviyesindeki cocuklann sifir atik kavramini egj-
lenerek pekistirmeleri saglanacak.

The introduction meeting of Zero Waste Ed-
ucation Project, which was realized by TEMA
Foundation with the cooperation of Ministry
of Environment and Urban Planning, Ministry
of Education and Tetra Pak Turkey, was held
at the Ciragan Palace.

Within the scope of the project, it is aimed
to raise awareness to 280,000 children in
three years about the protection of natural
assets, environmentally friendly consump-
tion habits and waste management. In the
trainings, the concept of zero waste will be
introduced with 5D model to children. Chil-
dren will be made aware of how to reduce
waste, consume less, and evaluate it in dif-
ferent ways.

Zero waste trainings are carried out in 20
provinces this year by teachers with the
support of TEMA Foundation volunteers. This
year, a specially designed box game will
help preschool and elementary school chil-
dren to reinforce the concept of zero waste.
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21 Yuzyillin Matbaas! Matsis

Matsis, the Prin ting House of 21st Cen tury

Matsis Matbaa, zengin
makine icerigi ve dinamik
yapisiyla miisteri
memnuniyetini esas
alarak matbaa hizmetleri
vermeye devam ediyor

Islemlerinde son teknolojili Griinler kullanan Matsis
Matbaa; tesisinde, tek renkten sekiz renge kadar
uygulama yapilabiliyor. Firmanin; katalog, brosir,
takvim, ajanda, siireli yaymn, egjitim yayinlari, poster,
dergi ve kitap basim gibi hizmetlerinin yani sira sert
kapakli/svamali butik Gretim hizmeti veriyor. 3 bin
metrekare kapali alanda kurulu tesisiyle 7 gin 24
saat hizmet verebilen sirket; gofre, varak, lokal lak,
yaldiz, tzel kesim, sivamali isler, numaratdr ve kazi
kazan gibi uygulamalarda da uzman ekibiyle faaliyet
gasteriyor.

Tim islemlerinde misteri memnuniyetini esas alan
Matsis Matbaa; oOzgunlik, yaraticilik, streklilik,
itina, yiiksek verimlilik, uzun vadeli iliskiler kurma,
durumlara ve sorunlara hizli ¢dziim secenekleri sun-
ma gibi tnemli bagliklan da hedeflerinin arasinda
barindinyor. Kendisini; gerceklestirdigi her hizmetin
performansindan sorumlu hisseden sirket, diinyada-
ki degisimin ve gelisimin bilinciyle tim kaynaklar
da verimli kullaniyor. 2009 yilinda kurulan Matsis,
0 tarihten bu yana izledii kalite odakli politikala-
1 sayesinde bugin kendi kagidini ithal ediyor ve
toplam bes ilkeye ihracat gerceklestiriyor. Matsis,
marka degerini yikseltmek icin yurt ii ve yurt disin-
da birgok faaliyet, aktivite, fuar ve organizasyonlara
da katiliyor.

FEFFFFEFEFEREER

Matsis Printing House continues to
provide printing services based on
customer satisfaction with its rich

machine content and dynamic structure

In Matsis Printing House facility, which uses
products with the latest technology in its op-
erations, application from one color to eight
colors can be made. The company provides
services such as catalogs, brochures, cal-
endars, agendas, periodicals, educational
publications, posters, magazines and book
printing, as well as hard covered / plastered
boutique production services. The compa-
ny, which can service 24/7 with its facility
established in a closed area of 3 thousand
square meters, operates with its expert team
in applications such as embossing, foil, local
lacquer, gilding, special cutting, plastering
works, numerator and scratch card.

Based on customer satisfaction in all its
operations, Matsis Printing House’s goals
include important topics such as originality,
creativity, continuity, care, high productivity,
long-term relationships, and quick solutions
fo situations and problems. Feeling respon-
sible for the performance of every service it
performs, the company uses all resources
efficiently with the awareness of the change
and development in the world. Established
in 2009, Matsis imports its own paper and
exports to five countries thanks to its qual-
ity-oriented policies since then. Matsis also
participates in many operations, activities,
fairs and organizations both in Turkey and
abroad in order to increase its brand value.
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Kalitenin Bulusma Noktas!:

TheCey, ucuz ve dayaniksiz promosyon iiriinii algisini kirarak,
dev markalan miisterileri ile bulusturuyor

TheCey, birbirinden kaliteli markalari ve goz dolduran
tasanmlar ile adindan stz ettirmeye devam ediyor.
Schneider, Pininfarina Segno, ve Deonet ile promos-
yon sektoriindeki basanisini siirdiren marka, kalite-
den taviz vermeyenlerin gozdesi olmaya devam ediyor.

Cevre duyarliligr alaninda EMAS sertifikasina sahip
Alman  Schneider Pen’in- distribitorligini yapan
TheCey, ucuz ve dayaniksiz promosyon kalemi algi-
sini kirarak, misterilerine uzun émirli mikemmel
yazim performans sunuyor. Ayrica Italya nin dev ta-
sanm firmasi Pininfarina da yazi geregleri ile TheCey

biinyesinde yer alarak teknoloji, malzeme ve dizayn

anlaminda kullanicilanna gérsel zevk yasatiyor.
Space Moon Landing isimli fitiristik modele imza
atan firma, Da Vinci'nin patentli ETHEGRAF sistemi
ile omir boyu kullamilabilecek bir yazi gereci olus-
turuyor.

TheCey, tim bunlanin yani sira Deonet markasinin
Tirkiyedeki tek distribitord olarak uygun fiyat ve
yiksek performans JBL Go 2 tasinabilir kablosuz
hoparldrde bir araya getiriyor. JBL Go 2 hoparldr, su
gecirmez sekilde retilerek bluetooth tzelligi bulu-
nan tim cihazlarda ses sistemi ve telefon gorismesi
icin kullanilabiliyor.

Brands need

brand-name pens

Made in Gerrmany

TheCey brings giant brands together
with customers by breaking the
perception of cheap and nondurable
promotional items

TheCey continues to become popular with its
quality brands and impressive designs. The
brand, which maintains its success in the pro-
motion sector with Schneider, Pininfarina Segno,
and Deonet, continues to be the favarite of those
who do not compromise on quality.

TheCey, which is the distributor of the German
Schneider Pen with EMAS certification in the
field of environmental awareness, breaks the
perception of cheap and nondurable promotion-
al items and offers long-lasting excellent writ-
ing performance to its customers. In addition,
Italy’s giant design company Pininfarina takes
part in TheCey with its writing instruments and
provides visual pleasure to its users in terms
of technology, materials and design. The firm,
which signed out the futuristic model named
Space Moon Landing, creates a writing tool that
can be used for life with Da Vinci’s patented
ETHEGRAF system.

In addition to these, TheCey, as the sole distrib-
utor of the Deonet brand in Turkey, combines af-
fordable price and high performance with the JBL
Go 2 portable wireless speaker. |BL Go 2 speak-
er, which is produced in a waterproof manner,
can be used for audio system and phone calls
on all devices with Bluetooth capability.
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Promosyon Sapka Denilince

‘Hasat Sapka

When You Say Promotion Hat: “Hasat Sapka”

Hasat Sapka; baskili sapkalan bir giinde, nakish 6zel imalat
sapkalari da 7 ila 10 giin icerisinde imal edebiliyor.

Hasat Sapka, Subat 2012'de promosyon sektd-
rindeki yerini aldi. Kuruldugu ginden bu yana
“kaliteli, uygun fiyatli ve kullamsli™ drinlerle
hizmet vermeyi hedefleyen firma, tamamen yerli
iretim ile piyasaya sirdugu: sapka. is elbisesi,
tisort ve genel tekstil promosyonu driinlerini yal-
nizca yurt icinde degil; Irak, Azerbaycan, Rusya ve
Balkan ilkelerinde de pazarliyor.

Mevsimsel ihtiyaglan odagina alan Hasat Sapka,
yazlari sapka ve tisort ile promosyon sektoriine kat-
kida bulunurken, kis mevsiminde ise agirlikli olarak

W T

yelek ve bere gibi Grinler Uretiyor. Sapka imalati
noktasinda her kalite ve renkte Gretim yaparak mis-
teri memnuniyetini goz ardi etmeyen firma, misteri-
lerin taleplerine gore baskill, nakisli ve transfer bas-
kili olmak Gzere gok cegitli miktarda sapka dretimi
yapabiliyor.Hasat Sapka; baskili sapkalar bir ginde,
nakisli 6zel imalat sapkalar da 7 ila 10 gin iceri-
sinde imal edebiliyor. Is elbiseleri ve tisort alaninda
ise firmaya dzel dretim yapan Hasat Sapka, Gretim
kalitesi ve hizi ile promosyon tekstilindeki basanisini
ortaya koyuyor.

Hasat Sapka took its place in the promotion
sector in February 2012. Aiming to provide ser-
vice with “high quality, affordable and conve-
nient” products since the day it was founded,
the company markets hats, working clothes,
T-shirts and general textile promation products
which it releases completely with domestic
production not only in Turkey but also in Iraq,
Azerbaijan, Russia and Balkan countries.

Focusing on seasonal needs, Hasat Sapka
contributes to the promation sector with its
hats and T-shirts in the summer, and main-
ly produces vests and beanies in winter. The
company, which does not ignore the customer
satisfaction by producing in every quality and
color at the point of hat production, is able to
produce a wide variety of hats, including print-
ed, embroidered and transfer printed accord-
ing to customers’ demands. Printed hats can
be manufactured in 1 day and embroidered
special hats can be produced in 7 to 10 days.
Hasat Sapka, which makes company-specific
production in the field of working clothes and
T-shirt, reveals its success in promotion tex-
tiles with its production quality and speed.

Hasat Sapka can produce printed
hats in one day and embroidery
custom-made hats in 7 to 10 days
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Sirket
Hgberleri

Siradanliktan Uzak
Tasarimlarin Adresi:
Agackurdu Promaosyon

The Address of Non-Ordinary Designs:

Agackurdu Promosyon

Agackurdu Promosyon,
iiretimini gerceklestirdigi

tiim iiriinleri; metal, pleksi,
cam ve deri gibi materyallerle
destekleyerek tasanmda
sinirlan zorluyor

Adackurdu Pramosyon, 2005 yilindan beri kaliteli,
teknolojiyi takip eden ve siradantiktan uzak duran
tasanimlar ile Istanbulda hizmet vermeye devam
ediyor. Ahsap promosyon Grinleri ayrica ahsap
kutu ve ambalaj Uretimi ile genis bir drin yel-
pazesine sahip olan Ajackurdu Promosyon, ireti-
mini gerceklestirdigi tim drinleri; metal, pleksi,

cam ve deri gibi materyallerle destekleyerek
tasarim ve retimde sinirlan daima zorluyor. Her
{riin ve tasarimda farkliligi odak noktasina alan
uzman kadrosu ve yenilik¢i bakis agisiyla tim
mamullerini dzenle ve kisiye dzel sekilde dreten
firma; CNC kesim, lazer kesim ve markalama ile
UV baski gibi son teknoloji hizmetlerini binye-
sinde barindirmasi sayesinde Gretim hizi agisin-
dan da biyik bir avantaj saglyor. Marka, tim
drinlerini ahsap malzeme ile tasarlayarak uzun
yillar boyunca dayanikliliini muhafaza edecek
promosyon hizmetlerine imza atiyor.

Adackurdu Promosyon tim bu ozellikleri ile her
yerde benzer Grinler gormekten sikilan, gesitlilik
ve farkulik arayan, orijinal fikirleri olan ancak
aklindakileri ne sekilde drettirebilecegi konu-
sunda tereddiit yasayan tim misteriler icin en
dogru adres olarak tne ¢ikiyor.

Agackurdu Promosyon pushes the
limits in design by supporting all the
products it produces with materials
such as metal, plexy, glass and leather

Agackurdu Promosyon continues to serve in
Istanbul with its high-quality, technology-fol-
lowing and non-ordinary designs since 2005.
Agackurdu Promosyon, which has a wide range
of products with the production of wooden pro-
motional products, wooden boxes and pack-
aging production, always pushes the limits in
design and manufacturing by supporting all the
products it produces with materials such as
metal, plexy, glass and leather. The company,
which manufactures all its products carefully
and individually with its expert staff and inno-
vative perspective that focuses on the differ-
ence in every product and design, provides a
great advantage in terms of production speed
thanks to incorporate the latest technology
services such as CNC cutting, laser cutting
and marking and UV printing. The brand carries
out promotional services that will maintain its
durability for many years by designing its all
products with wooden materials.

With all these features, Agackurdu Promasyon
comes to the forefront as the right address for
all customers who are bored of seeing simi-
lar products everywhere, looking for diversity
and difference, who have original ideas but
are hesitant about how they can produce what
they have in mind.
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Sektorunun
Reklam Mecralarindaki Pay

Promotion Sector's Share in
Advertisin g Channels

Promotional products are an
unrivaled advertising tool that can
convey the brand message and
promotional image to the lives of
consumers in a warm way

romosyon, dinya genelinde en cok

tercih edilen tanitim calismalarinin

basinda geliyor. Promosyon drinleri de,

bu calismalar alaninda bircok acidan
dinamik bir yapiya sahip. Reklam mecralar
konusunda hedef kitleye bu kadar rahat ula-
sabilen, tiketici hayatinin igerisinde kendisine
bu kadar genis yer bulabilen baska bir platform
bulunmuyor. Ornegin: bir tiketici, calisma sii-
reci boyunca bir duvar saatine saatte iki kez
bakarsa, giinde minimum 16 kez saatin {ze-
rinde yazan mesajl gorecektir. Yine 96 yaprak
bir not defteri kullandiginda, defteri kullandig
siire boyunca yazilan mesajla karsilasacaktir.
Notlarini farkli kisilerle paylasirsa bu sayi daha
fazla artacaktir. Sonugta kullandijimiz kalem,
USB bellek, powerbank, ev ve arabamizda kul-
landiGimiz anahtarliklar, sahsi gantalarimiz gibi
hayatin her alaninda evlerimiz ve ofislerimize
kadar uzanabilen cok genis bir triin yelpazesin-

I

PROMOSYON URUNLER;
VERILECEK MARKA
MESAINI VE TANITIM
IMGESINI, TUKETICILERIN
HAYATINA SICAK BiR
SEKILDE TASIVABILEN
RAKIPSIiZ BIR REKLAM
ARACIDIR

romotion is one of the most pre-

ferred publicity activities world-

wide. Promotional products have a

dynamic structure in many aspects
in this field. There is no other platform that
can reach the target audience so easily in
terms of advertising media and that finds
such a wide place in the consumer life. For
example; If a consumer looks at a wall clock
twice per hour during the working process,
he or she will see the message on the wall
clock at least 16 times a day. Again, when
the consumer uses a notebook of 96 sheets,
he or she will encounter the message writ-
ten during the time he or she uses the note-
book. This number will increase more if the
consumer shares his or her notes with dif-
ferent people. After all, we are talking about
a wide range of products that can be ex-
tended to our homes and offices in all areas
of life such as the pen, USB memory, power
bank, keychains used in our homes and cars,



den bahsediyoruz. Bu {riinler, verilecek marka
mesajini ve tanitim imgesini, tiketicilerin ha-
yatina sicak bir sekilde tasiyabilen rakipsiz bir
reklam aracl.

Diisiik Biitcelerle Etkili Geri Doniis

Kiigik ve orta boy isletmelerimiz agisindan bak-
tijimizda gazete, dergi, radyo ve televizyon gibi
reklam araglari, biitce olarak oldukga yiksek
rakamlan da beraberinde getiriyor. Ozellikle
ekonomik daralmanin yasandifi  dénemlerde
promosyon ve tanitim Griinleri sayesinde, disik
biitcelerle daha etkili sonuclar alinabilirken,
hedef kitleye daha kolay ulasma imkéni da sag-
laniyor. Bu driinler, boyle donemlerde diger yik-
sek biitceli reklam araclarindan dnemli bir pa-
zar pay! alabiliyor. Alternatif bir reklam mecrasi
olarak goriilen promosyon ve tanitim driinlerinin
etkisi giderek artarken, diinyada ve ilkemizde
kurumsal dlgekteki sirketlerin bu driinlere ilgisi
de paralel sekilde ilerliyor.

Uretim Agirlikli Bir Yapi Sayesinde Ulusla-
rarasi Alanda Yeni Kapilar Acildi

Sektorde dinya genelinde yasanan gelismeleri
Tirkiye de yakindan takip ediyor. Birgok yeni-
liki Uriini Olkemizde de gdrebiliyoruz. Ancak
kabul etmemiz gerekir ki ilkemizin sektorel an-
lamda meveut durumu, tagidigi potansiyelin gok
altinda bulunuyor. Bununla birlikte son iki-ig
yilicinde ithal drinlere getirilen yiksek seviye-
deki ek vergiler ve artan diviz kurlan, sektori-
mizin ithalat agirlikli yapisini dretim odakl bir
yapiya donistirdi. Boylece uluslararasi alanda
onimize yeni kapitarin agilmis oldugu sektdriin
hemen her alaninda Gretim yatinmlar arttr ve
artmaya da devam ediyor. Getirilen ek vergiler
ve bu yiiksek ddviz kurlan, hem ig piyasada fir-
malarimiza dretim, yatinm ve istihdam imkani
sagliyor hem de dis pazarlarda ihracat firsatlan
sunuyor. Promosyon sektdrimizin ihracati 2
milyar dolara yiikseldi. Bu rakamin artan iretim
yatinmlanyla birlikte orta vadede 5 milyar dola-
ra ulasacagini 6ngdriiyoruz. Bugiin birgok riin
dalinda Cin ile rekabet edebilecek firmalarimiz
var. Bircok dretici isletmemizin de uluslararasi
alanda rekabetci giict ve yiksek ihracat potan-
siyeli bulunuyor. Onemli olan bu degjisimi hizlica
gorebilmemiz ve bu kapsamda gerekli donisi-
mil gerceklestirmek durumunda olmamiz.

I

and our personal bags. These products are
an unrivaled advertising tool that can convey
the brand message and promotional image
fo the lives of consumers in a warm way.

Effective Return with Low Budgets

When we look at in terms of small and me-
dium size businesses, advertising tools such
as newspapers, magazines, radio and tele-
vision bring high figures in terms of budget.
Especially during periods of economic con-
traction, it can be achieved more effective
results with low budgets and it is provided
easier access to the target audience by
means of promotion and promotional prod-
ucts. During these periods, these products
could gain a significant market share from
other high-budget advertising tools. While
the effect of promotion and promotional
products, which are seen as an alternative
advertising medium, is gradually increasing,
the interest of corporations in the world and
in our country towards these products is
progressing in parallel.

New Doors Opened Internationally Throu-
gh Production-Based Structure

Turkey is also closely following the develop-
ments in the sector throughout the world.
We can also see many innovative products
in our country. However, we have to accept
that the current situation of our country in
the sectoral sense is far below its potential.
However, the high level of additional taxes

The additional taxes imposed and
high exchange rates provide to
our companies both investment
and employment opportunities in
the domestic market and export
opportunities in foreign markets

on imported products and increasing ex-
change rates in the last two to three years
have transformed the import-oriented struc-
ture of our sector into a production-orient-
ed structure. Thus, production investments
have increased and continue to increase in
almost every area of the sector where new
doors are opened in the international arena.
The additional taxes imposed and high ex-
change rates provide to our companies both
investment and employment opportunities
in the domestic market and export opportu-
nities in foreign markets. Exports of our pro-
motion sector increased to 2 billion dollars.
We expect this figure to reach $ 5 billion in
the medium term with increasing produc-
tion investments. Today we have companies
that can compete with China in many prod-
uct branches. Many of our companies have
competitive power and high export potential
in the international arena. What is important
is that we can see this change quickly and
have to make the necessary transformation
in this context.

GETIRILEN EK VERGILER VE YUKSEK DOViZ KURLARI; HEM iC PiYASADA
FIRMALARIMIZA URETiM, YATIRIM VE iSTIHDAM IMKANI SAGLIYOR HEM
DE DI PAZARLARDA IHRACAT FIRSATLARI SUNUYOR
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PROMASIAD,

Roportaj

Interview

Cok Renkli Bir Orkestra

PROMASIAD, A Multicolored Orchestra

Réportaj: Serdar Ergiin

PROMOSYON SEKTORUNOUN
SON DURUMUNU,
FIRMALARICiN
PROMOSYONUN ONEMINi
VE PROMASIAD'IN

KONU HAKKINDAKI
GALISMALARINI, DERNEGIN
YONETIM KURULU UYESI
MURAT EREN'DEN DIiNLEDIK

ROMASIAD Yénetim Kurulu Uyesi Murat Eren,

promosyon sektdrinin iginde bulundugu son

durumu, PROMASIAD'In hedeflerini ve ger-

ceklestirdigi caismalar PROMAG okurlan
icin degerlendirdi. Eren, ™ ‘Organize olamamis bir
sektor, meslegi gelistiremez. Iste tam da bu noktada
bir seyler yapitmas! gerektigi disincesiyle degerli
yol arkadaslanmizla birlikte ciddi bir karar alip, PRO-
MASIAD adiyla yola giktik.” diyor.

Teknolojik gelismeler promosyon sektorii
icin bir firsat mi? Yoksa dezavantaj mi?
Teknolojinin gelismesiyle es zamanli olarak pro-
mosyon sektorinde de kullanilan teknolojik {rin-
ler cogalmaktadir. Bununla birlikte yeni teknolojili
drinlerin albenisi tiketiciye daha cazip geldigi igin
tercih sebebidir.

urat Eren, PROMASIAD Board
Member, evaluated the current
situation of the promotion sec-
tor, the goals of PROMASIAD, and
the works realized by PROMASIAD for PROMAG
readers. Eren says, “An unorganized sector
cannot improve the profession.” At this point,
we made a serious decision together with our
valuable friends with the idea that something
should be done and we set out as PROMASIAD.”

Are technological advances an opportunity
for the promotion sector? Or disadvantage?
Technological products used in promaotion
sector are increasing simultaneously with the
development of technology. However, because
the appeal of new technology products is more
attractive to the consumer, these products are
preferred.



Ote yandan giiniimizde teknolojik rinlerin birogu
da ithal edilmektedir. Bu noktada ilke olarak sana-
yimizi- gelistirmemiz ve teknolojik drin dretimimizi
arttirmamiz gerekmektedir. Ozetleyecek olursak, il-
kemizde yerli dretim teknoloji Urinleri yok denecek
kadar az oldugundan teknolojik gelismelerin simdilik
sektdr icin dezavantaj oldugunu disiindyorum.

Bir isletme icin promosyon ne kadar dnemli?
Bilinirlik her isletme igin Gnemlidir. Siphesiz herkes,
firmasinin ya da Grindndn taninmis olmasini ister.
Isletmelerin de promosyon Griini segerken dikkat
etmesi gereken hassas noktalar vardir. Dogru rini
sectiklerinde, hedef kitleye bu iriinleri ulastirabilir-
lerse kisa zamanda olumlu doniisler almalart mim-
kindiir. Her biitceye gore bir promosyon mutlaka
vardir. Latifeyle bana; ' TL biitcem var" deseniz, size
marketten bir kutu seker alip dagitmanizi dneririm.
Hediyede kiicik-biyik fark etmez ama agzl tatlan-

Roportaj

Interview

On the other hand, most of the technological
products are imported today. At this point, as
a country, we need to develop our industry and
increase our production of technological prod-
ucts. To summarize, | think that technological
developments are a disadvantage for the sector
for now as there are almost no domestic pro-
duction technology products in our country.

How important is promotion for a business?

Awareness is important for every business. Of
course, everyone wants his company or prod-
uct to be recognized. There are sensitive points
that businesses should pay attention to when
choosing a promotional product. Once they
have chosen the right product, it is possible that
they will receive positive returns in a short time
if they can deliver these products to the target
audience. There is absolutely a promotion for
every budget. If you say, “I have a budget of 5
TL” jokingly, | recommend you to buy a box of

IHediyede kiiciik biiyiik rark etmez. amac agzi
tatlandirmakur. Eger tat verebiliyorsaniz. bu
mutluluk her seyden 6nemlidir
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It does not matter if the gift is small
or big, the purpose is to sweeten
the mouth. If you can taste it, this
happiness is more important than
everything

candy from the market and distribute it. It does
not matter if the gift is small or big, the purpose
is to sweeten the mouth. If you can taste it, this
happiness is more important than everything.

In addition to all these, any company that does
not understand the spirit of time and fails to
capture the agenda is doomed to be left behind.
At this point, the development of promotional
products in demand has become a worldwide
sensation.

What is the promotion industry in Turkey?
Are the studies sufficient? Is the capacity
used correctly?

Every structure has a life process. In the 1990s,
the promotional sector has come to the fore-
front. The sector became tired in 2015 and en-
tered the old age phase. Nowadays, the sector
becomes ill because it does not reach profes-
sionalism.

‘An unorganized sector cannot improve the
profession.” At this point, we made a serious
decision together with our valuable friends with
the idea that something should be done and we
set out as PROMASIAD. To be at the forefront
of the Union also brings along the order. The
topics discussed at each PROMASIAAD meeting
excite all our companions and me. The aim of
this Association is to make conscious of all col-
leagues who are stuck in the darkness, away
from innovations, working without knowing the
agenda and what to do about the future, and
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dirmaktir. Eger tat verebiliyorsaniz, bu mutluluk her
seyden onemlidir.

Tim bunlann yani sira zamanin ruhunu kavramayan
ve giindemi yakalayamayan her sirket, geride kalma-
ya mahkimdur. Bu noktada promosyon drinlerin de
ragbet gorerek gelismesi, diinya capinda hissedile-
cek bir hale birinmistir.

Tiirkiye'deki promosyon sektorii ne durum-
da? Calismalar yeterli mi? Kapasite dogru
kullamliyor mu?

Her yapinin yasam siireci vardir. Promosyon sektori
de 1990°U yillarda kendini ciddi anlamda dne ¢ikar-
mistir. Sektdr 2015 yilina dogru yorgunlasarak yasli-
Uk evresine girmis, giinimizde ise profesyonellije
ulasmadifi igin hasta hale gelmistir.

‘Organize olamamis bir sektor, meslegi gelistiremez.
Iste tam da bu noktada bir seyler yapilmasi gerekigi
disincesiyle degerli yol arkadaslanmizla birlikte
ciddi bir karar alip, PROMASIAD adiyla yola ciktik.
Birligin on planda olmasl, diizeni de yaninda getirir.
Her PROMASIAD toplantisinda ele alinan konular,
beni ve tim yol arkadaslanmizi heyecanlandirmak-
tadir. Bu Dernegin amaci; sekttrde karanliklar igin-
de kalmis, yeniliklerden uzak, gindemi ve gelecek
hakkinda ne yapacagini bilmeden calisan tim mes-
lektaslari bilingli hale getirip, calisma zamanini da
degerli kullanarak kapasitelerini arttirmaktir.

Daha genis dlcekten bakacak olursak diin-
yada son yillarda promosyon sektoriiniin dne
ciktigini goriiyoruz. Bununla ilgili neler soy-
lemek istersiniz?

Diinyada promosyon sektdrinin tne ¢ikmasindaki
yegane sebep, isini seven insanlarin var olmasidir.
Promosyonlarda gesitlilik arttikga dogru irini sec-
me imkani bulan firmalar, tanitim yaptirma ihtiyacl
duymaktadir. Bu noktada sektorin tekdize mantiji

Roportaj

Interview

renklendirilerek yeni Urinlerin sirekli tiketiciyle
bulusturulmasi, dikkati Gzerine cekmesini sagla-
maktadir.

Yeni kurulan bir olusum olarak gectigimiz
yil yaptiimz calismalar hakkinda bilgi verir
misiniz?

PROMASIAD'In dizenledii her toplant, yillardir sus-
mus bir sektdrdeki temsilcilerin her fikrini dzgiirce
beyan ettigi bir platform seklinde gerceklesir ve Der-
negimizde adeta ok sesli bir orkestranin ahengiyle
eserler dretilir. Fikirlerin farkli olmasi, dogruyu bul-
mak icin Gnimiize binlerce kapr agip ona ydnelmemi-
zi saflamaktadir. Bununla birlikte toplantilanmizin
editici ve eglendirici olmasl, her toplantida daha ¢ok
istirak ile fark edilmektedir.

(alismalanmiza baktigimizda yeni kurulan PROMA-
SIAD'In igerisindeki olusumu saglamak, vizyonu ve
amacl belirlemek baslica faaliyetlerimizden oldu. Bu
kapsamda Dernejimize tye olmak igin miracaatta
bulunmus firmalanmizi arastirdik ve dye sayimizi 81
firmaya clkararak zincirimize yeni halkalar ekledik.

PROMASIAD gelecege nasil bakiyor? 2020
yiini baz almanizi istesek Dernegin hedefleri
arasinda neler bulunuyor?

PROMASIAD'1n ¢ok renkli vizyonu sayesinde her birey,
disiincelerini rahatlikla dile getirmektedir. Bu duru-
mun paralelinde tim Gyeler, bahsi gecen disinceleri
faydali olacak sekilde giindeme tagiyarak istisare
etmektedir. Dernegimizin 2020 hedeflerine gelecek
olursak ana hatlanyla; devletimizin destek oldugu
her imkandan tim dyelerimizi haberdar etmek, yurt
disi fuar katilimlanmizi ¢ogaltarak ihracati arttir-
mak, i¢ piyasa igerisinde baglanmizi giclendirmek,
kapasite ve kalite konusunda sektdrin giictin her
lyeye hissettirmek ve daha fazlasini yapabilecekleri
konusunda onlari tesvik etmektir.

to increase their capacity by using the valuable
working time.

If we look at the wider scale, we see that
promotion sector has come to the fore in the
world in recent years. What would you like to
say about it?

The only reason for the prominence of the pro-
motional industry in the world is that there are
people who love their jobs. As the diversity of
promations increases, companies that have the
opportunity to choose the right product need
to make promoation. At this point, to be colored
uniform logic of the sector and to bring new
products to consumers continuously attracts the
attention.

As a newly established organization, can you
give us information about the activities you
did last year?

Each meeting organized by PROMASIAD takes
place as a platform where representatives from
a quiet sector for years can freely express every
opinion and works are produced with the har-
mony of a polyphonic orchestra in our associa-
tion. The fact that the ideas are different allows
us to open thousands of doors and turn to the
right to find the truth. However, the fact that our
meetings are educational and entertaining is no-
ticed with more participation in each meeting.

When we look at our work, to provide the for-
mation in the newly established PROMASIAD, to
determine the vision and purpose was one of our
main activities. In this context, we searched the
companies that applied for membership in our
Assaciation and increased the number of our
members to 81 companies and added new rings
to our chain.

How does PROMASIAD look to the future?
What are the objectives of the Association if
we want you to base 2020?

Thanks to PROMASIAD’s multicolored vision,
every individual expresses his / her thoughts
easily. In line with this situation, all members
consult the relevant ideas by bringing them to
the agenda. As for the 2020 targets of our As-
saciation, outlined; it is to inform all members
of every opportunity supported by our state, to
increase our exports by increasing our participa-
tion in international fairs, to strengthen our ties
in the domestic market, to make each member
feel the power of the sector in terms of capacity
and quality and to encourage them to do more.

Each meeting organized by
PROMASIAD takes place as a
platform where representatives from
a quiet sector for years can freely
express every opinion
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Promosyon Uriinleri

urumsallik Algising - s
GuglendiryQ

ARACI MEVCUT,

PROMOSYONLAR DA
BUNLARDAN BiRi. BU
URUNLERIN DiKKAT
GEKICi YANI iSE AZ
MALIYVETLi OLMASI VE
KURUMSALLASMADAKI
KATKISI

Promotions
Strengthen the
Perception of
Institutionalism

There are many advertising tools for companies and
promotions are one of them. What is remarkable
about these products is their low cost and their
contribution to institutionalization.

PROMAC
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Cover

eknoloji ve iletisimin zirvede oldugu gi-

nimizde firmalanin oneeligi, sektdrdeki

rakiplerinden aynlma cabasi olmustur.

Gugli bir marka yonetimi ise bu gabanin
basariya ulasmasindaki en biiyik etkenlerden biridir.
Bir firmanin pazarda gcld konuma gelmesi icin ya-
pilan calismalarin timind kapsayan marka yonetimi
dogru yapilmadigi takdirde markanin, genis kitlelere
hitap etmesi imkansiza yakin hale gelir. Markalarin
ortaya cikmasindan itibaren baslayan bu yonetim
sireci dogru kontrol edilirse; firmalanin degerinin
yiikselmesini, genis alanlara yayitmasini ve akillarda
kalmasini salayacaktir. Tketici icin de dogru ve
bilgili bir satin alma olanagi olusturan marka yone-
timi, kurumlarin devamliligina da katki sunacaktr.
Bulundugu pazarda kendisine biiyik pay hedefleyen
markalar, tiketicisine ulasmanin en etkili yolu olan
reklamlari da dogru kullanmalidir. Pazarlama tek-
niklerinin basinda gelen bu alan, kendi icerisinde de

owadays when technology and

communication peak, the priority of

companies has been to distinguish

it from competitors in the sector.
Strong brand management is one of the most
important factors in the success of this effort.
If brand management, which covers all the ef-
forts to place a company in a strong position
on the market is not done correctly, it becomes
almost impossible for the brand to appeal to
large masses. If this management process,
which started with the emergence of brands, is
controlled correctly it will increase the value of
companies, enable them to cover comprehen-
sive areas and make them memorable. Brand
management, which provides an accurate and
informed purchasing opportunity for the con-
sumer, also contributes to the continuity of
businesses. Brands that aim for a large share in
their relevant markets should also use adver-
tising, which is the most effective way to reach
their consumers, correctly. This field, which is
one of the leading marketing technigues, is di-
vided into different branches. Companies that
apply different advertising methods in order to
stand out from among their competitors and be
preferred have also prepared the ground for the
establishment of new tools. These tools have
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farkli dallara aynlr. Rakiplerinin arasindan siyriip
tercih edilebilmek icin farkli reklam ydntemlerine
basvuran firmalar, yeni araglanin olusumuna da ze-
min hazirlamistir. Bu araclar son donemde cok ce-
sitlenmis ve sonrasinda promosyon reklam Urunleri
ortaya gikmistir.

Bilinirligi Yiiksek Markalar Tercih Ediliyor
Is diinyas1, her alanda rekabetin dondii bir ortam-
dir. Faaliyet gosteren binlerce firma, dojru hedef
kitlesine ulagabilmek igin gesitli calismalar yiritir.
Reklamini dogru yapmasi da firmalarin marka de-
Gerini yukseltmesi acisindan hayli anemlidir. Cinki
retilen bir Griin veya hizmetin pazarlanmasi icin
markanizin tiketici tarafindan taninmasi gerekir.
Genellikle reklam kullanilarak olusturulan marka
bilinirligindeki en dnemli etken ise faaliyet goster-
diginiz sektor temsilcileri tarafindan da taminiyor
olmanizdir.

Bilinirlii yiksek olan drdinler, her zaman digerlerine
gire daha gok tercih edilir. Omnegin; izerinde marka
etiketi olmayan Griinler belirli bir fiyatin Gzerinde
satilamiyorken baz markalar, etiketiyle birlikte ok
yiiksek dcretlere alici bulabilir. Gigli markalar, bu
yoniyle kendilerine ait bir imajla birlikte sadik bir
tiiketici kitlesine de sahiptir.

Modern yasamin bu denli iginde olan markalar, hitap
ettigi kitleyle bitinlesmek adina insana ait dzellik-
leri de biinyesinde tasimalidir. Bu nedenle tzellikle
gucld markalar; Grin ve hizmet gamlarinin yani sira
tanitim faaliyetlerinde de resmi, heyecanl, yenilikei,
titiz, daginik ve enerjik gibi karakter ozelliklerini dn
plana cikarmaktadir. Bu durum; insanlann arkadas
cevresini kendisiyle ayni dzellikleri tasiyan kisiler-
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MALIYETi DUSUK OLAN
PROMOSYON URUNLERI
SAYESINDE BIRGOK
INSANA TEMAS EDEREK
MARKANIZA KATKI
SAGLAMIS OLURSUNUZ

You can contribute to your brand by contacting many
people thanks to low cost promotional products

recently diversified to a great extent and subse-
quently promotional advertising products have
emerged.

Well recognized brands are preferred

The business world is an environment where
competition is around every corner. Thousands
of companies operate in order to reach the right
target group. Correct advertising is also very im-
portant in terms of increasing the brand value
of companies. Your brand must be recognized
by the consumer in order to market a produced
product or service. The most important factor in
brand awareness, which is usually created by
advertising, is that you are also recognized by
the sector representatives in which you operate.




den secmesine benzetilebilir. Kisacast bir markanin
misterisine ulasmasi ve sirdriilebilir basans,
onun hedef kitlesini ne tlgide yansittifina bagldir.
Bu da markanin gciini ifade eder.

Marka Sadakati Olusturun

Kalicr olmak isteyen her isletme, hedef kitlesinin
sadakatini kazanmalidir. Bunun igin tiketicisini iyi
tanimali, sadece satin alma dncesi degil sonrasinda
da kaliteli ve taleplere uygun hizmet vererek give-
nilirligini pekistirmelidir. Rakiplerinden farkl dzel-
liklerini n plana ¢ikaran markalarin, bu sadakati
daha cabuk olusturdugu rahatlikla gdzlemlenebilir.
Firmalanin olugturdugu imaji kendisine yakin hisse-
den tiiketici, olumlu tecriibeleriyle birlikte dreticiye
sadik kalarak siirekli o markanin drnlerini tercih
etmektedir. Tuketiciler devaminda, memnun oldugu
markay! cevresine de tnererek marka givenilirligine
katkida bulunmakta, firmalar da uyguladii reklam
stratejileri ile bunun zeminini salamlastirmaktadir.

Hedef Kitlenize Kendinizi Dogru Anlatin

Ote yandan markanizin tiketici tarafindaki algisi
da gok dnemlidir. Cinki bireyler, verecegi kararlan
¢ogju kez zihnindeki algisina birakir. Bu denli dneme
sahip algilarin, firmalar tarafindan detayli olarak ir-
delenmesi, basany! da beraberinde getirecektir. Tam
da bu noktadan hareketle her firmanin markasl icin
bir algl olusturmas gerekmektedir.

Tiiketicilerin her asamada markanizi izlemesi, onun
hakkinda bir algl olusturmasini sa§lamaktadir. Bu
algilar da marka basanisiyla tamamen dogru oran-
tilidir. Bir markanin basarya ulasmasi igin ger-
geklestirilen galismalann timine “marka yonetim
streci” denir. Belirli bir ivme yakalamis her firmanin,
baganil bir marka ynetimi vardir. Oyle ki hedef kit-
lenize kendinizi ve driinlerinizi dogru anlatamadigi-
niz takdirde, dnyanin en kaliteli malzemesini dahi
{iretseniz pek bir anlami olmaz. Bunun yani sira her
kurulug, rakiplerine kars! teknolojiye ayak uydurmali
ve sirekli kendisini yenilemelidir. Bu agidan disii-
niilduginde, kendisini yenileyemeyen her markanin
yerinde saymaya mahk{im oldugu soylenebilir.
Reklam dahisi olarak anilan Leo Burnette gdre
I

KALICI VE PROFESYONEL
OLAN HER FIRMA,
REKLAMA CiDDI

BUTCE AYIRARAK
GUNUMUZ DUNYASININ
BUTUN iMKANLARINI
KURUMU iGiN FIRSATA
DONUSTURUR
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Products with high recognition are always more
preferred than others. For example, some
brands can find buyers for very high fees with
their label, while products without a brand label
cannot be sold above a certain price. With this
aspect, strong brands have an image of their
own along with a loyal consumer base.

Brands that are embedded in modern life at this
level should also include human characteristics
within themselves in order to integrate with
the masses they address. Therefore, especially
strong brands promote character features such
as conventionality, excitement, innovation, fas-
tidiousness, disorganization and energy in ad-
dition to their product and service ranges. This
situation can be likened to the fact that people
choose their circle of friends from people who
share their characteristics. In short, a brand’s
reach to its customers and its sustainable suc-
cess depends on the extent to which it reflects
its target audience. This manifests the strength
of the brand.

Establish Brand Loyalty

Every business that wants to be permanent has
to gain the loyalty of its target audience. In or-
der to do this, they should get to know their
consumers well and strengthen their credibility
by providing quality and appropriate service not
only before but after the purchase. It is easy
fo observe that the brands that distinguish
themselves from their competitors establish
this loyalty more quickly. The consumer, who
feels an affinity with the image established by
a company, prefers the products of that brand
with his positive experiences and remains loy-
al to the manufacturer. Consumers continue to
contribute to brand reliability by recommending
the brand that they are happy with to those in
their environment, and companies reinforce the
ground for this with their advertising strategies.

Explain yourself Correctly to your Target
Audience

On the other hand, the perception of your brand
on the consumer side is also very important. In-
dividuals often leave decisions to the perception
in their minds. A detailed examination of such
perceptions by companies will bring success.
Therefore, every company should establish a
perception for its brand.

Consumers establish a perception about your
brand by following it at every stage. These per-
ceptions are directly proportional to the success
of the brand. All the works carried out for the
success of a brand is called the “brand man-
agement process”. Every company that has
achieved a certain momentum has a success-
ful brand management. In fact, if you cannot
present yourself and your products correctly to
your target audience, it does not matter if you

Every permanent and
professional company
devotes serious budgets
to advertisement and
turn all opportunities

of today’s world into

an opportunity for the
company.
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Promosyon ve

de sunulan driinlerin reklamini gerceklestirirken
inandincilifimz da kaybetmemeniz gerekmektedir.
Unlii reklamer Burnett, bu durumu siyle dzetle-
mektedir: “Temel satis distncesi, igine girme
ve ise yararlilik, elbette her zaman oldugu gibi
dnemli, ancak ginimizin reklamcilik anlayisinda
kendinizi fark ettirmez ve inandiramazsaniz, hicbir
Sey yapamazsiniz.”

Promosyon Reklam Uriinleri One Cikiyor
Markanizi gelistirmek ve hedef kitlenize ulasa-
bilmek icin kullanacaginiz en tnemli unsur olan
reklamlar, gelisen diinya ile birlikte gok farkli bo-
yutlara ulastr. Insanlar artik siradanlasmis reklam
araclanndan sikildi. Herhangi bir ilan panosuna,
gazeteye ve televizyona verilen reklamin elbette
olumlu ddndsleri olacaktir; fakat bunlardan dnce
insanlara dokunabilen kiigiik promosyonlar siiphesiz
daha etkilidir. Onemsendiini gormek. insanin iyi
hissetmesini saglar. Ayni zamanda maliyeti disik
olan bu promosyon driinleri sayesinde birgok insana
temas ederek markaniza katki saglamis olursunuz.
Bir ana yolda bulunan reklam panosunu, gin iginde
binlerce kisi okuyabilir ama giin bitiminde ok az in-
sanin aklinda kalir. Buna karsilik miisterinin kahve
ictigi bardakta, yazi yazdiji kalemde, saatinde, ajan-
dasinda veya takviminde strekLi firmanizin bilgilerini
gormesi; akilda kalmas yoninden de bambagka bir
dneme sahiptir.

produce the best quality materials in the world.
Furthermore, every organization must keep pace
with technology and constantly renew itself
against its competitors. From this perspective, it
can be said that any brand that cannot renew
itself is doomed to go nowhere fast.

According to Leo Burnett, also known as an ad-
vertising genius, you should not lose your credi-
bility when advertising the products offered. The
renown advertiser Burnett sums it up as follows:
“The idea of basic sales, getting involved and
usefulness are, of course, as important as ever,
however if you can’t make yourself stand out and
convince yourself within the framework of cur-
rent advertising, you can’t do anything.“

Promotional Advertising Products Stand Out

As the most important element that you will
use to develop your brand and reach your target
audience, advertisements have reached many
different dimensions with the developing world.
People are bored with ordinary advertising tools.
Advertising on any billboard, newspaper and
television will of course have positive returns;
however small promotions that can reach out
to people before them are undoubtedly more
effective. Peaple feel good when they see that
they are cared about. At the same time, you can
contribute to your brand by contacting many
people with these low cost promaotional prod-
ucts. Thousands of people can read the bill-
board on a main road, but very few people will

With light and portable
promotion options,

it may be possible to
reach more customers
in a short period of time
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MARKAYA UZUN VADEDE
SADAKAT SAGLAMAK iCiN
DONEME VE MEVSIME
UYGUNPROMOSYON
ALTERNATIFLERINi TERCIH
ETMEK SON DERECE GNEMLI

Kaliteli Promosyonlar Kullanilmali

Firmaniz igin kullanacaginiz bu promosyon driinleri,
dagitimi gerceklestirildikten sonra reklam niteligi ta-
siyarak markanizi temsil etmektedir. Bu agidan da ba-
kildiginda kaliteli riinleri tercih etmeniz hem {rdniin
kullamim stresini uzatacak hem de akillarda kaliteli
bir marka oldugunuz imajini olusturacaktir. Promos-
yonlarinizi yaptirmadan numuneleri iyi incelemeniz ve
maksimum fayda saglayacak Griinleri tercih etmeniz
isabetli bir karar olacaktr.

Profesyoneller Kullaniyor

Firmanin profesyonel bir imaja sahip olmas, akillarda
pozitif bir algl olusturmasini saglar. Kalici ve profesyo-
nel olan her firma, reklama ciddi biitce ayirarak giini-
miz diinyasinin bitin imkanlarini kurumu igin firsata
donistirir. Bu kuruluslann promosyon reklam drin-
lerini de ayni sekilde kullandidi sdylenebilir. Kurum-
sallasma; firma devamlliginin kisilere bagli olmadan
olusturutmasidir denir. Bu yapinin olusturulmasindaki
temel amag, markalann kalicluginin sajlanmasidir. Is
yasamina profesyonel olarak devam eden kuruluslar,
kurumsalligr hedefler. Konu ile bagdastiracak olursak
kurumsal firmalarin promosyonlarina agirik verdigi
de gozlemlenmektedir. Bu kapsamda promosyonlarin
kurumsallikla olan iliskisinden de rahatlikla s6z edi-
lebilir.
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remember it at the end of the day. On the other
hand, in terms of being memorable, the mindset
of the customer who constantly sees your compa-
ny’s information on the mug he uses for drinking
coffee, the pen that he writes with, his watch, di-
ary or calendar is in a different league altogether.

Use Quality Promotions

These promotional products that you will use for
your company, will represent your brand and adver-
tise you after they have been distributed. Therefore,
choosing a quality product will both prolong the use
of the product and establish the image of a quality
brand in the minds. It is a good decision to examine
promotion samples well beforehand and choose
the products that will give you maximum benefits.

Professionals Use Them

Having a professional image enables a company to
establish a positive perception in the minds. Every
permanent and professional company devotes a
serious budget to advertising and turns all oppor-
tunities in today’s world into an opportunity for the
organization. It can be said that these organizations
use promotional advertising products in the same
way. Ensuring the continuity of a company without
dependency on individuals is called institutionaliza-
tion. The main reason for establishing this structure
is to ensure the permanence of brands. Organi-
zations that continue their business lives profes-
sionally, aim to establish institutionalism. If we
reconcile with the issue, it is noted that corporate
companies focus on promotions. In this context, the
relationship between promations and institutional-
ism is readily asserted.

Yaraticiigin Dogru Kullanimi
Yaraticiiin dogru kullamimas saye-
sinde daha az harcama ile daha fazla
satis yapilabili. Dogru  kullanilan
yaraticilik,  soylediginizi - yavanliktan
kurtaracak; onu daha gegerli, daha
inandirici ve daha ikna edici kilacaktir.
Bill Bernbach

Correct Use of Creativity

With the correct use of creativity,
more sales can be made with less
expenditure. Correctly used creativity
will spare your message from being a
platitude and make it more valid, more
convincing and more persuasive.

Bill Bernbach

In order to bring brand loyalty in the long run, it is of utmost
importance to choose from promotion alternatives that comply

with the period and season
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letisim Diinyasi icin

Promosyon

Promotion

for Communication World

Promosyon, iletisim diinyasi icerisinde
kurumsalligin, vizyonun ve karakterin bir ciktisidir

Adem Dénmez

Dis Ekonomik fliskiler Kurulu (DEIK) Kurumsal Iletisim Direktérii

Foreign Economic Relations Board (DEIK) Corporate Communications Director

Promosyon kavramini dogru algilamanin dnce-
ligimiz olmasi gerektigi kanaatindeyim. Cinki
promosyonu, sadece misteri adaylarina kendimizi
tanitma veya bir pazarlama araci olarak disinir-
sek yeteri kadar derine inememis oluruz.

Promosyonda asil Gnemli olan insana ne verdi-
ginizden cok soz konusu drinle karsinizdaki in-
sana ne hissettirebildiginiz ve algiyr nasil dogru
konumlandirabildiginizdir. Bu da konunun izerine
gok distnilip en dofru karari vererek hareket
edilmesini gerektirir.

Maddi olarak bir degeri olsa dahi dstinkorii se-
cilmis ve karsimizdaki insanda bir etki biraka-
mayacak promosyon drinleri, dzerimizde negatif
etki olusturacaktir. Promosyon; iletisim diinyasi

icerisinde kurumsalligin, vizyonun ve karakterin
bir giktisidir. Ancak dogru planlanmig ve yeterin-
ce emek sarf edilmis promosyonlar, kalicr etkiler
birakabilir.

Bir promosyon iriiniini secerken ozellikle dikkat
etmemiz gereken iki soru var.

“Neyi hedefliyorum?”, “Kendimi dogru anlata-
bilecek miyim?” Bu sorularin cevabini bulabil-
digimizde dogru promosyonu yapabilecegimizi
diistinebiliriz.

Biz kurum olarak promosyona dnem veriyoruz
ve bu baglamda cesitli calismalar yiritiyoruz.
Ozellikle aramizdaki etkilesimi artirici, samimi-
yeti giglendirici ve zamana meydan okuyabilecek
kalict paylasimlar yapmay hedefliyoruz.

Promotion is an output of
institutionalism, vision and character
in the world of communication

| believe that the correct perception of the
concept of promotion should be our priority.
Because if we think of promotion only as a tool
that introducing ourselves to prospective cus-
tomers or as a marketing tool, we will not be
able to go deep enough.

The most important thing in the promotion is
what you can make feel to person against you
and how you can position the perception cor-
rectly rather than what you give to the person.
This requires to be acted with the rightest de-
cision by thinking a lot on the subject.

Even if it has a material value, promaotional
items that are randomly selected and cannot
have an impact on against us will have a neg-
ative effect on us. Promotion is an output of
institutionalism, vision and character in the
world of communication. However, promotions
that properly planned and adequately worked
can leave lasting impacts.

There are two questions to consider especially
when choosing a promotional product. “What
am | aiming for?”, “Will | be able to tell my-
self correctly?” When we can find the answers
to these questions, we can think that we can
make the right promotion.

As an institution, we attach importance to
promotion and carry out various activities in
this context. In particular, we aim to make
permanent shares that increase the interac-
tion between us, strengthen sincerity and can
challenge time.



Burak Yedek
Albaraka Tiirk Iletisim ve Marka Yonetimi Miidiirii

Albaraka Tiirk Communications and Media Management Manager

Wall and table calendars, which

include the rarest works of our
calligraphy collection, are our main
promotional products.

Promosyonlarin, Kurumumuza
Katacag Degeri Onemsiyoruz

We Care About the Value
that Promotions Will Add to

Our Institution

Ana promosyon iiriinlerimizi, hat koleksiyonumuzun
en nadide eserlerini iceren duvar ve masa takvimleri

olusturuyor

Ulkemizde ve diinyada promosyon. firmalarin
hem mevcut hem de potansiyel misterilerine
kendini ifade etmesi, drinlerini tanitmasi ve
pazarlamasi amaciyla kullanilan bir tanitim ara-
cidir. Bu nedenle bizim tercih ettigimiz promos-
yon driinler, hayatin her aninda misterilerimizle
birlikte olan ve varlijimizi yanlarinda hisset-
melerini sajlayacak niteliktedir. Banka olarak
gunlik hayatta sikca kullanitan ve siirekli eli-
mizin altinda bulunan Griinleri tercih ediyoruz.
Ayni zamanda bunlarin kaliteli ve kullanisti ol-
masini, hediyenin genis zaman diliminde sahibi
ile birlikte kalabilmesini ve onlara bankamizi
hatirlatmasini dnemsiyoruz. S6z konusu driinin

hem maliyet agisindan optimal noktada olmasi-
ni-istiyoruz hem promosyon kalitesinden ddin
vermiyoruz. Ginkid bu Grdnlerin, kurumumuza
katacag) degeri Gnemsiyoruz. Ayrica mekanlarin
grsel dekorunda kullanitan hat eserleri ve ti-
rev riinleriyle de piyasada farklilasmay hedef-
liyoruz. Tdm bu bilgiler 1s1Ginda ana promosyon
Uriinlerimizi, hat koleksiyonumuzun en nadide
eserlerini iceren duvar ve masa takvimlerimiz
olusturuyor. Dénemsel olarak hat tablosu, ka-
lem, kalem setleri, duvar saati, canta, kulaklik,
kiip bloknot, anahtarlik, USB, defter ve prestij
kitaplanmiz da kullandigimiz promosyon drin-
lerin arasinda yer aliyor.

In our country and in the world, promotion is
a promotional tool used by companies to ex-
press themselves to their current and poten-
tial customers, promote its products and to
market them. For this reason, our preferred
promotional products are together with our
customers at every moment of life and has the
feature that will enable our customers to feel
our presence. As a bank, we prefer products
that are frequently used in daily life and are al-
ways at hand. At the same time, we care about
its quality and usefulness, to be with the gift
holder in the widest possible time frame and
to remind them of our bank. We both want the
product to be at an optimal point in terms of
cost and do not compromise on the quality of
the promotion. Because we care about the val-
ue that these products will add to our organiza-
tion. We also aim to differentiate in the market
with calligraphy works and derivative products
used in the visual decor of the places. In the
light of all this information, wall and table cal-
endars, which include the rarest works of our
calligraphy collection, are our main promotion-
al products. Calligraphy painting, pen, pen sets,
wall clock, bag, headphones, cube notepads,
keychains, USB, notebooks and prestige books
are among the promotional products that we
use from time to time.
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Promosyonlarimizda
Kaliteye Dikkat Ediyoruz

We pay attention to
quality in our promotions
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DORTAKLIC

Miisterilerimizin hayatini kolaylastiracak ve ilgilerini
cekebilecek cazip ve kullanisli iiriinler secmeye 6zen

gosteriyoruz

Cansu Kekeg Saatcioglu

Fuzul Grup Kurumsal Iletisim Yonetmeni

Fuzul Group Corporate Communications Director

tnegi

atbaa Sanayici Is Adamlan Del

PROMAG

Misterilerimiz ile baj kurmak ve hedef kitlemize
kendimizi daha iyi tanitabilmek icin promosyon kulla-
nimina olduka fazla Gnem veriyoruz ve bu konuda gok
hassas davraniyoruz. Misterilerimizin hayatini kolay-
lastiracak ve ilgilerini gekebilecek cazip ve kullanisl
{riinler secmeye dzen gosteriyoruz. Ayrica ¢dzim or-
taklanmiz icin de tzel ginlerde onlann yaninda oldu-
Gumuzu hissettirmek adina o giiniin anlam ve dnemini
animsatacak dzel tasanmli hediyeler yaptinyoruz.

Fuzulkv olarak promosyonda ¢ok genis Uriin ce-
sidi kullaniyoruz. Kalem, ajanda, bloknot, takvim,
saat, bagucu sirahileri, usb bellek, powerbank,

bardak altligr, mouse pad ve anahtarlik gibi bir-
gok drinimiziin yani sira gocuklar igin dzel boya
kitaplari ve dergiler hazirlyoruz. Ozel etkinlikleri-
miz sehir disinda bir alanda yapiliyorsa o bolgeye
dzel drinler yaptinyoruz. Bu rinlere bakir pano,
sapka, siirahi ve bileklik gibi drinleri drnek gos-
terebilirim.

Promosyanlanimizda en ¢ok dikkat ettigimiz konu
kalitedir. Kullaniciya sikinti yasatmadan uzun
sire kullanaca§r ve memnun kalacagi drtnler
secmeyi ilk hedefimiz olarak gdriyoruz ve dretici
firmamizi buna gore segiyoruz.

We take care to choose attractive
and useful products that will make
our customers’ lives easier and
more interesting.

We attach great importance to the use of
promotions in order to connect with our cus-
tomers and to introduce ourselves better to
our target audience and we are very sensitive
about this issue. We take care to choose at-
tractive and useful products that will make
our customers’ lives easier and more inter-
esting. We also make special design gifts
for our solution partners to remind us of the
meaning and importance of that day in order
to make us feel that we are with them on
special days.

As FuzulEv, we use a wide range of prod-
ucts in promotion. We prepare special paint
books and magazines for children, as well as
pencil, calendar, notepad, calendar, clock,
bedside jugs, usb memory, powerbank,
coaster, mouse pad and keychain. If our spe-
cial events are held in an area outside the
city, we have special products made for that
region. | can give example such as Copper
panels, hats, pitchers and bracelets to these
products.

The most important issue in our promotions
is quality. We consider choosing our products
as the first target to use and stay satisfied
for a long time without inconvenience to the
user and we choose our manufacturer ac-
cordingly.



A ArinPromosyon
SANAYI TiGAHET LIMITED SIRKETI
T ‘ ‘ ' ‘” '

TEKSTIL
URUNLER

ANAHTARLEIKEAR

M as

TEP@N@L@JlK TERMGS U2
ORONLER (URUNLER

/ e""’ & s/

www.arinpromosyon.com.fr  info@arinpromosyon.com.tr
fel: 0212 659 29 46-47 fax: 0212 658 29 77

Tekstilkent Tic. Merk. Orucreis Mah. Tekstilkent Cad.
Blok No: B15 Kapl No: 25-26 Esenler /iSTANBUL




3

PROMAG

nayici is Adamlari Dernegi

PSI Fuari,
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Interview

Promosyon Urunlerinin
Dunyadaki Sesi Oluyor

PSI Fair, the Voice of Promotion
Products in the World

Réportaj: Giiltug Erdol

Ismail Sezen
ISTexpo Fuar Yonetimi ve Hizmetleri Genel Miidiirti

[ Manager of Istexpo Fair Management and

Services

Promosyon sektdriinin en kapsamli fuarlanndan biri
olan PSI Uluslararasi Promasyon Uriinleri Fuarini, hak-
kinda tim merak edilenleri 1STexpo Fuar Yonetimi ve
Hizmetleri Genel Midiri Ismail Sezen ile konustuk.

PSI Uluslararasi Promosyon Uriinleri Fuari
bu yil 7-9 Ocak 2020'de Almanya Diissel-
dorf'ta gerceklestirilecek. Avrupa’nin en
biiyiik promosyon iiriinleri fuan olarak
anilan bu etkinlik ne kadar zamandir devam
etmekte? Fuarin tarihcesi ve niteliginden
bahseder misiniz?

PSI (Promotional Product Service Institute), 1960
yilinda  kurulmugtur. Kendisini Avrupa promosyon
drinleri  enddstrisinin - organizatdri ve diinyadaki
sesi olarak goren kurulus, tim dinyada yaklagik 8
bin profesyonel Uyesi bulunan ve siz konusu alan-
daki uluslararasi mecrada bilyik basan gdsteren en
dnemli promosyon derneklerindendir. Demegin her yil
Diisseldorfda organize ettii PSI Uluslararasi Promos-
yon Urtinleri Fuar da promosyon sektdriine yanelik
yiizbinlerce riini aynr ¢ati altinda toplamaktadir. Bu

PSI, Avrupa promosyon
iiriinleri endiistrisinin
organizatorii ve
diinyadaki sesi

olarak yaklasik 8 bin
profesyonel iiyesi ile
hizmet vermektedir

yil b8'inci kez kapilanni agacak olan fuar, 7-9 Ocak
20201e yerli ve yabanci tdm promosyon drinleri reti-
cileri ile ziyaretcilerini bekliyor olacak.

Gectigimiz yil 925 katiimci ve 17 bin 342
profesyonel ziyaretciyi agirlayan PSI Fuari
oldukca biiyiik bir katiimci agina sahip. Et-
kinligin Tiirk promosyon sektdriine katkilan
hakkinda neler sdylersiniz?

Trk promosyon sektdrd, yurt digindaki- promosyon
pazart ve driin agi agisindan gok avantaju bir konuma
ulasmistir. PSI Fuan da bu anlamda gerek Glkemiz
ureticilerine gerek ise Avrupali tedarikgilere onemli bir

We spoke with Ismail Sezen, General Manag-
er of ISTexpo Fair Management and Services,
about PSI International Promotional Products
Fair, which is one of the most comprehensive
fairs in the promotion sector, and all the cu-
rious about it.

PSI International Promotion Products Fair
will be held this year on 7-9 January 2020
in Diisseldorf, Germany. How long has this
event, which known as the biggest promo-
tional products fair in Europe, continued?
Could you tell us about the history and qua-
lity of the fair?

PSI (Promaotional Product Service Institute)
was founded in 1960. The organization, which
sees itself as the organizer of the European

As the organizer of the European
promotion products industry and
the voice of the world, PSI serves
with about 8.000 professional
members
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PSI fuan gerek iilkemiz iireticilerine gerek ise Avrupali tedarikgilere
onemli bir network ve baglanti agi sunmaktadir

network ve baglanti agi sunmaya devam etmektedir.
Nitekim son dort yildaki dis satisimiza bakildiginda,
Avrupaya olan ihracatimizin yiizde 70 oraninda artis
gosterdigini gormekteyiz. Bunda hig stiphesiz Tirk
promosyon sektdrinin, ithalata getirilen kisitlamanin
ardindan yerli dretim ve istihdami arttirmasi etkili
olmustur. Ancak esas hedef, firmalarin butik Gretim-
le diinya piyasalanna daha cok ihracat yapmalanidir.
Yaklasan yeni yilla birlikte mikro 6lcekli kurumlardan,
kiiresel sirketlere kadar pek gok isletme, bitgelerinin
gnemli bir bolimind promosyon Griinlerine ayirmaya
basladi. Yillk gelirinin ortalama yizde b'ini promos-
yon malzemelerine ayiran kurumlar, bu oranin yizde
30°unu yani 6 milyar TUsini kasim ve aralik aylannda
harciyor. Tiirkiyede promosyon sektdri yitlik 20 mil-
yar TLlk bir buyiklige sahip. Modern zamanin en
etkili tanitim araglarindan olan promosyon drinleri,
firmalar tarafindan dzellikle potansiyel misterilerin
dikkatini cekmek, mevcut driinleri pazarlamak ve
tiiketici sadakati yaratmak amaciyla kullaniiyor. Pro-
mosyon sektdri, dijitallesmenin her alani istila ettigi
bu caida bile yenilmeyerek, 20 milyar TLlik biyiklige
ulasirken, sektdriin ihracati da yaklasik 2 milyar euro
olarak gerceklesti. PSI Fuar'min, bu ihracat rakaminin
arttinlmasinda ve Tark firmalannin meveut hedeflerini
gerceklestirmelerindeki roliiniin ok biyik oldufunu
distindyorum.

PSl fair offers an important network and connection network
to both Turkish manufacturers and European suppliers

promotional products industry and the voice
of the world, is one of the most important
promotion associations with approximate-
ly 8.000 professional members all over the
world and has achieved great success in the
international arena in this field. The PSI Inter-
national Promotional products fair, organized
by the Association in Disseldorf every year,
brings together hundreds of thousands of
products for the promation sector under the
same roof. The fair, which will open its doors
for the 58th time this year, will be waiting
on January 7-9, 2020 for all domestic and
foreign promotional product manufacturers
and visitors.

The PSI Fair, which hosted 925 exhibitors
and 17.342 professional visitors last year,
has a large network of exhibitors. What
would you say about the contribution of the
event to the Turkish promotion sector?

The Turkish promotion sector has reached
a very advantageous position in terms of
the promotion market and product network
abroad. In this sense, PSI fair continues to

offer an important network and connection
network to both Turkish manufacturers and
European suppliers. As a matter of fact,
when we look at our foreign sales in the last
four years, we see that our exports to Europe
have increased by 70 percent. Undoubtedly,
to increase in domestic production and em-
ployment of the Turkish promotion sector
following the restriction on imports has been
effective in this. However, the main target
is to make more exports to world markets
of firms with boutique production. With the
coming new year, many business budgets,
from micro-scale corporations to global cor-
porations, began to devote a significant por-
tion of their budget to promaotion products.
Institutions that devote 5 percent of their an-
nual revenue to promotional materials spend
30 percent of this rate, ie 6 billion TL, in
November and December. Promotion sector
in Turkey has a size of 20 billion TL annu-
ally. Promotion products, which are among
the most effective publicity tools of modern
times, are used by companies to attract the
attention of potential customers, to market
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The only condition for Turkish
companies to participate in PSI
fair is to become a member of PSI
Association. During the fair, our
sales team provides all kinds of
support to our exhibitors

Tiirk firmalannin PSI Fuar’na katilmalarinin tek sarti,

PSI Dernegine iiye olmalandir. Fuar boyunca
satis ekibimiz, katiimcilanmiza her tiirlii destegi

sunmaktadir

Fuara, Tiirk firmalarinin katiimi ne dlciide
gerceklesiyor? Mevcut sayiyi yeterli bulu-
yor musunuz?

Gectigimiz yil PSI Fuan'na Tirkiyeden 45 lider firma
katiim  gdsterdi. Oniimiizdeki yil icin ise su an iti-
bariyla 25 Tirk firmasi daha katilimlarini onaylamig
durumda. Dolayisiyla 22 bin metrekare sergileme
alanindaki toplam katiimer sayimiz 707 gikmis halde.
Aynica tekstil, dekorasyon hizmetleri, spor ve is kiya-
fetleri drdn gruplanni barindiran PromoTex Expo da
ayni alanda PSI Fuar'yla paralel olarak 13'incii holde
dizenleniyor. Her gecen sene itkemizden Avupa pro-
mosyon pazarina dahil ettigimiz Tirk katiimer sayisi
ve fuardaki alanimiz genislemeye devam ediyor. Bunda
hem Tiirk promosyon sektdriinin biyimesinin hem de
PSI igin belirlenen bireysel katiim tegvik rakaminin
biiyiik bir roli var.

Her yil diizenlenen fuar icin katilim sartla-
rn nelerdir? Fuarin katiimei profili ne tarz
iiriinlerin iireticilerinden olusuyor?

Turk firmalannin PSI Fuar'na katilmalarinin tek sarti,
PSI Dernegi'ne (ye olmalanidir. Fuar oncesi, esnasi ve
sonrasinda satis ekibimiz katiimcilanimiza her tirli
destei sunmaktadir. PSI Fuar'nin katiimer profili;
kurumsal promosyon drinler, 6zel tasarm drinleri,
tekstil promosyon {riinleri , yiizey ve birlestirme tek-
nolojileri , porselen, cam, metal, ahsap, deri drinler ,
elektronik esyalar, kirtasiye ve kagit riinleri, hediyelik
esyalar, kozmetik drinler ve medikal promosyon drin-
leri Ureticilerinden olusmaktadr.

existing products and to create consumer loyalty.
Even though the promotion sector has not been
defeated even in this age where digitalization has
invaded every field, it has reached a size of 20
billion TL and the export of the sector has been
realized as 2 billion euros. | think that PSI fair
has a great role in increasing this export figure
and in achieving the current targets of Turkish
companies.

To what extent are Turkish companies participa-
ting in the Fair? Do you find the current number
sufficient?

Last year, 45 leading companies from Turkey at-
tended the PS fair. As of now, 25 Turkish companies
have approved their participation for the coming
year. Therefore, our total number of exhibitors in the
exhibition area of 22 thousand square meters has
increased to 70. In addition, PromoTex Expo, which



Yilkk gelirinin ortalama yiizde
5’ini promosyon malzemelerine
ayiran kurumlar, bu oranin
yiizde 30’unu kasim ve aralik
aylaninda harciyor

I1STexpo olarak tam on bir yildir yurt ici ve
yurt disinda diizenlediginiz uluslararasi
fuarlar ile markalarin dogru baglantilar
kurmasina vesile oluyorsunuz. Fuarciik
deneyimlerinizden hareketle, promosyon
sektoriindeki markalarin dogru tanitimi
gerceklestirebilmesi icin neler dnerirsiniz?
Promosyon sektoriindeki firmalar giderek zorlasan
rekabet kosullan icerisinde bir yandan yeni ve kaliteli
iriinler gelistirmek, bir yandan rakiplerini takip et-
mek, bir yandan da meveut ve potansiyel misterilerine
ulasarak onlarin diisiince, istek ve beklentilerini belir-
lemeye calismak durumundadir. Fuara katilim tncesi
gecirilen siireg, firmalarin marka tanitimlar icin bilyik
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tnem tasimaktadir. Bu sirecte firmalar marka tani-
timlanni nasil yapacaklanni, hedef miisteri kitlesine
riinlerini nasil ulagtiracaklanini ve fuarda yer alacak
diger rakip firmalan tanima maddelerini ok iyi plan-
lamalicir. Ihtisas fuarlar, pazarlama arastrmalarinin
gerceklestiritmesi igin dnemli firsatlar sunmaktadir.
Ornegin. efer katiimel firma yeni bir Griin ya da hiz-
meti pazara sunmayr diisiniyorsa, katildigi ihtisas
fuanndaki ziyaretciler dzerinden ¢alismalar yiriterek,
fiyatlama ve dagitim gibi konular hakkina fikir gelisti-
rebilmekte, riinin sahip olmasi gereken temel dzellik
ve faydalar ayrica kalite standartlan hakkinda bilgi
toplayabilmektedir. Katiimel firmalar, fuar alaninda iyi
egititmis stant personeli, aktif ve basarili fuar dncesi
ve fuar sirasi tanitim calismalar, destek faaliyetleri,
dikkat gekici bir stant dizayni ve Gzenle yiriitilen
fuar sonrasi galismalan sayesinde rakiplerinden daha
basanili bir konuma gegebilmektedir. Bu diizen icinde
kullanilan mobilyalar, dekorasyon malzemeleri, renk-
ler, afisler, brosirler gibi difer tanitim materyalleri de
firmalarin 6ne cikmasina katkida bulunmaktadir.

hosts textile, decoration services, sports and work
clothing product groups, is held in the 13th hall in
parallel with PSI fair in the same area. The num-
ber of Turkish exhibitors that we have added to
the European promotion market from our country
every year and our field in the fair continues to
expand. Both the growth of the Turkish promotion
sector and the individual participation incentive
figure set for PSI play a major role in this.

What are the conditions of participation for
the fair that held in every year? What kind of
products does the exhibitor’s profile produce?
The only condition for Turkish companies to
participate in PSI fair is to become a member
of PSI Association. Our sales team provides
all kinds of support to our exhibitors before,
during and after the fair. The participant profile
of the PSI fair consists of corporate promotion
products, custom design products, textile pro-
motion products, surface and assembling tech-
nologies, porcelain, glass, metal, wood, leather
products, electronic goods, stationery and pa-
per products, gift items, cosmetic products and
medical promotional products manufacturers.

As 1STexpo, you have been contributing to
establish the right connections with the in-
ternational fairs you have organized in Turkey
and abroad for eleven years. Based on your
experience in the fair, what do you recom-
mend for the publicity of the brands in the
promotion sector?

The companies in the promotion sector, on the
one hand, have to develop new and high quali-
ty products, follow their competitors, and on the
other hand try to determine their thoughts, wish-
es and expectations by reaching their existing and
potential customers in increasingly difficult com-
petitive conditions. The process before the fair
has great importance for the brand publicity of
the companies. In this process, companies should
plan how to publicize their brand, how to deliver
their products to their target customers and to
recognize the other competing companies in the
fair. Specialized fairs provide important opportu-
nities for marketing research.

For example, if the exhibitor intends to intro-
duce a new product or service to the market,
he / she can work on the visitors at the spe-
cialized fair to develop ideas about pricing and
distribution, and to be able to gather informa-
tion about the basic features and benefits that
the product should have and also quality stan-
dards. Exhibitor companies can become more
successful than their competitors by means of
their well-trained stand staff, active and suc-
cessful pre-fair and in-line publicity activities,
support activities, a remarkable stand design
and carefully conducted post-fair activities.
Other publicity materials such as furniture,
decoration materials, colors, posters, bro-
chures used in this order also contribute to the
prominence of companies.
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Kredi, Iman ve Faiz

Credit, Faith and Interest

Mehmet Cebeci

What we need to do is not
to borrow with interest
because of our faith, and to
stick to the debt by knowing
that losing confidence is
equivalent to losing life

[stanbul Sabahattin Zaim Universitesi, Islam Ekonomisi ve Uluslararasi Finans Ana Bilim Dali Doktorant, PROMASIAD Yénetim Kurulu U)’csi

Istanbul Sabahattin Zaim University, Islamic Economics and International Finance PhD Candidate, PROMASIAD Board Member

BiZE DUSEN, IMANIMIZ GEREGi FAiZLE BORCLANMAMAK VE GUVENI
KAYBETMENIN YASAMI KAYBETMEVYE ES DEGER OLDUGUNU BILEREK
ALINAN BORCA SADIK KALMAKTIR

redi kelimesinin, Tirk Dil Kurumuna gére

“borc ddemede giivenilir olma durumu’”,

“6ding alinan veya verilen mal, para” ve

“giiven, sayginlik, itibar” olmak (zere i
tanimi bulunuyor.

Bu kavram; dilimize Fransizca “crédit” keli-
mesinden, Fransizcaya Italyanca “credito”, Italyan-
cayaise Latince “creditum” kelimesinden gelmistir
ve hepsi ayni anlami tasimaktadir. “Creditum’un
kokenine baktiimizda 12001 yillarda Latince
“credo”dan evrildigini goriyoruz. “Credo” ise kelime
manasl itibariyla iman demektir. Hristiyan Katolik
inancina temel olan Apostles ve Nicene inancl, bu-
giin dahi iman manasinda kullammaktadir.

Etimoloji Baska Bir Sey Sdyliiyor
Ginimizde ise kredi kelimesi neredeyse banka
ile es deger olarak goriltyor. Toplum icine karisip
bir sosyal deney yapsak ve “kredi nedir, nerede
bulunur?” desek, herhalde biyik bir bolim ban-
kada diyecektir. Oysa yukanda belirttigimiz gibi
etimoloji bize bagka bir seyler anlatmaya ¢alisiyor.

Etimolojik sdzlik bize, imani olan bir insa-
nin/kurumun itibarli, kredilendirilebilir yani borg
verilebilir oldugunu anlatyor. Peki. “Imani olan
bir insanin faizle borglanmak icin bankada ne isi
var?” Sorum radikal mi geldi? Gelin vahiy temelli
semavi ¢ dinin faize bakisini beraberce irdele-
yelim.

ccording to the Turkish Language In-

stitution, the word credit has three

definitions: “trustworthiness in debt

repayment”, “goods, money bor-
rowed or given”, and “trust, respectability
and reputation”.

This concept comes from the French word
“credit” to our language, from lItalian “credi-
to” to French, from Latin “creditum” to Ital-
ian, and they all have the same meaning.
When we look at the origins of “Creditum”,
we see that it evolved from Latin “credo” in
the 1200s. “Credo” means faith in its mean-
ing. The Apostles and Nicene beliefs, which
are the basis of Christian Catholic belief, are
still used in the sense of faith even today.
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ETIMOLOJiK SOZLUK BiZE,
IMANI OLAN BiR INSANIN/
KURUMUN iTiBARLI,
KREDILENDIRILEBILIR
YANi BORC VERILEBILIR
OLDUGUNU ANLATIYOR

Uc Semavi Dinde Faiz

Yahudilik, Hristiyanlik ve Islamiyet; para veya ma-
ln, fazlasiyla tahsil edilmek (zere borg verilme
eylemini yasaklamistir.

Tevrat, Tesniye, 23/19 ve Ibranice Kitab-1 Mu-
kaddes'te 23/20 “Para faizi olsun, zahire faizi olsun
yahut ddiing verilen her seyin faizi olsun, faizle
dding vermeyeceksin” emri acikga yer almaktadir.

Isa dagdaki vaazinda sdyle der: "Sizden bir sey
dileyene verin, sizden ddiing isteyeni geri gevirme-
yin." (Matta 5:42)

306 yilinda Elvirada kurulan kilise meclisi bu
isi bir karara ba§lamayi istemis ve hikmini ver-
mis: “Faiz alan kisi giinahindan dolay af dilerse
ve faizcilifi birakirsa affedilecektir. Eger bu seytan
isine devam ederse aforoz edilecektir.” (Madde 20)
(2)

Kuran-1 Kerimde faiz farkli ayetlerde yer bulu-
yor. Biz burada iki tanesine yer verelim: “Faiz yiyen-
ler ancak seytan carpmis olanin kalkisi gibi kal-
karlar. Bu onlarin ‘Alim satim da ancak faiz gibidir.
demelerinden dolayidir. Oysa Allah alisverisi helal,
faizi haram kilmistir. Kime Rabbinden bir 6§at gelir
de faize bir son verirse, artik gecmisi kendisine, isi
de Allaha aittir. Kim faize geri donerse artik onlar
atesin halkidir, orada siirekli kalacaklardir. Allah,
faizi yok eder de sadakalari arttinr. Allah, giinahkar
kafirlerin hicbirini sevmez.” (Bakara 276-276)

"By iman edenler, Allah'tan sakinin ve eger
inanmissaniz faizden arta kalani birakin. Sayet
biyle yapmazsaniz, Allaha ve Resuli'ne karsi savas
agtiginizr bilin. Eger tovbe ederseniz artik serma-
yeleriniz sizindir. Boylece ne zulmetmis olursunuz,
ne zulme ugratilmis olursunuz.” (Bakara 278-279)

Bir dleni geri getiremezsiniz bir de kaybolan
giveni demis atalanmiz. Bize disen, imanimiz
geredi faizle borglanmamak ve giiveni kaybetme-
nin yasami kaybetmeye es deder oldugunu bilerek
alinan borca sadik kalmaktir.

Makale
Article

Etymology Says Another Thing

Today, the word credit is seen as almost
equivalent to the bank. If we intervene in
society and do a social experiment and say,
“What is credit, where is it?,, Most of them
will say that it is in the bank. However, as
mentioned above, etymology tries to tell us
something else.

The etymological dictionary tells us that a
person / institution with faith is reputable,
creditable, that is loanable. So, “what is a
person with faith doing in the bank to bor-
row with interest?” Did my question sound
radical? Let us examine together the view of
interest of the three religions based on rev-
elation.

Interest in Three Heavenly Religions

Judaism, Christianity and Islam prohibits the
lending of money or goods for excessive col-
lection.

The Torah, Deuteronomy, 23/19 and 23/20 in
the Hebrew Bible clearly state that you will
not lend with interest, whether it be money
interest, interest for grain or interest for all
that is loaned.

In his sermon on the mountain, Jesus says,
“Give it to anyone who asks for something,
and do not turn down whoever asks for it. ”
(Matthew 5:42)

The church council in Elvira, which was
founded in 306, wanted to conclude this de-
cision and decided: “If the person who re-
ceives interest begs for forgiveness for his
sin and quits interest, he will be forgiven. If
this devil continues his work he will be ex-
communicated. (Article 20) (2).

Interest in the Quran takes place in differ-
ent verses. Let us include two of them here:
Those who consume interest cannot stand
[on the Day of Resurrection] except as one
stands who is being beaten by Satan into in-
sanity. That is because they say, “Trade is
[just] like interest.” But Allah has permitted
trade and has forbidden interest. So whoev-
er has received an admonition from his Lord
and desists may have what is past, and his
affair rests with Allah . But whoever returns
fo [dealing in interest or usury] - those are
the companions of the Fire; they will abide
eternally therein. Allah destroys interest and
gives increase for charities. And Allah does
not like every sinning disbeliever. (Al Baga-
rah 275-276)

“0 you who have believed, fear Allah and give
up what remains [due to you] of interest, if
you should be believers. And if you do not,
then be informed of a war [against you] from
Allah and His Messenger. But if you repent,
you may have your principal - [thus] you do
no wrong, nor are you wronged.” (Al Bagarah
278-279)

One you can not bring back the deceased,
and also the lost trust said our ancestors.
What we need to do is not to borrow with
interest because of our faith, and to stick to
the debt by knowing that losing confidence is
equivalent to losing life

The etymological dictionary tells
us that a person / institution with
faith is reputable, creditable,
that is loanable
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DEONET HOLLANDA SATIS
DIREKTORU ALEX OFMAN;
PROMOSYON SEKTORUYLE
ILGIiLi ONEMLi KONULAR!,
PROMAG OKURLARIiCIiN
DEGERLENDIRDI

Roportaj

Interview

Kaliteli Uriine Yoneliyor
Companies Move Towards Quality Products

Réportaj: Serdar Ergiin

Deonet Netherlands Sales
Director Alex Ofman evaluates
key promotional issues for
Promag readers

romosyon sektdriindeki basarisiyla bilinen ve
dinya markalanyla is birligi igerisinde olan
Deonet Hollanda firmasinin Satis Direktdri
Alex Ofman ile promosyon sektdrinin son
durumundan, (rettikleri promosyon (rinlerin igerigine
kadar sektorle ilgili birgok basligi mercek altina aldik.
Ofman'in PROMASIAD (Promosyon ve Matbaa Sanayici
Is Adamlar Demeg) dyelerine de tnerileri bulunuyor.

isletmenizdeki mevcut durumu ve hedeflerinizi
anlatir misiniz?

Deonet olarak isimizin kapsamini genisletmek icin sati-
cilarla geroeklestirilecek is birliginin giiciine inaniyoruz.
Ana rakiplerimiz Cinli tedarikgiler oldugu icin dogrudan
dijital baski ve doming ile son derece hizli teslimatl
(iki-bes giin) kisisellestirilmis trinlere odaklanyoruz.

Ayni zamanda faaliyet gosterdigimiz pazann, son iki yil-
da maliyetsiz hediyeler yerine kaliteli triinlere gegtigini
géiriyoruz. Ote yandan 2020 yili icin iki ana hedefimiz
bulunuyor. Bunlardan ilki uluslararasi alanda kabul
gormis dinya markalan ile daha fazla stzlesme im-
zalayarak i birligine gitmek, ikincisi ise Deonet (riin
sayisini arttirmak.

Deonet ne tiir promosyon iiriinleri iiretiyor?
Uriin yelpazeniz hakkinda bilgi verir misiniz?

20 yildan uzun siiredir pek cok satici bizi, tasinabilir
bellek Gretimimizle taniyor. Ancak, gelistirdigimiz ve
tasarladigimiz artan sayida benzersiz triinimiz de var.
Deonet, Avrupadaki promosyon saticilan araciligiyla 25
milyondan fazla parca iretti ve satti. Taginabilir sarj ci-
haz, kalem. miknatis, anahtarUk, etiket ve diger bircok



Thanks to our high quality and fast
deliveries from stock we are at a
very good point in Turkey

farkli Giriini de dretiyoruz ve kisisellestiriyoruz. Yelpaze-
mizdeki son gelisme ise Grinlerinin kisisellestirilmesi
ve promosyon saticilanina sunulmasi icin JBL, Sony,
Ouracell ve Kodak gibi markalarla stzlesme imzalama-
mizdir. Bu durum da yelpazemizi genisletmek ve daha
fazla ciro elde etmek icin bize harika bir firsat sunuyor.
Promosyonlanin benzersiz ve yenilikci olmasi Gnemlidir.
Urlinlerimizle saticilar daha fazta Kar edebilir. Ciinki
malzemelerimizin bircogu heniiz pazarda meveut degil

Deonet’in Tiirkiye ile ciddi ticari iliskileri bulu-
nuyor. Bu baglamda, Tiirkiye'yi tanitim acisin-
dan pazar alam olarak nasil konumlandiriyor-
sunuz?

Tirkiyedeki tanitim pazannin sirketimiz icin cok Gnemli
oldugunu syleyebilirim. Ulkede birkag yildan beri firiin-
lerimizi pazarlayan ve satan givenilir bir ortagimiz da
bulunuyor. Diisik maliyetl Tark tedarikilerinin baski ve
doming konusundaki rekabetiyle kars karsiya kalmami-
za rajmen, yiksek kalitemiz ve stoktan hizli teslimati-
miz sayesinde dilkede cok iyi bir noktadayiz

Tanitim ve basim sektirlerinde kurulan dernek
birlikteliklerinin sektdre katkis hakkinda neler
stylemek istersiniz?

Dernek birliktelikleri, Avrupa (lkelerinde profesyonel bir
pazar gelistirmemize yardimer oluyor. Bu durumun tim
diinyada gegerli oldugunu diisindyorum. Kisacas! is bir-
ligini pekistiren dernekler, tim sektrlerde oldugu gibi
bizim alanimizda da kritik onem tagiyor.

Sektorde faaliyet gosteren PROMASIAD iiyeleri-
ne dnerilerinizi dinleyebilir miyiz?

Sektdrimizde en cok Gnem verilmesi gereken nokta-
nin; maliyetsiz hediyeler yerine kaliteli trinlere odak-
lantmas oldugunu disiintyorum. Bu noktada, kaliteye
gereken dnem verilmeli. Ayni zamanda; Avrupa pazarinin,
gevre dostu Uriin trendi nedeniyle de hizla degisecegini
de hatirlatmak isterim.

I

YUKSEK KALITEMIzZ
VESTOKTANHIZLI
TESLIMATIMIZ SAYESINDE
TURKIYE'DE COK iYi BIR
NOKTADAYIZ

Roportaj

Interview

L
e examined many titles with
Deonet Holland Sales Director
Alex Ofman, who is known for
his success in the promotion

sector and cooperates with the world brands,
related to the sector from the latest state of
the promotion sector to the content of the
promotional products they produce. There are
Ofman’s suggestions to PROMASIAD (Promo-
tion and Printing Industrialists Businessmen
Assaciation) members.

Could you tell us about your current situation
and goals in your business?

We, as Deonet, believe in the power of coop-
eration with vendors to expand the scope of
our business. Since our main competitors are
Chinese suppliers, we focus on personalized
products with extremely fast delivery (two to
five days) by direct digital printing and dom-
ing. At the same time, we see that the mar-
ket in which we operate has shifted to quality
products rather than cost-free gifts in the last
two years. On the other hand, we have two
main targets for 2020. The first of these is to
cooperate with more internationally recog-
nized world brands by signing more contracts,
and the second is to increase the number of
Deonet products.

What kind of promotional products does Deonet
produce? Could you give us information about
your product range?

For more than 20 years, many vendors have
known us for our portable memory production.
However, we also have an increasing number
of unique products that we develop and design.
Deonet has produced and sold more than 25 mil-
lion parts through promaotion vendors in Europe.
We also manufacture and personalize portable
chargers, pens, magnets, key rings, labels and

many other products. The latest development in
our range is the signing of contracts with brands
such as JBL, Sony, Duracell and Kodak to person-
alize their products and offer them to promotion-
al vendors. This gives us a great opportunity to
expand our range and achieve more turnover. It
is important that promotions are unique and in-
novative. Sellers can make more profit with our
products. Because many of our materials are not
yet available in the market.

Deonet have serious trade relations with Turkey.
In this context, how do you position Turkey as a
market area in terms of promotion?

| would say that it is very important the publicity
market in Turkey for our company. We also have a
reliable partner in the country that has been mar-
keting and selling our products for several years.
Despite the competition with low cost Turkish
suppliers in printing and doming, we are in a very
good position in the country thanks to our high
quality and fast delivery from stock.

What would you like to say ahout the sector
contribution of association togetherness estab-
lished in promotion and printing sectors?
Association togetherness helps us develop a
professional market in European countries. |
think this is true all over the world. In short,
associations that reinforce cooperation are
critical in our field as in all sectors.

Can we listen to your suggestions to PROMASIAD
members operating in the sector?

| think that the most important point in our
sector is to focus on quality products instead
of cost-free gifts. At this point, the importance
should be given to quality. | would also like to
remind you that the European market would
change rapidly due to the environmentally
friendly product trend.
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Yeni Trend:
Sanal Reklamlar

New Trend:

Virtual Advertising

- L

SE_I_(TﬁR[?E REKABET EDEN FIRMALARIN SIKLIKLA KULLANDIGI SANAL REKLAMLAR,
MUSTERILERE DE BIRCOK KONUDA AVANTA| SAGLIYOR

I

Virtual ads, which are
frequently used by
companies competing

in the sector, provide
advantages to customers
in many areas as well.

anal reklamcilik ve internet faaliyetleri-

nin gindmiz dinyasina kazandirdig en

onemli kavramlar; hizli alisveris, aninda

geri bildirim, musteri intiyac-beklenti-
lerine ydnelik promosyon ve kiiresellesmedir. Bu
kavramlar iginde geri bildirim ve promosyonlara
ayn bir parantez agmak gerekir. Geri bildirimler
sayesinde isletmeler, sunduklari drin veya hiz-
metler hakkinda hedef kitlelerinin disiince ve yo-
rumlarr dogrultusunda degisiklik, dizeltme ya da
tamamen farkli bir pazarlama stratejisi olusturma
yoninde ¢alismalar yapma imkani elde eder. Ay-
rca internet araciligiyla, aktif msterilerin driin
ve hizmetler hakkindaki begenileri yahut sikayet-
leri gorilebilir. Bu sayede yeni misteri adaylar
da yapacaklar alisverisin fiyat-kalite dengesini
ve alici memnuniyetini saflayip saglamadigini
anlayabilir.

Bireyin Augveris Tercihleri Goriilebiliyor
Sosyal medyanin etkilesim giici sayesinde birey-

'he most important concepts that virtual

aadvertising and internet activities bring

to today’s world are fast shopping, in-

stant feedback, promation and global-
ization for customer needs and expectations.
Within these concepts, it is necessary to open
a separate parenthesis for feedback and promo-
tions. With the help of feedback, companies have
the opportunity to make changes, corrections or
to create a completely different marketing strat-
egy in line with the apinions and comments of
their target audience about the products or ser-
vices they offer. In addition, the likes or com-
plaints of active customers about products and
services can be seen on the internet. Thus, new
prospective customers can understand whether
their shopping provides a price-quality balance
and customer satisfaction.

An Individual’s Shopping Preferences Are Visible
Thanks to the interactive power of social media,
individuals have the opportunity to see brand
preferences or shopping tendencies of not only



SANAL REKLAMLARI GELENEKSEL REKLAMLARDAN
AYIRAN EN ONEMLI AVANTAJ, DAHA KISA SUREDE

ETKILESIM OLUSTURMASI

ler yalnizea tanimadiklar misterilerin degil, aile-
lerinin ve arkadaslaninin da marka tercihlerini ya
da alisveris egilimlerini gérme olanagi bulur. Do-
layisiyla sanal reklamlarin, geleneksel reklamla-
ra gore daha kisa sirede etkili olmasinda sadece
reklamin bir anda sayfada karsimiza ¢ikmas et-
ken dedildir. Ayni zamanda Kisiler, arkadaslarinin
onlarca Griinden hangisini tercih ettigini, hangi
markanin sayfasini begendigini gdrerek reklam
yapilan konuda givenilir kaynaklardan referans
da almis olur.

Kullanici Tavsiyeleri Satisi Etkiliyor

Kisinin satin alma istegjini tetikleyen unsur, sa-
dece reklamla simirli kalmayip kisisel ve gevresel
bir cagnsimla da desteklenir. Sektor igerisinden
verilen bir drnekte bu durum sdyle ifade edil-
mistir: “Eger bir anne sosyal medyada 15 ya-
kin arkadasinin ayni model bebek arabasi satin
aldiini goriirse yeni bebek arabasi almak icin
arastirmaya daha fazla vakit harcamayacaktir.
Clnkii bu zaten daha once arkadaslar tarafin-
dan yapitmistir. Bu sekilde toplamda milyarlarca
arastirma yapilacak stre, bireyler igin kendi ad-
larina kullanabilecekleri daha anlamli ve kaliteli
zaman haline donismektedir.”

Promosyonlar Bilincaltina Yerlestiriliyor

Promosyon yani tanitimlar ise kisilerin sosyal
medyada vakit gegirdikleri sire boyunca sik sik
karsisina cikarak pazarlanmasi amaclanan her
tUrld trdnd ve hizmeti daima goz oninde tutup
bilingaltina yerlestirmeyi amaglar. Ayrica promos-
yonlarin beraberinde getirdigi indirim kampanya-
lan, kapida Gdeme gibi cazip ddeme secenekleri,

bir alana bir bedava gibi hediye Urin uygulama-
lari, sabit magazalar Gzerinden de alinabilecek
Urlnleri gok daha avantajl fiyatlarla misteriye
sunmayi saglar. Satin alinan Griinlerin tiketicinin
istedigi adrese tek tikla ulastinlmas da aligveris
miktarinin artmasina 8nemli bir katki saglar. Tim
bunlar sanal tamitimlarin reklam sektdrinde ne
kadar basanili oldugunun bir kanitidir.

Siire Acisindan Avantajli

Kiresellesmenin her alana yayilmasi ile birlikte
diinya genelinde tim marka ve sektorler arasin-
daki satis rekabeti inanilmaz boyutlara ulasti.
Firmalar, pazarlama hacmini genisletmek icin
kaliteli hizmet vermesinin yani sira bu hizmeti;
kalici, orijinal ve rekabete uygun sekilde sunmak
mecburiyetinde. Ancak ginimizde markalarin
“en cok tercih edilen” olma yanisinda hiz da bir o
kadar énemli. Sdz konusu hiz oldugunda ise sa-
nal reklamciliga duyulan ihtiyac kaginilmaz hale
geliyor.

customers they do not know but also those of
their families and friends. Therefore, virtual ads
are not more effective than traditional ads in a
short time just because the ads appear sud-
denly on a page. At the same time, people will
see what their friends prefer among dozens of
products, which brand’s page they like, and get
references from trusted sources.

User Advice Affects Sales

What triggers a person’s desire to purchase is
not limited only to advertising, it is also support-
ed by a personal and environmental association.
In an example given within the sector, this sit-
uation is stated as follows: “If a mother sees
that 15 of her close friends are buying the same
model prams on social media, she will not spend
any more time searching for a new pram. That
search has already been done by friends. This
way, the time used for billions of searches in to-
tal is transformed into more meaningful quality
time for individuals to use on their behalf.”

Promotions Penetrate the Subconscious
Promotions, in other words presentations, aim to
place all of the products and services that are
intended to be marketed into the subconscious
of people during the time they spend on social
media by keeping them visible at all times. In
addition, the discount campaigns that accompa-
ny promotions, attractive payment options such
as payment at the door, gift product applications
such as buy one, get one free enables customers
to get products that can be bought from regu-
lar stores at much more advantageous prices.
One-click delivery of the purchased products to
the address of the consumer also makes a sig-
nificant contribution to increasing the amount of
shopping. All this is a testament to the success
of virtual advertising in the advertising industry

Advantageous in terms of time

With the spread of glabalization in every field,
sales competition among all brands and sectors
worldwide has reached incredible levels. In ad-
dition to providing quality services, companies
need to expand their marketing volume in a
way that is permanent, original and competitive.
However, speed is also as important as being the
‘most preferred’ brands in today’s race. When it
comes to speed, the need for virtual advertising
becomes inevitable.

The most important advantage
that distinguishes virtual ads from
traditional ads is that they can
interact in less time.

47

o8

ve Matbaa Sanayici Is Adamlan Dernegi

mosyon

PROMAG

Pros



43

PROMAC

INSANLARIN CEVREYE VERDIGi ZARAR, KORKUNC BOYUTLARA

Cevre

Environment

ULASTI. ISLETME OLARAK BU DURUMA REKLAMLARINIZ

ARACILIGIYLA BIR SES YUKSELTEBILIRSINiZ

Serdar Ergiin

Cin

lrmaniz

......

(;evrem Bir
Pazarlama Mumkun

Environmental Marketing is Possible
for Your Company

THE DAMAGE INCURRED

BY HUMANS TO THE
ENVIRONMENT HAS REACHED
HORRIFIC LEVELS. AS A
BUSINESS YOU CAN RAISE
YOUR VOICE ABOUT THESE
CIRCUMSTANCES THROUGH
YOUR ADVERTISEMENTS.

arolusundan bu yana insanoglunun srekli
dogaya miidahale etmesi ve dogal kaynak-
lari bilingsizce tiiketmesi, cevre sorunlarini

da beraberinde getirdi. Korkung boyutlara
ulasan zarar, yasayan her canliyl da yakindan ilgilendi-
riyor. Gelecek nesillerin yasam standardini diistirme-
mek ve onlara daha gizel bir diinya birakmak, insan
olmanin bize yikledigi en onemli sorumluluklardan
biri. Bunu gerceklestirmek iginse dogal kaynaklan
dogru kullanmali ve gevreye duyarli birer birey olmali-

yiz. Peki, nasil cevreye duyarli bir insan oluruz? Bunu
sajlamak aslinda o kadar zor degjil. Bos yere akan bir
muslugu kapatmak, bir fidan dikmek, var olan yesile
iyi bakmak ve doada goziinmesi zor olan ambalajlar-
dan kacinmak yapilabilecek davranislardan sadece bir
kismi. Giniimizde hemen herkes tim bunlan rahat-
likla gerceklestirerek gelecek nesillere olan sorumlu-
lu§unu en azindan kendi adina ddeyebilir.

Son ddnemde gerek devlet gerekse tzel girisim-
lerin uyguladigi politikalar, konu hakkindaki duyarlilig



The green marketing approach aims
to meet consumer needs without
harming the ecological balance

artirdi. Gincel bir drnek verecek olursak marketlerde
cretli poset uygulamasi, plastik poset kullamimini
azaltmasiyla simdiden dogaya cok ciddi yarar sag-
ladi. Peki, bu duruma isletme olarak ses yiikselte-
rek hem dofaya hem de firmaniza katki saglamak
mimkiin md? Gelin hep birlikte bu sorunun cevabini
olusturalim.

Yeni Pazarlama Yontemi: Yesil Pazarlama
Yukarida da vurguladigimiz gibi uygulanan bu gevreci
yaklagimlar, bireylerle birlikte kurumlan da etkileye-
rek yeni pazarlama ydntemlerinin ortaya ¢ikmasina
neden oldu. Oyle ki cofu markanin sundugu promos-
yon Grdinler ve yrittagu diger calismalarda izledigi
cevreci politikalar, “yesil pazarlama™ adi verilen bir
yontemin ortaya ¢lkmasinin da temelini olugturdu.
Bu yontem, firmanizin ne kadar gevreci oldugunu
gozler dniine sererek basarili bir reklam gergeklesti-
rebitmenize de olanak sagliyor.

Yesil pazarlama yontemini dzetleyecek olursak
1980l yillarda konugulmaya baslanan bu bicimi
kullanan markalar, “sirdirilebilirlik”™ ilkesini be-
nimseyerek cevreye verdigi dnemi hedef kitlesine
hissettirmeyi amagliyor. S6z konusu pazarlama anla-
yisinda tiiketici intiyaglarinin, ekolojik dengeye zarar
vermeden karsilanmasi hedefleniyor. Bu kapsamda
sunulan drinlere doga dostu ambalajlar, igerisinde
tohum bulunan kalemler ve organik drin kiliflan
gibi bircok ek verilebilir. Boyle bir trin ortaya
cikisindaki en Gnemli neden ise dogal kaynaklarin
tilkenme noktasina gelmesi...

Eko Etiket

Ute yandan bu pazarlama anlayisi “eko etiket” gibi
kavramlari da beraberinde getirdi. Eko etiket, fir-
malarin gerek Uretim gerekse dagitim agamalarinda
ne kadar cevreci oldugunu gdsteren bir etiketleme
sistemi. Kiresel dlcekte cevre kirliliginin artmasiyla
dogru orantili olarak bu uygulamaya verilen dnem
de artti. Dinyada itk defa Amerika Birlesik Devlet-
leri'nde uygulanmaya baslanan eko etiket, zamanla
bircok iilkede yayginlasti. 1992 yilinda ortaya cikan
bu kavram, cevreye verilen zarari en aza indirmek igin
insanlari cevre dostu iriinlere yonlendirmeyi amag-
lyor. Uygulama, ginimizde Tirkiye dahil olmak
{izere birgok ilkede kullaniliyor. Bu etiket sayesinde
firmanin gevreci olup olmadigi konusunda tiiketici
bilgilendiriliyor ve bir pazarlama gergeklestirilmis
oluyor.

Cevre
Environment

ince the beginning, the constant inter-
ference of human beings with nature
and the insensible consumption of
natural resources has brought about
environmental problems. The damage that has
reached harrific levels is also of concern to ev-
ery living creature. One of the most important
responsibilities of being a human being is not to
decrease the living standards of future gener-
ations and leave them a better world. We must
use natural resources correctly and each of us
needs to become an environmentally conscious
individual to achieve this. So, how do we be-
come environmentally conscious individuals?
Actually it is not that hard to achieve. Closing
a running tap, planting a sapling, taking good
care of the existing greenery, and avoiding
packaging that is difficult to dissolve in nature
are just some of the things that can be done.
Today, almost everyone can do all this easily
and at least fulfill the responsibility for future
generations on their own behalf.
Recently, the policies implemented by both
public and private enterprises have increased
the sensitivity regarding the issue. To give an
up-to-date example, the application of paying
for bags in the markets has already benefited
nature to a major degree by reducing the use of
plastic bags. Is it possible to contribute to both
nature and your company by raising your voice
as a business? Let’s establish the answer to
this question together.

A New Marketing Method: Green Marketing
As underlined above, these environmentalist
approaches have influenced individuals and in-
stitutions and triggered the emergence of new
marketing methods. In fact, the promotional
products offered by most brands and the en-

YESIL PAZARLAMA
~ ANLAVISINDA TUKETICi
IHTIVACLARININ, EKOLOJiK

DENGEYE ZARAR VERMEDEN
KARSILANMASI HEDEFLENIYOR

"

vironmental policies pursued in other activities
was the basis of the emergence of a method
called ‘green marketing’. This method also en-
ables you to realize successful advertising by
revealing how environmentally friendly your
company is.

To summarize the green marketing method,
brands that use this form which started to be
discussed in the 1980s aim to make the tar-
get group feel the importance they attach to
the environment by adopting the “sustainabil-
ity” principle. This marketing approach aims
to counter consumer needs without harming
the ecological balance. Many examples such
as environmentally friendly packaging, pencils
containing seeds and organic product cases can
be given for products offered in this context.
The main reason for the emergence of this type
is the depletion of natural resources ...

Eco Label

On the other hand, this marketing approach
was accompanied by concepts such as the ‘eco
label’. The eco label is a labeling system that
shows how environmentally friendly companies
are in production and distribution stages. The
importance given to this practice has increased
in parallel with the increase of environmental
pollution on a global scale. The eco label, which
was introduced in the United States for the
first time in the world, became widespread in
many countries aver time. This concept, which
emerged in 1992, aims to direct people to envi-
ronmentally friendly products in order to mini-
mize damage to the environment. The applica-
tion is used today in many countries, including
Turkey. Thanks to this label, the consumer is
informed whether the company is environmen-
tally friendly and a marketing is realized.

49

o2

ve Matbaa Sanayici Is Adamlan Dernegi

mosyon

PROMAG

Pros



all

atbaa Sanayici Is Adamlan Dernegi

PROMAG

Uriin
Tanitim
Product

introduction,

Kullan-Ek Devrini

Baslatan Canta
The Bag Starting Use-Plant Period

PROMOSYON SHOW
ISTANBUL FUARI’'NDA
YENIi PROJESINI
TANITAN DURU
CANTA, SEKTORE
YENI BiR ANLAYIS
KAZANDIRMAYI
AMACLIYOR

ROMASIAD'In destekleriyle Istanbulda gerpekles-
tirilen Promosyon Show Istanbul Fuan'na katilan
Duru Canta Yonetim Kurulu Baskanr Mustafa Duru,
firmasinin yeni Grind tohumlu bez cantayla ilgil
dnemUi bilgileri katimeilarla paylasti.
Projelerinin ortaya cikis hikdyesini aktaran Mustafa Duru,
“Bizim hikéyemiz, aslinda herkesin yaptigi 6dev. Oretmen-
lerimiz bizlere, bir fasulye tanesinin pamuklar igerisinde
nasil filiziendigini gosterdi. Burada verilen dnemli mesaj-
lardan biri de pamugun dogal bir Griin olarak toprak gore-
vini Gstlenmesiydi. Stzini ettigim hikaye, diinya genelinde
neredeyse bitiin ogrenciler tarafindan bilinen ve insanlarin
kiiguik yasta bilingaltina yerlestirilen bir olay.” dedi.

Projemizde Ulkemizin Sifir Atk Hedefleri

Etkili Oldu

Giiniimiizde Tarkiye nin sifir atik hedefleri sonucunda yeni
calismalanin gerceklestirildiini, buntann en basit Greginin

INTRODUCING ITS NEW PROJECT AT
THE PROMOTION SHOW ISTANBUL FAIR,
DURU CANTA AIMS TO PROVIDE A NEW
UNDERSTANDING TO THE SECTOR

ustafa Duru, Chairman of Duru
Canta, which participated in the
Promotion Show Istanbul  Fair
held in Istanbul with the support
of PROMASIAD, shared important information
about the company’s new product seedy cloth
bag with the participants.
Mustafa Duru, who tells the story of the emer-
gence of his projects, “Our story is actually
homewaork everyone does. Our teachers showed
us how a bean seed sprouted in cotton. One of
the important messages given here was that
cotton assumed the role of soil as a natural
product. The story I'm talking about is an event
that is known to almost all students around the
world and placed in the subconscious of hu-
mans at an early age.”, he said.

Zero Waste Targets of Our Country Was
Effective in Our Project

Saying that today Turkey carried out new stud-
ies on the results of zero waste goals, the most
simple example of these were initiation of the
use of cloth bags by prohibiting plastic bags,
Duru, “We, as Duru Canta, use cotton fabric in
our cloth bags that we produce from this point
of view. The most important feature of the fab-
ric I'm talking about is that it is produced from
100 percent natural cotton and can be mixed
with nature in 90 days. So much so that these
bags are a material that can be destroyed with-
out the need for any recycling facility without
any treatment.”, he said.

Let the Use-Plant Period Begin instead of
Use-Throw

Expressing that although everyone uses these
eco-friendly cloth bags, no one buries them in
the ground, and after a certain use, they find
themselves in garbage containers, Duru said
that this was the most important point that ac-
celerated the emergence of his projects. Duru
also mentioned the details of his project, “Our
study has two important pillars. As a compa-
ny, we say that we can recycle the packaging
material that we use the bag and let us grow a
seedling thanks to the seed we put in the bag.
Let’s finish the use-throw period and start the



de plastik posetlerin yasaklanmasiyla bez ¢anta kullani-
minin baslatitmasl oldugunu sdyleyen Duru, “Biz de Duru
(anta olarak tam da bu noktadan hareketle rettigimiz
bez cantalanmizda pamuklu kumas kullaniyoruz. Bah-
settigim kumasin en dnemli dzelligi yizde 100 doal
pamuktan dretitmesi ve 90 giinde dofaya karisabilmesi.
Oyle ki sdziini ettigim bu cantalar, hicbir isleme tabi
tutulmadan herhangi bir geri donisim tesisine muhtag
olmadan yok olabilen bir malzeme.” seklinde konustu.

Kullan-At Yerine, Kullan-Ek Devri Baslasin

Bahsi gecen doga dostu bez cantalan herkesin kullan-
masina rajmen kimsenin topraga gommedigini, bez
cantalarn, belirli bir kullanimdan sonra kendilerini ¢p
konteynerterinde buldugunu aktaran Mustafa Duru, pro-
Jelerinin ortaya gikmasini hizlandiran en onemli noktanin
bu durum oldugunu styledi. Projesinin detaylanndan da
bahseden Duru, “Calismamizin iki tane nemli- ayag
bulunuyor. Biz firma olarak diyoruz ki hem poseti kullan-
digimiz ambalej maddesini geri donisime kazandiralim
hem de cantanin icerisine koydugumuz tohum sayesinde
bir fidanin bilyimesine vesile olalm. Kullan-at devrini
bitirip kullan-ek devrini baslatalim. Cantamizi imha
ederek cevre kirliligine de sebep olmasina engel olalim.
Tam tersine dogjaya da bir fidan kazandiralm.” bilgisini
paylasti.

Patent Basvurularim Gerceklestirdik

Cantalannin ulusal ve uluslararasi alanda patent bas-
vurulanni da yaptiklanni dile getiren Mustafa Duru, ca-
lismalarinin yeni ve giincel bir proje oldugunu, Gizerinde
ciddi bir fikir emegi bulundudunu da animsatarak sunlar
kaydetti:

“Proje, yaptigimiz kapsaml arastirmalar sonucunda
sekillendi. Ote yandan tohum, gogu isletme tarafindan
kullanilan bir malzeme. Bu kapsamda, daha tnce to-
humlu kalemler Gretildi fakat hicbiri birbirini bu kadar
iyi kombinleyen Grinlerden olusmuyor. Doal bir bez
cantayla fidan tohumunun birlestirilmesi ok anlamli.
Tohumlu bez ¢antamizla ilgili oldukga pozitif dondsler
aliyoruz. Tencere kapak misali olmug seklinde yorum-
lar yapibyor. Uriine giin gegtike artan bir talep var, gok
fazla siparis aldik. Bu fuara yetismesi de bizim icin gok
dnemUiydi. Boyle bir organizasyonun icerisinde bulunmak
ve (rtnlerimizi sergilemek de bilyiik bir onur. Organizas-
yonda emegi gegenlere sahsim ve firmam adina tegek-
kiirlerimi sunuyorum.”

YENi URETILEN VE TEK

OLMA OZELLIGI TASIYAN
TOHUMLU BEZ CANTALAR,
KULLANICILARI TARAFINDAN
YUKSEK iLGI GGRUYOR

Newly produced and unique seedy cloth bags draw great interest by users

use-plant cycle. Let’s destroy our bag and pre-
vent it to cause environmental pollution. On the
contrary, let’s give nature a sapling.”, he said.

Patent Applications

Mustafa Duru, who stated that they have also
applied for national and international patents
of his bags,

Stating that their bags have also applied for
national and international patents, Mustafa
Duru reminded that his works is a new and up-
to-date project and that there is a serious idea
effort on it, and said:

“The project was shaped as a result of our ex-
tensive research. Seed, on the other hand, is

a material used by most businesses. In this
context, seed pens have been produced be-
fore, but none of them consist of products that
combine each other so well. The combination
of a natural cloth bag and seed is very mean-
ingful. We receive very positive feedback about
our seed cloth bag. Comments such as “it is
like saucepan and cover” are made. There is
an increasing demand for the product, we have
received too many orders. It was very important
for us to reach this fair. It is a great honor to
be in such an organization and to exhibit our
products. On behalf of myself and my company,
| would like to thank those who contributed to
the organization.”
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Turkiye nin llk Sektorel Konsep
Organizasyonu:

Promosyon
Show Istanbul

Turkey's First Sectoral
Concept Organization:
Promosyon Show
Istanbul
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Fuarda konusan Mobil lletisim Aksesuarlari Is Adamlari Der-
negi (MOBASDER] Bagkani Cemil Azun ise fuarlarin ekonomi-
yi canlandiran etkinlikler oldugunu dile getirdi. Baskan Azun,
“Diinyanin icinde bulunduu global ekonomi trbilansinin
icindeyiz. Bu tirbiilanstan giiclenerek hep beraber gikacagz.
Bunda fuarlar ve BZB toplantilar etkili olacaktir.” dedi.

Yiizde 33 Oraninda Biiyiime Yasandi

Fuar vesilesiyle yurt ici ve yurt disindan katilim sajlayanlara
tesekkiir ederek stzlerine baslayan Promosyon ve Matbaa
Sanayici Is Adamlan Demegi (PROMASIAD) Bagkani Omer
Karatemiz, yogun bir katiimla agilan fuann dizenlenmis
olmasindan duydu§u memnuniyeti dile getirdi. Promosyon
sektdrindn, reklam mecralan arasinda agtgini artirdiini
paylasan Baskan Karatemiz, bircok geleneksel medyanin
gerileme yagadii danemde sektdrin ydzde 33 oraninda bi-
yiimeye ulastigini soyledi. Karatemiz, “Yurt disila, dzellikle
(in'le rekabet edebilecek sirketlerimiz yayildi. Zor ekonomik
sartlar altinda promosyon sektort siirekli gelisti ve uluslara-
rasl gapta rekabet giici kazand).” ifadelerini kullandi.

iTO Tarafindan Sektire Dair Toplantilar Gercek-
lestiriliyor

Tim Kirtasiyeciler Demegi (TUKID) Baskani Mehmet Helva-
cioglu, TUKID'i promosyon sektdiriinin yan sanayisi olarak
distinmek gerektigini; promosyonun giizellik, duygusallik ve
kalbe giden yol oldugunu kaydetti.

Istanbul Ticaret Odas (IT0) Yonetim Kurulu Uyesi Levent Tas
ise Tirkiyede fuar organizasyonlar adina Gnemli adimlar
atildginin attini gizdi. 170 olarak promosyon sektdirii konulu
ziimre toplantisi gerceklestirdiklerini styleyen Tas, bu tarz
toplantilarda sektdrel sorunlara degindiklerini belirtti. Levent
Tas, fuardan ¢ikan sonugla iitkeye ve ekonomiye katki sala-
yip karli isler clkarmay umduklanini sdzlerine ekledi.
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fair as 1.700 square meters. Today it has become an
important brand and a very popular fair.”, he said.

Speaking at the fair, Mabile Communication Accesso-
ries Businessmen Association (MOBASDER) President
Cemil Azun expressed that the fairs are events that
stimulate the economy. President Azun, “We are in
the turbulence of the global economy in which the
world is located. We’re going to get out of this turbu-
lence together. Fairs and B2B meetings will be effec-
tive in this.”, he said.

Growth of 33% Occured

Omer Karatemiz, President of the Promotion and
Printing  Industrialists’ Businessmen’s ~ Association
(PROMASIAD), who started his speech by thanking
those who participated in the fair both in Turkey and
abroad on the occasion of the fair, expressed his sat-
[sfaction that the fair was organized with an intense
participation. President Karatemiz, who shared that
promotion sector increased its weight among ad-
vertising channels, said that the sector reached 33
percent growth in the period when many traditional
media experienced a decline. Karatemiz, “Our com-
panies, which are able to compete abroad and espe-
cially China, expanded. Under difficult economic con-
ditions, the promotion sector has evolved and gained
international competitiveness.”, he expressed.
Meeting related to the sector are carried out by ICOC
All Stationers Association (TUKID) President Mehmet
Helvacioglu said that TUKID should be considered as a
sub-industry of the promotion sector; the promotion
is the way to beauty, sensuality and heart.

Levent Tas, The Board Member of Istanbul Chamber
of Commerce (ICOC), also underlined the important
steps taken on behalf of fair organizations in Turkey.
Tas, who said that they, as ICOC, held a group meeting
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Promosyon Show Istanbul
brings new dimensions to
the sector in its innovative
service approach with its
activities in the one-day
“mini fair” concept that it
organized in certain cities
of Anatolia

PROMOSYON

SHOW ISTANBUL,
ANADOLU'NUN

BELLI SEHIRLERINDE
GERCEKLESTIRDIGI
GUNUBIRLIK “MiNi
FUAR” KONSEPTINDEKI
ETKINLIKLERIVYLE,
YENILIKCi HiZMET
ANLAYISINDA SEKTORE
YENi BOYUTLAR
KAZANDIRIYOR
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Organizasyonda T.C. Aile Calisma ve Sosyal Hizmetler
Bakanlig itk kez yer aldi. Bakanlk adina konusan Alle
Calisma ve Sosyal Hizmetler Bakanligi Istanbul 1L Midi-
rii Onal Inaltekin, farkli bir noktaya degjinerek, Bakanlik
olarak bitiinlesik sosyal hizmet modelleriyle yasli ve
engelli vatandaglara yardim ettiklerini belirtti. Inaltekin,
Bakanlik standinda engelli rehabilitasyon merkezleri ve
huzurevlerinde yasli ve engellilerin el emegji drinlerinin
sergilendigini kaydetti. Kendilerine bu imkani veren SKY
Fuarcilik ve PROMASIAD yetkililerine tesekkir ett.

PROMOSYONIK, Bilinirligini Artirmak icin
Promosyon Show’a katildi

Promosyon  sekttrindeki  tecribesiyle  misterilerinin
beklentilerine cevap veren PROMOSYONIK, iretimini
yaptigi Uriin gruplanndaki ihracat operasyonlanyla da
sektoriin disa agilan penceresi olarak faaliyetlerini siir-
diiriyor. Fuarda giiris belirten PROMOSYONIK Promos-
yon Genel Midiri Muhammed Sinan Atlas, bes yildan
beri faaliyet gdsterdiklerini ve agirtikli olarak oto kokusu
dretimi gerceklestirdiklerini syledi. Promosyon Showa
yaklagik 15 giin tncesinden hazilanmaya basladiklarini
ifade eden Atlas, “Fuardan beklentimiz, marka bilinirligi
ve daha iyi hizmet saglayabilmektir. Promosyon sektdri
fuarlarla hareketleniyor, fuardan sonra ivme kazaniyor.
Bu vme mart ayina kadar siiriiyor. Uretimde de mevsime
gore hareket ediyoruz. Yaz mevsiminde tisort Gretimine
agirlik veriyoruz” seklinde konustu.

Happy Gifts Kurumsal Miisterilerini Bekliyor
Kurumsal firmalara promosyon Griinler saglayarak fir-
malanin marka degerini artiracak calismalar sunan ve
yurt disinda ¢tzim ortaklan da bulunan Happy Gifts
de Promosyon Showdaki yerini aldi. Fuara dair konugan
Happy Gifts Yetkilisi Umit Kaya sunlan styledi: “Gegen
sene ekonominin getirdigi sonuglarla birlikte bir zorluk
yasandi. Bu sene bir toparlanma olacaini diisiiniyoruz.
Son iki aydir piyasa hareketlendi. Henilz stant kurulurken

bile firmalarla tanisma olanagji bulduk. Fuarlarda yer
almaya devam ederek kurumsal miisterilere ulasmak
istiyoruz.”

Cey Promosyon, Matbaa Uriinlerini Tanitti
Kaliteli promosyon Urtinleri ve markalan vasitasiyla pro-
mosyon bayilerine hizmet veren Cey Promosyon, alaninda
retim yapan ve yeterli ihracat potansiyeli bulamayan
ireticilere destek oluyor. Ayni zamanda Hollandali De-
onet, Alman Sneijder ve Italyan Penilife markalannin
distribitorligini de yriiten firma, bircok baskili ri-
niin kurumsal anlamda tedarikini yapiyor. Fuara katilma
amaglan hakkinda konusan Cey Promosyon Genel M-
diiri Ceyhun Yavas, * The Cey Promosyon ve Danismanlik
olarak tekstil {riinleri, cantalar ve matbaa Griinlerimizle
ihracat yapiyoruz. Promosyon Showa gelen milsteriler,
ayni zamanda mathaa rinleriyle de ilgileniyorlar. Bu
irdnler de artik sektdrin bir parcasi oldu. Promosyon,
bityik bir sektr ve gelismeye devam ediyor. Ozellikle
yabanci firmalarin gelmesiyle sektdr daha kaliteli hale
geldi. Onimiizdeki ginlerde Glkenin genel anlamdaki
stabilitesi devam ederse sektdrin daha da ileri gidecegi-
ni dustindyorum.” dedi.

Eforgup: “Satis Arttirici Promosyonlar
Konusunda Oldukca Giicliiyiiz”

Promosyon firmasi olarak 20087e faaliyete gegen
Eforgrup, tanitic ve satis arttinci promosyon olmak tzere
iki alanda hizmet veriyor. Senator marka kalemin Tir-
kiye distribGtorlagund yardttiklerini soyleyen Eforgrup
Promosyon CEQ'su Oktay Ilgin, faaliyetlerine dair yaptigi
aciklamada “Promosyon sektdrindn Tirkiyede 12 ay
siiren taniticr bir materyal oldugu kanitlandi ve bu bag-
lamda yiL boyunca promosyon drdnleri ve tanitim pro-
mosyonu konusunda calismalar yapiliyor. Satis arttirici
promosyonlar konusunda oldukea gicliydz. Bu drinler
icerisinde cep telefonlar, televizyonlar, beyaz esyalar ve
elektrikli ev aletleri gibi marka drdinler bulunuyor.” ifade-

on promotion sector, stated that they mentioned
sectoral problems in such meetings. Levent Tag
added that they hope to do profitable works by
contributing to the country and the economy to-
gether with results from the fair.

Ministry of Family, Labour and Social Services of
Turkey Republic took part in the organization for
the first time. Speaking on behalf of the Minis-
try, Onal inaltekin, Istanbul Provincial Director of
Ministry of Family, Labour and Social Services, by
fouching on a different point, said that they, as a
ministry, help elderly and disabled citizens with
integrated social service models. Inaltekin said
that handicraft products belonging to the elderly
and disabled people in the disabled rehabilitation
centers and nursing homes were exhibited at the
Ministry stand, thanked SKY Fuarcilik and PRO-
MASIAD officials for giving them this opportunity.

PROMOSYONIK Joined Promosyon Show to
Increase its Awareness

PROMOSYONIK, which responds to the expecta-
tions of its customers with its experience in the
promotion sector, continues its activities as the
window opening out of the sector with its export
operations in the product groups it produces.
Muhammed Sinan Atlas from PROMOSYONIK,
who stated his opinion at the fair, said that they
have been operating for five years and mainly
produced auto smell. Atlas, who stated that they
started to prepare for Promosyon Show about
15 days ago, “Our expectation from the fair is to
provide brand awareness and better service. The
promotion sector is revived with fairs and gains
momentum after the fair. This momentum con-
tinues until March. We also act according to the
season in production. We focus on the production
of T-shirts in the summer.” he said.

Happy Gifts Waits for Corporate Customers
Happy Gifts, which provides promotional prod-
ucts to corporate firms and offers solutions to
increase the brand value of companies and solu-
tion partners abroad, took its place in Promosyon
Show. Umit Kaya from Happy Gifts, who spoke
about the fair, said: “There was a challenge with
the results of the economy last year. We think
there will be a recovery this year. There has been




lerini kullandr. Sektdr hakkinda genel bir degerlendirme
de yapan llgin, “Diinya pazarina baktigimizda, Turkiyedeki
promosyon sektdrinin payr oldukga disiik. Bu bilingle
beraber firmalar, Turkiyede yillk yaklagik 50-100 milyon
TL promosyon biitcesi ayinyor.. Bunun en biiyik trnek-
lerini- icecek, boya, ingaat gibi sektdrlerde goriyoruz.
PROMASIAD olarak sektdiriin hak ettidi yere gelmesi icin
calisiyoruz. Bu tiir derneklerin artmasi, STK'arin ¢ogal-
masi degjer teskil ediyor.” seklinde konustu.

Ozen Promosyon Kalite ve Fiyat Anlaminda
iddial

Ozen Promasyon, anahtarlik ve rozet iretimi konusunda
hizmet veriyor. Fuar hakkinda beklentilerini agiklayan
Ozen Promosyon ortaklanndan Orhan Navriz, yurt igi
fuarlann yani sira yurt digindaki fuarlara da katilarak
Tiirkiyeyi en iyi sekilde temsil etmeyi hedeflediklerini
belirtti. Navriz, “Yaptigimiz isler sayesinde ithal edilen
anahtarliklann onine gectik. Gerek kalite gerekse fiyat
anlaminda iddiali bir pozisyondayiz. Hedefimiz, istihdami
arttirarak firmamiza, tedarikcilerimize ve itkemize daha
iyi hizmet vermektir.” seklinde konustu. Navriz, sektdrin
genel durumunu ise “Promosyon sektdri, ilkemizde
hak ettii degeri gormayor. Yurt diginda reklama biitce
aynlip harcandiinda geri donstinin olacagina inanil-
yor. Kendinizi tanitmak ve reklam yapmak istiyorsaniz
bir sekilde biitce ayrmak zorundasiniz. Firma olarak
anahtarlik, rozet grubu gibi drinlerle tantima daha kolay
yonlendirebiliyoruz. Diger promosyon Griinleri daha ma-
liyetli oldugu icin zaman zaman maddi agidan sikintilar
yaratsa da bu bize yansimiyor. Yenilikei firma olusumuz
ve yeni drinler gelistirmemizden dolay: tercih sebebiyiz.”
stzleriyle dzetled:.

activity in the market in the last two months.. We
had the opportunity to meet the companies even
while the stand was set up. We want to reach cor-
porate customers by taking part in fairs.”

Cey Promosyon Introduces Printing Products
Cey Promosyon, which provides service to promo-
tional dealers through its high quality promotional
products and brands, supports the producers that
are producing in their field and cannot find suffi-
cient export potential. The company, which is also
the distributor of Dutch Deonet, German Sneijder
and ltalian Penilife brands, supplies in the cor-
porate sense of many printed products. Ceyhun
Yavas, General Manager of Cey Promosyon, who
spoke about the aims of participating in the fair,
“As The Cey Promosyon & Damigmanlik, we export
with our textile products, bags and printing prod-
ucts. Customers coming to Promosyon Show are
also interested in printing products. These prod-
ucts are now a part of the industry. Promotion is
a big sector and continues to develop. Especially
with the arrival of foreign companies, the sector
has become moare qualified. If the country’s gen-
eral stability continues in the coming days, | think
the sector will go further.” he said.

Eforgroup: “We Are Strong In Sales Increa-
sing Promotions”

Eforgroup, which was established in 2008 as a
promational company, provides services in two
areas: introductive and sales enhancer promo-
tion. Oktay llgin from Eforgroup, who said that
they carry out the Turkey distributor of Senator
brand pen, “It is proved that promotion is an
introductory material that continues through 12
months in Turkey and in this context, activities
on promational products and introduction pro-
motion are carried out throughout the year. We
are very strong in sales enhancer promotions.
These products include branded products such

as mobile phones, televisions, white goods and
household electrical appliances.” he said in a
Statement about their activities. llgin, who also
made a general evaluation about the sector,
“Looking at the world market, the share of the
promation sector in Turkey is quite low. Togeth-
er with this consciousness, firms reserve about
50-100 million TL annual promotion budget in
Turkey. We see the biggest examples of this in
sectors such as beverage, paint and construc-
tion. As PROMASIAD, we work to bring the sector
to the right place. The increase of such asso-
ciations and the increase of NGOs are worth-
while.”, he said.

0zen Promosyon Ambitious in terms of
Quality and Price

Ozen Promosyon provides services on keychain
and badge production. Orhan Navriz, one of the
Ozen Promotion Partners, who explained his ex-
pectations about the fair, stated that they aimed to
represent Turkey in the best way by participating
in domestic fairs as well as in fairs abroad. Navriz,
“Thanks to our works, we prevented the imported
keychains. We are in an assertive position in terms
of both quality and price. Our aim is to provide bet-
ter service to our company, suppliers and country
by increasing employment.,” he said. Navriz sum-
marized the general situation of the sector with his
words, “The promotion sector is not at the value
it deserves in our country. It is believed that when
the budget is allocated and spent abroad, it will
be returned. If you want to promote yourself and
advertise you have to somehow allocate budget.
As a company, we are able to direct the promotion
more easily with products such as keychain, badge
group. Even if other promotional products cause
financial problems from time to time because they
are more costly, this is not reflected in us. We are
preferred because we are an innovative company
and develop new products.”

2

o2

ve Matbaa Sanayici Is Adamlan Dernegi

mosyon

PROMAG

Pros



nayici is Adamlari De

PROMAG

PROMODESIGN Promosyon
Urunleri Tasanm Yansmasi Odullert,
Sahiplerini Buldu

PROMODESIGN Promotional Products Design
Competition Awards Found Their Owners

The awards of the design
competition for university
students and new
graduates were presented
in cooperation with
PROMASIAD and ETMK

PROMASIAD VE ETMK i BIRLIGINDE UNIVERSITE
OGRENCILERI VE YENi MEZUNLARA YONELIK DUZENLENEN
TASARIM YARISMASININ ODULLER] TAKDIM EDILDi

romosyon  Show Istanbul, PROMASIAD
(Promosyon ve Mathaa Sanayici Is Adam-
lart Dernegi) ve ETMK (Endistriyel Tasa-
nmeilar Meslek Kurulusu) is birligiyle
iniversitelerin endistriyel tasanm bdlimlerinde
dgrenim gbren ve ayni bolimden en fazla bir yil
dnce mezun olmus dgrencileri kapsayan bir tasa-
fm yarngmasl organize etti.
Basan potansiyeli olan genc tasarimcilar tesvik
ederek sektore kazandirmak amaciyla bu yil ilki
diizenlenen yansmada ddiller, Promosyon Show
Fuar Gala Program’inda kazananlara takdim edil-
di. Fuar ve organizasyon sponsoru isletmelere
hediyelerinin de sunuldudu program, yogun ka-
tilimla gerceklesti.

Dereceli Tasarimlar PSI Diisseldorf’ta
Goriiciye Cikacak

Yanismada mansiyon gdili Mimar Sinan Giizel
Sanatlar Universitesinden Simay Yaman ve Umut
Deniz Demir'e, 3'tnctlik ddild Mimar Sinan Gi-
zel Sanatlar Universitesinden Yesim Emecene,
2'neilik odili Anadolu Universitesinden Idil San-
cere, 1'incilik 6dili ise Selcuk Universitesinden
Muhammed Mehti Can Giinaya (ttrene katilama-
difitigin kendisini temsilen ETMK Istanbul Subesi
Yonetim Kurulu Uyesi Astihan Yilmaz'a) verildi.
Dereceye giren tasanimlar, 7-9 Ocak 2020'de
Promosyon Uriinleri Fuan PSI Diisseldorfta ser-
gilenecek.

romosyon Show Istanbul, in coopera-
tion with PROMASIAD (Promotion and
Printing Industry Industrialists Associ-
ation) and ETMK (Industrial Designers
Professional Organization), organized a design
competition involving students who are studying
in industrial design departments of universities
and graduated from the same department at
most one year ago.
In the competition, which was held first this year
and was organized to encourage young design-
ers with success potential and bring them to the
sector, awards were presented to the winners
at the Promosyon Show Fair Gala Program. The
program, where gifts were presented to fair and
organization sponsor enterprises, was realized
with intense participation.

The Winning Designs Will be Showcased at
PSI Diisseldorf

It was given Honorable mention to Simay Yaman
and Umut Deniz Demir from Mimar Sinan Fine
Arts University, 3rd prize to Yesim Emecen from
Mimar Sinan Fine Arts University, 2nd prize to Idil
Sancer from Anadolu University, 1st prize to Mu-
hammed Mehti Can Glnay from Selcuk Univer-
sity (as he was unable to attend the ceremony,
the award was given on behalf of him to Aslihan
Yilmaz, a member of the Board of Directors of
ETMK Istanbul Branch.)

The winning designs will be exhibited at the
Promotional Products Fair PSI Disseldorf on 7-9
January 2020.



Promosyon Show;
established an organic
connection with all
organizations in the
sector thanks to its
cooperation with
non-governmental
organizations

BAG KURDU

aman ve mekan bagimulgr her etkinlik
igin asitmasi gereken zorunlu esiklerdir.
Kurumsal pazarlama ve tamitim riinleri
sektdrinin markalasmis fuari; Promosyon
Show Istanbul, bu iki esige eklemis olduu “ruh”
ile yeni bir gelenek olusmasini sagladi. Dogru za-
man ve yerde dojru kisilerin bulugmasini hedef
edinen fuar; Matbaacilar Federasyonu, PROMASI-
AD gibi sivil toplum drgitleriyle gerceklestirdigi
is birlikleri sayesinde sektdrde faaliyet gosteren
tim kuruluslarla organik bir bag kurmay da ba-
sardi. Bunlari yeterli gérmeyen Promosyon Show
Istanbul. birgok yenilige daha imza atacak.

Avrasya’ya Yoneliyor

Kendini sektorin pazarlama platformu olarak
konuslandiran fuar; diinyanin neresinde oldugu-
muzu, avantaj ve zorluklanimizi da goz oninde
bulundurarak 2020 yilinda bdlgesel bir hub olus-
turmak icin Promosyon Show Avrasya markasiyla;
Azerbaycan, Rusya, Gircistan gibi dlkelerdeki
ihracat limanlarina ydnelecek. Organizasyon;
sektdrin ddndyle bugininin konusuldugu, ayni
zamanda biyik ilgi-bedeni toplayan; konferans
ve seminer organizasyonlarinin yani sira gele-
cedin trendlerinin de belirlendigi bir platforma
dinisen Promosyon Uriinleri Tasanm Yangmasi
PROMODESIGN gibi sektdr dinamiklerini yonlen-
diren etkinliklere de yenilerini ekleyecek. Ko-
naklama, ikram ve servisleriyle zengin bir profil
cizen fuar, seckin ve nitelikli ziyaretgi kitlesiyle
katiimcilarinin sezona pozitif bir ivme kazanarak
girmesini saglayacak.

Promaosyon Snow
Istanbul’un
Dordiinclisii 2020°de

Fourth of Promotion Show
Istanbul in 2020

PROMOSYON SHOW; SiViL TOPLUM ORGUTLERIYLE
GERCEKLESTIRDIGI i$ BIRLIKLERI SAYESINDE,
SEKTORDEKi TUM KURULUSLARLA ORGANIK BIR

ime and space dependence are man-

datory thresholds to be overcome for

each activity. Branded exhibition of

corporate marketing and promotional
products sector; Promosyon Show Istanbul has
created a new tradition with “the spirit” it has
added to these two thresholds. The fair, which
aims to meet the right peaple at the right time
and place, has managed to establish an organ-
ic connection with all organizations operating
in the sector thanks to the cooperation it has
made with non-governmental organizations
such as Printing Federation and PROMASIAD.
Promosyon Show Istanbul, which does not
consider them sufficient, will sign many more
innovations.

Itis going towards Eurasia

The fair, which locates itself as the marketing
platform of the sector, will go towards export
ports in countries such as Azerbaijan, Russia
and Georgia with the brand of Promosyon Show
Eurasia to create a regional hub in 2020 by
taking into account where we are in the world
and our advantages and challenges. The orga-
nization will add new events to the industry
dynamics such as PROMODESIGN, the Promo-
tional Products Design Competition, which has
become a platform where the trends of the fu-
ture are determined as well as the conferences
and seminars, where today’s world and today’s
industry is discussed, which also attracts great
attention. The fair, which draws a rich profile
with accommodation, catering and services,
will enable its participants to enter the sea-
son with a positive acceleration with its distin-
guished and qualified audience.
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Endustriyel Reklam ve Dijital Baski Sektoru
SIGN Istanbulda Bulustu

Industrial Advertising and Digital Printing Sector
Meets in SIGN Istanbul

ALANINDA AVRASYANIN EN BUYUGU OLAN SIGN
ISTANBUL, 30 ULKEDEN 350 FIRMANIN KATILIMIYLA 19-22
EYLUL TARIHLER| ARASINDA DUZENLENDI

arsus Turkey tarafindan bu yil 21'incisi
dizenlenen SIGN Istanbul Fuar'nda "Diji-
tal Baski, Tekstil Baski, Sign Teknolojisi,
Gorsel Iletisim, LED&LED Ekran, Endistri-
yel Baski, 3D Baski ve Promosyon™ ana basliklan
altinda en yeni teknolojiler bir arada sergilendi.

Sektor Duayenleri Birikimlerini Paylasti

1.C. Ticaret Bakanligi ve KOSGEB'in de destekledigi
SIGN Istanbul, yeni teknolajilerin yani sira Gnem-
li etkinliklere de ev sahipligi yapti. Programda

Marketing Turkiye konferanslar, katilimer firma
yetkilileri ve sektdr duayenlerinin birikimlerini
paylastifi ozel oturumlar diizenlendi. “Trendler
Uzerinden  Gelece§i Konusmak™. “Girisimcinin
Misteriye Sunacag Deger Onerisi” ve “Isleri Fark-
Ulastirarak Karlligi Arttirmak”™ gibi ana basliklar
altinda gerceklesen konferans ve oturumlara ka-
titanlar, bu konularda bilgi sahibi oldu.

Fuara Ozel Promosyon Sokaii Kuruldu
Fuarin acilig téreninde soz alan Tarsus Turkey Ge-

SIGN Istanbul, which is the
largest of Eurasia in its
field, was held between
19-22 September with

the participation of 350
companies from 30
countries

t the SIGN Istanbul Fair, which is or-
ganized its 21st this year by Tarsus
Turkey, the latest technologies were

exhibited together under the main ti-
tles of “Digital Printing, Textile Printing, Sign
Technology, Visual Communication, LED &
LED Display, Industrial Printing, 30 Printing
and Promotion”.



——

T.C. TICARET BAKANLIGI VE
KOSGEB’IN DE DESTEKLEDIGi
SIGN ISTANBUL, YENi
TEKNOLOJILERIN YANI SIRA
ONEMLI ETKINLIKLERE DE
EV SAHIPLIGi YAPTI

nel Midirii Zekeriya Aytemur, endiistriyel reklam
ve dijital baski sektdrdnin son 20 yil iginde en hizl
degisen sektdrlerden birisi oldugunu vurgulayarak,
SIGN Istanbul'un da bu degjisimle uyumlu bigimde
biyimesini sirdirdigind dile getirdi. Bu yil ilk
defa Promosyon ve Mathaa Sanayici Isadamlan
Dernegi (PROMASIAD] is birliginde fuar alanina dzel
bir sokak kurduklarinin bilgisini paylasan Aytemur:
gelecek yillarda promosyon sektrinin, endistri-
yel reklam alaminin dnemli bir parcasi olarak SIGN
Istanbul ile birlikte yoluna devam edecegjine inan-
digini kaydetti.

Ziyaretci Sayisinda Rekor Artis

Tirkiye ile birlikte 21 Glkeden 300% yakin katiimei
firmanin yer aldii fuar, bu yil ziyaretgi sayisinda
rekor diizeyde artisa imza atti. 3 bin 296si yurt
disindan olmak (zere toplam 23 bin 516 ziyaret-
ciyi afjirlayan SIGN Istanbul, endiistriyel reklam ve
dijital baski diinyasinda fuarciigin crtasini bir kez
daha yukar tagidi.

PROMASIAD

PROMOSYON VE MATBAA SANAYICI iSADAMLARI DERNEG]

Sector Veterans Shared Their Experience
SIGN Istanbul, which is supported by Turkish
Republic Ministry of Commerce and KOSGEB
(small and medium enterprises development
organization), hosted important events as
well as new technologies. It was held Mar-
keting Turkey conferences and special ses-
sions where participant company officials
and industry veterans shared their know-
how. Participants in the conferences and
sessions, which was held under the main
headings such as “Talking the Future through
Trends”, “Value Proposition to be Offered by
Entrepreneur to the Customer” and “Increas-
ing Profitability by Differentiating Business-
es”, were informed about these issues.

It was Established Promotional Street

Special for the Fair

Tarsus Turkey General Manager Zekeriya
Aytemur, who spoke at the opening ceremo-
ny of the fair, emphasized that the industrial
advertising and digital printing sector has
been one of the fastest changing sectors in
the last 20 years and expressed that SIGN
Istanbul continues to grow in line with this
change. Aytemur, who shared information
that they established a special street to the
fairground for the first time this year by the
cooperation with the Promotion and Printing

Industrialists Businessmen Association (PRO-
MASIAD), and said that he believes that the
promotion sector, as an important part of the
field of industrial advertising, will continue
its way together with SIGN Istanbul in the
coming years.

Record Increase in Number of Visitors

Fair, where close to 300 exhibitor firms from
21 countries along with Turkey, signed a re-
cord increase in the number of visitors this
year. SIGN Istanbul, which hosted a total of
23 thousand 516 visitors, including 3 thou-
sand 296 visitors from abroad, raised the bar
of the fair in the industrial advertising and
digital printing world once again.

SIGN Istanbul, which is
supported by Turkish Republic
Ministry of Commerce and
KOSGEB (small and medium
enterprises development
organization), hosted
important events as well as new
technologies
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Murat Ekinay

Promosyon

Promotion

ideal Yeni Yil Promosyonlari

Ideal New Year Promotions

FIRMA OLARAK YENi YILA UYGUN PROMOSYONLARLA MERHABA DEMEK iSTIYORSANIZ,
BU YAZIYI MUTLAKA OKUMALISINIZ

1FyoU WANT TO GREE T THENEW YEA ';

- WITH SU/TABLE PROMOTIONS;: YOU

. _S‘HOULD READ THIS AHTICLE

aklasan yeni yilla birlikte markalar, pro-

mosyon calismalarini tizlandinyor. Ozel-

likle takvim, ajanda ve dosya kaydetme

gzelligine sahip anahtarlik gibi secenek-
ler yitbasi Gneesinde siklikla tercih ediliyor.

Zamani Planlamayi Kolaylastiran Takvimler
Yeni yil promosyonlar séz konusu oldufunda
kuskusuz akla itk gelen seceneklerden biri tak-
vim. Hem masa hem de duvarlara yerlestirilebilen
takvimlerle ofisinizin dekorasyonunu hareketlen-
dirirken zaman takibini de kolaylastirabilirsiniz.
Ustelik poster seklinde tasarlanabilen takvimler,
markalara kisisellestirme alaninda pek ¢ok alter-
natif sajliyor.

.,.-
F

e
]

Etkinlik ve Organizasyonlarin Yardimcisi
Ajandalar

Yilbasi ddneminde veya hemen dncesinde
planlanan bir etkinliginiz varsa katilimcilarin
rahatlikla not alabilecekleri ajandalar ter-
cih edebilirsiniz. Hem tarihli hem de tarihsiz
opsiyonlari bulunan ajandalarin kalin kapakl
ve lastikli modellerini sectiinizde daha uzun
sire kullanitabilen bir promosyon aracina sa-
hip olabileceginizi hatirlatalim. Kigik ajanda-
lar, 6zellikle sik seyahat edenlere rahat tasima
kolayligr sagliyor. Orta ve biiyik boyutlu alter-
natifler ise ofis icinde veya disinda diizenlenen
toplantilarda calisanlara genis bir not alma
alani sunuyor.

e With the approaching New
Year, brands are accelerating
their promotion activities. Espe-
cially options such as key rings
that have diary, calendar and file saving fea-
tures are often preferred before the New Year.

Calendars That Make Time Planning Easy

One of the first options that comes to mind
when it comes to New Year promotions is the
calendar. With calendars that can be placed
both on desk as well as on the walls, you can
simplify time tracking in your office as you jazz
up your office decoration. Moreover, calendars
that can be designed as posters provide brands
with many alternatives for personalization.



Promosyon

Promotion

Kis mevsimine denk gelen yilbasinda isinmayi kolaylastiran
polar montlar, akillica bir promosyon iiriinii

Diziistii Bilgisayar Tasimaya Uygun Cantalar
Yilbasi dncesinde dagitacaginiz promosyonun tim
sene boyunca kullanitmasini amagliyorsaniz, son
yillarin en biiyik ihtiyaclarindan biri haline gelen
bilgisayar cantasi ile bu hedefinize kolayca erige-
bilirsiniz. Diziistii bilgisayarlari koruyacak sekilde
dzel olarak tasarlanan cantalar, dayanikli malze-
meleri sayesinde sehir disina yapilan yolculuklara
da biyik rahatlik getiriyor.

Soguktan Koruyan Polar Montlar

Hava sicakliklarinin iyice azaldiji kis mevsimine
denk gelen yilbasinda 1sinmayr kolaylastiran bir
alternatife ne dersiniz? Yaniti evet olanlar icin
rengarenk polar montlar her yoniyle harika. Fark-
[ beden secenekleri bulunan montlari markaniza
uygun tasanimla canlandirarak misterilerinizin
veya galisanlarinizin karsisina, kullanmaktan ke-
yif alacaklan bir srprizle cikabilirsiniz.

Tadi Damakta Kalan Sekerler

Yeni yila nasil girilirse tim sene dyle devam ede-
cedi soylenir. Bu inanisa sahip olanlar igin bir
baska muhtesem segenek ise renkleriyle goze.
tadiyla ise damaga hitap eden sekerler. Amba-
laj Gzerine kurum logosu eklenebilen sekerlerle
hem maliyeti disik hem de etkisi yiksek tanitim
calismalarina imza atmak mimkin. Ozel olarak
kutulanan sekerleri, dogrudan misterilerinize ve
is ortaklariniza gonderebilecediniz gibi dilerseniz
etkinlikler sirasinda da dagutabilirsiniz.

Teknolojik Cihaz ve Yardimcilar

Ginimiz dinyasinda evde, ofiste veya otomo-
bilde yani kisaca hayatin her alaninda teknolo-
jivle ic ice yasiyoruz. Haliyle elektronik cihazlar
ve onlarin kullamimina destek olan yardimcilar,
promosyon alaninda giderek daha fazla ilgi ce-
kiyor. Cep telefonlarini arag icinde yerlestirmeye
yarayan aparatlar sayesinde goriismelerinizi cok
daha kolay gerceklestirebilirsiniz. Birden fazla
fonksiyona sahip el fenerleri ise hem sehir yasa-
minda hem de doganin icine yapilan yolculuklarda
kullanicilann vazgecitmezi haline geliyor. Ayrica
USB bellek olarak da kullanilabilen anahtarlik-
lar tercih edebilir, boylece tzellikle son yillarda
gitgide artan veri depolama ihtiyacina pratik bir
coziim sunabilirsiniz.

——

Event and Organization Aiding Diaries

If you have an event planned during or just
before the New Year, you can opt for diaries
where participants can easily take notes.
Please note that you can have a promotion-
al tool that can be used for a longer period
of time if you choose thick-covered models
equipped with plastic strips diaries with both
dated and undated options. Small calendars
are easy to transport especially for those who
travel frequently. Medium and large-scale
alternatives offer employees a wide range of
note-taking space at meetings held in or out-
side the office.

Suitable Cases for Carrying Laptop

If your intention is that the promotion material
you distribute before the New Year is used all
year round, you can easily reach this goal with
a computer carrying bag which has become
one of the main must haves in recent years.
Bags designed specifically to protect laptops
bring great comfort to trips out of town thanks
to their durable materials.

Cold Repelling Fleece Jackets

What do you say to an alternative that makes
it easier to warm up during the New Year,
which coincides with the winter season when
temperatures drop? Colorful fleece jackets
are great for all those who say yes. You can
appear before your customers or employees
with a surprise that they will enjoy using with

Fleece jacket that make it easier
to warm up on the New Year which
coincides with winter, are smart
promotional products

jackets having different size options in a de-
sign that is commensurate with your brand.

Delicious Candy

Rumor has it that how you launch into the
New Year is how it will continue all year. An-
other great option for those who believe this
rumor is candy that appeals to the eye with
their colors and the palate with their taste.
The corporate logo can be added on the pack-
aging and enable promotional activities that
have both a low cost as well as a high impact.
You can send specially boxed candy directly
to your customers and business partners or
distribute them during events.

Technological Devices and Auxiliaries

In today’s world, technology is with us at
home, in the office or in the automobile, in
short, technology is integrated in every aspect
of our lives. Electronic devices and their aids,
which support their use, are attracting more
and more attention in the field of promotion.
Thanks to the apparatus for placing mobile
phones in vehicles, you can make your calls
much easier. Flashlights with multiple func-
tions become indispensable for users both in
urban life and on journeys into nature. You can
also choose key chains that can be substitut-
ed as USB memory sticks and offer a practi-
cal solution to the ever growing need for data
storage, especially in recent years.
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PROMOSYONLAR, KIS MEVSIMINDE DE GUZEL SECENEKLER SUNUYOR. SiZ DEGERLI
OKURLARIMIZ iCiN MEVSIME UYGUN PROMOSYON URUNLERINi DERLEDIK

Murat Ekinay

PROMOTIONS ALSO OFFER
GOOD OPTIONS IN WINTER.
WE HAVE COMPILED
APPROPRIATE SEASONAL
PROMOTIONAL PRODUCTS
FOR YOU, OUR DEAR
READERS

avalar iyice sogudugunda ve kar taneleri

gokytzinden siizilmeye basladijinda kis

mevsiminin geldigini anlariz. Kalin giy-

silerimizi tekrardan Gzerimize gecirdigi-
miz bu dénem, ayni zamanda promosyon diinyas|
igin de pek cok firsati beraberinde getiriyor. Kis
aylaninin en ideal promosyon seceneklerine goz
atmaya ne dersiniz?

icinizi Isitacak Termoslar

Kis mevsiminde termometre degerlerinin disme-
siyle birlikte kahve ve gay gibi sicak iceceklere
intiyacimiz giderek artiyor. Durum boyle olunca
icine doldurulan iceceklerin 1sisini uzun sire

en the weather cools and

snowflakes begin to float

through the sky, we realize that

winter is here. This period when

we put our thick clothes back on is also ac-
companied with many opportunities for the
promotion world. What do you say to taking
a look at the best winter promaotion options?

Thermoses to warm you up

With the decrease in thermometer values in
the winter season, we need more and more
hot drinks such as coffee and tea. When this
happens, thermoses that are able to main-
tain the temperature of beverages they are



Thermoses that
can be equipped
with a brand logo
or slogan are very
good advertising
options especially
for corporate
companies.

koruyabilen termoslar bu ddnem icin en uygun
promosyon alternatiflerinden birini olusturuyor.
Uzerine marka logosu veya slogan yerlestirilebi-
len termoslar, ozellikle kurumsal firmalar icin ol-
dukea iyi bir reklam secenegi. Ustelik tercihinizi
termostan yana kullandiginizda renk ve tasanm-
lar konusunda hayal giiciinizi zorlayabilirsiniz.
Farkli boyut alternatifleri de bulunan termoslar,
sizdirmaz kapaklan sayesinde kullanicilarina ya-
samin her alaninda biiyik kolaylk sagliyor.

Hayal Giiciinii Zorlayan Kupalar

Promosyon diinyasinin vazgecilmezleri arasinda
yer alan kupalar, dzellikle kis sezonunda hayli
revacta. Kisisellestirme anlaminda pek gok avan-
taj sunan kupalarin Gzerine istediginiz tasarim
kolayca uygulayabilirsiniz. Son yillarda popii-
lerligi artan sihirli kupalar ise siirprizleri seven
markalarin gzdesi. Icine sicak igecek doldurul-
dufunda tasarimi degisen sihirli kupalarla sagir-
tic deneyimlere imza atabilir ve hedef kitlenizi
gilimsetebilirsiniz.

El Yakmayan Karton Bardak Tutacaklar

Kimse cayinin veya kahvesinin keyfini ¢ikarirken
elinin yanmasini istemez. Tam da bu noktada bar-
dagin cevresini saran tutacaklar, islevsel oldugu
kadar kalici bir ¢ozim de sunuyor. Oyleyse bu kis
diizenleyeceginiz etkinlik ve organizasyonlanniz
sirasinda firma logonuz veya hayalinizdeki ta-
sarimlarla sisleyecediniz bardak tutacaklarina
bir sans vermeye ne dersiniz? Markalara maliyet
konusunda da avantaj saglayan tutacaklar, kar-

Uzerine marka logosu veya
slogan yerlestirilebilen termoslar,
ozellikle kurumsal firmalar icin
oldukga iyi bir reklam secenegi

filled with for a long time constitute one
of the most suitable promotional alterna-
tives for this period. Thermoses that can be
equipped with brand logos or slogans are a
very good advertising option, especially for
corporate companies. Moreover, when you
use your preference in favor of a thermos,
you can challenge your imagination regard-
ing colors and designs. Thermos flasks with
different size alternatives provide great con-
venience to users in all areas of life thanks
to their sealed caps.

Mugs that challenge the imagination

Mugs are among the indispensables in the
promotion world and especially popular in
the winter season. You can easily apply a de-
sired design on mugs that offer many advan-
tages in terms of personalization. In recent
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Uzerine logo baskisi
yapilabilen battaniyeler,
kis icin ideal promosyonlar
arasinda

We believe that
PROMASIAD can bring
Turkish promotion
and printing industries
more advantages

Promosyon
Promotion

ton bardaklarla birlikte hem donemlik etkinlikler
hem de uzun sireli kullanima elverisli secenek-
lerden birini olusturuyor.

Soguga Karsi Koruyan Battaniyeler

Nerede oldufumuz fark etmeksizin hizlica 1sin-
mak istedijimizde imdadimiza yetisen battani-
yeler, ayni zamanda kis icin ideal promosyonlar
arasinda. Uzerine logo baskisi yapilabilen batta-
niveler sayesinde katiimcilann ilgisini kisa si-
rede cekebilirsiniz. Ustelik sehir disina bir sirket
organizasyonu planladiginizda promosyonunuzu
yolculuk sirasinda  dagitarak  calisanlarinizin
veya misterilerinizin begenisini kazanmaniz da
mamkin.

Ofis Masalarinin Dostu: Bardak Altliklari
Havalar sojudugunda tipki sicak iceceklere ol-
dufu gibi dzerine kupa yerlestirilebilen bardak

years, magic mugs which are increasingly
popular are the favorites of brands that like
surprises. You can create amazing experi-
ences and put a smile on your target audi-
ence’s face with magical mugs that change
design when they are filled with hot drinks.

Cardboard Cup Holders that prevent the
hands from burning

Nobody wants their hands burned when
they enjoy their tea or coffee. At this point,
the handles surrounding the cup offer a
functional as well as permanent solution.
So, how about giving a chance to cup hold-
ers that will be adorned with your company
logo or your dream designs for your events
and organizations this winter? The holders
together with cardboard cups which also
provide cost advantages for brands, con-
stitute an option that is suitable for both
periodic activities and long-term use.

Blankets that protect against the cold
Blankets, which come to our rescue when
we want to warm up quickly, regardless of
where we are, are also ideal promotions
for the winter. You can attract the attention
of participants in a short time thanks to
blankets that can be printed with a logo.
Moreover, when you plan a company event
outside the city, you can distribute your
promotion material during the journey and
gain the appreciation of your employees or
customers.

The Friend of Office Desks: Coasters

The demand for coasters to be placed un-
der mugs increases in parallel with the
demand for hot drinks when the weather
cools. Commonly used in offices and work-
places, coasters provide brands with a
wide range of design and imagination while



altliklarina da talep artiyor. Ofis ve is yerlerin-
de siklikla kullanitan bardak altliklari, masalan
korurken markalara tasarim ve hayal giici konu-
sunda genis bir alan safliyor. Ayrica isterseniz
Ustiine ekleyeceginiz esprili mesajlarla bu renkli
secenedi ok daha cekici hale getirebilirsiniz.

itham Veren Not Defterleri

Kis mevsimi boyunca yaz ve bahar aylarina kiyasla
ic mekanlarda daha fazla zaman gegiriyoruz. Bu
duruma yagan karin olusturdugu essiz manzaralar
da eklenince yazi yazmay: sevenler icin tek eksik
harika bir not defteri oluyor. Uzerine mevsimin
sembollerini yansitan kardan adam gibi sekiller
de eklenebilen not defterleri sayesinde kullanici-
larin her an yanlarinda bulundurmak isteyecekleri
harika bir promosyon galismasina imza atabilir-
siniz. Ustelik geri donstirilen malzemelerden
iretilen alternatifleri tercih ettiginizde marka-
nizin imajini gclendirirken doganin korunmasina
da destek olabileceinizi unutmayin.

Alsverislerin Olmazsa Olmazi Bez
Cantalar

Kis ddneminde yagmur ve kar yagisina karsi da-
yanikli olan cantalan tercih ettifinizde uzun sire
kullanitabilecek islevsel bir promosyon calismasi
gerceklestirebilirsiniz. Bez cantayi tercih eden
yoneticiler tarafindan dikkat edilmesi gereken di-

they preserve desks. You can also make this
colorful option even more attractive with hu-
morous messages.

Inspirational Notebooks

We spend more time indoors during win-
ter than in summer and spring. Adding the
unique landscapes created by the floating
snow, the only thing missing for those who
love to write is a notebook. Thanks to the
notebooks which can be adorned with shapes
like a snowman refiecting the symbols of the
season, you can put your signature on a great
promotional material that users will want to
have with them at all times. Moreover, when
you choose alternatives made from recycled
materials, remember that you can support
the protection of nature while strengthening
the image of your brand.

Must-Have Fabric Tote Bags

If you prefer bags that are resistant to rain
and snow during winter, you can carry out a
functional promotional work that can be used
for a long time. Another issue that should be
considered by administrators who prefer a
fabric bag is the potential use of the prod-
uct. This allows you to choose size, color and
material more accurately. When you add your
company’s logo on the bags, you can get an
advertising medium that continues to be ef-
fective throughout the life of the bag.

With our sales representatives
who do their job the best they
can, we have achieved all of our
goals so far in Turkey.

Yagislara karsi
dayanikli olan ¢antalar
tercih ettiginizde uzun
siire kullanilabilecek
islevsel bir

promosyon calismasi
gerceklestirebilirsiniz
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ger bir konu ise riiniin potansiyel kullanim alanlar.
Boylece boyut, renk ve malzeme segimini ¢ok daha
dogru bir sekilde yapabilirsiniz. S6z konusu ¢anta-
lanin {zerine sirketinizin logosunu eklediginizde ise
kullamm siiresi boyunca etkisini sirdiren bir reklam
mecras! elde edebilirsiniz.

Birbirinden Sik Atki ve Sallar

Slphesiz soguk havalardan korunmanin en iyi yol-
larindan biri de siklidi rahatlikla bulusturan sal ve
atkilar. Tipki battaniye gibi bu mevsimde yanimizdan
ayirmak istemedigimiz i¢ 1sitan aksesuarlar, kis
boyunca yapilan promosyon calismalarinin vazgegil-
mezleri arasinda siralaniyor. Tek kullanimUik alterna-
tiflere kiyasla maliyeti daha yilksek gelebilen atki ve
sall, ozellikle uzun donemli etki olusturmak istedigi-
niz kampanyalariniz arasina dahil edebilirsiniz.

Sikilan Biinyelere Stres Topu

Kis mevsimi siresince kapali alanlarda daha fazla
zaman gecirdigimiz gercek. Ozellikle ofiste uzun
saatler boyunca calistigimizda veya bos kaldigimiz
zamanlarda kolaylikla sikilabiliyoruz. Ancak bu nok-
tada cdziim oldukea basit. Uzeri cesitli tasanmlarla
renklendirilebilen stres toplari, farkli ve alisilmisin
disinda bir promosyon secenegi arayanlarin yardimi-
na kosuyor.

Telefonlar $arj Eden Harici Cihazlar

Neredeyse yil boyunca elimizden bir an olsun disme-
yen cep telefonlarimizi, kis aylarinda her zamankin-
den daha fazla kullaniyoruz. Bu dénemde yogunlugu
giderek artan is hayati, uzun siren konusmalar ve
sosyal medya takibi nedeniyle sarjimiz gabucak bite-
biliyor. Ustelik bu mevsimde karla kaplanan dojanin
essiz gorintilerini yakalamak igin de fazladan sarja
ihtiyag duyabilirsiniz. Dolayisiyla son ddnemlerin
gozde promosyon alternatifleri arasinda sayilan
harici sarj cihazlan sojuk ginlerde de popilerligi-
ni siirdiriiyor. Artan taleple birlikte gorintileri de
giderek cesitlenen cihazlanin dstine dilediginiz gibi
logo veya tasarim ekleyebilirsiniz. Farkli kapasite se-
cenekleriyle sunulan harici sarjlan tercih ettiginizde
pil hacmine dikkat etmenizde yarar var. Ayrica ciha-
zin mimkin oldugunca ince ve hafif olmasina dzen
gostermelisiniz. Boylece promosyonunuzun kullanim
sikligini ve ulastigi kisi sayisini arttirabilirsiniz.

Beyaz Diinyay ic Mekanlara Tasiyan Kar
Kiireleri

Eger fazla kar yagmayan bir bolgede yasiyorsaniz, be-
yaz manzaralara olan dzleminizi son derece dekoratif
kar kiireleri ile giderebilirsiniz. Ofis masalarina ve
evlere gok yakisan kireleri dilediginiz gibi kisisel-
lestirerek sadece size ozel bir secenek haline getire-
bilirsiniz. Igine yazi veya fotograf da eklenebilen kar
kiiresi, kalici oldugu kadar nostaljik bir promosyon
malzemesi arayanlar igin adeta bigilmis kaftan.

Promosyon

Promotion

Stylish Scarves and Shawls

It goes without saying that one of the best
ways of protection against cold weather is
shawls and scarves that combine elegance
with comfort. Just like blankets, these
heart warming accessories that we want
with us at all times during this season are
among the indispensables of promotional
activities for winter. Although the cost of
scarves and shawls is likely to be higher
than the cost of disposable alternatives,
they can be included especially in cam-
paigns where you want to establish a long-
term impact.

Stress balls for bored constitutions

It is true that we spend more time indoors
during the winter season. We can easily
get bored, especially when we work in the
office for long hours or when we are idle.
At this point the solution is quite simple.
Stress balls, which can be colored with
various designs, rush to the aid of those
looking for different and unusual promo-
tion options.

External Devices for Charging Phones

We use our mobile phones which are glued
to our hand throughout the year more than
ever during the winter months. During this
period, the battery can go dead as a re-
sult of the increasing intensity of business

life, long conversations and social me-
dia monitoring. You may also need extra
charge to capture the unique images of the
snow-covered nature during this season.
Therefore, the most popular promotion-
al alternatives in recent years, external
chargers maintain their popularity during
the cold days. You can add your logo or
the design that you want onto the devices,
the appearances of which are becoming
increasingly diversified with the increasing
demand. If you prefer external chargers
with different capacity options, you should
pay attention to the battery volume. You
should also make sure that the device is
as slim and light as possible. Thus you will
be able to increase the frequency of your
promoation’s usage as well as the number
of people it reaches.

Snow Globes Carrying the White World
Indoors

If you live in an area with minimal snow
fall, you can satisfy your longing for white
landscapes with extremely decorative
snow globes. You can personalize the
spheres that suit office desks and homes
as you wish and make them an option that
is uniquely yours. The snow globe, which
can be added with text or photos, is a tailor
made solution for those looking for lasting
yet nostalgic promotion material.
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Sirketlerde Transformasyon Zamani!

Transformation

Transformation Time in

Com panies !

VERININ PARA

VE KARLILIKTAN
GOK DAHA ONEMLI
OLDUGU BiR ZAMAN
DIiLIMINE GELDIK.
BUDONEMDE
SIRKETLERIMizi

HIZLA DEGISEN
DINAMIKLERE
ALISTIRMAMIZ
GEREKIYOR

2020 yilina girecegimiz su ginlerde gerek promos-
yon gerekse dier tim sektdrlerde global piyasalara
acilma istegi son derece tavan yapmis durumda.
Peki dis piyasalar mevcut sirketlerimizi meveut du-
rumlariyla kabul edecekler mi? Bunun cevabr yine
bizde yani cekirdek sirketlerimizde yatiyor. Anahtar
kelime “transformasyon”!

Sirketlerimizi hizla degisen dinamiklere alistirmamiz
gerekiyor. Gindmiizden 10 sene dncesini diisinin ve
bu tarihten sonra olusan yeni meslekleri goziniziin
dninde canlandinn. Bilyik veri analisti, otonom arag
miihendisi, Youtube icerik yoneticisi, Uber siforii ve
daha nicelerini gorebilirsiniz. Verinin para ve karl-
liktan cok daha dnemli oldugu bir zaman diline gel-
dik. Eskiden cevremizdeki varlikli kisilere “merkez
bankasi gibi adam™ derken, simdi ise “google gibi
adamsin” demek daha Gnemli bir durum halini ald.
Burada kilit transformasyonlar sirketlerdeki kar

odakligindan degersellige, basit planlamalardan
deneyimlemeye, kontrol merkezcilikten yetkilendi-
rilicige, hiyerarsik dizenden agsal dizene ve gizli
yaklasimdan seffaf yaklasima donisimle gercek-
lesebilir. Is insanlar sirket modellemelerini gok iyi
sorgulamali her hatayr insan ve galisan kaynakli
gostermekle sadece gind gecistirmis olunuyor.
Diisincem odur ki calisanlann mesai baslangig ve
saatine odaklanan geleneksel tarzda is insanlarinin
¢alisma anlayisi bitmistir. Bunu kabullenmek gere-
kiyor. Artik nemli olan anlayis, calisanlarin egitim
ve fikirlerini Gnemsemek durumunda is insanlarimiz.
Firmalara efjitimli, katma deger katacak ozgir go-
rislii galisanlar gerekli.

Yapisal degisiklikleri ve modellemeleri gercekles-
tiren sirketlerimiz global piyasalara {rin satmanin
tneminden cok coziim satmanin daha dnemli oldu-
Gunu da anlayacaklardir!

We have come to a time when data
is more important than money and
profitability. In this period, we need
to adapt our companies to rapidly
changing dynamics

In these days we enter the year 2020, and the
desire to open up to global markets in both
promotion and all other sectors has been ex-
tremely high. Well, Will foreign markets ac-
cept our current companies as they are? The
answer lies in our core companies. Keyword
“transformation!”

We need to adapt our companies to rapid-
ly changing dynamics. Let us think about 10
years before today and visualize the new pro-
fessions that emerged after this date. You can
see big data analyst, autonomous vehicle en-
gineer, YouTube content manager, Uber driver
and more. We have come to a time when data
is more important than money and profitabil-
ity. While we used to call the wealthy people
around us “a man like the central bank” for-
merly, now it is more important to say, “You're
a man like google.” Here, key transformations
can make real with transformations that from
companies’ profit focus to valorization, from
simple planning to experience, from control
centrism to empowerment, from hierarchi-
cal order to network order and from secret
approach to transparent approach. Business
people should question the company modeling
very well, and it is only a day slurred over by
showing every mistake from human and em-
ployee sources. | think that business people’s
traditional understanding of waorking, which
focuses on employees’ start and end time of
work, is over. We need to accept it. Now, it
is important understanding that our business
people have to care about employees’ training
and ideas. Companies need employees who
educated, freethinking and will provide added
value.

Companies that realize structural changes and
modeling will understand that it is also more
important to sell solutions than to sell prod-
ucts to global markets!
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Genel
Kurul
General

Assembly

PROMASIAD
1. Olagan Genel Kurulu Gerceklestirildi
PROMASIADY Ist Ordinary General Assembly Held

PROMASIAD UYELERI,
GERCEKLESTIRILEN
LK OLAGAN KURULLA
iKi YIL BOYUNCA
GOREV ALACAK YENi
YONETIMINIi SECTI

PROMASIAD MEMBERS
ELECTED THEIR NEW
MANAGEMENT FOR TWO
YEARS WITH THE FIRST
ORDINARY COMMITTEE

MASIND

jan Genel Kurul
Toplantisi

EKamim 2019

ROMASIAD'In 1. Olagan Genel Kurulu, Wow Istan-
bul Hotel ve Kongre Salonunda gerceklestirildi.
PROMASIAD iyeleri diizenlenen kurulda, iki yil
gorev alacak olan yeni yonetimi segti. Hayli yojun
bir katilimla 2 Kasimda gerceklestirilen genel kurulda
PROMASIAD Yonetim Kurulu Bagkanligina Omer Karatemiz
segilirken, Bagkan Yardimeildi gérevini Murat Erdogan ve
Muhammed Kurt, Sayman Uyelik garevini de Ceyhun Yavag
istlendi. Kurulda segilen asil Gyeler; Mehmet Cebeci, Mu-
rat Eren, Mustafa Duru seklindeyken yedek dyeler ise; Yasar
Kaymakeioglu, Ali Ozbilen, Ercan Sen, Orhan Navriz, Selen
Erdeniz Kahraman, Selman Yildinm ve Emre Aykut oldu.

Omer Karatemiz’in Konugmasindan

Satir Baslari

PROMASIAD'In 1. Olagjan Genel Kurulunda konusma yapan
Yonetim Kurulu Baskani Omer Karatemiz, kurul toplantisina
katilimlarindan dolay: tim misafirlere tesekkir ederek, ge-

PROMASIAD

—4%

ROMASIAD’s  1st Ordinary General

Assembly was held in Wow Istanbul

Hotel and Congress Hall. PROMASIAD

members chose the new manage-
ment that will serve for two years. Omer Ka-
ratemiz was elected as the Chairman of PRO-
MASIAD at the General Assembly held with a
very intense participation on November 2, while
Murat Erdogan and Muhammed Kurt were ap-
pointed as Vice Chairman and Ceyhun Yavas
as Treasurer. Mehmet Cebeci, Murat Eren, and
Mustafa Duru were selected as the permanent
members of the board and substitute members
were Yasar Kaymakcioglu, Ali Ozbilen, Ercan
Sen, Orhan Navriz, Selen Erdeniz Kahraman,
Selman Yildirim and Emre Aykut.

Highlights from Omer Karatemiz’s Speech
Speaking at the 1st Ordinary General Assem-
bly of PROMASIAD, Omer Karatemiz, Chair-




nel kurulun; PROMASIAD, firmalar, sektiir ve tim iilke
icin hayirlara vesile olmasini dileci. PROMASIAD'In alt
aylk kisa bir zaman diliminde kurulus ve drgitlenme
asamalarini tamamladiini animsatan Karatemiz, bugiin
gerceklestirilen ilk genel kurul toplantisiyla birlikte ge-
lisme ve bilyime asamasina da gegilmis olacagni sty-
ledi. Karatemiz, “Sekttriimiiz igin trqiitli ve sistemli bir
calisma imkaninin yakalanamadig, firmalanmiz temsil
kabiliyeti tasiyabilecek bir tst yapinin uzun yillar boyun-
ca olusamadigi karamsar dgnemin sonunda, bugiin ciddi
bir inang tasiyoruz. PROMASIAD: caligmalanni, ayni mes-
lek dallannda faaliyet gdsteren isletmelerimiz igin her
seyden dnce birlik ve beraberligin mimkin olabilmesi
amaciyla siirdirtyor. Ekonomik acidan zor donemlerden
gegiyoruz ve bugiin ayni pazar dahilinde faaliyet gdste-
ren isletmelerimizin rekabet sarmalindan ¢ikarak ortak
hareket edebilmesi, daha da zorlasabilecek sartlara
hazirikli olmamiz saglayacaktir.” dedi.

“PROMASIAD'In; sadece
ticari iligkilerin amac oldugu
bir dernek degil, iiyeleri
arasinda sosyal iligkilerin

de kuruldugu yasayan bir
platform olmasini istiyoruz”

“We want PROMASIAD to be

a living platform where not
only commercial relations are
aimed, but also social relations
among its members”

man of the Board of Directors, thanked all the
guests for their participation in the meeting
and wished the general assembly to be ben-
eficial for PROMASIAD, companies, sector and
the whole country. Reminding that PROMASIAD
completed the establishment and organization
stages in a short period of six months, Kara-
temiz said that it would be passed to the devel-
opment and growth phase with the first general
meeting held today. Karatemiz, “At the end of
the pessimistic period where an organized and
systematic working opportunity for our sector
could not be achieved and a superstructure
capable of representing our companies could
not be formed for many years, today we have
a serious belief. First, PROMASIAD continues its
activities in order to enable unity and solidarity
for our businesses operating in the same pro-
fession. We are going through difficult economic
times and the fact that our businesses oper-
ating within the same market today can move
out of the competition spiral and act jointly will
enable us to prepare for conditions that may
become more difficult.”, he said.

SEKTOrunun ye

PROMASIAD Has Three Important Objectives
Omer Karatemiz said that as PROMASIAD, they
determined three important goals at their start-
ing points and explained the details of these
goals one by one:

“Firstly; to create a common working platform
for promation products and press-printing in-
dustry those target markets, suppliers, fields
of activity, and problems are almost the same.
Thus, to build a culture of solidarity and work-
ing together, which is missing in both sectors.
Secondly; to perform the representation of our
business people both in Turkey and abroad in
the best way with strong activities in promo-
tion and printing sectors. In this context, PRO-
MAS  AD aims to create an effective lobbying
power in our sector in our country, and to in-
crease the perception of Turkish promotional
products and printing industry sectors even
further abroad. Third and lastly, to increase the
lost reputation of the promation and printing
areas in the private sector and public sector
to the level they deserve. We have endeavored
to create a structure that will make it easy to
us in order to achieve the objectives that we
have determined during the last six months of
establishment and organization. Today, our as-
sociation, which has reached 81 members, will
continue to serve our sectors and businesses
even more strongly.”

You See PROMASIAD as Your Own Home

Omer Karatemiz, who states that PROMASIAD
should be seen as a platform where all prob-
lems and solution proposals could be discussed
and, at the same time, the initiatives or activ-
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“We want PROMASIAD to be

a living platform where not
only commercial relations are
aimed, but also social relations
among its members”

“Dernegimiz,

yeni déneminde
kurumsallasma siireclerini
tamamlamali ve
olabildigince fazla iiye
katiimini da biinyesinde
olusturacagi komisyonlar
vesilesiyle saglamalidir”

PROMASIAD’in Uic Gnemli Amaci Bulunuyor
PROMASIAD olarak cikis noktalarinda kendilerine tig Gnemli
ama, belirlediklerini styleyen Omer Karatemiz, bu amagla-
rinin detaylarini tek tek soyle aktard:

“Birinci olarak; hedef pazarlan, tedarikeileri, faaliyet alanla-
r, problem ve sikintilar hemen hemen ayni olan iki sektdr;
promosyon Grlinleri ve mathaa-basim sanayisi icin ortak
bir galisma zemini olusturmak. Boylelikle her ki sektor-
de de eksik olan dayanisma ve birlikte calisma kiiltdriini
insa edebilmek. Ikinci olarak; promosyon ve mathaa sek-
torlerinde ggli faaliyetlerle lkemiz is insanlarinin gerek
Tiirkiye gerekse yurt disindaki temsiliyetini en iyi- sekilde
gerceklestimek. Bu kapsamda PROMASIAD, ilkemizde
sektdrel anlamda etkili bir lobi gict olugturmayi, yurt
diginda ise Tark tanitim drinleri ve basim sanayi sektdrle-
rinin algisini daha da yukanlara gikarmay! hedeflemektedir.
Ugtincii ve son olarak da promosyon ve matbaa alanlarnin
dzel sektdrde ve kamuda kaybolan sayginligini, tekrar hak
ettidi seviyeye cikarmaktir. Gegtigimiz alti aylik kurulug ve
drgiitlenme stirecinde belirledigimiz bu amaglara ulasmak
icin bizlere kolayUk sagjlayacak bir yapr olusturmaya gayret
ettik. Bugiin 81 Gyeye ulasan birlikteligimiz, bundan béyle
daha da giclil bir sekilde sektdrlerimize ve isletmelerimize
hizmet etmeye devam edecektir”

PROMASIAD’1 Kendi Eviniz Gibi Goriin

PROMASIAD'; tim soruntarin ve cézim tnerilerinin tartigi-
(abileced, ayni zamanda yapilacak atilimlarin veya faaliyet-
lerin de plantanabilecegi bir platform olarak gdrilmesinin
elzem oldufunu belirten Omer Karatemiz, her tyenin bu
catiyr kendi evi olarak benimsemesini ve dernegin faaliyet-
lerine katki saglamasini rica etti. Karatemiz, "PROMASIAD,
ancak sizlerin sahip glkmasl ve destek vermesi durumunda

romosyon ve
ektor(gn yer

ities could be planned, asked each member to
adopt this roof as his own house and contribute
fo the activities of the association. Karatemiz,
“PROMASIAD will not be one of thousands of
signboard associations in the country only if you
own and support it; will be an upper roof that
will produce benefits for our companies, sec-
tors and our country. We want PROMASIAD to
be a living platform where not only commercial
relations are aimed, but also social relations
among its members. In this context, we have
made our member admissions so far not only
based on application, but also on a sensitive
analysis based on the reference system. While
we were bringing members to our association,
we imagined this roof as a family and acted
with the idea that we would gain a member of
our family. | hope this sensitivity will continue
in the coming period.”, he said.

We Have Completed the Founding Phase
Karatemiz, who said that the establishment
phase of PROMASIAD was completed with the
general assembly meeting, “Today, the tempo-
rary board of directors will transfer the task to
the newly elected association bodies for a pe-
riod of two years. Our Association should com-
plete the institutionalization process in the new
period and ensure the participation of as many
members as possible through the commissions
it will form within its structure.”, he shared the
information.



{ilkedeki binlerce tabela dernefinden birisi olmayacak;
sirketlerimize, sektdrlerimize ve ilkemize fayda iretecek
bir dst catr olabilecektir. PROMASIAD'In, sadece ticari
iliskilerin amag oldugu bir dernek degil, dyeleri arasin-
da sosyal iliskilerin de kuruldugu yasayan bir platform
olmasini istiyoruz. Bu baglamda simdiye kadarki iy ka-
bullerimizi; sadece basvuru esasina gore degil, referans
sistemini baz alarak hassas bir analizle gerceklestirdik.
Demefimize dlye kazandinrken bu gatiyi bir aile olarak ta-
hayyiil ederek, ailemize bir lye kazaniyoruz disiincesiyle
hareket ettik. Umuyorum bu hassasiyet, onimizdeki
donemde de devam edecektir” seklinde konustu.

Kurulus Evresini Tamamladik

PROMASIAD'In Kurulug evresinin, gerceklestirdikleri ge-
nel kurul toplantisiyla tamamlanmis oldugunu sdyleyen
Karatemiz, “Bugiin gecici yonetim kurulu, gorevini yeni
secilecek dernek organlarina iki yil siire icin devredecek.
Oemegimiz, yeni doneminde kurumsallasma siireclerini
tamamlamali ve olabildifince fazla Uye katilimini da
biinyesinde olusturacagji komisyonlar vesilesiyle sagla-
maidir.” bilgilerini paylagtr.

Uygulanacak Yonetim ilkeleri

PROMASIAD'In yeni ddnemde faaliyetlerini siirdiiriirken
uygulamasi gereken bazr yonetim ilkeleri oldu§unu, bun-
lanin OECD tarafindan da benimsenen dart temel ydnetim
ilkesi olma dzelligini tagidigini ifade eden Omer Karate-
miz, stz konusu itkeleri su sekilde aktard:

“Birincisi adillik ilkesi; her tyemizin adil ve esit sartlara
sahip olmasini ifade eder. Ikincisi seffaflk ilkesi; demek
faaliyetleriyle ilgili her Gyemizi ve kamuoyunu ilgilendi-
ren tim bilgileri acik bir sekilde paylasitmasini kapsar.
Ugiincisii hesap verebililik iLkesi; demek faaliyetleri ve
uygulamalannin sonuclayla birlikte agiklanmasidir. Bu
ilke de demek yanetiminin dyelerine karsi hesap vere-
bilmesine ydnelik dizenlemelerin yapitmasini ve takip
editmesini ifade eder. Dordincisi sorumluluk ilkesi;
dernegimizin kendi Uyelerine ve diganya karsi olan tim
sorumluluklannin belirlenmesidir. Sorumluluk ilkesiyse
demek biinyesinde gerekli gdrev dagiimlaninin yapilarak
birimlerin sorumluluk alanlarinin belirlenmesi ve kontrol
edilmesini saglar.”

Sozlerine son verirken, gerceklestirilen genel kurulun
hayirls sonuclara vesile olmasini diledigini aktaran Omer
Karatemiz; dernegjin kurulusunda imzasi olan kurucular
kuruluna, 1. Olagan Genel Kuruluna dek gecen sire
icerisinde gorev alan yonetim kuruluna, fuar komite-
sine ve difer tim organizasyonlarda aktif rol alan tim
paydaslarina tesekkiir etti. Etkinlikte bulunan tim kati-
limcilara da destekleri icin siikranlarini sunan Karatemiz,
“PROMASIAD'In giiciinii ve itibanini daha da yukaniara
tagyacak olduuna inandigim, bugiin secilecek olan yeni
yonetim kurulundaki arkadaslanma simdiden baganlar
diliyorum. Yeni donem basanli faaliyetlere kapr acsin, ha-
yirl hizmetlerimizde Cenab-1 Allah Gniimiizd acsin. Birlik
ve beraberliimiz daim olsun diyorum ve sizleri saygiyla
selamlyorum.” diye konustu.

PROMASIAD’in yeni
donemde uygulayacag
OECD tarafindan da
benimsenen dort temel
yonetim ilkesi bulunuyor

Management Principles to be Applied
Omer Karatemiz, who stated that PROMASIAD
has some management principles that should
be applied while continuing its activities in the
new period and that have the four basic man-
agement principles adopted by the OECD, ex-
plained these principles as follows:

“The first is the principle of fairness; it means
that each of our members has fair and equal
conditions. The second is the principle of trans-
parency; it covers the clear sharing of all infor-
mation relating to the activities of the associa-
tion to each member and the public. Third, the
principle of accountability; is to explain the as-
sociation activities and practices together with
the results. This principle refers to the making
and monitoring of the arrangements for the ac-
countability of the association management to
its members. Fourth, the principle of respon-
sibility; is to determine all the responsibilities
of our association to its members and to the
outside. Responsibility principle allows the de-
termination and control of the areas of respon-
sibility of the units by making the necessary
distribution of duties within the association.”

Omer Karatemiz, who concluded his speech and
said that he wished the general assembly to be
beneficial for good results, thanked the found-
ers’ committee who signed the foundation of
the assaciation, the board of directors who took
office until the 1st Ordinary General Assembly,
the fair committee and all the stakeholders
who took an active role in all other organiza-
tions. Karatemiz, who also expressed gratitude
to all participants in the event for their support,
“I wish success to my friends on the new board
of directors that will be elected today, which
| believe will bring PROMASIAD’s strength and
reputation even higher. May the new era open
the door to successful activities, May Almighty
Allah open our way in our auspicious services.
| say that our unity and solidarity will always
exist and | greet you with respect.”, he said.

PROMASIAD has four basic
management principles that
implement in the new period
and adopted by the OECD
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PROMASIAD iLE ARED GORUS ALISVERiISINDE BULUNDU

PROMASIAD Exchanged of Views with ARED

ROMASIAD, endiistriyel reklam sektdri-
niin biyimesi icin dnemli calismalarda
bulunan ARED'e (Acikhava Reklameilii
Dernegi) bir ziyaret gergeklestirdi. Ziya-
ret kapsaminda, dniimiizdeki donemde birlikte
gerceklestirilebilecek projeler dzerinde fikir
alisverisinde bulunuldu. Toplantida ARED Yane-
tim Kurulu Baskani Ahmet Ozdemirel'in yani sira

as well as members of the Board of Directors
were present at the meeting.

ARED, which works for turning outdoor advertis-
ing in Turkey into a sector of professional stan-
dards identified and raised awareness, aims to
be an organization providing services of interna-
tional standards.

ROMASIAD paid a visit to ARED (Sign
Association of Turkey) that makes im-
portant efforts for the growth of the
industrial advertising sector. Within
the scope of the visit, it was compared notes on
the projects that could be realized together in the
coming period. ARED Chairman Ahmet Ozdemirel

Yonetim Kurulu Uyeleri de hazr bulundu.
Tirkiye'de agik hava reklameiligini bilinglendi-
rilmis ve mesleki standartlan belirlenmis bir
sektor haline getirmek icin galisan ARED, ulus-
lararas! standartlarda hizmet veren bir kurulus
olmay! hedefliyor.
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PROMASIAD’IN GALISMALARI
ASKON iLE PAYLASILDI

PROMASIAD's Works were
Shared with ASKON

ROMASIAD heyeti, ASKON'a (Anadolu
Aslanlan Is Adamlan Dernegi) kurum-
sal bir ziyaret gerceklestirdi. ASKON
Genel Merkez Binasindaki ziyarete
Genel Baskan Omer Karatemiz, Genel Baskan
Yardimeilar Murat Erdogan ve Muhammed Kurt,
Yonetim Kurulu Uyeleri Yasar Kaymakgioglu,
Selman Yildinm, Tark Ginci ve Orhan Navriz
katilim sagladi. Gorismede ASKON'un ilerive
yonelik vizyonu, PROMASIAD'In galismalari ve
son ekonomik gelismelere iliskin karsilkli go-
ris aligverisi yapildi. Ziyarette ASKON tarafinda
ise Baskan Orhan Aydin, Baskanvekili Bekir
Aydin ve Yonetim Kurulu Uyeleri Ugur Unsal ile
Mustafa Mertcan hazir bulundu.
ASKON, Gye isletmelerin ve Ulkenin rekabet
glctni arttiracak ¢alismalar yaparak iktisadi
hayatin ahlaki temelde sekillenmesine katkida
bulunuyor.

ROMASIAD  delegation paid a
corporate visit to ASKON (Ana-
tolian Lions Businessmen’s As-
sociation). Chairman Omer Kara-
temiz, Vice Chairman Murat Erdogan and
Muhammed Kurt, Board Members Yasar
Kaymakgioglu, Selman Yildirm, Tarik
Glncl and Orhan Navriz participated in
the visit at ASKON Headquarters Building.
During the meeting, it was held mutual
exchange of views about ASKON’s vision
for the future, PROMASIAD’s work and the
latest economic developments. President
Orhan Aydin, Vice President Bekir Aydin
and Board Members Ugur Unsal and Mus-
tafa Mertcan from ASKON were present
at the visit.
ASKON contributes to the shaping of eco-
nomic life on a moral basis by making
efforts to increase the competitiveness of
member enterprises and the country.
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PROMASIAD’DAN FESPA EURASIA FUARI’NA ZiYARET

PROMASIAD's Visit to the Fespa Eurasia Fair

ndistriyel reklam teknolojileri ve bas-
ki sektorleri alaninda oldukca Gnemli
bir bulusma olan Fespa Eurasia Fuar,
5-8 Aralik 2019 tarihinde Istanbul Fuar
Merkezi'nde diizenlendi. 120'den fazla katiimel
firma ve 500'den fazla sergilenen markanin yer
aldiir fuar, Avrasya bolgesindeki profesyonelle-
rin isleri icin uygun cdzimler sundu. Fuar ziya-
retcileri, en son teknolojiler ve sarf malzemeleri
konusunda bilgi sahibi olma firsati yakaladi. Ay-
rica fuar boyunca vaka calismalari, seminerler,
{irin demolan ve atélye calismalar gibi oldukea
cesitli etkinlikler de gerceklestirildi.
Fuara, PROMASIAD Genel Baskani Omer Kara-
temiz ve Genel Sekreter Cagr Karakaya katiim
sajladi.

PSI 2020
DUSSELDORF KATILIM
DEGERLENDIRME
TOPLANTISI YAPILDI

PSI 2020 Dirisseldorf
Participation

Evaluation Meeting
was Held

ROMASIAD, Almanyanin Diisseldorf seh-

rinde 7-9 Ocak 2020de dizenlenecek olan

Avupanin en bilyik promosyon  Grinleri

fuan PSI Fuar'na katiim sajlayacak Gyeler
ile degerlendirme toplantisinda bir araya geldi. Fuar
Komisyonu Bagkani Mustafa Durunun koordinasyo-
nunda diizenlenen toplantida; fuar hazirlik, yolculuk,
konaklama, Giriin sunum, stant tasarimi, katalog ha-
21lama, yabanc dil yeterlilik, fuar sonras takip gibi
konularda {yeler arasinda tecribe ve bilgi paylagimi
yapildi. PROMASIAD, Tiirk promosyon sektdriinin bii-
yiimesi ve lke ihracatinin artmast icin galismalarina
hiz kesmeden devam ediyor.

ROMASIAD met with the members
who will participate in PSI Fair,
the biggest promotional products
fair in Europe, which will be held
on 7-9 January 2020 in Disseldorf, Ger-
many, at the evaluation meeting. In the
meeting organized under the coordination
of the Chairman of the Fair Commission
Mustafa Duru, experience and knowledge

espa Eurasia Fair, which is a very

important meeting in the field of

industrial advertising technologies

and printing sectors, was held on
5-8 December 2019 at Istanbul Expo Cen-
ter. With more than 120 exhibitors and over
500 exhibited brands, the fair offered suit-
able solutions for the work of professionals
in the Eurasian region. The fair visitors had
the opportunity to learn about the latest
technologies and consumables. In addition,
various events such as case studies, sem-
inars, product demos and workshops were
held during the fair. PROMASIAD Chairman
Omer Karatemiz and Secretary General Cagri
Karakaya participated in the fair.

were shared among the members on top-
ics such as fair preparation, journey, ac-
commodation, product presentation, stand
design, catalog preparation, foreign lan-
guage proficiency, and follow-up after the
fair. PROMASIAD continues its work without
slowing down for the growth of the Turkish
promotion sector and the increase of the
country’s exports.

/3

ici is Adamlani Dernegi

mosyon ve

Pro

PROMAG



PROMASIAD,
AKADEMI
CALISMALARINI
HIZLANDIRDI

PROMASIAD
Accelerated
Academy Works

atih Ganer'in sunumuyla yapilan
"Satis ve Pazarlamada Etkili Ileti-
sim” ana baglkli egitim program,
yeler ve iye sirket personellerinin
katiimlanyla Giyimkent Yonetim Binas
Konferans Salonu'nda gerceklestirildi.
Koordinasyonunu ~ PROMASIAD ~ Yéinetim
Kurulu Uyesi Oktay Ilgin'in yaptig, iki giin
siren egitim kapsaminda; itk yedi saniye
kurali, beden dili ve Gnemi, acik-kapali so-
rular, bay zafer bay yenilgi, mazeret hasta-
Uklari, degisim icin baslangic gibi bastiklar
derinlemesine incelendi.
PROMASIAD'In akademi calismalar, oni-
miizdeki donemde de farkli bastklarla siir-
meye devam edecek.

raining program main titled
“Effective Communication in
Sales and Marketing”, which
was performed with the pre-
sentation of Fatih Glner, was held in
Giyimkent Management Building Con-
ference Hall with the participation of
members and member company per-
sonnel. Within the scope of the two-
day training organized by PROMASIAD
Board Member Oktay ligin; the first
seven-second rule, body language and
its importance, open-closed questions,
Mr. Victory, Mr. Defeat, excuse diseas-
es, and the beginning for change were
examined in depth.
PROMASIAD’s academic studies will
continue with different titles in the
coming period.

PROMOSYON SEKTORUNUN
DURUMU PANELDE

GORUSULDU

Status of Promotion Sector
Discussed in Panel

romosyon  Grlnleri  sektriindeki
gelismeler ve gelecek beklentiler,
Istanbul Ticaret Odasrnda (IT0) yapilan
“Alternatif Bir Reklam Mecrasi Olarak
Promosyon ve Tanitim Uriinleri” Paneli nde masaya
yatinld:. Panelin oturum baskanligin PROMASIAD
Genel Baskanr, IT0 Bilg, lletisim ve Medya Meslek
Komite Uyesi Omer Karatemiz yapt.
Istanbul Sanayi Odas! Basim, Yayin Meslek Komitesi
Baskani Zekeriya Acar, Tiirkiye Ihracatcilar Meclisi
Delegesi Kemal Kaso ve Yildiz Teknik Universitesi
Ogretim Uyesi Prof. Dr lbrahim  Kircova nin
sunumlannin yer aldigi panelde, M0'nun mill
katilimini-diizenledigi PSI 2020 Fuan ve sekdriin
genel durumu da ele alind.

evelopments in the promaotion
products sector and their future
expectations were discussed at
the “Publicity and Promotion
Products as an Alternative Advertising
Channel” panel held at the Istanbul Cham-
ber of Commerce (IT0). Omer Karatemiz,
Chairman of PROMAS AD, Member of
ITO Information, Communication and Me-
dia Profession Committee, did the session
chairmanship of panel.
In the panel where the presentations of
Zekeriya Acar, President of Istanbul Cham-
ber of Industry Printing and Publishing Sec-
toral Committee, Kemal Ka o, the Del-
egate of Turkish Exporters Assembly, and
Prof. Dr.  brahim Kircova, Yildiz Technical
University Faculty Member, took place, PSI
2020 Fair in which ITO organized national
participation and the general situation of
the sector were also discussed.
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Promosyon ve Tekstil Baski

Transfer tekstil baski kagidi tiretimi,
Offset transfer baski kagidi tiretimi,
Dijital baski teknigi uygulamasi,
Reflektif ve tekstil folyosu uygulamasi
ile hizmetinizdeyiz...

% 4902123205005
J +905533275705
% info@limonpromosyon.com
@ www.limonpromosyon.com

WWW.limonpromosyon.com

Turkiye'nin Reklam Ajansi

ﬁUECH Ep

WVERMONT

| Kisi ve firmalara ozel

baskili ve baskisiz

tekstil iiriinleri

Bedruckte und unbedruckte
Textilprodukte speziell fiir
Individuelle und Unternehmen

Sweatshirt | Sweatshirt
T-shirt | Tees

Mont Polar | Mantel Vlies

Sapka & Bere | Hut

Yelek | Weste

Transfer-Textildruckpapierherstellung,
Offset-Transferdruckpapierherstellung,
Anwendung der Digitaldrucktechnik

Wir sind fiir Sie da, wenn es um reflektierende
und textile Folien geht

Limon Promosyon Reklam Matbaa Uriinleri San. Tic. Ltd. Sti.

Perpa Ticaret Merkezi B Blok 8.Kat No:1096 Sisli - istanbul / TURKEY

. @limonpromosyon
@ @limonpromosyon @ bkl
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